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l. 3ATI'AJIBHI ITOJIOKEHHS:

MeTa BUBYEHHSA I[I/ICHI/IHJ'liHI/I

Jucuumnina «lIpodeciitHa kKOMyHIKallisi 1HO3€MHOIO MOBOIO» BXOJHUTH JI0
0JIOKy  OOOB’SI3KOBMX  KOMIIOHEHTIB  OCBITHBOI  mporpamu  «MapkeTuHr»
crieriasibHOCTI 075 «MapkeTuHr» Apyroro piBHs BUIIOI OocBiTH. PobGoda mporpama
30pieHTOBaHa Ha (GopMyBaHHS MPodeciiiHOT KOMYHIKATUBHOI KOMIIETEHTHOCTI SIK
MOBHOI TIIOBEJIHKHM, IO € CHenudigyHo I aKageMIYHoro 1 mpodeciiHoro
CepeIOBHILIA.

OCHOBHOIO METOI0 BHBYCHHS Kypcy € (JOpMyBaHHS B MaricTpiB 3arajibHUX Ta
npodeCiiHO OpIEHTOBAHWX KOMYHIKATUBHMX MOBJICHHEBUX KOMIICTEHTHOCTEH
(JIIHTBICTUYHO1, COIIIOJIHTBICTUYHOT 1 MparMaTu4Hoi) s 3a0e3MedYeHHs iXHbOTrO
e(EeKTUBHOTO CIIJKYBaHHS B aKaJeMIYHOMY Ta HpodeciiiHoMy cepeqoBHIL.
JlucrurutiHa TaKoX Ma€e Ha METi pO3BUTOK Ta ()OPMYBAHHS COLIATBHUX HaBUYOK (SOft
skills), HeoOXimHUX A YCHINIHOTO BXO/KEHHsSI B mpodeciiiHe, y TOMY 4YHCI H
MDKHApOJHE, cepeAoBHIle. JUCUUIUIIHA a€ 3MOTY 3alyYUTH MAricTpiB /10 TaKUX
aKaJeMIYHUX BUAIB JISUIBHOCTI, SIKI aKTHBI3YIOTH 1 Jalll PO3BUBAIOTh YBECH CIIEKTP
iXHIX Mi3HABAIBHUX 310HOCTEMN, 3MIIIHIOIOTh BIIEBHEHICTh SIK KOPUCTYBadiB MOBH, a
TakoX (OPMYIOTh IXHE MTO3UTHUBHE CTABJICHHS 10 CAMOOCBITH.

3MICT AUCIUILIIIHA, BUKOPUCTAHHS KOMYHIKAaTHBHO-OPIEHTOBAaHUX METOJIB Ta
dbopmM poOOTH 31 CTyACHTAMH MIAMOPSIKOBAHO OCHOBHUM 3aBJIAHHAM KypCY:

o OBOJIOJIHHS TPAaMAaTHYHUMH CTPYKTypaMHd Ta MOBHUMH (opMamu,
BJIACTHBUMH NMPOQECIiTHOMY Ta akaJeMiYHOMY MOBJIIECHHIO;

o pPO3ILIMPEHHS Jiana3oHy CJIOBHUKOBOrO 3amacy (y TOMy 4ucli U
METaMOBHOT'0) JJI YCHIITHOI KOMYHIKaIli B Mpo(eciiHOMY cepeOBUILI;

o CydyacHE pPO3yMIHHSI PI3HMX KOPIOPATUBHHUX KYJIBTYp B KOHKPETHUX
npodeciiiHuX KOHTEKCTax 1 Te, IKUM YAHOM BOHU CIIBBIIHOCATHCS OJ[HA 3 OJIHOIO;

o MpaBUJIbHE TIOBOJKEHHS y THUIIOBUX MIDKMOBHHX Ta MIKKYJIBTYPHUX

aKageMiuyHuX, TpodecifHNX 1 TOBCAKICHHUX CUTYaIlisX, HAaBYaTh MPaBUI B3a€MOJII]
MIDX JTFOJIbMU Y COIIYMI;

o epexTrBHa poOOTa 3 IHIMIOMOBHOI iH(MopMariero (1o0ip HEoOXimHOT
iH(dopMalii pI3HUX I1HIIOMOBHUX JUKEepes, 30KpemMa 3 (axoBoi JiTepaTypu Ta
CIIEKTPOHHUX 0a3, KpUTHYHHMIA aHali3 ¥ iHTeprpeTaimiss OTPUMAHUX JaHUX,
BIIOPSAKYBaHHS, Kiacudikalis i cucteMarusariis);

o CTBOPEHHS CIPUSATIMBOTO OCBITHBOI'O CEPEIOBUIIIA JIJIsl CAMOOCBITH;

o PO3BUTOK COLIAJIbHUX HABUYOK (poOOoTa B KOMAaHJl, KpPEAaTHBHICTH,
KPUTUYHE MUCJICHHS).



Pe3yibTaTi BUBYUEHHSI HABYAJIbHOI JUCHMILIIHM, il Miclle B OCBITHbOMY
npoueci

Hucuumnina «[Ipodeciitna kKOMyHIKallis 1HO3EMHOIO MOBOIO» 0a3yeTbcs Ha
NO€HAHHI MPAKTUYHUX 3aHATh Ta CAMOCTIHHOT poboTu 3100yBaviB OC «marictp» i €
HEOOX1JTHOIO CKJIAJJOBOI0 YACTHHOKO OMaHyBaHHs crerianbHocTi 075 «MapkeTunr»
OCBITHBOT IporpamMu «MapKeTUHI».

Pe3ynbraToM BHBUEHHsS HaBuyaibHOi Aucuuiuiinu «lIpodeciitna koMmyHikaiis
1HO3EMHOI0O MOBOIO» JJII OCBITHBOI mporpamu «MapKeTuHr» € (QOpMyBaHHS
KOMIIJIEKCY KOMIIETEHTHOCTEH:

- iHTerpajJibHa KOMIETEHTHICTh:
3MaTHICT, PO3B’sA3yBaTH CKJIaAHI 3amadi 1 mpoOiaemMu B cdepl MapKETUHTY B
npodeciitHiii aiampHOCTI abo y Tpolieci HaBYaHHS, IO Tependadae MPOBEICHHS
JOCIIKEHb Ta/a00 3A1MCHEHHS 1HHOBAIlIM Ta XapaKTepU3y€TbCS HEBU3HAYEHICTIO
YMOB 1 BUMOT

- 3arajibHi KOMIIETEHTHOCTI:
3K 6. 3parnicte 10 mnomykKy, o0OpoOneHHs Ta aHamizy iHopmamii 3
PI3HUX JUKEped.
3K 7. 31aTHICTh BUSIBJISATH 1HILIATUBY Ta MiANPUEMIIUBICTS.
3K 8. 31atHicTh po3po0JIATH MPOEKTH Ta YIPABISATH HUMHU.

- cnemiaJgbHi (paxoBi) KOMIIETEeHTHOCTI:

CK2. 3paTHICTh KOPEKTHO IHTEPIPETYBATH PE3YJbTaTH OCTAHHIX TEOPETUYHHUX
JOCIIIKEHB Y c(pepi MAPKETUHTY Ta MPAKTUKH iX 3aCTOCYBaHHS.
pe3yabTaTiB y chepi MapKETHHTY.

IIporpamui pe3yjJbTaTH HaBYAHHA 37100yBaviB 3 HABYAIBHOI JUCIUIUIIHU
«IIpodeciitHa KOMyHIKaIlisl IHO3€MHOIO MOBOIOY TOJISITAIOTh:

P 5. IlpesentyBatu Ta  OOroBOprOBaTHM  pe3yjbTaTH  HAyKOBUX 1
OPUKJIATHUX ~ JOCHI/KEHb,  MApKETUHTOBHX  TPOEKTIB  JCpXKaBHOKO  Ta
1HO3eMHOIO0 MOBaMH.

MixkaucuuniiHapHi 3B'I3KH: TTporpaMa yrnopsiJIKoBaHa BiJIMOBIAHO O aHOTAaIlil
OCBITHBO-TIPO(ECIIHOT TpOTrpaMu MiATOTOBKU OakajgaBpiB Ta MaricTpiB, 0a3yeThcs Ha
BHUBUCHHI TAaKUX HOPMATUBHUX IUCIUIUTIH, sIK «[HO3eMHa MoBa 3a mpodeciiHUM
crpsiIMyBaHHsIM», «IHO3eMHa MOBa CICIiaJbHOCTI». BXITHWNA piBeHb BOJIOIHHS

MOBOIO B1+.



Kpurepii oniHioBaHHs pe3y/ibTaTiB HABYAHHS

PiBui
KOMIIETEHTHOCTI

3a IKaJI0I0
ATEY

Kpurepii oniHroBaHH#A

1

2

3

Bucoknii
(TOCTI THUITBEKHIA )

90-100

Mae T1pyHTOBHI Ta BCeOIYHI 3HAHHS 3 JUCIHUIUTIHA
«[IpodeciitHa KOMyHIKaIlisl 1HO3EMHOIO MOBOIOY», OBOJIOJIIE
BIJIMTOBITHOIO TEPMIHOJIOTI€I0; 3HA€ OCHOBHI CTpaTerii Ta
¢byHKIT MyOMYHUX BHUCTYIIB, JOTPUMAETHCS B YCHOMY Ta
NUCHMOBOMY MOBJICHHI JKaHpPOBOi Ta (YHKIIOHAJIHHOI
crneurdiku HaAyKOBOTO IHMCKYpPCY; 3/A1HCHIOE MUCHMOBY Ta
YCHY IPE3CHTAIliI0 HaAyKOBO-TIPOSKTHOI POOOTH 1HO3EMHOIO

MOBOIO i3 JTOTPUMAHHIM JIEKCUKO-TPaMaTUIHUX
0COOJMBOCTEH 1HOMOBHOTO HAyKOBOTO TEKCTY; BipHO
odopmiTIOE 1HOMOBHY KOPECTIOHCHIII 0 TUTSE

NpaleBIalTyBaHHs, JTOKYMEHTAIiI0 Ha 3J00yTTS TPaHTIB
(Project Statement, Grant Proposal), BuIbHO Bele
eNIEKTPOHHY KOpecHoHACHIi0 (¢akcu, email); camocTiitHO
3HAaXOJUTh JONATKOBI JKepena iHdopmamii Ta MoOXe
BU3HAYHTHU 1X HOBU3HY Ta aKTyaJbHICTh; BUKOHYE 3aBIaHHS
y TOBHOMY 00cCs31 3 MiHIMAJIbHOIO KUIBKICTIO TOMUJIOK 1
HETOYHOCTEH, IO CBIAYUTH MPO: JOCKOHAJE 3aCBOEHHS
MaTepiany; BIIMIHHE BOJIOJIIHHSA MOBJICHHEBUMU
HaBUYKAMH; apTyMEHTOBaHE i JIOTiYHE BUKIAJCHHS 3MICTY
B yCHill (hopmi; BUSBICHHS TBOPYHMX 3A10HOCTEH y mporeci
3aCBOEHHS Ta KOPUCTYBAaHHS 1HO3EMHOIO MOBOIO; PO3YMIHHS
3arajlbHUX TyMaHITApHUX OCHOB AaKaJeMIYHOTO IHCHMa,
3MATHICTP O00paTH ONTHUMAaJIbHI CIIOCOOM KOMYHIKaIlii,
OpIEHTOBAaHO Ha cllyXaya /4uTada, aHaji3yBaTH poOoui
CHUTYaIli]l MO0 MOUUTFHOCTI BUKOPHCTAHHS MEBHUX MOBHUX
(hopM Ta KOMYHIKATUBHHUX CTPATETIH.

JlocTaTHii
(4acTKOBO-
TTOIITYKOBHA)

82-89

Jobpe  Bojoale  3HAHHAM  IIOJO  >KaHPOBO-BHIOBHX
ocobOmmBocTeil mpodeciiiHoi KOMyHIKaIlil,  ONTHUMAaIbHUX
crmoco0iB BUKJIQAy pi3HUX BHUIIB iH(opMamii iHO3eMHOIO
MOBOIO, BMI€ aHANI3yBaTl poOOUi CUTYAIli 1010 AOILIHLHOCTI
BUKOPHUCTAHHSI TIEBHUX MOBHHX ()OPM Ta KOMYHIKaTHBHHX
CTparTeriii; MpOosBIIs€ 1HINIATHBHICTh Y MIATOTOBI O 3aHATH,
HAJIC)KHUM YMHOM Ta B IMIOBHOMY OOCS31 BUKOHY€E 3aBJaHHSA,
10 MICTHTh OKpeMi (JIeKCH4Hi / rpaMaTU4Hi / CTHIICTUYHI /
opdorpadiuni / GoHETHUHI) MOMHIKH, IO CBITYHUTH IPO:
n00pe BOJIOAIHHS NMPAKTUYHHUMM HAaBUYKAaMH Ta BMIHHIMHU
npodeciiinol KOMYHIKaIii 1HO3EMHOIO MOBOIO;
apryMEeHTOBaHO # JIOT1YHO PO3KpUBA€E OiIBINICTh OCHOBHHX
MOJIOKEHb TEMH; BHSIBIISIE PO3YMIHHS 3MICTy TIOHSTH; A€
aZIeKBaTHI 3a 3MICTOM Ta JIHIBICTUYHUM O(OPMIICHHSIM
BIIMIOBIZI HA TIIOCTABJICHI THUTAaHHS, J00pe BOJIOJIE
cocobamu  ¢opMyBaHHS Ta (OPMYNIIOBAHHS JTYMOK,
peamizanii MOBHOI HOPMH Yy pIi3HHX BHAAaX MOBJICHHEBOI
IiSIPHOCTI, KOMYHIKQTUBHUX  CHTyamisix 1 cdepax
CIUIKYBaHHSL.
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75-81

Bosozie BU3HaUE€HUM MPOTPaMoI0 HaBYAIBHUM MaTepiajioM
010  KpPUTEpiiB  BUOOpPY  ONTUMAJIBHUX  CIOCOOIB
1HIIOMOBHOI TpodeciiiHol KOMyHIKaIlil; B TTOBHOMY 00Cs31
BHUKOHY€ 3aBJIaHHS, X0Ya JOMYCKAEThCS OKPEMHUX ITOMHIIOK,
0COOJIMBO 32 YMOB, IO MICTSTh JAOJATKOBI TPYAHOII ISt
nepekanay, a€ ajaeKkBaTHI, aje HETMOBHI 3a 3MICTOM Ta
THTBICTHYHUM O(GOPMJICHHSIM BIiJMOBiAI HA MOCTaBIICHI
IMATAHHS.

EnemenTtapuauii
(penpoayKTHUBHU)

69-74

HenoBHICTIO BUKOHY€ 3aBIaHHSA, JOMYCKAETHCS TEBHOI
KUIBKOCTI TIOMITHHX TOMHJIOK Y 3MICTI Ta BepOaibHOMY
oopmIieHi, 1O 3arajioM CBIAYUTH NPO: HHU3BKUI pIBEHb

IHIIOMOBHUX  3HaHb, HEJIOCTaTHIO  C(OPMOBAHICTh
MOBJICHHEBUX  Ta  KOMYHIKATHBHHX  HABUYOK,  SIKi
3aJI0BOJIGHSIIOTh ~ MIHIMQJbHI ~ KpHUTEpii;  BiJICYTHICTh

PO3YMiHHS 3MICTYy OCHOBHMX (DaXOBHX IIOHATH, IIOTaHE
BOJIOJIIHHSI TEPMIHOJIOTIYHUM amapaTtoM; HEJIOCTaTHHOIO
MipOIO BUSIBJICHY aKTHBHICTh B KOMYHIKaTUBHHX CHTYaIlisiX
Ta HCHAWICXKHY CTapaHHICTh IMMJ Yac BUKOHAHHSA
IHAMBIAyalbHUX  3aBJaHb 1  CaMOCTIHHOI  po0OOTH;
BIJICYTHICTh TBOPYOTO TIAXOQy B OINAHYBaHHI 3MICTY
TUCIUIUTIHMA, TEePEBAXHO  PETMPOAYKTUBHUN  XapakTep
HaBYaJIbHOT pOOOTH.

60-68

O3HailomJieHMid 3  3aralbHUM  3MICTOM  HaBUYaJbHOTO
MaTepiany, BIATBOPIOE HOro Ha PEnpoOAyKTHBHOMY piBHI;
BUKOHY€E €JIEMEHTApHI KOMYHIKaTHBHI 3aBIaHHS 32 3Pa3KOM,
JIOTTYCKAEThCSI BEJIMKOI KITBKOCTI TIOMIJIOK y O(OpMIICHHI
aKaJeMIYHUX TEKCTiB, IO CBIMYUTh MPO HEAOCTATHIO
c(hopMOBaHICTh MOBJICHHEBUX, JIHTBICTUYHUX  YH
KOMYHIKaTUBHMX KOMIIETCHTHOCTEH.

Huspknii
(pparmenTapHwmii)

35-59

OsHallomyeHUll Ta BIATBOPIOE HaBUAJIbHUN MaTepiayll Ha
piBHI OKpeMux (akTiB, IUIyTa€ThCS WIOAO PI3HOBHIIB
HAyKOBMX Ta (aXxOBUX TEKCTIB, HEBIpHO oOupae ¢dopmu
MOBHOTO TMpEACTaBIeHHS (axoBoi iH(opmamii, gesKi
3aBJaHHs 3aJMIIAIOTHCSI HEBUKOHAHI B MIOBHOMY 00cs31 abo
MICTSITh BEJIUKY KiJIBKICTh CYTTEBHX MOMMJIOK, IO B IIOMY
CBIAYUTH MPO: OBOJOAIHHA MPOrPaMHHUM MaTepiajlioM Ha
piBHI €JIEMEHTapHOI 0 PO3MI3HAHHS; BiJICYTHICTB
CHUCTEMHOT0 PO3yMIHHSI CTPYKTYpHU MOBHU Ta C(OPMOBAHUX
MOBJICHHEBUX yMiHb 1 HAaBHYOK; IOBEPXOBE PO3YMIHHS 1
MOSICHEHHSI 3MICTYy TOHATH, TEPMiHIB, OKPEMUX MUTaHb, SIKi
PO3TIIAANINCS; TACHBHICTH ITiJ] 4ac OOTOBOpEHHS MHUTaHb
TEMH Ha ayJIUTOPHUX 3aHATTSIX; BIJCYTHE BUKOHAHHS
3aBAaHb I CAMOCTIHHOI POOOTH.

1-34

OsznaliomyeHUit 3 HaBYaJbHMM MaTepiajJloM Ha piBHI
PO3Ii3HABAHHS Ta BiITBOPEHHS OKPEMHUX (PAKTIB PO OKpEMi
BU/IY 1HIIIOMOBHOI KOMYHIKaIlii, 37ilicHIO€e cripoOu (haxoBOro
MOBJICHHSI 1HO3EMHOI0 MOBOIO, III0 CYyTTEBO OOMEXKEHI 3a
4aCOBHMU, MOBJICHHEBHMH, JIIHTBICTHYHUMH aCTIEKTaMH 1 He
3a0e31euyroTh aJeKBaTHY Iepeiavyy 3MICTy BUCIIOBIICHHSL.




3n00yBayi BUIIOT OCBITH, SIKI MOBHICTIO BUKOHAJIMA MPOrpaMy AMCIUILIIHA Ta
HaOpanu JIOCTaTHIO KUIBKICTh OalliB, OTPUMYIOTH IiJICYMKOBY OIlIHKY 0e€3
ONUTYBAHHS YU BUKOHAHHS €K3aMeHalliiHoro 3aBaaHHs (3rinHo 3 [lonoxenusam I1po
OI[IHIOBAHHSI pe3yJIbTaTiB HaBYaHHs 37100yBauiB Buloi ocBiTu Nel2 Big 07.02.2022).
VY pasi, skio 3100yBad BUIOI OCBITH Oakae TOJIIMIIUTH CBOKO OIIHKY, a00 HE
HaOpaB 75 OaiiB, BIH CKJIaJa€ €K3aMeH 3 YCi€l MporpaMu HaBYalIbHOI JUCUHUILIIHU Y
BUTJISI/II TUCHbMOBOTO OMUTYBAHHS BIJIMOBIAHO /10 3aBAaHb BCTAHOBJIEHOTO 3pa3Ka.
Pe3ynbTaT BUKOHAHHS €K3aMCHAIIMHUX 3aB/JaHb OIIHIOETHCS 3 YpaxyBaHHSIM
pe3ynbTariB y criBBigHomeHH1 80:20, e 80 — MakcuMalibHa OIlIHKA 32 BUKOHAHHS
eK3aMeHalliiHoro 3apaaHHs, 20 — pe3yJbTaT MOTOYHOI YCIIIIHOCTI BiJMOBIIHO 0O
IIKaJI TIePeBOJIy TOTOYHOI pOOOTH JIJIsi BpaxyBaHHsI 11 IPH M1JCyMKOBIH OITIHIII.
3100yBau BUIIOI OCBITH, SIKUH HE MOTOKYETHCS 3 OIIHKOI, OTPUMAHOIO TIif
9ac MiJICYMKOBOTO (CEMECTPOBOTO) KOHTPOIIIO, MA€E MPABO 3BEPHYTHCS 13 TPOXAHHSAM
NEPErISTHYyTH OIlIHKY, OJepKaHy Ha ek3ameHi (3rigHo [lonokeHHsS Tpo amessifiio
pe3ynbTaTIB MiJCYMKOBOTO KOHTPOJIO 3HaHb cTyAeHTIB Ne 32 Bin 07.02.2022).



OO0cAr TUCHUILIIHA B KPEAUTAX TA HOr0 PO3MOAiJ

O6csar mgucrumurian  (kpeautiB EKTC): 6 kpemutie — 180 romgwn, 56 romumn

NPAKTUYHUX 3aHATh, 124 ronunu camocTiiHO poO0TH 3100yBayiB BUIIOI OCBITH.

KiapkicTes rognn

3 Hux

Ycnoro ®opmu
Ha3sBa temn
roaun/ KOHTPOJII0
. JeKuii NMPaKT. CPC
KpE€auTIB
Unit 1. International academic
conferences on Marketing and 36 - 12 24
Advertising
1. Conference announcements 6 - 2 4 113, YO
2. Calls for papers 6 - 2 4 YO, T
3. Academic and professional events in 6 i 9 4 110, 13,
marketing and advertising YO
4. Arriving at the conference 6 - 2 4 13, I1, P
5. Socialising KT, I13,
6 - 2 4 vO
6. Troubleshooting 6 - 2 4 11, 13
Unit 2. University teaching, learning
AT : 21 - 6 15
and research majoring in Marketing
7. Teaghm_g ar_md Igarnlng at higher 7 i 5 5 [13, P, I3
education institutions
8. Virtual learning environments 7 - 2 5 KTy(F)B
9. University research 7 - 2 5 IT, YO
Unit 3. Academic publications on 14 i 4 10
Marketing / International Marketing
10. Publishing matters. Types of i
reference styles (APA, etc.) ! 2 S Y0, 13, K
11. Research reports 7 - 2 5 I13, I1, P
Unit 4. International cooperation. 14 4 10
Strategies for changing Marketing i
12. International cooperation 110, 13,
programmes 7 } 2 5 vO
13. Grants 7 - 2 5 I3, T
Unit 5. Marketing and International 18 6 19
Marketing Networking )
14. Being in charge YO, I3,
6 - 2 4 KT

15. Discussing matters 6 - 2 4 I13, I1, P
16. Making arrangements 6 - 2 4 I1, I3
Unit 6. In the audience 14 - 4 10
17. Your participation is welcome 7 - 2 5 T,¥Y0
18._The three golden rules of research 110, 13.
ethics 7 - 2 5 vO




Unit 7. Presentation skills for

18 6 12
marketers
19. What makes a good presentation? I10, I3,
6 2 4 vO
20. Structuring your presentation 6 2 4 YO, I3
21. The role of visuals in presentation VO, I3,
6 2 4 KT
Unit 8. Academic correspondence 24 8 16
22. Types of letters 6 2 4 YO, I3
23. Organising a reference letter 1o, 13,
6 2 4 vO
24. Proposal for partnership 6 2 4 I1, 13
25. A covering letter for a grant proposal VYO, I3,
6 2 4 KT
Unit 9. Writing a summary 21 6 15
26. What makes a good summary? 7 2 5 YO, I3
27. Writing an abstract 7 2 5 I13, I1, P
28. Describing visual data 7 2 5 YO, I3
Pazom 180 56 124

IHigncyMKOBHI KOHTPOJIb — €K3aMeH

YMOBHI MO3HAYEHHS:

YO — ycHe onuTyBaHHS;

T — TecryBaHHs;

P — pedepar; K — xetic;

[T — mpoekT.

I3 — iHnuBiAyalbHE 3aBIAHHS;
I1O — nmucemoBe onutyBanHs; KT — koM’ roTepHe TecTyBaHHS
I13 - muceMoOBe 3aBJIaHHS;




I1. MPOT'PAMA HABYAJIbHOI JUCLUILJIIHU

Unit 1. International academic conferences on Marketing and Advertising

Conference announcements. Skimming conference announcements for the gist.
Scanning conference announcements for key details. Calls for papers. Structure of
calls for papers. Skimming and scanning conference texts more confidently.
Common conference collocations and prepositions. Academic and professional
events. Texts on a variety of academic events and conference sessions. Finding
specific information and transfering it to a table. Arriving at the conference.
Getting around. Collocations typically used in a situation at a reception desk.
Socialising. Greetings and introductions. Starting and keeping a conversation
going. Showing interest and reacting to news. Inviting. Paying and receiving
compliments. Saying thank you, sorry and goodbye.Troubleshooting. Dealing with
technical problems. Identifying the person in charge. Dealing with misleading
numbers.

Unit 2. University teaching, learning and research majoring in Marketing

Teaching and learning at higher education institutions. International words in
science and technologies. Discourse markers of cohesion in academic texts.
Virtual learning environments. Open source e-learning: In the Moodle. Advantages
and disadvantages of different learning platforms. University research. Research
Areas. Phrases that include an evaluation in academic texts.

Unit 3. Academic publications on Marketing / International Marketing

Publishing matters. Types of reference styles (APA, etc.). Popular science
articles. Research reports. Research report elements. Tips and recommendations on
writing a research report.

Unit 4. International cooperation. Strategies for changing Marketing

International cooperation programmes. Background of the international
programme territory. Participants. General aim. Causes of existing problems.
Grants. Activities that may be supported by a grant. Grant proposal. Project phase.

Unit 5. Marketing and International Marketing Networking

Being in charge. Initiating a conversation. Referring to the context of the
previous meeting. Introducing oneself. Asking for opinion. Expressing opinion.
Changing the topic. Making arrangements for the future. Asking for clarification.
Confirming information. Discussing matters. Arriving at the consensus. Making
arrangements. Exchanging contacts. Thanking someone for something. Saying
goodbye at the end of a first conversation.

Unit 6. In the audience

Your participation is welcome. The difference between a lecture and a
presentation. Presentation overview. The three golden rules of research ethics. Five
things that make up ‘accuracy in research’. Unethical behavior in academic world.
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Unit 7. Presentation skills for marketers

What makes a good presentation? Presentation criteria. Presentation goals.
Structuring you presentation. Giving your lecture a title. Beginning your
presentation. Supporting your ideas. Concluding a presentation. The role of visuals
in presentation. Slides Checklist. Before answering a question. Dealing with
difficult questions. Ending a question and answer session. Academic culture
checklist.

Unit 8. Academic correspondence

Types of letters. Formal style. Organising an email / a letter. Organising a
reference letter. Describing personal qualities. Paper and online references.
Proposal for partnership. Structuring a proposal for partnership. Information about
your institution/department. benefits of potential partnership. A covering letter for
a grant proposal. Structuring a covering letter. Contact information. The reasons
for funding. Thanking the funder. Introducing your organization. Describing the
purpose of your project.

Unit 9. Writing a summary

What makes a good summary? Organising a summary. Topic sentences.
Project summaries. Polishing an executive summary. Writing an abstract. Make
your abstract cohesive. Linking words. Describing research. Abstracts from
different fields of study. Describing visual data. Types of visual. Features of
descriptions of visual information. Writing about trends.
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CrpyKkTypa HaBYAJBHOI M CUMILTIHH

PoGounii
. . yac
Pe3yibTaTH HABYAHHS HaBuajabHa isyibHiCTH
3100yBava,
roa
1 2 3

Unit 1. International

academic conferences on Marketing and Advertising

- to indicate basic features | Practical lesson 1. 2
of conference 1. Conference announcements.

announcements; 2. Skimming conference announcements for the

- to know key vocabulary gist.

for writing conference 3. Scanning conference announcements for key
announcements; details.

- to recognize the typical Recommended reading:

structure of calls for papers; | Sources: 1, 3,5, 6,7

- common conference Materials: 8-17, 22, 24

collocations and Internet sources: 26, 27, 30

prepositions; Self-study: 4
- to scan conference perusing additional resources;

programmes for relevant practicing writing conference announcements;
information; preparing tasks for the group mates;

- to identify the main point | analyzing real conference announcements

or important information; online

- guess the meaning of

unknown words from

context;

- to understand and use the

vocabulary of conference

announcements

- to indicate types of Practical lesson 2. 2
academic and professional | 1. Calls for papers.

events and types of texts on | 2. Structure of calls for papers.

a variety of academic 3. Skimming and scanning conference texts

events; more confidently.

- to identify the function of | 4. Common conference collocations and

intonation to signal the prepositions

information structure of Recommended reading:

utterances (requests); Sources: 1, 3,5,6,7

- to scan conference Materials: 8-17, 22, 24

programmes for relevant Internet sources: 26, 27, 30

information; Self-study: 4

- to understand and use the
vocabulary of conference
announcements;

- to extract detailed and
specific information from
short conversations at
arrivals hall and at a hotel
reception desk

perusing additional resources;

practicing writing a call for papers;
preparing tasks for the group mates;
analyzing different presentation formats and
past conference experiences
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- to identify types of
academic and professional
events and types of texts on
a variety of academic
events;

to scan conference
programmes for relevant
information;

- to identify the main point
or important information

- to guess the meaning of
unknown words from
context;

- to understand and use the
vocabulary of conference
announcements

Practical lesson 3.

1. Academic and professional events in
Marketing and advertising.

2. Texts on a variety of academic events and
conference sessions.

3. Finding specific information and transfering
it to a table.

Recommended reading:

Sources: 1, 3, 5,6, 7

Materials: 8-17, 22, 23

Internet sources: 26, 27

Self-study:
creating a timeline for a conference;
perusing additional resources;

- to determine the function
of intonation to signal the
information structure of
utterances (requests);

- to use a variety of clues to
predict the language and the
content of listening;

- to extract detailed and
specific information from
short conversations at
arrivals hall and at a hotel
reception desk

Practical lesson 4.

1. Arriving at the conference.

2. Getting around.

3. Collocations typically used in a situation at a
reception desk.

Recommended reading:

Sources: 1-3,5,7

Materials: 8-18, 22

Internet sources: 26, 27, 30

Self-study:
selecting video clips and film episodes that
illustrate getting around, checking in. etc.

- to determine conventional
formulae for socializing
events;

- to use general algorithms
of dealing with troubles at a
conference, in a hotel, etc.
- to infer information based
on what learners heard;

- to follow a partner in
conversations;

- to introduce themselves
and others in formal and
informal contexts;

- to start a conversation and
keep it going;

- to show interest and react
to news;

- to invite people, accept or
decline invitations;

- to pay and receive
compliments;

- to thank people, apologise
and say goodbye

Practical lesson 5.

1. Socialising.

2. Greetings and introductions.

3. Starting and keeping a conversation going.
4. Showing interest and reacting to news.
5. Inviting.

6. Paying and receiving compliments.

7. Saying thank you, sorry and goodbye.
Recommended reading:

Sources: 1,2, 5

Materials: 8-18

Internet sources: 26, 27, 30

Self-study:
Compiling a table on the topic: “Verbal and
non-verbal clues and their types”.
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- to identify general
algorithms of dealing with
troubles at a conference, in
a hotel, etc.

- to use a variety of clues to
predict the content of
listening;

- to recognise the
communicative functions of
utterances according to
situations, participants and
goals;

- to extract specific and
detailed information;

- to infer the meaning of
unknown words from a
listening text

Practical lesson 6.

1. Troubleshooting.

2. Dealing with technical problems.
3. ldentifying the person in charge.
4. Dealing with misleading numbers.
Recommended reading:

Sources: 1-5

Materials: 8-18, 20

Internet sources: 26, 27, 28, 30

Self-study:

perusing additional resources;

preparing tips for the group mates on how to
deal with technical problems (a leaflet);

Unit 2. University teaching, learning and research majoring

in Marketing

- to explore international
words widely used in
science and technologies;

- to identify variety of
discourse markers of
cohesion in academic texts;
- to explain peculiarities of
university research
programmes;

- names of research areas;
- phrases that include an
evaluation in academic
texts;

- to recognise the main
information in academic
texts;

- to predict what a text will
be about;

-to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context

Practical lesson 7.

1. Teaching and learning at higher education
institutions.

2. International words in science and
technologies.

3. Discourse markers of cohesion in academic
texts.

Recommended reading:

Sources: b, 6

Materials: 19, 21, 24, 25

Internet sources: 26, 27, 28

Self-study:

perusing additional resources;

devising a task for group mates on false friends
of a translator
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- to know what virtual
environment is;

- to identify main features
of Moodle platform;

-to differentiate advantages
and disadvantages of
different learning platforms;
- to recognise the main
information in academic
texts;

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Practical lesson 8.
1. Virtual learning environments.
2. Open source e-learning: In the Moodle.
3. Advantages and disadvantages of different
learning platforms.
Recommended reading:
Sources: 5, 6
Materials: 19, 21, 24, 25
Internet sources: 26, 27, 28

Self-study:
A presentation of a learning platform or on-line
course.

- to identify peculiarities of
university research
programmes, names of
research areas, phrases that
include an evaluation in
academic texts;

- to recognise the main
information in academic
texts;

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context

Practical lesson 9.
1. University research.
2. Research Areas.
3. Phrases that include an evaluation in
academic texts.
Recommended reading:
Sources: b, 6
Materials: 19, 21, 24, 25
Internet sources: 26, 27, 28

Self-study:

Analysing the sites of different academic
institutions;

searching for research account on these sites.
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Unit 3. Academic publications on Marketing / International Marketing

- to rank key types of Practical lesson 10. 2
reference styles; 1. Publishing matters.

- to identify the structure of | 2. Types of reference styles (APA, etc.).

abstracts and popular 3. Popular science articles.

science articles; 4. Compound nouns in academic texts.

- to construct types of Recommended reading:

research reports; Sources: 1,5, 6

- to know key elements of Materials: 9, 14, 19, 21, 24, 25

research; Internet sources: 26, 27, 28

- to identify the reader, type | Self-study: 5
and purpose of academic pros and cons of Ukrainian standard of

texts compiling reference list (an essay)

- to examine features of

academic texts;

- to understand similarities

and differences between

texts;

- to understand relations

between parts of a text;

- to recognise elements of

academic texts format;

- to recognise and

understand compound

nouns more readily

- to identify the types of Practical lesson 11. 2
research reports, key 1. Research reports.

elements of research 2. Research report elements.

reports; 3. Tips and recommendations on writing a

- to identify the reader, type | research report.

and purpose of academic Recommended reading:

texts; Sources: 1,5, 6

- to examine features of Materials: 9, 14, 19, 21, 24, 25

academic texts; Internet sources: 27, 28

- to understand similarities | Self-study: 5

and differences between
texts;

- to clarify the structure of
abstracts and popular
science articles

Writing an abstract in Ukrainian on the
investigated problem basing on English
scientific sources.
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Unit 4. International cooperation. Strategies for changing Marketing

- to know linguistic features | Practical lesson 12. 2
of different genre texts on 1. International cooperation programmes.
international cooperation; 2. Background of the interational programme
- to identify relations 3. Territory.
between parts of a text 4. Participants.
describing grant 5. General aim.
programmes; 6. Causes of existing problems.
- to scan for relevant Recommended reading:
information; Sources: 1, 3-7
- to summarise information | Materials: 8-18, 20, 22, 23
in the form of a table; Internet sources: 29, 30
- to identify text style; Self-study: 5
- to scan tables of contents | searching for real cooperation programmes and
of grant documents for their analysis.
information;
- to express the main idea of
a text on research ethics in
one sentence.
- to identify the functions of | Practical lesson 13. 2
different types of texts 1. Grants.
about grant programmes; 2. Activities that may be supported by a grant.
- to scan tables of contents | 3. Grant proposal.
of grant documents for 4. Project phase.
information; Recommended reading:
- to identify the register of | Sources: 1, 3-7
texts on grants; Materials: 8-18, 20, 22-24
- to express the main idea of | Internet sources: 27, 31-32
a text on research ethics in | Self-study: 5
one sentence searching for real grant proposals and their
analysis.

Unit 5. Marketing and International Marketing Networking
- to know key vocabulary Practical lesson 14. 2
for socializing and 1. Being in charge.
networking; 2. Introducing oneself.
- to extract specific 3. Initiating a conversation
information from short 4. Referring to the context of the previous
conversations while meeting.
networking; 5. Confirming information.
- to recognise stress and Recommended reading:
rhythm in spoken English Sources: 1-5
identify key words in Materials: 8-18, 20, 25
utterances; Internet sources: 30
- to identify communicative | Self-study: 4

functions of phrases while
listening.

Preparing a report on the topic: “How to
become a successful communicator?”
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- to identify key vocabulary
for socializing and
networking;

- to extract specific
information from short
conversations while
socialising;

- to start a conversation and
keep it going;

- to show interest and react
to news;

-to invite people, accept or
decline invitations;

- to pay and receive
compliments;

- to thank people, apologise
and say goodbye.

Practical lesson 15.

1. Discussing matters.

2. Asking for opinion.

3. Expressing opinion.

4. Changing the topic.

5. Making arrangements for the future.
6. Asking for clarification.
7. Arriving at the consensus.
Recommended reading:
Sources: 1-5

Materials: 8-18, 20, 25
Internet sources: 26, 27, 30

Self-study:
Preparing video content on the topic: “Gender
differences in communication”.

- to know key vocabulary
for socializing and
networking;

- to recognise stress and
rhythm in spoken English;
- to build a strategy to
identify core ideas in
utterances;

- to extract specific
information while making
arrangements;

- to identify communicative
functions of utterances
while listening.

Practical lesson 16.

1. Making arrangements.

2. How do people develop professional
contacts at conferences?

3. Exchanging contacts.

4. Thanking someone for something.
5. Saying goodbye at the end of a first
conversation.

Recommended reading:

Sources: 1-5

Materials: 8-18, 20, 25

Internet sources: 30

Self-study:
producing your own business card.

Unit 6. In the audience

- to know the difference
between a lecture and a
presentation;

- to extract gist and specific
information from oral
presentations;

- to use a variety of
strategies for listening to a
presentation;

- to use a variety of
listening subskills, such as
extracting the meaning of
unknown words from
explanations and examples,
discriminating between
phrases that sound similar,
using a variety of clues

Practical lesson 17.

1. Your participation is welcome.

2. The difference between a lecture and a
presentation.

3. Presentation overview.

Recommended reading:

Sources: 1-5, 7

Materials: 8-18, 20, 24

Internet sources: 27, 30

Self-study:
analyzing a preferred TED talk
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- to identify three golden
rules of research ethics;

- to use a variety of
subskills to distinguish
between relevant and
irrelevant information;

- to identify key words in
longer stretches of speech
and use them to understand
the gist.

- to build a strategy to
identify specific words in
the flow of speech

Practical lesson 18.

1. The three golden rules of research ethics.
2. Five things that make up ‘accuracy in
research’.

3. Unethical behavior in academic world.
Recommended reading:

Sources: 5-7

Materials: 9, 19, 20, 24

Internet sources: 28

Self-study:
preparing three ethical problems for discussion
at class

Un

it 7. Presentation skills for marketers

- to identify their strengths
and weaknesses as a
presenter;

- to rank a stock of phrases
for presentations;

- to know key structural
elements of a presentation;
- to devise criteria for a
successful academic
presentation

Practical lesson 19.

1. What makes a good presentation?
2. Presentation criteria.

3. Presentation goals.
Recommended reading:

Sources: 1-5

Materials: 8-18, 20, 24, 25

Internet sources: 26, 27, 30

Self-study:
Preparing an oral presentation of yourself and
your scientific research.

- to use different techniques
to open and close a
presentation;

- to create, use and refer to
visuals;

- to express opinions and
give advice and
recommendations

Practical lesson 20.

1. Structuring your presentation.
2. Giving your lecture a title.

3. Beginning your presentation.
Recommended reading:
Sources: 1-5

Materials: 8-18, 23, 24, 25
Internet sources: 27

Self-study:
Preparing a group presentation on a project.

- to use software that helps
create proper slides;

- to create, use and refer to
visuals.

Practical lesson 21.

1. The role of visuals in presentation.
2. Slides Checklist.

3. Before answering a question.
Recommended reading:

Sources: 1-5

Materials: 8-18, 20, 25

Internet sources: 27, 30

Self-study:

Preparing an overview of the visual software.
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Unit 8. Academic correspondence

- to know types of formal
letters;

- to follow the rules of
formal e-mail etiquette;

- to distinguish between
various types of formal
letters;

- to organise and structure
different types of letter.

Practical lesson 22.

1. Types of letters.

2. Formal style.
Recommended reading:
Sources: 1-7

Materials: 9, 11, 19, 24, 25
Internet sources: 26, 27, 29

Self-study:
Writing different types of CV.

- to know types of formal
letters;

- to follow the rules of
formal e-mail etiquette;

- to distinguish between
various types of formal
letters;

- to organise and structure
different types of letter

Practical lesson 23.

1. Organising a reference letter.
2. Describing personal qualities.
3. Paper and online references.
Recommended reading:
Sources: 1-7

Materials: 9, 11, 19, 24, 25
Internet sources: 26, 27, 29

Self-study:
Preparing a reference letter for a group mate.

- to know types of formal
letters;

- to follow the rules of
formal e-mail etiquette;
-to distinguish between
various types of formal
letters;

- to organise and structure
different types of letter.

Practical lesson 24.

1. Proposal for partnership.

2. Structuring a proposal for partnership.
3. Information about your
institution/department.

4. Benefits of potential partnership.
Recommended reading:

Sources: 1, 3,5,7

Materials: 9, 11, 19, 24, 25

Internet sources: 27, 30

Self-study:
Report on the topic: “Types of partnership”

- to know types of formal
letters;

- to follow the rules of
formal e-mail etiquette;

- to distinguish between
various types of formal
letters;

- to organise and structure
different types of letter

Practical lesson 25.

1. A covering letter for a grant proposal.
2. Structuring a covering letter.

3. Contact information.

Recommended reading:

Sources: 1, 3,5,7

Materials: 9, 11, 19, 21, 24, 25

Internet sources: 27, 30

Self-study:

Searching for real grants online;

preparing a covering letter for the preferred
grant.
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Unit 9. Writing a summary.

- to know structure of an Practical lesson 26. 2
abstract; 1. What makes a good summary?
- to use vocabulary for 2. Organising a summary.
describing trends and 3. Topic sentences.
graphs; Recommended reading:
- to organise a summary; Sources: 1, 3,5,7
- to evaluate a summary; Materials: 9, 11, 19, 21, 24, 25
- to write a summary of an Internet sources: 27, 30
academic article; Self-study: 5
- to connect parts of an Summarizing, paraphrasing and synthesizing
abstract using linking ideas from research journals, articles,
words; dictionaries and Internet resources on your
- to interpret visuals field of knowledge.
- to write a short description
of trends.
- to know the structure of an | Practical lesson 27. 2
abstract; 1. Writing an abstract.
- to connect parts of an 2. Make your abstract cohesive.
abstract using linking 3. Linking words.
words; Recommended reading:
- to notice particular Sources: 1, 3,5, 7
features of abstracts from Materials: 9, 11, 21, 24, 25
different fields of study; Internet sources: 27
- to write an abstract of an | Self-study: 5
article. Making a list of words and wordcombinations
based on the texts selected.
- to use the vocabulary for | Practical lesson 28. 2
describing trends and 1. Describing visual data.
graphs; 2. Types of visual.
- to identify the features of | Recommended reading:
descriptions of visual Sources: 1, 3, 5-7
information; Materials: 9, 11, 19, 21, 24, 25
- to refer to visuals; Internet sources: 27, 30
- to interpret visuals; Self-study: 5
- to write a short description | Choose a topic, draw a graph or a diagram and
of trends make your own presentation.
BCbHOI'O: 180 rogx. /
6 KpeIuTiB

21




III. PEKOMEHJIOBAHI JT’KEPEJIA
OcHoBHI pxeperna

1. Akamemiune nuchMo: Hauampamii mocioHuk / Yxman. Pesympka C.K.,
3inuenko B.M. Kpusuii Pir: JHYET im. Muxaiina Tyran-bapanoBcbkoro,
2019. 130 c.

2. bongupeBa A.€., PaeBcbka [.B. Anrmiiickka MoBa. AKajeMi4HE MNHUCBMO.
AkaznemiuHa aoOpouecHICTh: MeTon. BKasziBkM. Opeca: Bupaeup bykaes
Baaum Biktoposuy, 2021. 40 c.

3. Bailey S. The Essentials of Academic Writing for International Students.
Routledge, 2015. 246 p.

4. Hewings M., Thaine C. Cambridge Academic English. An Integrated Skills
Course for EAP. Student's Book. Advanced. London: Cambridge University
Press, 2018. 176 p.

5. McCarthy M., O’Dell F. Academic Vocabulary in Use. Vocabulary

reference and practice. Second edition. Cambridge: Cambridge University

Press, 2016. 173 p.

Powell M. Dynamic Presentations. Cambridge University Press, 2016. 96 p.

7. Tamzen A. Cambridge English for Scientists. Cambridge University Press,
2017. 108 p.

o

JonaTkoBi 1xepesia

8. AHIJO-yKpaiHChKMII ~ CJIOBHMK  HAyKOBOTO  MOBJEHHS /  yKJajad:
Kyxoscbka B.B. XKXutomup: Bua. O. O. €senok, 2019. 88 c.

9. bonaiito P., Bect P. Inrepnamionamizaiiis yKpaiHCBKUX YHIBEPCUTETIB Y
po3pi3i aHrmiicekoi MoBH: [IpoekT «AHrmilickka MOBa JUISI YHIBEPCHUTETIBY.
K.: «BugaBaunteo «Cranby, 2017. 154 c.

10.I'nanpo C.B., Tepemenko JI.5I. Challenges and perspectives of digitalized
communication. Axkmyanvni numanus inozemuoi ¢pinonoeii. 2021. Bum. 15.
C.22-29.

11.Isanuupka H.b. Peamizamis KOMyHIKaTHMBHOi CTpaTerii MEpEeKOHAaHHS B
PI3HOMOBHHUX HAyKOBUX CTATTSX: 3ICTaBHUW acnekT. Bueni 3anucku THY
imeni B. I. Bepuaocvkoeo. Cepis: ®inonocis. Kypnanicmuxa. 2021.T. 32
(71). Ne 1. Y. 1. C. 220 — 228.

12.1Banunpka H.b. CydacHi cTparterii nepekiiaaxy HayKoOBOro TeKcTy. Haykosi
3anucku Kiposoepadcbko2o Oepaicagnozo yhisepcumemy imeri Bonooumupa
Bunnuuenxa.  Cepia:  @inonoeciuni  uayku. KipoBorpaa: Bunpaserp
JIncenko B.®., 2016. C. 54 — 58.

13.IBanuneka H.b., IBanunwska H.JI., Heuunopenko B.O. Crparerii HayKoBOTO
AMCKYpCy: mominapagurManbauii Bumip. Scientific Letters of Academic
Society of Michal Baludansky. Kosice. 2020. Vol. 8. No. 3. P. 90 — 94,

22



14.Inpuenko O.M. Anxrmidiceka ams HaykoBiiB. The Language of Science:
[linpyunuk. Bunmanas derBepte, moompampoBane. K.. Hayk. nymka, 2016.
338 c.

15.Pomantok C., Jlenucrok JI., [laninoBa H. ®PopmyBaHHS KOMYHIKaTHBHOI
KOMITETEHTHOCT] 3/100yBadiB-MapKeTOJIOTIB i/l 4ac BHUBYEHHS aHIIIIMCHKOT
MOBU. Haykoei 3anucku Hayionanonoeo yHisepcumemy «Ocmpo3svka
axaodemiay: Cepis «@inonociay. 2022. Bumn. 13(81). C. 104-107.

16.Dudley-Evans, T. Developments in English for Specific Purposes: A multi-
disciplinary approach. Cambridge University Press, 2016. 234 p.

17.1lchenko O. M., Kramar N. A. English for Academic Purposes: Keeping up
with the Times. STUDIA LINGUISTICA, 2020. Bum. 16. C. 40-57.

18.Jordan R. English for Academic Purposes. Cambridge: Cambridge University
Press, 2019. 160 p.

19.McCarthy M., O’Dell F. Academic Vocabulary in Use. Vocabulary reference
and practice. Second edition. Cambridge: Cambridge University Press, 2016.
173 p.

20.Skills for Effective Writing. Level 4. Student's Book. Cambridge University
Press, 2015. 99 p.

21.Swick E. English Sentence Builder. Mc Grawe Hill, 2017. 202p.

22. Templeton M. Public Speaking and Presentations. USA: The McGraw-Hill
Companies, 2015. 272 p.

23.Tymoshchuk N. The Implementation of E-Learning to Support Learning and
Teaching Foreign Language: A Case Study in Ukrainian Higher Education.
Arab World English Journal. January 2022. P. 233 — 244,

24 Wallwork A. English for Academic Research: Vocabulary Exercises.
Springer, 2015. 193 p.

25.Zamkova N., Tymoshchuk N., Havryliuk N. Ukrainian EFL Learners’ Use
and Views of Electronic Dictionaries: a Case Study in Higher Education.
Arab World English Journal. January 2023. P. 49 — 61.

InTepuer-pecypcu

26.Academic English Website for International Students and EAP Teachers.
URL.: https://academic-englishuk.com/academic-style/

27.Academic Phrasebank. URL.: https://www.phrasebank.manchester.ac.uk/

28.Michael J. Wallace. Study Skills in English. A course in reading skills for
academic purposes. URL.: http://www.englishbooks.cz/files/11272/11272.pdf

29. Starting Up in Business Networks: Why Relationships Matter in
Entrepreneurship / edited by Lise Aaboen, Antonella La Rocca, Frida Lind,
Andrea Perna, Tommy Shih. URL.: https://doi.org/10.1057/978-1-137-52719-
6

30. Tench R., Zerfass A., Verhoeven P. Communication Excellence : How
to Develop, Manage and Lead Exceptional Communications. URL.:
https://doi.org/10.1007/978-3-319-48860-8

23


https://academic-englishuk.com/academic-style/
https://www.phrasebank.manchester.ac.uk/
http://www.englishbooks.cz/files/11272/11272.pdf
https://doi.org/10.1057/978-1-137-52719-6
https://doi.org/10.1057/978-1-137-52719-6
https://doi.org/10.1007/978-3-319-48860-8

	ЗАТВЕРДЖЕНО
	Тимощук Володимир,  директор  ТОВ «Поділля-Т»

