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1. On0B'.Sl3KOBI KOMIIOHEHTH 

1.1. UHKJI 3ArAJihHOI mnroTOBKH 
OK 1 06.03 ITpo<tJecittHa KOMyHiKat1ill iHO'.leMHOI{) MOBOI{) I 

I 6 180 56 56 124 4 
Professional Communication in Foreign Language 

Bcboro 3a IIHK.TIOM 1.1. 1 6 180 56 56 124 4 . 
1.2. UHKJI IIPO<l>ECIHHOI IIIIIrOTOBKH 

OK2 07.01 CTpareri'IHHtt MapKeTHHr I 
I 6 180 56 28 28 124 4 

Strategic Marketing 
OK3 07.01 MapKeTHHrOBHtt MeHe,!l)KMeHT I 

I 6 180 56 28 28 124 4 
Marketing Management 

OK4 07.01 Epell,!l-MeHe,!l)KMeHT Ta lli):l)KllTa.Jl-KOMyHiKallii I 
I 6 180 56 28 28 124 4 

Brand Management and Digital Communications 
OKS 07.01 MapKeT11Hros11ti aHani3 I 

1 6 180 56 28 28 124 4 
Marketing Analysis 

OK6 07.01 PeKJiaMHHtt Ta ITP-MeHe,!l)KMeHT I 
2 9 270 96 48 48 L74 8 

Advertising and PR Management 
OK7 07.01 YnpasJiiHHll JIORJihHiCTKl cno)(GfBa'liB I 

3 6 180 56 28 28 124 8 
Consumer Loyalty Management 

BcLoro 3a D;HK.TIOM 1.2. 6 39 1170 376 188 188 794 16 8 8 

1.3. IIPAKTH1JHA mnroTOBKA 
07.01 B11po6H11'1a (nepeMHnJIOMHa) npaKTHKa I Pre-diploma Practical Training 2 9 270 270 

BcbOl'O upaKTH'IHa umroTOBKa 1 9 270 270 

1.4. ATECTAUI.SI 
07.01 IIi,!u"oTOBKa KBa.rricJ>iKau;iii.Hoi po6oTu Ta 3axucT I 

·writing and Defence of graduation Paper 12 360 360 

Bcboro 3a o6oe'it3KOBOIO qacTHHOIO 7 1 66 1980 432 188 244 1548 20 8 8 

2. BHnIPKOBI KOMIIOHEHTH 

2.1. UHKJI 3Ar AJihHOI rrrnroTOBKH 

Bcboro 3a D;HK.TIOM 2.1. 
2.2. UHKJI IIPO<l>ECifIHOI rrrnroTOBKH 

BK I B116ipKOBHtt KOMnoHeHT*/ Optional Subject 2 6 180 48 132 4 

BK2 8116ipKos11H: KOMnoHeHT*/ Optional Subject 2 6 180 48 132 4 

BK3 B116ipKos11ti KOMnoHeHT*/ Optional Subject 3 6 180 28 152 4 

BK4 B116ipKOB11tt KOMnoHeHT*/ Optional Subject 3 6 180 28 152 4 

BcLoro 3a D;HK.TIOM 2.2. 4 24 720 152 568 8 8 
Bcboro 3a eu6ipKoBoIO 'laCTHHOIO 4 24 720 152 568 8 8 

3ara.libHa KLTibKicTb 11 1 90 2700 584 188 244 2116 20 16 16 
KiJJLKicn eKJaMenie 5 3 3 
KinLKiCTL 3aJiiKie I 

CTp11MiTKa: 3araJJLHe 'IHCJJO Kpe1111TiB Ha ceMecTp noe11Hno cTaHoB11T11 30 
*B116ipKOBHH KOMnOHeHT nepe116a'la£ nnattyeaHH• 'lacy 4 ro1111n11 ua Tl1lKJ1eHb Ta pmno11iJ1 ay1111Topuoro uaeaHTa>KeHHJI ei11noei11no 110 lioro cne1111cpiKH 



3. IloHCHeHHH ,ll.O HaB'laJlbHOro nJiauy 

HaB'laJihHHH nJiaH cKna,neuo ua ni)J.cTaoi ocBiTHbO-nprnjJeciHuoi" nporpaM11 «MapKeT11urn // 

Jarnep,!l.)f(eHoi" B'leHOIO pa,noIO BTEI Ll,TEY (IlocTaHOBa Bi)). s I{!)" 2023, npOTOKOJI N2 t?r , n. _:'LJ 
BBELl,EHO B ~!JP 

HaKaJ Bin __&_ _ tJs-2023 N2 {O 

3acryrrnHK n11peKTopa 3 HaB'laJibHO-MeTO)J.Hquo"i po6orn ¢ JliJJill MAPTHHOBA 

4. 3MiHH ,ll.O nJiauy -
HaKa3 

CeMeCTp Oo1u1.1iH nJiauy 
.N"! JJ.aTa 

KoJJ.H cjlaKyJibTeTiB rn KacjleJJ.p 

06 06JiiKOBO-cjliuaucoBHH cjlaKyJihTeT (OcI>cJ>) 

.N"! 
KoJJ. Ha1oa KacjleJJ.pH 

1/n 
.N"! 
1/n 

l 06.01 06niKy Ta ononaTKyBaHHll l 

2 06.02 <l>iHaHciB 2 

3 06.03 luoJeMuoi" <jJinoJJorii Ta nepeKna,ny 3 

4 
07 Cl>aKYJihTeT TOpriBJii, MapKeTuury Ta ccjlepu o6cJiyrooyBaHHH (Cl>TMCO) 

.N"! 
KoJJ. Ha1oa KacjleJJ.pu 

1/n 

l 07.01 MapKernHry Ta peKJiaM11 

2 07.02 ToBapo1uaBCTBa, eKcnepTHJH Ta ToproBeJJbHOro ninnp11€MHHL1TBa 

3 07.03 Typ113MY Ta roTeJihHo-pecTopauuoi" cnpaB11 

4 07.04 <l>iJ11quoro BHXOBaHHSI Ta cnopry 

Hooa peJJ.aKQiH 

08 Cl>aKyJibTeT eKOHOMiKH, MeHe,ll.:iKMeHTY Ta npaBa (Cl>EMII) 

KoJJ. HaJBa KacjleJJ.pH 

08.01 Meuen)f(MeHTy Ta anMiuicTpysaHHll 

08.02 EKOHOMiKH Ta Mi)f(HapO,!l.HHX Bitl,HOCHH 

08.03 EKOHOMiquoi" Ki6epHeTHKl1 Ta iu<jJopMaQiHHHX CHCTeM 

08.04 IlpaBa 


