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1. 3AT’'AJIBHI IHIOJIOKEHHA:

MeTta BUBYEHHS JUCHHUILTIHHU.

Po6oua nporpama nucturmiiau «lHo3eMHa MOBa 32 IPO(ECITHIM CIIPSIMYBaHHSIM)
po3pobiieHa I 3700yBaviB BHINOI OCBITH, SKIi HaBYAIOTHCSA Ha creriaabHocTi 061
«KypHanicTuka» 3a OCBITHbO-TIpodeciiiHOl0 mporpamoro «Peknama Ta 3B’S3ku 3
rpoMaJickKicTio». PoGoda mporpama moOyjaoBaHa Ha NMPUHLMIAX IUTFOPHUIIIHTBI3MY,
IHTErPOBAHOCTI PO3BUTKY IHIIOMOBHOI KOMIETEHTHOCTI, MPO30POCTi, THYYKOCTI Ta
BapiaTUBHOCTI, = IporpamMa  30pi€HTOBaHa Ha  (opMyBaHHS  HpodeciiiHoi
KOMYHIKAaTUBHOI KOMIIETEHTHOCTI SIK MOBHOI IMOBEIIHKH, IO € CHEUU(PIYHOI I
akaJeMiyHoro 1 mnpodeciiiHoro cepenoBUIlla 1 BUMarae HaOyTTsA JIHTBICTUYHOI
KOMITETEHTHOCTI (MOBIJICHHEBHX yMiHb Ta MOBHHUX 3HAaHb), COIIOJIHTBICTUYHOI Ta
IparMaTHYHOI CyOKOMIETEeHTHOCTEH.

OcHoBHAa MeTa BHBYEHHS AucuMIUIiHM «[HO3eMHa MoBa 3a mpodeciiHUM
CIpsIMyBaHHSIM» - cpopMyBaTH B 3700yBadiB BHINOI OCBITH MPOdeciifHi 1HIIOMOBHI
KOMIIETEHTHOCTI, LIO0 CHPHUSATUMYTh IXHbOMY €(QEKTUBHOMY (PYHKIIOHYBAaHHIO B
NOJIIKYJIbTYPHOMY ~HaBYAJIbHOMY Ta TNpo(deciiHOMy cepeqoBUIll Ta CTaHyThb
3aMOPYKOI0 YCHIIIHOI KOHKYPEHTOCIPOMOKHOCTI Ha Cy4aCHOMY PHHKY Mpalll.

Kypc «Ino3zemHa moBa 3a mpodeciiiHuM crpsiMyBaHHSIM» JIJIsi CTYJICHTIB, fKi
3100yBarOTh Tepmmii (0akalaBpChKUi) CTYIIHb BHUINOI OCBITH, OXOIUIIOE €Tarl
HaBYaHHA B piBHA B1+ 10 piBHsa B2 Ta 3a6e3nedye 10CATHEHHS BUITYCKHUKAMHM P1BHS
HE3JIC)KHOTO KOPUCTyBaya 1HO3EMHOT MOBH, IO BiJIMOBIIa€ MI>KHAPOIHIN MPAKTHUII
MOBHOT OCBITH B 3aKJ1aJlax BUIO1 OCBITU. KpuTepii BkazaHOT0 piBHS BOJIOAIHHS MOBOIO
(PBM) BU3HAYEHO BIAMOBIAHO /10  JECKPUNTOPIB,  3aMPONOHOBAHUX
3aranbHO€EBpOINEeChKUMU PekoMeHalisiMu 3 MOBHOT OCBITH.

3micT po60oYOi mporpaMu CTBOPIOE YMOBH ISl TOCSTHEHHS 3/100yBa4aMy BUIIO1
oceitu PBM B2, sk 1mporo Bumarae ocBiTHiM cTyminb OakamaBpa. Takuit PBM
3a0e3nedye akageMiuyHy 1 mpodeciiiHy MOOITBHICTh 3100yBadiB BUIIOI OCBITH, JA€
3MOT'y BUITYCKHHKaM KOMIIETEHTHO (DYHKIIIOHYBaTH B MPO(deCiiftHOMY i aKaJeMIYHOMY
KOHTEKCTax Ta 3abe3neuye iM 6a3y /Il HAaBYaHHS YIPOJIOBXK YChOTO JKUTTS.

Opnep>kaHi 3700yBayaMy BUIIIOi OCBITH 3HAHHS MOXKYTb BUOYTH BUKOPUCTAHI B
npotieci eheKTUBHOTO CIUIKYBAHHS IHO3€MHOIO MOBOIO B PO ECiiHOMY CEepeI0BHILIL;
IiJ] 4ac MIATOTOBKH MyONIYHMX BUCTYIIIB Y pO3pi3i Taily3eBUX MPoOIeM; ISl MOUIYKY
HOBOi TEKCTOBOi, ayAio Ta BiJleo-iH(popMallii, MO0 MICTUTBCA B IHIIOMOBHHUX
npodeciitHnx Marepianax; s aHai3y IHIIOMOBHUX JDKepen iH(opmarli 3 MeToIo
OTpUMAaHHS JaHUX, 10 € HEOOXITHUMH JUIsi BUKOHAHHS MpoQeciiHUX 3aBlaHb Ta
OPUUHATTS NpodecifHUX PIIeHb; AJIs ePEeKIaay IHIIOMOBHUX MPOQPECIHHUX TEKCTIB
Ha PiAHY MOBY.

Pe3yibTaTH BHBYEHHS HABYAJBHOI JUCHUILUIIHM ii Micle B OCBITHbOMY
npoueci.

Pe3ynpTaToM BUBYEHHS HaBuajdbHOI aAucuuiUliHM «[HO3eMHa MoBa 3a
npodeciiiHuM crpsiMyBaHHSIM» JJii OCBITHBOI mporpamu «Pxnama Ta 3B’S3KM 3
IPOMAJICHKICTION € (POpMyBaHHS KOMILUIEKCY KOMIIETEHTHOCTEH:



- IHTerpaJibHa KOMIIETEHTHICTh:
31aTHICTh PO3B’SA3YBAaTH CKJIAJIHI CIIEIialli30BaHl 3a7adi Ta MPAKTUYHI MpoOieMHu B
rajiy3i ColliaJIbHUX KOMYHIKalld, 10 nepeadayae 3aCTOCYBaHHA MOJI0KEHb 1 METO/IIB
COLIAJIBHO-KOMYHIKAIIITHUX Ta I1HIIMX HAyK 1 XapaKTePU3YEThCS HEBH3HAYEHICTIO
YMOB

- 3araJjibHi KOMIIETEHTHOCTI:
3KO01. 3natHicTh 3aCTOCOBYBATH 3HAHHS B IPAKTUYHUX CUTYAIISIX.
3K02. 3HaHHsS Ta pO3yMIHHS MpPeIMETHOI o0JacTi Ta PoO3yMiHHS HpodeciitHoi
TISUIBHOCTI.
3K08. 31aTHICTh HABYATUCS 1 OBOJIOIBATH CYYaCHHUMU 3HAHHSIMH.
3K12. 31aTHICTh CHIJIKYBAaTHCS 1HO3EMHOIO MOBOJO.

- (axoBi (cneniajbHi) KOMIIETEHTHOCTI:
CKO1. 3maTHicTh 3aCTOCOBYBATH 3HAHHA 31 cepH COIlaTbHUX KOMYHIKAII y CBOIN
npodeciitHiil AisUTBHOCTI.
CKO2. 3natnicts popmyBaTu iHhDOpMAIIHHUN KOHTEHT.

Moenenneei cyokomnemenmuocmi micmams ayOil06aAHHA, 2080DPIHHA,
YUMAHHA, NUCOMO:

Ayoiroeanna:

- po3ni3HaBaTu 1H(pOpMaIliio, OB’ sA3aHy 13 MPodeciiHo cPepor0 EKOHOMIKH,
I1]] 9ac JeTaIbHUX OOrOBOPEHb, 1e0aTiB, OhIlIHUX A0MOBIACH, JIEKI1HA, OeCiT;

- PO3YMITH 3arajlbHHil 3MICT 1 OUIBIIICTh CYTTEBUX JCTAJICH B aBTCHTHYHHX
pazio 1 Tenenepenayax, Mo’ i3aHUX 3 aKaJeMIYHO0 Ta npodeciiiHoio chepamu;

- PO3YMITH JOCHUThH CKJIAJTHI TOBIJOMJICHHS Ta 1HCTPYKIIi B akaJeMidHOMY Ta
npodeciiiHoMy cepenoBHIIlL;

- PO3yMITH HaMip MOBIIS 1 KOMYHIKaTHBHI HACIIIKA HOTO BUCIIOBIIOBAHHS,

- BU3HAYATH MO3UIIO 1 TOUYKY 30py MOBIIS;

- PO3PI3HATH Pi3HI CTHIIICTUYHI PETICTPHU B YCHOMY Ta MMCbMOBOMY CIIJIKYBaHH1
3 Ipy34IMH, HE3HAWOMISIMH, KOJIETaMH, MpaueAaBLUsIMH Ta 3 JIFOJAbMHU PI3HOTO BIKY 1
COLIIAJIBHOTO CTaTyCy, Malouu MPH 1[bOMY P13H1 HAMIPU CIJIKYBAHHS.

Tosopinna:

- pearyBaTH Ha OCHOBHI 1/I€1 Ta pO3I13HaBaTH CYTTEBO BAXKIMBY 1H(MOpMAILitO Mij
yac JeTaJIbHUX OOTOBOPEHb, AMCKYCIH, OQIIHHUX MEePEeMOBHUH, JEKLii, Oecil, 110
OB’ s13aH1 3 EKOHOMIYHOIO c(heporo;

- YITKO apryMEHTYBaTH BIJHOCHO AaKTyaJlbHMX TEM B aKaJeMIYHOMY Ta
npodeciitHoMy KHUTTI (Hamp., B ceMiHapax, JUCKYCisX);

- IOBOJIUTHUCH aJICKBATHO B TUIIOBUX CBITCHKUX, aKaJeMIYHHX 1 mpodeciiHux
CUTYaITIfX;

- pearyBath Ha TeNeQOHHI PO3MOBHU, SKI BHXOASATH 3a MEXI THIIOBOTO
CHIJIKYBaHHS;

- pearyBaTi Ha OTOJIOLIEHHS, JOBOJII CKJIaJHI MOBIAOMJIEHHS Ta 1HCTPYKIII B
akajzieMiyHOMY 1 mpoeciiiHoMy cepeoBUIIax;

- aJIEKBaTHO pearyBaTH Ha MO3UIIII0/TOUYKY 30py CHIBPO3MOBHUKA;

- IPUCTOCOBYBATHUCS 10 3MiH, SIKI 3a3BUYall TPAIUISIOTHCS MiJ 4ac Oeciau 1
CTOCYIOThCS 11 HAPSIMY, CTUJIIO Ta OCHOBHHUX HAaroJjociB;
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- YITKO BHCTYNAaTH 3 MiATOTOBJICHUMH 1HIMBITyaTbHUMH MIPE3CHTAIISIMH 100
IMIMPOKOTO KOJIa TEM aKaJeMIqHOro Ta Mpo¢eCiiHOTO CIIPSIMyBaHHS;

- IPOIYKYBATH YITKUMN, AETATLHUA MOHOJIOT 3 IIMPOKOTO KOJIa TEM, ITOB’ A3aHUX
3 HaBYaHHSIM Ta CHEN1aIbHICTIO;

- KOpHUCTYBaTHUCs 0a30BUMU 3ac00aMU 3B’ S3KY IS TOE€THAHHS BHCIIOBIIOBAHb Y
YITKUH, JIOT1YHO 00’ € JHAHUN TUCKYPC.

YQumanna:

- PO3YMITH aBTEHTHUYHI TEKCTH, MOB’s3aHl 3 HABUAHHIM Ta CIEIiani3alliero, 3
NiPYYHUKIB, Ta3eT, MOMYJSIPHUX 1 CIELIai30BaHUX >KypHAIiB Ta [HTEpHETIBCHKUX
JDKeped;

- BU3HAYaTH MO3MINI0 1 TOYKA 30pY B aBTEHTUYHUX TEKCTax, OB’ A3aHUX 3
HABYAHHSIM Ta CIIELAII3AIIEIO;

- pPO3yMITH HaMip aBTOpa MUCHMOBOTO TEKCTY 1 KOMYHIKATHBHI HACIiIKU
BUCJIOBJIFOBaHHS (HAIIp.,CITy>kOOBUX 3aMHCOK, JTUCTIB, 3BITIB);

- PO3yMITH aBTEHTUYHY aKaJieMiuHy Ta npodeciiHy KOpecrmoHACHIIo (Harmp.,
JUCTH, (PaKcu, eTeKTPOHHI IMOB1IOMJIEHHS TOLIO);

- PO3PI3HATU PI3HI CTWIICTHYHI PETiCTPU YCHOTO Ta MUCEMHOTO MOBJIEHHS 3
Ipy3s5MH, HE3HAHOMIIMH, KOJEraMu, MpaielaBlsIMH Ta 3 JIOJbMHU PI3HOTO BIKY 1
COLIIAJIBHOTO CTaTyCy, KOJIHU 31HCHIOIOTHCS P13HI HAMIPU CIUJIKYBAHHS.

Hucomo:

- INCAaTH JIETAII30BaHl 3aBJaHH]d Ta 3BITH, IIOB’S3aHl 3 HaBYaHHAM
Ta CIELIAJIbHICTIO;

- IMCaTH PE3IOME EKOHOMIYHUX TEKCTIB 3 BHCOKHM CTYIEHEM TIpaMaTHYHOI
KOPEKTHOCTI;

- KOPUCTYBAaTUCh 0Aa30BUMH 3acCO0aMU 3B’SI3KY JUIsSl ITOE€JHAHHS BUCIIOBIIIOBaHb Y
YITKAN, JTOTIYHO 00’ €THAHUN AUCKYPC;

- TOTYBAaTH 1 MPOYKYBATH J1JIOBY Ta Mpo(deciitHy KOpeCroHACHITIIO.

Jinzeicmuuna (nekcuuna, 2pamamuyHa, CceMaHmuyiHa, @QoHO02IUHa,
opozpaghiuna ma opghoeniuna):

- pO3MI3HABaTU Ta BXXMBATH I'PaMaTU4HI CTPYKTYPH, IO € HEOOXITHUMHU IJIs
THYYKOI'O BHPAXXEHHS BIJIMOBIAHUX (PYHKIINA Ta MOHATh, a TAKOX ISl PO3YMIHHA 1
IPOYKYBaHHS HIMPOKOrO KOJIa TEKCTIB B aKaJeMIuH1i Ta mpodeciitHiit chepax;

- 3HaTH Ta BUKOPHCTOBYBATH MpaBWjIa aHTITIHCHKOTO CHHTAKCHCY, 100 TaTh
MO>KJIMBICTh PO3MI3HABATH 1 MPOAYKYBATH IIMPOKE KOJO TEKCTIB B aKaJeMIuHiil Ta
npodeciitHiit chepax;

- iTeHTru(diKyBaTH MOBHI (pOpMHU, BIacTUBI ODIIIITHUM Ta PO3MOBHUM pEricTpam
aKkaJieMivHOTO 1 IPO(eciitHOr0 MOBIICHHS;

- BOJIOJIITU IIMPOKUM [1alla30HOM CIIOBHUKOBOTO 3amacy (y TOMy 4YHCIHI
TEPMIHOJIOT1T), IO € HEOOXITHUM B aKaJIeMidHii Ta mpodeciitHii chepax;

- BMIHHSI BU3HAYaTH BIJAHOILIECHHS CJIOBA JO WOr0 3arajilbHOr0 KOHTEKCTY,
BHYTPIIIHBO JIEKCUYHHUX 3B’S3KIB, 3HAYEHb TI'paMaTUYHHUX €JIEMEHTIB, KaTEropii,
CTPYKTYyp Ta TMpOIECiB, a TaKOXX BAXJIMBUX IJIs PO3YMIHHA Ta NPOAYKYBaHHS
IHIIOMOBHOI'O JUCKYPCY TaKHX JIOTTYHHMX 3B’S3KIB, SIK HACJ1JIKOBICTh, MPECYNO3ULIIs,
IMIUTIKATUBHICTb.



Couioninzeicmuyna ma npazmaninzeicmuyHa cyoKoMnemeHmHuoCcmi:

- YCBIIOMJIIOBAaTH, SK KJIIOYOBI I[IHHOCTI, TMEPEKOHAHHS Ta TIOBEJIHKA B
akazieMidHOMY 1 podeciitHOMYy cepeIoBHUIIl Y KpaiHU BIAPI3HAIOTHCS MPU MOPIBHAHHI
OJIHI€1 KyJbTypH 3 IHIIUMH (MI>KHAPO/IHI, HallIOHAJIBH1, IHCTUTYIIIITHI 0COOJIMBOCTI);

- PO3YMITH PI3HI KOPIHOPATUBHI KyJIbTYpH B KOHKPETHUX HpodeciiiHux
KOHTEKCTax 1 Te, IKUM YMHOM BOHU CITIBBIIHOCSITHCS OJHA 3 OJHOIO;

- 3aCTOCOBYBATH MIKKYJIBTYPHE PO3YyMIHHS Y MPOIIeci 6e3mocepeTHhOr0 yCHOTO
1 THCEMHOT0 CIIJIKYBaHHS B aKaJeMIYHOMY Ta IMPo¢eCIfHOMY CepeIOBHIIIL,

- HaJIO)KHUM YWHOM TIOBOJIWUTH cebe W pearyBaTH y THIOBUX CBITCHKUX,
akaJeMiyHuX 1 mpodeciiHUX CHUTyallisX ITOBCSIKICHHOTO JXHTTS, a TAaKOX 3HATH
npaBuUjia B3a€EMOJIIT MIXK JIIOJbMH Y TaKUX CHUTYyalisX (pO3Mi3HaBaHHS BiMOBIIHHUX
JKECTIB, CIUIKYBaHHS O4YMMAa, YCBIIOMJICHHS 3HauyeHHs (I3UYHOi AMCTaHIl Ta
PO3yMIHHS KECTUKYJISIIIT Y KOXKHIN 3 TAKUX CUTYAIlIN).

Yminna euumuce:

- 3HAXOJUTH KOHKPETHY 1H(GOpMAIlito, OB’ s13aHy 3 MPOPECIHHUMH MUTAHHIMH,
KOPUCTYIOUHUCHh O10JIOTEYHHM KAaTaJOroM, CTOPIHKOK 3MICTY, JOBIJHUKAMH,
CJIOBHMKaMU Ta [HTepHeTOM;

- (hopMyBaTH TUTaH-CXEMY BUCIIOBIIIOBAaHHS Ta JIOT1YHO CTPYKTYPYyBaTH i71€i;

- BUAUISTU TOJIOBHY 1]I€10 Ta PO3BUBATH 1i;

- CTUCJIO BUKJIAJATH 3MICT TEKCTY;

- OPraHi3oBYBaTH TEKCT SK TIOCHIIOBHICTh a03alliB 3 iX 3aroiloBKaMH Ta
IT113ar0JIOBKaAMU,

- poOuTH ajneKkBaTHI Ta TWPUAATHI I8 KOPUCTYBaHHS KOHCIIEKTH 3
PI3HOMAaHITHHUX 1H()OpMALIHHUX JKEpEn;

- BECTU HaBYaJIbHI aHATITUYHI OJICHHUKHU (MOBHUHN NTOPTQENH);

- BECTH OOJIIK IPOYNTAHOTO MaTepiany;

- PO3YMITH BHUMOTH IIOAO OIIHIOBaHHS, KpUTEpii BHUCTaBJICHHS OalliB Ha
eK3aMeHaX, TeCTax Ta MPYU BUKOHAHHI OKPEMHUX 3aBJ/IaHb;

- HaJIS)KHUM YMHOM 3/IICHIOBATH CaMOOIIIHIOBAHHSI.

I[IporpamHumMu  pe3yabTaTaMH HABYaHHA 37100yBayiB 3  HaBYAJIbHOI
muciuIuTiag «lHo3eMHa MOBa 3a MPOECIHHUM CTIPSIMYBaHHSIIM)) €:

[TPO1. ITosicHroBaTH CBOT BUpOOHHMYI A1 Ta ornepallii Ha OCHOB1 OTPUMaHUX 3HAHb.

[TP02. 3actocoByBatH 3HaHHs 31 chepy MPEAMETHOI Creliani3aiii jis CTBOPEHHS
iH(OPMAIIHHOTO POAYKTY UM JJIS IPOBEACHHS 1H(MOpMAITiITHOT aKITii.

[TP0OS8. BuokpemmioBaTi y BUPOOHHYUX CHUTyalisx ¢GakTH, MOJli, BIAOMOCTI,
IpoLIEeCH, MPO SIKI OpaKye 3HaHb, 1 PO3KPUBATH CIIOCOOM Ta JiKepesa 3400yBaHHS THX
3HaHb.

ITP09. OmiHroBaTH MISVIBHICT, KOJIET SK HOCIiB MpaB 1 OOOB’S3KIB WICHIB
CYCHIJIBCTBA, MPEJICTABHUKIB TPOMAISTHCHKOTO CYCIIIbCTBA.

[1P12. BinbHO cninkyBaTucs 3 mnpo@eciiHuX NUTaHb, BKIIOYAI0YH YCHY, TUCbMOBY
Ta EJIEKTPOHHY KOMYHIKaIIil0, IHO3EMHOIO MOBOIO.

[1P14. T'enepyBatu iHpOpMaIIHHUI KOHTSHT 3a 3aJ]JaHOI0 TEMOIO 3 BUKOPHUCTAHHAIM
JOCTYITHHUX, a TAKOK 000B’A3KOBUX JIKepe 1HPopMallii.

[TP15. CtBoproBatu rpaMOTHHA MemIampOAYKT Ha 3aJaHy TeMy, BHU3HAYE€HOTO
KaHPY, 3 ypaxXyBaHHSAM KaHaTy MOIIUPEHHS UM MIAT(HOPMU ONPUITIOTHEHHS.
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MixkaucuumiiHapHi 3B'fI3KM: TporpaMa YIopsiIKOBaHAa BIJIMOBITHO 10 aHOTAIl
OCBITHBO-TIPO()ECIHHOT TporpaMy MIrOTOBKM OakajiaBpiB, TICHO IOB’S3aHa 3 IHIIMMHU
HOPMAaTUBHUMHU JMCUMIDIIHAMA TyMaHITAPHOTO CHPSMYBaHHS, 30KpeMa «I[HO3eMHOMO
MOBOIO CIIEIIaTbHOCTI. J{UCIMIUIIHA TAKOXK A€ MOYKIIMBOCT] PO3LIMPIOBATH (DaXOB1 3HAHHS
y TIpOLIECT OBOJIOAIBaHHS MPO(ECIHHIMU TUCLUILTIHAMMU.



Kpurepii oniiHlOBaHHA pe3yJibTaTiB HABYAHHS

PiBHi 3a KpuTepii oniHoBaHHA
KOMIIETEHTHOCTI IIKAJI0I0
ATEY
1 2 3
Bucoxuit 90-100 Mae oOrpyHTOBaHI Ta BCeOiuHI 3HAHHS 3
(mOCTIAHUITBKHIA) muctuiniing - «[Ho3eMHa MoBa 3a mpodeciitHum

COpSMYBAaHHSM»,  yMi€  y3arajJpHIOBaTH  Ta
cUcTeMaTu3yBaTH HaOyTl 3HaAHHS; CaMOCTIHHO
3HAXOIMTH JHKepena iHhopMallii Ta mparoe 3 HUMH;
IPOBOJIUTH BJIACHI JIOCITiPKEHHS, MOXe
BUKOPUCTOBYBATH HAaOyTi 3HAHHS Ta BMIHHS IpH
PO3B’sI3aHHI 331a4.

JocTaTHiit 82-89 Bononie HaByambHUM ~ MaTepiaioM, BMi€
(4acTKOBO- 3ICTaBISATH Ta Y3arajibHIOBAaTH, BUSBIISE TBOPUYUI
TTOTITYKOBHIH ) IHTEpeC J0 MPEeIMETy, BUKOHYE 3aBJaHHS 3 TTOBHUM

MOSICHEHHSIM Ta OOTPYHTYBaHHSIM, aje JIOIyCKae
HE3HAYHI TOMWIKHA; MOXE YCBITOMHUTH HOBI ISt
HBOTO (pakTwy, i71€i.

75-81 Bononie BHU3HAYEHUM IIPOrpaMoro
HaBYaJIbHUM MaTepialioM; pO3B’s3y€ 3aBJaHHS,
nepeadaydeHi MIPOrpamoro, 3 YaCTKOBUM
HOSICHEHHSIM.

Enemenrapuu 69-74 Bononie  HaBuanmpHUM ~— MaTepiajioM  Ha
i (penpoIyKTUBHHIA) pPEMPOAYKTUBHOMY  DiBHi;  MOXE  CaMOCTIHHO
pO3B’s13aTH Ta MOSICHUTHU PO3B’I3aHHS 3aBIAHHS.

60-68 OsHalioMyIeHH# 3 HaBYaJIbHUM MaTepiajioM,
BIITBOPIOE HOr0 Ha PENpOAyKTUBHOMY pIBHI;
BUKOHYE €JIEMEHTapHI 3aBJaHHS 3a 3pa3koM abo
BIJIOMHUM aJITOPUTMOM.

Huzbkuit 35-59 OsHaiioMmyeHHn#i Ta BIATBOPIOE HaBYAILHUI
(bparmenTapHuii) Martepiana Ha piBHI OKpeMuX (DakTiB Ta GpparMeHTiB
Marepiay; mij KepiBHULTBOM BUKJIaJa4ya BUKOHYE
€JIEMEHTAPHI 3aBJIaHHSI.

1-34 OsHnaiioMiieHuni 3 HaBYAJILHUM MaTepiaaoM Ha
pPiBHI pPO3Mi3HABaHHS Ta BIATBOPEHHS OKPEMHX
daxTis.

3100yBayi BUILOI OCBITH, SIKI MOBHICTIO BUKOHAJIW MpPOrpaMy AUCLUMIUIIHUA Ta
HaOpau TOCTaTHIO KUIBKICTh OalliB, OTPUMYIOTh IT1JICYMKOBY OIIIHKY 0€3 ONUTYyBaHHS
Yy BUKOHAHHS €K3aMeHalliiHoro 3aBnanHs (3rigHo 3 [lomoxenusm [Ipo omniHOBaHHS
pe3ynbTaTiB HaBYaHHs 3100yBadiB BUoi ocBitu Nel2 Bix 07.02.2022).

VY pasi, sKm1o 3100yBad BUIIOI OCBITH Oa)kae MOJIMIIIUTH CBOIO OINIHKY, a00 HE
HaOpaB 75 OaiiB, BiH CKJIaJa€ eK3aMeH 3 YCi€l mMporpaMu HaBUaJIbHOI AUCHMUILIIHU Y
BUTJISI/II TUCHbMOBOTO OMUTYBAHHS BIJIMOBIAHO JI0 3aBJAaHb BCTAHOBJICHOTO 3pa3Ka.

Pe3ynbTaT BUKOHAHHS €K3aMCHAIIMHMX 3aBJaHb OIIHIOETHCS 3 YpaxXyBaHHIM
pe3ynbTariB y criBBigHomeHH1 80:20, e 80 — mMakcumanbHa OLIHKA 32 BUKOHAHHS



eK3aMeHaIIiHoro 3aBAaHHs, 20 — pe3yJabTaT MOTOYHOI YCHIIIHOCTI BiAMOBIAHO IO
IIKAJIM MIEPEeBOTy MIOTOYHOI POOOTH JIJIsi BpaXyBaHHsI 11 MPHU MiICyMKOBIH OITIHIII.
3100yBay BUIIOI OCBITH, SIKHH HE MOTOJKYETHCS 3 OL[IHKOIO, OTPUMAHOIO ITiJT
4ac M1JCyMKOBOI'O (CEMECTPOBOI0) KOHTPOJIIO, MAE MPaBO 3BEPHYTHUCA 13 IPOXAHHAM
NEPErNIIHYTH OLIIHKY, OJepKaHy Ha ek3ameHl (3rigHo I[lomoxkeHHs mpo amesnsiiio
pe3yJbTaTIB M1JCYMKOBOTO KOHTPOJIIO 3HaHb cTyAeHTIB Ne 32 Bin 07.02.2022).



OO0csAr TMCHUIUIIHA B KPeIUTAaxX Ta iioro po3noaij (TeMaTUYHUH MJIaH)

O6car mucuurmiinu (kpeautiB EKTC): 6 xpemutiB — 180 romuH, 56 roaux
OPAKTUYHUX 3aHATh, 124 roAMHHA CaMOCTIHHOT poOOTH 3100yBaviB BULIOI OCBITH.

Kinekictes rogun

Vcworo 3 HUX
rojaun/
HasBa Temu Kpe/iTiB E x Popmu
iz g E KOHTPOJIIO
= = R
5 =3 | O
= = ) &
&)
1 2 3 4 5 6
I cemectp
Unitl. Introduction to Mass Communication and 30 10 20
Journalism.
The Noun.
1. Why do we need mass communication? 6 2 4 | YO,II3,
Formation of nouns. Classification of nouns. T, TIP
2. Functions of mass communications. Principles of 6 2 4 | VYO, I3, T
journalism.
The Category of Number. Countable and
uncountable nouns
3. Media literacy. The nature of news. 6 2 4 | VYO,II3,
Regular plurals. Compounds. Irregular plurals. 13, MK
4. Different types of mass communication (print 6 2 4 | YO,II3,
media, broadcast media, digital media, transit T, 13
media).
Singularia tantum. Pluralia tantum nouns.
Invariable nouns.
5. Careers in mass communication (news media 6 2 4 | VO,II3,
director, journalist, web content specialist and web T,K
producer, public relations director, marketing
director, marketing specialist).
Category of Case. Possesive case, of-phrases.
Unit 2: Words in Print. The Article. 30 10 20
6. Parts of a newspaper article. 6 2 4 | VO,II3,
The Article. Kinds of Articles. T, I3, MK
7. Creating a lead. 6 2 4 | VO,II3,
Use of articles with common and abstract nouns. T, 13, MK
Use of articles with nouns of material.
8. People in printed media. Publishers, authors, 6 2 4 | YO,II3,
editors. I3,
Use of articles with proper nouns.
9. People in printed media. Journalists, columnists, 6 2 4 | YO,II3,
short story writers. T, 13
Special difficulties in the use of articles (names of
month and days, seasons, meals, languages).
10. People in printed media. Visual artists, 6 2 4 | YO,II3,
photographers. T, I3, TIP
Use of articles with set expressions.
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Unit 3: Broadcasting the News. The Pronoun 60 18 42
11. Broadcasting worldwide news. 6 2 4 | VO,II3,
Classification of pronouns. 13
12. Writing for radio and television. 6 2 4 VO, I3, T
Personal and possessive pronouns.
13. Broadcast journalist. 6 2 4 | YO, I3, T
Reflexive pronouns.
14. Newsreader. 7 2 5 |VYO,II3,
Reciprocal pronouns. T, MK
15. Investigative journalist. 7 2 5 | YO, II3,
Interrogative pronouns. T, MK
16. Investigative journalist. 7 2 5 |VYO,II3,
Demonstrative pronouns. T, I1P
17. Digital journalist. 7 2 5 |YO,II3, T
Indefinite and negative pronouns.
18. Digital journalist. 7 2 5 |YO,II3,
Pronouns: some, any, all, most, no, none of. T, MK
Defining pronouns. Both, either, neither; each,
every.
19. Digital journalist. 7 2 5 | YO, II3,
Quantitative pronouns. Much/ many, a lot of, (a) T,13, K
little / (a) few.
Unit 4. Online Media. The Adjective. 60 18 42
Comparative and Superlative forms of
adjectives.
20. Journalism in the digital age. 6 2 4 | YO,II3,
Adjectives with nouns. I3, T
21. Social media — new source of news. 6 2 4 | YO,II3,
Adjectives with verbs. I3, T
22. Blogger vs reporter. 6 2 4 | VO,II3,
-ed and —ing forms of the Adjectives. I3, T
23. Fake news in social media. 7 2 5 | VYO,II3,
Order of adjectives; stronger and weaker meanings. 13, MK
24. Popular social media tools and platforms. Blogs. 7 2 5 |VYO,II3,
Degrees of comparison of adjectives. T, 13
25. Facebook. 7 2 5 |VYO,II3,
Comparative and superlative forms of adjectives. T, 13
26. Twitter. 7 2 5 | VO,II3,
Comparative structures: as...as, not so..as, the T, ITP
more...the less, the same as With adjectives.
27. YouTube/Vimeo. Flickr. 7 2 5 |VYO,II3,
The structures: the+ comparitive, so and such, T, I3,K
enough and too with adjectives.
28. Instagram. LinkedIn. 7 2 5 | VO,II3,
Grammar revision. T, IT
Pasom 3a I cemectp 180/6 56 124

IlincymMKkoBHii KOHTPOJIb — eK3aMeH
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II cemecTp

Unit 1. An Introduction to Advertising. 29 14 15

The Adverb.

1.The evolution of advertising. 4 2 2 |YO, II3,
Word order. 13

2. The environment of advertising. 4 2 2 |YO, II3,
Adverb. Types of averb. 13, MK

3. The environment of advertising. 4 2 2 | VO, II3 T,
Adverbs of frequency, time, place and manner. 13

4. The business of advertising. 4 2 2 |YO,T,1I3
Adverbs of probability, degree, and completeness.

5. The business of advertising. 4 2 2 |YO, I3,
Connecting adverbs (so, too, either, neither; first, MK

next, then, etc; actually, fortunately, etc; only,

even).

6. Role of communication in advertising and 4 2 2 |YO,T,IIP
marketing.

Comparison of adverbs.Adverbs of degree: quite —

rather.

7. Advertising as communication. 5 2 3 | YO, I3, T,
Adverbs/ adjectives. 13, K

Unit 2. Understanding the Target Audience.The 29 14 15

Preposition. The Numeral.

8. Targeting and the marketing mix 4 2 2 | YO, I3, T
The Preposition. General form and use

9. Communication and consumer behavior. 4 2 2 | YO, T,I3
Prepositions of place.

10. Defining the target audience. 4 2 2 | YO, IIP,
Prepositions of movement. 13

11. Geography’s role in planning. 4 2 2 | YO, T,I3,
Prepositions of time. MK
Common prepositional phrases.

12. Seasonality and timing. 4 2 2 |YO, II3,
The Numeral. Cardinal numerals. Ordinal numerals. 1P, T

13. Competitive analysis: implications in planning. 4 2 2 | YO, I3, T,
Fractions. Expressing quantity, reading figures. 13

14. Competitive analysis: implications in planning. 5 2 3 | YO, IO,
Telling the time, dates, telephone numbers, I3, K
addresses.

Unit 3. The Planning and Creative Process. The 34 16 18

Sentence. Questions, negatives and answers.

15. Working with creative: implications in 4 2 2 |YO, II3,
planning. I3, MK
The Sentence.

16. Working with a communication budget. 4 2 2 |YO, T, I3,
Simple / compound/ complex, extended/ MK
unextended sentences.

17. Setting communication objectives. 4 2 2 | YO,II3,T,
The Subject. The Predicate. The Object. 13

12




18. Communication idea and briefing. 4 2 2 | YO, I3, T,
The Attribute. 13

19. Media communication strategy and tactics. 4 2 2 | YO,II3,T,
The Adverbial Modifier. 13

20. Learning the language of media planning. 4 2 2 | VO, II3, T,
Word order in statements. Questions, negatives and I3, K
answers. Yes/No questions. Wh-questions.

Subject/object questions.

21. Learning about media costs 5 2 3 | YO, 3 T,
Prepositions in wh-questions. Negative statements. 13

22. Learning about media costs 5 2 3 |VYO,II3,T,
Negative questions. Question tags. Alternative I3, K
Questions. Disjunctive Questions.

Unit 4. Reaching the Target Audience. The Verb. 50 24 26

Present Tense Forms.

23. General characteristics of media. 4 2 2 |YO, ITII3,
Types of verbs 13, T

24. Evaluating media vehicles. 4 2 2 | YO, II3, T,
Regular verbs and Irregular verbs. I3, K

25. Video media. 4 2 2 | VO, II3, T,
State verbs and event verbs. 13
26.Audio media. 4 2 2 | VO, II3, T,
Time, tense and aspect. Be, have and have got. I1P

27. Print media. 4 2 2 | YO, II3, T
Present Simple (Indefinite).

28. Out-of-home media. 4 2 2 | YO,II3, T,
Present Continuous (Progressive). MK

29. Search engine marketing. 4 2 2 | VO, II3, T,
Present Simple (Indefinite) and Present Continuous I3, K
(Progressive).

30. Online display advertising. 4 2 2 | YO, T,IIP
Time indicators.

31. In-store media. 4 2 2 | YO, I3, T
State Verbs.

32.Social media. 4 2 2 | YO, I3, T
Present Perfect.

33. Direct response. 5 2 3 | YO, I3, T,
Present Perfect Continuous. 13, MK

34. Alternative media. Gaming. Ethnic media. 5 2 3 | YO, I3, T,
Present Perfect and Present Perfect Continuous. I1

Unit 5. Role and Effects of Advertising. Past 38 16 22

Formes.

35. Negative and positive effects 4 2 2 |YO, ITII3,
Past Simple (Indefinite). 13, T3, MK
36. Negative and positive effects 4 2 2 |YO, II3,
Past Continuous (Progressive). T, MK

37. Publicity, propagandas, sales promotion. 4 2 2 |YO, IT1I3,
Interrupted past action. I3, T

38. Negative and positive effects 4 2 2 |VYO,II3,T,
Past Habitual: used to. Have gone to / have been to / 13, ITP

have been in.

13




39. Design, production and the role of external 4 2 2 | YO, II3, T
agencies.
Past Perfect.
40. Design, production and the role of external 4 2 2 |YO,II3,T,
agencies. MK
Past Perfect Continuous.
41 .Effects of advertising on society. 7 2 5 | YO, IIB,T,
Sequence of Tenses. 13
42.Tips to produce the best advertisement layout. 7 2 5 | VYO, I3, T,
Previous and subsequent events. K
Pa3om 3a II cemecTp 180/6 84 96
HigcymMKoBHil KOHTPOJIb - €K3aMeH

III cemecTp
Unit 1. What is Public Relations. Future Forms. 48 16 32
Other ways of expressing future.
1. Functions of PR communications, planning, 6 2 4 | YO,II3,
evaluating I3, MK
Future Simple/ Be Going to.
2. Components of PR: identifying target audience, 6 2 4 | YO,II3,
fostering media relations. T, I3
Future Simple/ Present Continuous. Future
Continuous.
3. Public Relations practice and research. 6 2 4 |1VO,II3,
Future Perfect. Future Perfect Continuous. T, 13
4. PR practitioner activities: press agentry, 6 2 4 | YO,II3,
publicity, promotion, lobbying. T,
Future time words + Present Simple.
5. Data collection methods. 6 2 4 | YO, ]II3,
Future time words + Present Simple. T, 13
6. Using computer for research. 6 2 4 | YO,II3,
Offers, promises, requests. Arrangements 13, MK
7 Using the internet for search for jobs. 6 2 4 | VO,II3,
Offers, promises, requests. Arrangements T, 13
8. New communication tools and media channels 6 2 4 | YO, ]II3,
used in PR. Constructions: be about+ infinitive, be T, K
on the point + -ing form, be due to + infinitive.
Unit 2. Reputation. Gossip. Scandals. Modals 36 12 24
9. Reputation Management. 6 2 4 | YO, ]II3,
Prohibition (mustn’t — cant). Logical assumption I3, MK
(must — can’t/ couldn t).
10. Causes and consequences of reputation 6 2 4 |VO,II3,
Probability (should/ ought). Possibility (can - could/ T, 13
may - might).
11. Image vs. reputation. 6 2 4 | VO,]II3,
Permission (can/ could/ may /might). Request (can/ T, I3, TTIP
could/ will/ would/ may/ might).
12. Workplace gossip. 6 2 4 |VO,II3,
Offers (1'll/ shall/ can/ could). T, 13
13. The danger of workplace gossip 6 2 4 |VO,II3,
Suggestions (shall/ can/ could). Advice (should/ T, I3, ITP
ought to/ must).
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14. Public Watergate scandal. 6 2 4 | YO,II3,

scandal. T, K

Criticism (should/ ought to). Promise (will).

Expressions similar to modal verbs.

Unit 3. Crisis Communication. The Passive 30 10 20

Voice.

15.Broad types of crisis 6 2 4 | YO, II3,

Transformation from Active to Passive. 13, MK

16.A crisis management plan. 6 2 4 |VYO,II3,

Personal/ impersonal constructions T,13, K

17. Measuring corporate performance 6 2 4 | YO,II3,

Special passive constructions. T,13, K

18. Challenges facing global PR in the 21st century. 6 2 4 | VO,II3,

Have something done. Get something done. T, 13, K

19. Challenges facing global PR in the 21st century. 6 2 4 |VYO,II3,

To be done/ being done. T, K

Unit 4. Persuasion, Propaganda & Public 35 10 25

Opinion. Sequence of Tenses. Conditionals.

20. Propaganda. 7 2 5 |VYO,II3,

Direct speech and reported speech. T, 13

21. Persuasion. Social judgment theory 7 2 5 |VYO,II3,

Present and future conditionals. MK

22. Public opinion. 7 2 5 |VYO,II3,

Unlikely/ unreal conditions T, ITP, K

23. The Art of persuasion 7 2 5 |VYO,II3,

Past conditionals. I3, TIP,

Mixed conditionals. I wish, if only, it’s time. MK

24. Six Principles of Influence: reciprocity, scarcity. 7 2 5 |YO,II3,

Authority. consistency, liking, consensus T, K

Time clauses. Clauses of result. Clauses of reason.

Clauses of purpose.

Unit 5. Public relations for corporate 31 8 23

responsibility. Non-finite forms of the Verb.

25 What is corporate social responsibility? 2 5 |VYO,II3,

The Infinitive. Forms of the Infinitive and their MK

meaning.

26 What is CSR in public relations? 2 5 | YO, II3,

The Obijective infinitive complex. The Subjective T, 13

infinitive complex.

27 The benefits of corporate social responsibility. 2 5 |VYO,II3,

The Participle. T, I3, ITP

28 A career path to do good 2 8 |VYO,II3,

Forms of Gerund and its Features. 13, T3, I1

Pa3zom 3a III cemecTp 180/6 56 124

IlincyMKoBHii KOHTPOJIb - eK3aMeH

Ycboro 540/18 194 346
[Tpumirka:

YO - ycue onutyBanns; [13 - nmucbmoBe 3aBaanns; T- rectyBanHs; [3 — iHaUBIAyaabHE 3aBIAHHS,

K- keiic; MK — menTansHa kaprta; [1P — npesenTartis; I1- mpoexr.
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II. MIPOT'PAMA HABYAJIbHOI JUCHUILJITHU
3MicT AMCHUILTIHYT (TEMU IPOTPAMH).

I cemecTp
Unitl. Introduction to Mass Communication and Journalism. The Noun

Why do we need mass communication? Functions of mass communications.
Principles of journalism. Media literacy. The nature of news. Different types of mass
communication (print media, broadcast media, digital media, transit media). Careers in
mass communication (news media director, journalist, web content specialist and web
producer, public relations director, marketing director, marketing specialist).

The Noun. Formation of nouns. Classification of nouns. The Category of
Number. Countable and uncountable nouns. Regular plurals. Compounds. Irregular
plurals. Singularia tantum nouns. Pluralia tantum nouns. Invariable nouns. The
Category of Case. Possesive case, of-phrases.

Unit 2: Words in Print. The Article

Parts of a newspaper article. Creating a lead. Writing for press. People in printed
media. Publishers, authors, editors. Journalists, columnists, short story writers. Visual
artists, photographers.

The Article. Use of articles with common nouns. Use of articles with nouns of
material and abstract nouns. Use of articles with proper nouns (geographical names,
names of places, buildings, public organizations, etc., names of persons). Special
difficulties in the use of articles (hames of month and days, seasons, meals, languages).
Use of articles with set expressions.

Unit 3: Broadcasting the News. The Pronoun

Broadcasting worldwide news. Writing for radio and television. People in
broadcasting journalism. Broadcast journalist. Newsreader. Investigative journalist.
Digital journalist.

The Pronoun. Classification of pronouns. Personal and possessive pronouns.
Reflexive pronouns. Reciprocal pronouns. Demonstrative pronouns. Interrogative
pronouns. Indefinite and negative pronouns. Some, any, all, most, no, none of. Defining
pronouns. Both, either, neither; each, every. Quantitative pronouns. Much/ many, a lot
of, (a) little / (a) few.

Unit 4. Online Media. The Adjective.
Comparative and Superlative forms of adjectives.

Journalism in the digital age. Social media — new source of news. Blogger vs
reporter. Fake news in social media. Popular social media tools and platforms. Blogs.
Facebook. Twitter. YouTube/Vimeo. Flickr. Instagram. LinkedIn.

The Adjective. Adjectives with nouns and verbs; -ed and —ing forms. Order of
adjectives; stronger and weaker meanings. Degrees of comparison of adjectives.
Comparative and superlative forms of adjectives. Comparative structures: as...as, not
so..as, the more...the less, the same as, the+ comparitive, so and such, enough and too
with adjectives.
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II cemecTp

Unit 1. An Introduction to Advertising. The Adverb

The evolution of advertising. The environment of advertising. The business of
advertising. Role of communication in advertising and marketing. Advertising as
communication.

The Adverb. Types of averb. Adverb and word order. Adverbs of frequency,
time, place and manner. Adverbs of probability, degree, and completeness. Connecting
adverbs (so, too, either, neither; first, next, then, etc; actually, fortunately, etc; only,
even). Comparison of adverbs. Adverbs of degree: quite — rather.

Unit 2. Understanding the Target Audience.The Preposition. The Numeral
Targeting and the marketing mix. Communication and consumer behavior. Defining
the target audience. Geography’s role in planning. Seasonality and timing. Competitive
analysis: implications in planning.

The Numeral. Cardinal numerals. Ordinal numerals. Fractions. Expressing
guantity, reading figures. Telling the time, dates, telephone numbers, addresses.

Unit 3. The Planning and Creative Process. The Sentence. Questions, negatives
and answers

Working with creative: implications in planning. Working with a
communication budget. Setting communication objectives. Communication idea and
briefing. Media communication strategy and tactics. Learning the language of media
planning. Learning about media costs

The Sentence. Simple / compound/ complex, extended/ unextended sentences.
The Subject. The Predicate. The Object. The Attribute. The Adverbial Modifier. Word
order in statements. Questions, negatives and answers. Yes/No questions. Wh-
questions. Subject/object questions. Prepositions in wh-questions. Negative
statements. Negative questions. Question tags. Alternative Questions. Disjunctive
Questions.

Unit 4. Reaching the Target Audience. The Verb. Present Tense Forms

General characteristics of media. Evaluating media vehicles. Video media.
Audio media. Print media. Out-of-home media. Search engine marketing. Online
display advertising. In-store media. Social media. Direct response. Alternative media.
Gaming. Ethnic media.

The Verb. Types of verbs. Regular and irregular verbs. State verbs and event
verbs. Time, tense and aspect. Be, have and have got. Present Tense Forms. Present
Simple (Indefinite). Adverbs of frequency. Present Continuous (Progressive). State
Verbs. Present Perfect. Have been (to) /have been (to). Present Perfect Continuous
(Progressive).

Unit 5. Role and Effects of Advertising. Past Forms
Negative and positive effects. Publicity, propagandas, sales promotion. Design,
production and the role of external agencies. Effects of advertising on society. Tips to
produce the best advertisement layout.
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Past Forms. Past Simple (Indefinite). Past Continuous (Progressive). Past
Habitual: used to. Have gone to / have been to / have been in. Interrupted past action.
Past Perfect. Past Perfect Continuous. Sequence of Tenses. Previous and subsequent
events.

III cemecTp

Unit 1. What is Public Relations. Future Forms. Other ways of expressing
future.

Functions of PR communications, planning, evaluating. Components of PR:

identifying target audience, fostering media relations.
Public Relations practice and research. PR practitioner activities: press agentry,
publicity, promotion, lobbying. Data collection methods. Using computer for research.
Using the internet for search for jobs. New communication tools and media channels
used in PR.

Future Forms. Future Simple/ Be Going to. Future Simple/ Present Continuous.
Future Continuous. Future Perfect. Future Perfect Continuous. Future-in-the Past tense
forms. Other ways of expressing future. Future time words + Present Simple. Offers,
promises, requests. Arrangements. Constructions: be about+ infinitive, be on the point
+ -ing form, be due to + infinitive, be sure to/ be certain to/ be bound to + infinitive,
to be (un)likely to + infinitive, to be sure to + infinitive.

Unit 2. Reputation. Gossip. Scandals. Modals

Reputation Management. Causes and consequences of reputation. Image vs.
reputation. Workplace gossip. The danger of workplace gossip. Public scandal.
Watergate scandal.

Modals. Ability (can - could - be able to). Obligation/ Duty. Necessity (must -
have to - should/ ought — need). Absence of necessity (needn’t/ don’t have to / don’t
need to — didn 't need to — needn’t have done). Prohibition (mustn’t — can’t). Logical
assumption (must — can’t/ couldn’t). Probability (should/ ought). Possibility
(can - could/ may - might). Permission (can/ could/ may /might). Request (can/ could/
will/ would/ may/ might). Offers (I°’ll/ shall/ can/ could). Suggestions (shall/ can/
could). Advice (should/ ought to/ must). Criticism (should/ ought to). Promise (will).
Expressions similar to modal verbs.

Unit 3. Crisis Communication. The Passive voice
Broad types of crisis. A crisis management plan. Measuring corporate
performance. Challenges facing global PR in the 21st century.
The Passive Voice. Transformation from Active to Passive. Personal/
impersonal constructions. Special passive constructions. Have something done. Get
something done. To be done/ being done.

Unit 4. Persuasion, Propaganda & Public Opinion. Sequence of Tenses.
Conditionals.
Propaganda. Persuasion. Social judgment theory. Public opinion.
The Art of persuasion. Six Principles of Influence: reciprocity, scarcity. Authority.
consistency, liking, consensus.
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Direct speech and reported speech. Conditionals. Present and future
conditionals. Past conditionals. Mixed conditionals.

Unit 5. Public relations for corporate responsibility. Non-finite forms of the Verb
What is corporate social responsibility? What is CSR in public relations? The
benefits of corporate social responsibility. A career path to do good
Non-finite forms of the Verb. The Infinitive. The Objective infinitive complex.
The Subjective infinitive complex. Participles. The Objective Participle complex. The
Subjective Participle complex. The Gerund. Complexes with the Gerund.
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CTpykTypa HABYAJBHOI AW CIUTLTIHA

Pe3ynbpTaT HaB4aHHSA

HaBuanbHa AisUIBHICTH

Po6ounit
yac
CTYJICHTA,
roJI.

I cemecTp

Unitl. Introduction to Mass Communication and Journalism. The Noun

- to know the topical
vocabulary;

- to use grammatical
resources of the language;
- to demonstrate

Practical lesson 1.
1. Why do we need mass communication?
2. Formation of nouns.

3. Classification of nouns.

understanding of different | Resources: 2
aspects of language Literature: 1, 2, 6.
behaviour. Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.
Internet sources: 31.
Self-study: 4
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules.
- to use effectively the Practical lesson 2.
topical vocabulary; 1. Functions of mass communications.
- to practice and memorize 2. Principles of journalism
the grammatical rules; 3. Productive Resources.
- to read, watch, and listen 4. The Category of Number.
to a variety of texts and 2
multimedia sources; Resources:
- to demonstrate your Literature: 1, 2, 6.
understanding of the texts | Recommended materials: 8, 10, 11, 12, 14, 16, 24,
and key course ideas 25.
through comprehension Internet sources: 31.
check quizzes and a Self-study:
discussion board response. | doing grammar exercises; 4
reading and translating texts on the topic
- to understand and Practical lesson 3.
interprete different aspects 1. Media literacy.
of culture and language 2. The nature of news.
behaviour in the world of 3. Regular plurals.
work; 4. Compounds.
- to use grammatical 5. Irregular plurals. 9

resources of the language;
- to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.
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Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to aware and control the
organisation of the
meaning of grammatical
elements;

- to implement knowledge
into practice;

- to identify understanding
of logical relations
between text parts.

Practical lesson 4.

1. Different types of mass communication
(print media, broadcast media, digital
media, transit media).

Singularia tantum.
Pluralia Tantum.

2.
3.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

studying thematic information; developing
grammatical skills;

analyzing grammar rules

- to use lexical and
grammatical resources of
the language;

- to demonstrate the
knowledge of topical
vocabulary;

- to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson 5.

1. Careers in mass communication (news media
director, journalist, web content specialist and
web producer, public relations director,
marketing director, marketing specialist).

2. Category of Case.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

Unit 2: Words in Print. The Article

- to know what printed
media is;

-to differentiate advantages
and disadvantages of
different printed media;

- to recognise the main
information in professional
texts;

- to predict what a text will

Practical lesson 6.
1. Parts of a newspaper article
2. The Article.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.
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be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Self-study:

preparing presentations on the topic;
doing grammar exercises;

reading and translating texts on the theme.

- to identify the main
point or important
information;

- to guess the meaning of
unknown words from
context;

- to understand and use the
vocabulary of masss media;
- to indicate types of
printed media and
professional events and
types of texts on a variety
of media events.

Practical lesson 7.
1. Creating a lead.
2. Writing for press.
3. Use of articles with common and abstract
nouns.
4. Use of articles with nouns of material.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

- to rank key types of
people in printed media;
- to examine features of
professional texts;

- to understand similarities
and differences between
texts;

- to understand relations
between parts of a text;
- to recognise and
understand usage of
articles.

Practical lesson 8.

1. People in printed media. Publishers,
authors, editors.

2. Use of articles with proper nouns
(geographical names, names of places,
buildings, public organizations, etc.,
names of persons).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Practical lesson 9.

1. People in printed media. Journalists,
columnists, short story writers

2. Special difficulties in the use of articles
(names of month and days, seasons, meals,
languages).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:
activating topical vocabulary; revising grammar
rules; developing speaking skills

- to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities;

to read, watch, and listen
to a variety of texts and
multimedia sources;

- to apply grammer rules;
to become familiar with
the structures and leads of
newspapers and
magazines.

Practical lesson 10.
1. People in printed media. Visual artists,
photographers.
2. Use of articles with set expressions.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

preparing presentations on the topic;
doing grammar exercises;

reading and translating texts on the theme.

Unit 3: Broadcasting the News. The Pronoun.

- to know key vocabulary
for socializing and
networking;

- to extract specific
information from short
conversations while
rerading;

- to recognise stress and
rhythm in spoken English;
to identify key words in
utterances.

Practical lesson 11.
1. Broadcasting worldwide news.
2. Classification of pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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- to gain in depth the
knowledge of the topical
vocabulary;

-to recognize and use the
language and structure of
broadcast journalism;

to compare broadcast
journalism to print media;
-to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities;

Practical lesson 12.
1. Writing for radio and television.
2. Personal and possessive pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

- to produce professional
speech on topic;

- tp apply grammer
structure respodently;

-to identify word forms to
expand your vocabulary;
-to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson 13.
1. Broadcast journalist.
2. Reflexive pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:
doing grammar exercises; reading and translating
a newspaper article on the topic

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules;
- to read, watch, and listen
to a variety of texts and
multimedia sources;

-to identify and practice
using stress, rhythm, and
intonation to show
meaning and emphasis as
you deliver a news story
on a spoken discussion
board.

Practical lesson 14.
1. Newsreader.
2. Reciprocal pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

- to use grammatical
resources of the language;
- to understand and
interprete different aspects
of culture and language
behaviour in the world of
work.

Practical lesson 15.
1. Investigative journalist.
2. Interrogative pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.
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Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

- to extract gist and
specific information from
professional texst;

- to use a variety of
strategies for listening;

- to use a variety of
listening subskills, such as
extracting the meaning of
unknown words from
explanations and
examples, discriminating
between phrases that sound
similar, using a variety of
clues.

Practical lesson 16.
1. Investigative journalist.
2. Demonstrative pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources

- to use a variety of
subskills to distinguish
between relevant and
irrelevant information;

- to identify key words in
longer stretches of speech
and use them to understand
the gist;

-to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson 17.

1. Digital journalist.
2. Indefinite pronouns.
3. Negative pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules;

- to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson18.
1. Digital journalist.
2. Pronouns some, any, all, most, no, none
of.
3. Defining pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources
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- to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities;

-to use a variety of
strategies for listening;

- to use a variety of
listening subskills, such as
extracting the meaning of
unknown words from
explanations and

examples, discriminating
between phrases that sound
similar, using a variety of
clues.

Practical lesson 19.
1. Digital journalist.
2. Quantitative pronouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

Unit 4. Online Media. The Adjective. Comparative and Superlative forms of

adjectives.

- to recognize the impacts
of the digital age on both
print and broadcast
journalism;

- to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities;

to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 20.
1. Journalism in the digital age.
2. Adjectives with nouns.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to use topical vocabulary;
- to apply grammatical
resources of the language;
- to interprertecategories,
structures and processes.

Practical lesson 21.
1. Social media — new source of news.
2. Adjectives with verbs.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources
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- to recognize the impacts
of the digital age on both
print and broadcast
journalism;

-to identify new
fundamental vocabulary,
and practice using that new
vocabulary in course
activities;

to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson 22.
1. Blogger vs reporter
2. .—ed and —ing forms of adjectives.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 23.
1. Fake news in social media.
2. Order of adjectives; stronger and weaker
meaning.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

doing grammar exercises;

reading and translating a newspaper article on the
topic

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Practical lesson 24.
1. Popular social media tools and platforms.
2. Blogs.
3. Degrees of Comparison of Adjectives.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 25.
1. Facebook.
2. Comparative and Superlative Adjective
Forms.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.

Internet sources: 31.
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Self-study:
writing notes conveying complex professionally

relevant information; 5
rendering articles;
summarizing a wide range of factual information
- to apply effectively the Practical lesson 26.
acquired knowledge of 1. Twitter.
topical information to the 2. Comparative structures: as...as, not
appropriate situation; s0...as, the more...the less, the same as
- to reproduce and produce with adjectives.
effectively topical 2
vocabulary in oral and Resources:
writing speech; Literature: 1, 2, 6.
- to apply grammer rules. | Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.
Internet sources: 31.
Self-study:
Learning topical vocabulary; revising grammar 5
rules and doing grammar tasks; developing
writing skills
-to recognize the impacts | Practical lesson 27.
of the digital age on both 1. YouTube/Vimeo. Flickr.
print and broadcast 2. The structures: the +comparative, so and
journalism; such, enough and too with adjectives.
- to identify new 2
fundamental vocabulary, Resources:
and practice using that new | Literature: 1, 2, 6.
vocabulary in course Recommended materials: 8, 10, 11, 12, 14, 16, 24,
activities; 25.
- read, watch, and listen to | Internet sources: 31.
a variety of texts and Self-study:
multimedia sources. activating topical vocabulary; 5
revising grammar rules;
developing speaking skills
- to identify, evaluate and | Practical lesson 28.
synthesise topical 1. Instagram.
information; 2. Linkedin.
- to use grammatical
resources of the language | Resources: 2
Literature: 1, 2, 6.
Recommended materials: 8, 10, 11, 12, 14, 16, 24,
25.
Internet sources: 31.
Self-study:
preparing presentations on the topic;
doing grammar exercises; 5
reading and translating a newspaper article on the
theme.
180/6
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Unit 1. An Introduction to Advertising. The Adverb

-to evoluate advertising
development;

- to recognise the main
information in professional
texts;

- to predict what a text will
be about.

Practical lesson 1.
1. The evolution of advertising.
2. Word order.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to gain in depth the
knowledge of the topical
vocabulary;

-to practise and memorize
grammatical

rules.

Practical lesson 2.
1. The environment of advertising.
2. Types of Adverb.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

Learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

-to evaluate and develop
materials on topic;

to understand main
theories and principles in
current PR

- to understand authentic
texts related to PR from
textbooks, newspapers,
magazines, specialist
journals or Web based
sources.

Practical lesson 3.
1. The environment of advertising.
2. Adverbs of frequency.
3. Adverbs of time, place and manner.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

-to understand main
theories and principles in
current PR

-to understand standard
spoken texts on study and
specialism related topics in
standard spoken language at
normal speed.

Practical lesson 4.
1. The business of advertising.
2. Adverbs of probability and completeness.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.
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- to catch the main ideas of
what is said by native
speakers at normal speed in
an academic or professional
environment.

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources

to understand most recorded
or broadcast audio material in
standard spoken language

- to take an active part in
conversations and
discussions on most topics in
academic or professional
context.

-to carry out an effective,
fluent interview, departing
spontaneously from prepared
questions and follow up with
more probing ones.

Practical lesson 5.
1. The business of advertising.
2. Connecting adverbs (so, too, either,
neither, first, next, then, etc.; actually,
fortunately, etc. only, even).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills

-to understand most recorded
or broadcast audio material in
standard spoken language

- to take an active part in
conversations and
discussions on most topics in
academic or professional
context.

-to convey simple
information and ideas in
writing: make a plan and
annotation.

Practical lesson 6.
1. Role of communication in advertising and
marketing.
2. Adverbs of degree.
3. Comparison of adverbs.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

-to evaluate and develop
materials on topic;

-to understand main
theories and principles in
current PR

- to understand authentic
texts related to PR from
textbooks, newspapers,
magazines, specialist
journals or Web based
sources.

Practical lesson 7.
1. Advertising as communication.
2. Adverbs/adjectives.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.
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Unit 2. Understanding the Target Audience. The Preposition. The Numeral.

-to give brief reasons for
opinions, plans and actions.
-to give clear, detailed
descriptions and
presentations on a wide range
of study and specialism
related topics.

to obtain information, ideas
and opinions, with a large
degree of independence, from
a range of study and
specialism related sources,
understanding terminology
and abbreviations, and using
reference sources selectively.

Practical lesson 8.
1. Targeting and the marketing mix..
2. Prepositions. General forms and use.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

- to identify writer’s
attitudes and viewpoints in
authentic texts related to
PR

-to understand standard
spoken texts on study and
specialism related topics in
standard spoken language
at normal speed.

- to follow the essentials of
lectures, talks, reports,
presentations, discussions
on study and specialism
related topics in standard
spoken language at normal
speed.

Practical lesson 9.
1. Communication and consumer behavior.
2. Prepositions of place.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

studying thematic information; developing
grammatical skills;

analyzing grammar rules

-to behave and react
appropriately in common
social, academic and
professional situations in
everyday life;

- to know the topical
vocabulary;

- to use grammatical
resources of the language;
- to understand different
aspects of language
behaviour

Practical lesson 10.
1. Defining the target audience
2. Prepositions of movement.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

Practical lesson 11.
1. Geography’s role in planning.
2. Prepositions of time.
3. Common prepositional Phrases.
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- to apply grammer rules.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills

- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 12.
1. Seasonality and timing
2. The Numeral.
3. Cardinal and Ordinal Numerals.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

- to gain in depth the
knowledge of the topical
vocabulary;

- to practise and memorize
the grammatical rules.

Practical lesson 13.
1. Competitive analysis: implications in
planning.
2. Fractions.
3. Expressing quantity.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
topic.

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 14.
1. Competitive analysis: implications in
planning.
2. Telling the time, dates, telephone
numbers, addresses.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.
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Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources

Unit 3. The Planning and Creative Process. The Sentence. Questions, negatives and

answers

-to identify the content and
relevance of new items,
articles and reports on a
wide range of study and
specialism related topics
-to do an information
search in the Internet.

Practical lesson 15.
1. Working with creative: implications in
planning.
2. The Sentense.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills.

- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 16.
1. Working with a communication budget.
2. Simple / compound/ complex, extended/
unextended sentences.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

- to catch the main ideas of
what is said by native
speakers at normal speed
in an academic or
professional environment;
-to carry out an effective,
fluent interview, departing
spontaneously from
prepared questions and
follow up with more
probing ones;

-to connect phrases in a
simple linear way in order
to describe a variety of
study and specialism
related topics.

Practical lesson 17.
1. Setting communication objectives.
2. The Subject.
3. The Predicate.
4. The Object.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

Practical lesson 18.
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-to give brief reasons for
opinions, plans and actions.
-to give clear, detailed
descriptions and
presentations on a wide range
of study and specialism
related topics;

- to obtain information, ideas
and opinions, with a large
degree of independence, from
a range of study and
specialism related sources,
understanding terminology
and abbreviations, and using
reference sources selectively.

1. Communication idea and briefing.
2. The Attribute.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

revising grammar rules;

developing speaking skills;

writing notes conveying complex relevant
information to academic and professional
addressees.

-to understand most recorded
or broadcast audio material in
standard spoken language

- to take an active part in
conversations and
discussions on most topics in
academic or professional
context.

-to convey simple
information and ideas in
writing: make a plan and
annotation.

Practical lesson 19.
1. Media communication strategy and tactics.
2. The Adverbial Modifier.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

Learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing sKills

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

-to practise and memorize
grammatical.

Practical lesson 20.
1. Learning the language of media planning.
2. Word Order in Different Types of
Sentences.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
topic.

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions from
context.

Practical lesson 21.
1. Learning about media costs
2. Prepositions in wh-questions.
3. Negative statements.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:
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developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills

- to apply and control the Practical lesson 22.

organisation of the 1. Learning about media costs
meaning of grammatical 2. Negative questions.
elements; 3. Question tags.

- to identify the logical 4. Alternative Questions.
relations (entailment, 5. Disjunctive Questions.
presupposition,
implicature, etc.) Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

Unit 4. Reaching the Target Audience. The Verb. Present Tense Forms

- to reproduce and produce | Practical lesson 23.

effectively topical 1. General characteristics of media.
vocabulary in oral and 2. Types of verbs.

writing speech;
- to apply grammer rules. Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills.

- to gain in depth the Practical lesson 24.
knowledge of the topical 1. Evaluating media vehicles.
vocabulary; 2. Regular verbs and Irregular verbs.
- to practise and memorize
the grammatical rules Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

developing grammatical skills;
analyzing grammar rules;

developing reading and speaking skills

- to catch the main ideas of | Practical lesson 25.

what is said by native 1. Video media.
speakers at normal speed 2. State verbs and event verbs.
Resources:
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in an academic or
professional environment.
-to carry out an effective,
fluent interview, departing
spontaneously from
prepared questions and
follow up with more
probing ones;

-to connect phrases in a
simple linear way in order
to describe a variety of
study and specialism
related topics.

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills

-to give brief reasons for
opinions, plans and actions.
-to give clear, detailed
descriptions and
presentations on a wide range
of study and specialism
related topics;

to obtain information, ideas
and opinions, with a large
degree of independence, from
a range of study and
specialism related sources,
understanding terminology
and abbreviations, and using
reference sources selectively.

Practical lesson 26.
1. Audio media.
2. Time, tense and aspect.
3. Be, have and have got.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

-to understand most recorded
or broadcast audio material in
standard spoken language;

- to take an active part in
conversations and
discussions on most topics in
academic or professional
context;

-to convey simple
information and ideas in
writing: make a plan and
annotation.

Practical lesson 27.
1. Print media.
2. Present Simple.
3. Adverbs of Frequency.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect information
on the topic from specialized Internet sources

-to evaluate and develop
materials on topic;

to understand main
theories and principles in
current PR;

- to understand authentic
texts related to PR from
textbooks, newspapers,
magazines, specialist
journals or Web based
sources.

Practical lesson 28.
1. Out-of-home media.
2. Present Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

studying thematic information; developing
grammatical skills;

analyzing grammar rules
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-to understand most recorded
or broadcast audio material in
standard spoken language

- to take an active part in
conversations and
discussions on most topics in
academic or professional
context;

-to carry out an effective,
fluent interview, departing
spontaneously from prepared
guestions and follow up with
more probing ones.

Practical lesson 29.
1. Search engine marketing.
2. Present Simple (Indefinite) and Present
Continuous (Progressive).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

-to evaluate and develop
materials on topic;

-to understand main
theories and principles in
current PR

- to understand authentic
texts related to PR from
textbooks, newspapers,
magazines, specialist
journals or Web based
sources.

Practical lesson 30.
1. Online display advertising.
2. Time indicators.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
topic; developing speaking skills.

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions from
context.

Practical lesson 31.
1. In-store media.
2. State Verbs.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
topic; developing speaking skills.

- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 32.
1. Social media.
2. Present Perfect.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.
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Self-study:

doing grammar tasks; developing the ability to
collect information on the topic from specialized
Internet sources.

- to use a variety of
subskills to distinguish
between relevant and
irrelevant information;

- to identify key words in
longer stretches of speech
and use them to understand
the gist

Practical lesson 33.
1. Direct response.
2. Present Perfect Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options; developing presentation skills.

- to predict what a text will
be about;
- to distinguish main ideas
from supporting details;
- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions from

context.

Practical lesson 34.
1. Alternative media. Gaming. Ethnic media.
2. Present Perfect and Present Perfect
Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials

Unit 5. Role and Effects of Advertising. Past Forms

-to behave and react
appropriately in common
social, academic and
professional situations in
everyday life;

- to know the topical
vocabulary;

- to use grammatical
resources of the language;
- to understand different
aspects of language
behaviour.

Practical lesson 35.
1. Negative and positive effects.
2. Past simple (Indefinite).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: activating topical vocabulary; revising
grammar rules; developing speaking skills

-to identify the content and
relevance of new items,
articles and reports on a

Practical lesson 36.
1. Negative and positive effects.
2. Past Continuous (Progressive).
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wide range of study and
specialism related topics
-to do an information
search in the Internet.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: developing grammatical skills;
analyzing grammar rules; developing reading and
speaking skills

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking

words/phrases;
- to guess the meaning of new
words/expressions from context.

Practical lesson 37.
1. Publicity, propagandas, sales promotion
2. Interrupted past action.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: doing grammar exercises; reading and
translating texts on the topic; developing speaking
skills

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 38.
1. Publicity, propagandas, sales promotion.
2. Past Habitual.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: learning topical vocabulary; revising
grammar rules and doing grammar tasks;
developing writing skills

- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 39.
1. . Design, production and the role of
external agencies.
2. Past Perfect.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: learning topical vocabulary; revising
grammar rules and doing grammar tasks;
developing writing skills

-to behave and react
appropriately in common
social, academic and
professional situations in
everyday life;

Practical lesson 40.
1. Design, production and the role of external
agencies.
2. Past Perfect Continuous.
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- to know the topical
vocabulary;

- to use grammatical
resources of the language;
- to understand different
aspects of language

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18,
19, 20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study: analyzing grammar rules and doing

behaviour. . -
grammar tasks; developing the ability to collect 9
information on the topic from specialized Internet
sources
- to identify writer’s Practical lesson 41.
attitudes and viewpoints in 1. Effects of advertising on society.
authentic texts related to 2. Sequence of Tenses.
PR;
-to understand standard Resources: 2
spoken texts on study and | Literature: 1, 2, 4, 7.
specialism related topics in | Recommended materials: 9, 11, 13, 14, 15, 17, 18,
standard spoken language | 19, 20, 25.
at normal speed,; Internet sources: 26, 27, 29, 30, 32-35, 38.
- to follow the essentials of | Self-study: studying thematic information;
lectures, talks, reports, developing grammatical skills; analyzing
presentations, discussions | grammar rules
on study and specialism 5
related topics in standard
spoken language at normal
speed.
-to evaluate and develop Practical lesson 42.
materials on topic; 1. Tips to produce the best advertisement
to understand main layout.
theories and principles in 2. Previous and subsequent events.
current PR; 5
- to understand authentic Resources:
texts related to PR from Literature: 1, 2, 4, 7.
textbooks, newspapers, Recommended materials: 9, 11, 13, 14, 15, 17, 18,
magazines, specialist 19, 20, 25.
journals or Web based Internet sources: 26, 27, 29, 30, 32-35, 38.
sources Self-study: studying thematic information;
developing grammatical skills; analyzing 5
grammar rules
Pa3zom 3a II cemecTp 180/6
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III cemecTp

Unit 1. What is Public Relations. Future Forms. Other ways of expressing future

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 1.

1. Functions of PR communications,
planning, evaluating. Future Simple
(Indefinite).

2. The construction to be going to.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Practical lesson 2.
1. Components of PR: identifying target
audience, fostering media relations.
2. Future Simple/Present Continuous, Future
Continuous.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options.

- to examine features of
professional texts;

- to understand similarities
and differences between
texts;

- to understand relations
between parts of a text.

Practical lesson 3.
1. Public Relations practice and research.
2. Future Perfect.
3. Future Perfect Continuous.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts
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- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 4.
1. PR practitioner activities: press agentry,
publicity, promotion, lobbying.
2. Future time words + Present Simple.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

- to use a variety of
subskills to distinguish
between relevant and
irrelevant information;

- to identify key words in
longer stretches of speech
and use them to understand
the gist

Practical lesson 5.
1. Data collection methods.
2. Future time words + Present Simple.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:
studying thematic information; developing
grammatical skills; analyzing grammar rules

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 6.
1. Using computer for research.
2. Offers, promises, requests.
3. Arrangements.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study: studying thematic information;
developing grammatical skills; analyzing
grammar rules

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

Practical lesson 7.
Using the internet for search for jobsOffers,
promises, requests. Arrangements

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.
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- to guess the meaning of
new words/expressions
from context.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

-to understand main
theories and principles in
current PR;

-to understand standard
spoken texts on study and
specialism related topics in
standard spoken language
at normal speed,;

- to catch the main ideas of
what is said by native
speakers at normal speed
in an academic or
professional environment.

Practical lesson 8.

1. New communication tools and media
channels used in PR.

2. Constructions: be about+ infinitive, be on
the point + -ing form, be due to + infinitive,
be sure to/ be certain to/ be bound to +
infinitive, to be (un)likely to + infinitive, to
be sure to + infinitive.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

Unit 2. Reputation. Gossip. Scandals. Modals

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 9.
1. Reputation Management
2. The Concept of Marketing Environment.
3. Prohibition (mustn 't — can’t). Logical
assumption (must — can’t/ couldn’t).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

- to know the topical
vocabulary;

- to use grammatical
resources of the language;
- to understand different
aspects of language
behaviour

Practical lesson 10.
1. Causes and consequences of reputation
2. Probability (should/ ought). Possibility
(can - could/ may - might).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.
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Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

-to behave and react
appropriately in common
social, academic and
professional situations in
everyday life, and know
the rules of how people
should interact in these
situations (recognise
appropriate gestures, eye
contact, personal space,
and body language in each
situation);

- to know the topical
vocabulary;

- to use grammatical
resources of the language;

Practical lesson 11.
1. Image vs. reputation.
2. Permission (can/ could/ may /might).
Request (can/ could/ will/ would/ may/
might).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

-to carry out an effective,
fluent interview, departing
spontaneously from
prepared questions and
follow up with more
probing ones.

-to connect phrases in a
simple linear way in order
to describe a variety of
study and specialism
related topics.

Practical lesson 12.
1. Workplace gossip.
2. Offers (I'll/ shall/ can/ could). Necessity.
Absence of necessity

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

- to identify writer’s
attitudes and viewpoints in
authentic texts related to
PR;

-to understand standard
spoken texts on study and
specialism related topics in
standard spoken language
at normal speed.

Practical lesson 13.
1. The danger of workplace gossip.
2. Causes and consequences of reputation
Suggestions (shall/ can/ could). Advice
(should/ ought to/ must).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Practical lesson 14.
1. Public Watergate scandal.
2. Criticism (should/ ought to). Promise
(will).
3. Expressions similar to modal verbs.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

Unit 3.

Crisis Communication. The Passive voice

-to give brief reasons for
opinions, plans and
actions.

-to give clear, detailed
descriptions and
presentations on a wide
range of study and
specialism related topics.
to obtain information,
ideas and opinions, with a
large degree of
independence, from a
range of study and
specialism related sources,
understanding terminology
and abbreviations, and
using reference sources
selectively.

Practical lesson 15.
1. Broad types of crisis.
2. Transformation from Active to Passive.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

-to understand most
recorded or broadcast
audio material in standard
spoken language;

- to take an active part in
conversations and
discussions on most topics
in academic or
professional context;

-to convey simple
information and ideas in
writing: make a plan and
annotation.

Practical lesson 16.
1. A crisis management plan.
2. Personal/ impersonal constructions.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

Practical lesson 17.
1. Measuring corporate performance.
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-to understand main
theories and principles in
current PR;

-to understand standard
spoken texts on study and
specialism related topics in
standard spoken language
at normal speed,;

- to catch the main ideas of
what is said by native
speakers at normal speed
in an academic or
professional environment.

2. Special passive constructions.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

-to evaluate and develop
materials on topic;

to understand main
theories and principles in
current PR;

- to understand authentic
texts related to PR from
textbooks, newspapers,
magazines, specialist
journals or Web based
sources.

Practical lesson 18.
1. Challenges facing global PR in the 21st
century.
2. Have something done. Get something
done.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to follow the essentials of
lectures, talks, reports,
presentations, discussions
on study and specialism
related topics in standard
spoken language at normal
speed.

- to catch the main ideas of
what is said by native
speakers at normal speed
in an academic or
professional environment.

Practical lesson 19.
1. Challenges facing global PR in the 21st
century.
2. To be done/ being done.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

Unit 4. Persuasion, Propaganda & Public Opinion. Sequence of Tenses. Conditionals.

- to predict what a text will
be about;

- to distinguish main ideas
from supporting details;

Practical lesson 20.
1. Propaganda.
2. Direct speech and reported speech.
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- to understand relations
between parts of a text
through the use of linking
words/phrases;

- to guess the meaning of
new words/expressions
from context.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

- to examine features of
professional texts;

- to understand similarities
and differences between
texts;

- to understand relations
between parts of a text.

Practical lesson 21.
1. Persuasion. Social judgment theory
2. Present and future conditionals.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

- to apply and control the
organisation of the
meaning of grammatical
elements;

- to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 22.
1. Public opinion.
2. Unlikely/ unreal conditions.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees,

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts

- to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

- to apply grammer rules.

Practical lesson 23.
1. The Art of persuasion
2. Past conditionals.
3. Mixed conditionals. 7 wish, if only, it’s
time.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.

Internet sources: 28, 36, 37.
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Self-study:
writing notes and memos conveying complex
relevant information to academic and professional
addressees, 5
rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts
- to use a variety of Practical lesson 24.
subskills to distinguish 1. Six Principles of Influence: reciprocity,
between relevant and scarcity.
irrelevant information; 2. Authority. consistency, liking, consensus.
- to identify key words in 3. Time clauses. Clauses of result. Clauses of
longer stretches of speech reason. Clauses of purpose.
2
and use them to understand
the gist Resources:
Literature: 1, 2, 3, 5.
Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.
Internet sources: 28, 36, 37.
Self-study:
activating topical vocabulary; 4
revising grammar rules;
developing speaking skills
Unit 5. Public relations for corporate responsibility. Non-finite forms of the Verb
- to identify writer’s Practical lesson 25.
attitudes and viewpoints in 1. What is corporate social responsibility?
authentic texts related to 2. The Infinitive. Forms of the Infinitive and
PR; their meaning.
- to follow the essentials of 9
lectures, talks, reports, Resources:
presentations, discussions | Literature: 1, 2, 3, 5.
on study and specialism Recommended materials: 13,14, 16, 18, 19, 21, 22,
related topics in standard 23, 24, 25.
spoken language at normal | Internet sources: 28, 36, 37.
speed; Self-study:
- to catch the main ideas of | writing notes and memos conveying complex
what is said by native relevant information to academic and professional
speakers at normal speed addressees, 5
in an academic or rendering articles and authentic materials;
professional environment. | summarizing a wide range of factual academic
and specialism-related texts
-to understand most Practical lesson 26.
recorded or broadcast 1. What is CSR in public relations?
audio material in standard 2. The Objective infinitive complex. The
spoken language Subjective infinitive complex.
- to take an active part in 9
conversations and Resources:
discussions on most topics | Literature: 1, 2, 3, 5.
in academic or Recommended materials: 13,14, 16, 18, 19, 21, 22,
professional context. 23, 24, 25.
Internet sources: 28, 36, 37.
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-to convey simple
information and ideas in

Self-study:
enriching thematic vocabulary;

writing: make a plan and developing grammatical skills; 5
annotation. analyzing grammar rules
- to reproduce and produce | Practical lesson 27.
effectively topical 1. The benefits of corporate social
vocabulary in oral and responsibility.
writing speech; 2. The Participle.
- to apply grammer rules. 9
Resources:
Literature: 1, 2, 3, 5.
Recommended materials: 13,14, 16, 18, 19, 21, 22,
23, 24, 25.
Internet sources: 28, 36, 37.
Self-study:
doing grammar exercises; 5
reading and translating a newspaper article on the
topic
- to understand most Practical lesson 28.
recorded or broadcast 1. A career path to do good.
audio material in standard 2. Forms of Gerund and its Features.
spoken language
- to take an active partin | Resources: 2
conversations and Literature: 1, 2, 3, 5.
discussions on most topics | Recommended materials: 13,14, 16, 18, 19, 21, 22,
in academic or 23, 24, 25.
professional context. Internet sources: 28, 36, 37.
-to carry out an effective, | Self-study:
fluent interview, departing | activating topical vocabulary;
spontaneously from revising grammar rules;
prepared gquestions and developing speaking skills 8
follow up with more
probing ones.
Pa3zom 3a III cemecTp 180/6
BCbHOI'O 540/18
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