MIHICTEPCTBO OCBITHU I HAYKU YKPAIHUA
JTEP)KABHUH TOPIOBEJIbHO-EKOHOMIYHU YHIBEPCUTET
BIHHUIIbKUH TOPTOBEJIbHO-EKOHOMIYHUM IHCTUTYT
KA®EJIPA IHO3EMHOI ®1JIOJIOI'Tl TA NEPEKJIAZLY

CNJIABYC

THO3EMHA MOBA 3A ITPO®ECIMHUM CIPSIMYBAHHSM /

FOREIGN LANGUAGE FOR SPECIFIC PURPOSES
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Enextponna cropinka
KypCy B CHCTEMI
JIMCTAHIIITHOTO HABYAHHS

https://m.vtei.edu.ua/course/view.php?id=661

Indopmanis npo ocBiTHI KOMIIOHEHT

OcBIiTHIiH CTYIIIHB

OakanaBp

["any3b 3HaHb

06 XKypnamicTuka

CreliajibHICTh

061 XypHamicTuka

OcBgiTHs porpama

PexiiaMa i 3B’13KHM 3 TPOMAJICHKICTIO

HaBuasapHwmii pik 2024/2025

Cemectp 1

dakynbTeT TOPTIBJIi, MAPKETUHTY Ta c(hepu 00CITyrOByBaHHS
Kypc 2

['pymm P3I-21n

AHoOTAIIis KypCy

OcHoBHa MeTa BMBUYEHHS Kypcy «lHozemMHa MoBa 3a
npodeciifHM CpsSMYyBaHHSAM» - C(OPMYBATH B 3700yBadiB BHUILOL
OCBITH Tpo(eciifHi IHIIMTOMOBHI KOMIIETEHTHOCTI, IO CIPHITUMYTh
ixHbOMY e(eKTHBHOMY (YHKIIIOHYBAaHHIO B MOJIKYJIbTYPHOMY
HaBYaJIbHOMY Ta MpodeciiiHOMY CepeIOBHILI Ta CTAaHYTh 3alIOPYKOIO
YCIIIITHOI KOHKYPEHTOCTIPOMOKHOCTI Ha Cy4YaCHOMY PUHKY Iparli.

Kypc «Ino3emna MoBa 3a npodeciitHuM cripsMyBaHHIMY JUIS
CTYACHTIB, sKi 37400yBaioTh mepmuil (6akanaBpCbKHii) CTYIMiHb
BHIIIOT OCBITH, OXOIUTIOE €Tar HaBYaHHs Bij piBHA B1+ mo piBusa B2
Ta 3a0e3nedye JOCSITHEHHS BUITYCKHUKAMHU PIBHS HE3aJICKHOTO
KOPUCTyBa4a 1HO3€MHOi MOBH, IO BIAMOBIZAE€ MIDKHAPOIHIN
MPaKTUI[l MOBHOI OCBITM B 3akjagax BHIIOI ocBiTH. Kpurepii
BKa3aHOTO piBHA BOJOJIHHSA MoBo1O (PBM) BU3Ha4YeHO BiJMOBIAHO
0  JECKPUITOPIB, 3alpONOHOBAHUX 3arajibHOEBPONEHCHKUMHU
PexomennarisiMu 3 MOBHOI OCBITH.

MoBa BHUKJIaJaHHS

aHTIIChKA, YKpaiHChKa

Micue 0CBIiTHBOI0 KOMIIOHEHTA B OCBIiTHii mporpami
Ocsitas nporpama (OIT) http://www.vtei.com.ua/doc/2023/opp2023/rzg_bak.pdf
[arerpanbua 3naTHICT, pO3B’SA3yBaTH CKJIAJHI CHeMiali3oBaHi 3agavi Ta
KOMIICTCHTHICTh MpakTU4YHI TPOoOJeMH B Traiay3l COMIAJIbHUX KOMYHIKAIii, 10

nepeadayae  3acTOCYBaHHs IIOJOXKEHb 1  METOJIB  COIIaJIbHO-



https://m.vtei.edu.ua/course/view.php?id=661

KOMyHIKallliHUX  Ta  IHOIMX  HayK 1

HEBHU3HAYCHICTIO YMOB

XapaKTepU3y€EThCs

[Mepenik 3araapbHUX
komrereHTHocTel (3K)

3KO01. 3naTHiCTh 3aCTOCOBYBATH 3HAHHS B MPAKTUYHUX CUTYAIisX.
3K02. 3nanHs Ta po3yMiHHS NPEIMETHOI 00acTi Ta PO3yMIiHHS
npodeciifHOT MisITBHOCTI.

3K08. 3naTHicTh HaBUATHUCS 1 OBOJIOAIBATH CYYaCHUMU 3HAHHSIMHU.
3K12. 3naTHICTh CHIJIKYBAaTUCS 1HO3EMHOIO MOBOIO.

[lepenik cremniaabHUX
komrnereHTHocTel (CK)

CKO02. 3naTHicTs popmyBaTH iHGOpMALITHUNA KOHTEHT.
CKO03. 3gaTHicTh CTBOPIOBAaTH MEIAIPOIYKT.

[lepenik nporpaMHUX
pe3ynbratiB HaB4aHHS (P)

[TPO1. TlosicHroBaTu cBOi BUpOOHWYI Aii Ta omepaiii Ha OCHOBI
OTPUMAaHUX 3HAHb.

[TP02. 3acTocoByBaTH 3HaHHS 31 chepu MpPeAMETHOI crerianizanii
JUIsL CTBOpPEHHS 1H(OpMALIIHOrO MNPOAYKTY YM JJIs NPOBEIEHHS
iHpopManiiHOi aKuii.

[TP08. BuokpemiitoBaTi y BUPOOHMYUX CUTyalisx (akTu, MO,
BIJIOMOCTI, NPOLIECH, PO 5IKI OpaKye 3HaHb, 1 PO3KPUBATH CIIOCOOU
Ta JpKepena 3100yBaHHs THX 3HAHb.

[1P12. BinbHO cnijKyBaTucs 3 NpogeciiiHUX MUTaHb, BKIIOYAIOUU
YCHY, IMCbMOBY Ta €JIEKTPOHHY KOMYHIKaLl1}0, IHO3€MHOIO MOBOIO.
[1P14. I'enepyBatu iHpopMaLiiHUN KOHTEHT 3a 33JaHOI0 TEMOIO 3
BUKOPDHCTAHHAM JOCTYIHHX, a TaKoXX OOOB’SI3KOBUX JIKEpel
iHpopMartii.

[TP15. CrBoproBatd IpaMOTHHI MEAIaNpoIyKT Ha 3aJaHy TEMY,
BU3HAUYEHOI'O JKaHPY, 3 YpaxyBaHHSAM KaHaly IMOLIUPEHHS YU
W1aTGOPMH OIPUITIOTHEHHSL.

[IpepekBizuTi OCBITHHOTO
KOMITOHEHTa (1110 Tpeda
3HaTH, 3 YUM O3HAHOMUTHUCS
3100yBady repes
BUBYCHHSIM KOMITOHCHTA)

TeMaTHYHUI NUIAH TA ONIHIOBAHHS Pe3yJIbTATIB HABYAHHS

KinekicTh roaun
Ycworo 3 HUX
Ha3zBa Temu roaun/
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Unit 1. What is Public Relations. 43 16 27
Future Forms. Other ways of
expressing future.
1. Functions of PR 5 2 3 | YO, T 3
communications, planning,
evaluating
Future Simple/ Be Going to.
2. Components of PR: identifying 5 2 3 |VA,T
target audience, fostering media
relations.
Future Simple/ Present
Continuous. Future Continuous.
3. Public Relations practice and 5 2 3 | MK, KT
research.




Future Perfect. Future Perfect
Continuous.

4. PR practitioner activities: press
agentry, publicity, promotion,
lobbying.

Future time words + Present
Simple.

YO, T

5. Data collection methods.
Future time words + Present
Simple.

I13, PMT

6. Using computer for research.
Offers, promises, requests.
Arrangements

m3, T

7 Using the internet for search for
jobs.

Offers, promises, requests.
Arrangements

VA, T

8. New communication tools and
media channels used in PR.
Constructions: be about+
infinitive, be on the point + -ing
form, be due to + infinitive.

13, PMT

Unit 2. Reputation. Gossip.
Scandals. Modals

31

12

19

9. Reputation Management.
Prohibition (mustn’t — can’t).
Logical assumption (must — can 't/
couldn’t).

v¥O, T

10. Causes and consequences of
reputation

Probability (should/ ought).
Possibility (can - could/

may - might).

T, PMT

11. Image vs. reputation.
Permission (can/ could/ may
/might). Request (can/ could/ will/
would/ may/ might).

I13, KT

12. Workplace gossip.
Offers (I'll/ shall/ can/ could).

YO, PMI

13. The danger of workplace
gossip

Suggestions (shall/ can/ could).
Advice (should/ ought to/ must).

14. Public Watergate scandal.
scandal.

Criticism (should/ ought to).
Promise (will). Expressions
similar to modal verbs.

IT, PMI'

Unit 3. Crisis Communication.
The Passive voice.

25

10

15

15.Broad types of crisis
Transformation from Active to
Passive.

3, T

16.A crisis management plan.
Personal/ impersonal

VI, KT




constructions

17. Measuring corporate
performance
Special passive constructions.

TJI, PMT

18. Challenges facing global PR in
the 21st century.

Have something done. Get
something done.

YO, PMI

19. Challenges facing global PR in
the 21st century.
To be done/ being done.

YO, T

Unit 4. Persuasion, Propaganda
& Public Opinion. Sequence of
Tenses. Conditionals.

30

10

20

20. Propaganda.
Direct speech and reported speech.

YO, KT

21. Persuasion. Social judgment
theory
Present and future conditionals.

13, PMT

22. Public opinion.
Unlikely/ unreal conditions

TI, T

23. The Art of persuasion

Past conditionals.

Mixed conditionals. | wish, if only,
it’s time.

24. Six Principles of Influence:
reciprocity, scarcity. Authority.
consistency, liking, consensus
Time clauses. Clauses of result.
Clauses of reason. Clauses of
purpose.

I, PMT

Unit 5. Public relations for
corporate responsibility. Non-
finite forms of the Verb.

26

18

25 What is corporate social
responsibility?

The Infinitive. Forms of the
Infinitive and their meaning.

YO, T

26 What is CSR in public
relations?

The Objective infinitive complex.
The Subjective infinitive complex.

I13, PMT

27 The benefits of corporate social
responsibility.
The Participle.

28 A career path to do good
Forms of Gerund and its Features.

TP, PMT

InauBinyanbHe 3aBIaHHS

25

25

16

Pa3om 3a cemectp

180/6

56

124

100

IlincymMKoBHii KOHTPOJIb - eK3aMeH




[ToTouHMI KOHTPOJIB /
KpUTEpIi OI[IHIOBaHHS

IlepeJsiik yMOBHUX NO3HA4YeHb ()OPM KOHTPOJIIO TA OLIHKA iX Y
O0anax:

YO — ycHe onuTyBaHHS Ha NPAKTUYHUX 3aHATTIX — 2 Oaiu.

I13 — nmuceMoBe 3aBHaHHA — 2 Oanu.

Y1 — yuacTb y Auckycii — 2 6anu.

MK — ckiiajaHHs MEHTaIbHOI KapTu — 2 Oaiu.

TJI — TepMiHOOTTYHUI TUKTAHT — 2 Oaiu.

KT — xomm’roTepHe TectyBanHs — 1 Oai.

T — TtecryBanns — 1 Oain.

PMI" — po6ora B Manux rpynax — 1 6ai.

IT — npe3enTarris — 5 6amis.

I[TP — po3po0Oka MpOeKTHOTO 3aBJaHHA — 5 OaiB.

I3 — inuBiyanbHi 3aBnanHHs — 16 6aiiB (Kypcu Ha muatdopmi
Prometheus a6o Ha iHmmx ceppicax — 3 0au; CKIagaHHSI
TEMaTUYHOT0 BOKaOyssipy — 4 Oanu; y4acTh y HAyKOBUX 3aX0J1aX —
5 6aniB; HaNMMCaHHS ece Ha OJHY 13 3alIPOIIOHOBAHUX TeM — 3 OaJn).
3arajgbHa cymMa 3a IOTOYHY HABYAJIbHY PO0OTY (AyAUTOpPHY Ta
camocTiiiny) 3a cemectp — 100 6aJiB.

OcHOBHI JliTEpaTypHi Ta
iHpopMaLiiiHi TKepena

1. IBanunpka H.b., Heuunopenko B.O., Kaminivenko A.l., Cikopchka
JI.O. I'pamatuka mepeknany ¢axoBoi niteparypu (y BIpaBax Ta
MpUKIaaax): HaBYaIbHUN T1OCiOHWK. Binaumms: Penakiiiino-
punasununii Biggin BTEI KHTEY, 2019. 276 c.

2. Clark David, McCarten Jeanne, McCarthy Michael. Grammar for

Business (with Audio CD). Cambridge University Press, 2019. 272

p-

3. Evans Virginia, Dooly Jenny, Bloom Max. Career Paths. Public

Relations. Express publishing, 2019. 127 p.

4. Gore Sylee. English for Marketing and Advertising. Oxford
University Press, 2019. 156 p.

5. McLisky Mary. English For Public Relations in Higher Academic
Studies, 2011. 260 p.

6. Moore Charles, Dooly Jenny Career Paths: Journalism. Public
Relations. Express publishing, 2018. 127 p.

7. Smith Alison. Flash on English for Marketing & Advertising. Eli
Publishing Group, 2018. 178 p.

IMosiTuka 0CBITHHLOT0 KOMIIOHEHTA

Oprani3aiiis HaB4aHHsI

Opranizailist HaBuYaHHS BiOyBa€eThCs BiAMOBIIHO 110 [TonoxeHHs
PO OpraHi3allilo OCBITHHOI'O MPOLECY 3/100yBayiB BUIIOI OCBITH Y
BTEI ATEY

BianpamroBanHs
MPOIYCKIB 3aHSAThH

BignparroBaHHs IPOIMTYIIEHUX 3aHSTh 3 TOBAKHUX Ta HEMIOBAKHUX
npu4HH BinOyBaeTbes Ha kadenapi 3 10.00 roa. mo 15.00 rox.
(OHEITIOK, YeTBEP) Yepe3 YCHE a00 MIUChbMOBE ONUTYBAHHS.

Jomyck 10 nmicyMKOBOTO
KOHTPOJIIO

[TincyMKoOBHI KOHTPOJIb — €K3aMeH. Jlo eK3aMeHy J0MyCKaloThCs
BCi 3/100yBayi, ki HaOpau 3a pe3yabTaTaMu MOTOYHOI poOOTH
npotarom cemectpy 60 Gais.

Pesynbrar mizicyMKOBOTO KOHTPOJIIO (€K3aMEH) 3 OCBITHBOTO
KOMITOHEHTa JJIs1 37100yBaydiB 04HOi (HOpMU HABUAHHS BU3HAYAETHCS
K cepeHboapuPMETHUHA CyMa OalliB MOTOYHOI poOOTH Ta
eK3aMeHy.

Kpamum 3100yBadam, siKi MOBHICTIO BUKOHAJIU TIPOTPaMy
OCBITHBOT'O KOMITOHEHTA, BUSIBUJIM aKTUBHICTh B HAYKOBO-TOCJI1THIH
po0OTI 3a BIANOBIIHOIO TEMATHUKOIO, CTAJIN IPU3EPaMU
CTYJIEHTCHKUX ONIMITial, BUCTYIAIN Ha KOH(EPEHIIisIX Ta 3a
pe3yiabTaTaMu OTOYHO1 po6oTH Habpamm 90 1 OinbIe OaiB,

HAYKOBO-TIEIATOTIYHUI MPAI[iBHUK Ma€ MPaBO BUCTABUTH PE3YJIHTAT




eKk3aMeHy 0e3 ONUTyBaHHs (IIPH YCHOMY €K3aMEHi) Y1 BUKOHAHHS
€K3aMEeHaIIHOTO0 3aBaaHHs (ITPH MHUChMOBOMY €K3aMEHI).

AxaneMiuHa
JOOpPOYECHICTh

[ono>xeHHs Mpo aKajeMidHy 100pOYECHICTh HAYKOBO-
MearoriyHuX, MeJaroriYyHuX MpaliBHUKIB Ta 3100yBaviB BUIIOT
OCBITH.

[Tig yac po6oTH HaJ IHAMBIAYaTLHUMH HaAYKOBO-IOCIITHUMHI
3aBJIaHHSAMH Ta MPOEKTAMH HE TIPHUITYCTHME ITOPYIICHHS
akaneMigHoi JoOpouecHocTi. [Ipe3eHTarii Ta 10MOBiII MalOTh OyTH
ABTOPCHKMMH, OPUTiHAJIbHUMHU.

[H111 CKITa0B1 MONITUKHA
OCBITHBOT'O KOMIIOHEHTA

CepenoBullie B ayIUTOPIi € APY’KHIM, TBOPUUM, BIAKPUTHM 10
KOHCTPYKTUBHOI KPUTHKH. Y Ci 3aBIaHHs, iepeadadeHi po6odoro
IPOrpaMolo0, MatoTh OyTH BUKOHAHI y BCTAHOBJICHUH TepMiH. SIKIO
37100yBay BUILOT OCBITH BIJICYTHIH 3 MOBAXHOI IPUYMHU, BIH/BOHA
MPe3eHTY€e BUKOHAHI 3aBIaHHSI IM1]1 YaC CAMOCTIMHOT MATOTOBKH Ta
KOHCYJIbTALlll BUKJIaJaya.

BperyntoBanHst KOH(IIKTHUX CUTYalliid BiZOyBa€ThCS 3T1THO
[Tonoxxennst BTEI mpo BperyntoBaHHS KOH(JIIKTHUX CUTYaLlii
http://www.vtei.com.ua/doc/dtu/pol/50.pdf

3aTBepkeHo Ha 3acimanHi kadgeapu nporokoa Ne 08 Bix 19.08.2024.

HaykoBo-nenarorivauii mpaiiBHUK Harans IBAHULBKA

3aBigyBau kadeapu

' Harans IBAHUIIBKA
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