MIHICTEPCTBO OCBITU 1 HAYKH YKPAIHU
JTEP)KABHUH TOPIOBEJIbHO-EKOHOMIYHUM YHIBEPCUTET
BIHHULIbKWI TOPTOBEJIbHO-EKOHOMIYHUM IHCTUTYT
KA®EJIPA IHO3EMHOI ®1J10JIOI'Il TA IEPEKJIALY

CUJIABYC

THO3EMHA MOBA 3A TIPO®ECIMHUM COPIMYBAHHSIM/

FOREIGN LANGUAGE FOR SPECIFIC PURPOSES

Indopmania npo BukiIagaya

Buxknamau(-1)

Heunnopenxko Bionera

HaykoBwuii cTyninb

KaHIuIaT (QUTOJIOTTYHUX HAYK

Buene 3Banusa

JIOLIEHT

Ilocana

JOLEHT Kadeapu iHo3eMHoi (isosorii Ta nepexiary

Anpeca xadenpu

M. Binnung, Byn. TearpanbHa, 21, ka0. 14

KonTakTHuii Tenedon

(0432) 55-04-21

E-mail:

v.nechyporenko@vtei.edu.ua

EnextponHa cropinka
KYpCy B CHCTEMI
JICTAHIIITHOTO HABYaHHS

https://m.vtei.edu.ua/course/view.php?id=614

Indopmanis npo ocBiTHIN KOMIIOHEHT

OcCBiTHI# CTYIIiHB

OaxasaBp

["ayry3b 3HaHBb

07 YrpasiiHHs Ta aIMIHICTPYBaHHS

CreniajpHICTh

075 MapkeTuHr

OcBiTHs Iporpama MapkeTusr

HapuasbHwMii pik 2024/2025

Cemectp 1

dakynabTeT TOPTiBIIi, MAPKETHHTY Ta cepu 00CIyrOByBaHHS
Kypce 1

I'pynu MP-11n, MP-12n

AHoTAaIis KypCy

KiHneBi koMyHIKaTHBHI LTI HABYAHHS 37/00yBaviB BUILOI OCBITH 3
1HO3eMHO1 MOBH B €KOHOMIYHOMY 3aKJIa i BUIIOI OCBITH MOBUHHI
BKJIIOYATH HACTYIIHE!

- 3IaTHICTH /10 TPAHCMICIT 11aJOT1YHUX 1 MOHOJIOTTYHUX YCHUX
HOB1JIOMJIEHb Y c(epi 3aralbHOHAyKOBUX Ta NPO(eECiHHUX TeM;

- 3JaTHICTH 10 PEIEeNIlii yCHOTO MOHOJIOTIYHOTO 1 I1aJIOT19HOTO
3HAKOBOTO MPOAYKTY y c(hepi 3araibHOHayKOBUX Ta MPoQeciiHuX
TeM 31 3JJaTHICTIO PO3YMITH IPUPOIHE MOBJICHHSI HOCISI MOBH;

- 3IaTHICTH J10 TpaHCchOopMaIllii TUCEMOBHUX MOBIIOMIICHB, JOCTATHS
JUIs ipodeciiiHoi Ta 0COOUCTOT KOMYHIKaIlii;

- 3JaTHICTh JI0 PEIeMNIlii MUCbMOBHUX IMOBIAOMJICHb, JOCTATHS IS
aJIeKBaTHOTO PO3YMIiHHS 3arajibHOIOJIITHYHOTO,
3arajlbHOHayKOBOI'0, HAYKOBO-TIOIYJISIPHOTO Ta HAYKOBO-TEXHIYHOTO
BY3bKONPO(decitHOro XapakTepy.

MoBga BuKjIagaHHA

AHTJIICHhKA, YKpaiHChKa

Micue qucuun/iHu B OCBiTHIil nporpami

Ocsitus nporpama (OI1) http://www.vtei.com.ua/doc/2024/opp2024/mr_bak.pdf
[aTerpanpha 3MaTHICTh BUPINIYBATH CKJIQIHI CHEMIai30BaHl 3aadl Ta MPaKTUYHI
KOMIIETEHTHICTb npobiemMu y chepi MapKeTHHTOBOI ALSUTHHOCTI 200 y Mpolieci HaBYaHH,

mo mependavyae 3acTOCYBaHHS BIIMOBIAHMX TEOpIA Ta METOMIB 1
XapaKTEePU3YEThCS] KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB.

[Tepenik 3arampHUX
komnereHTHocTel (3K)

3K 4. 3naTHICTh BUNTHUCS 1 OBOJIOAIBATH CY9aCHUMH 3HAHHSIMH.
3K 7. 3naTHicTh 3aCTOCOBYBATH 3HAHHS y MPAKTUYHUX CUTYAIlIsIX.



mailto:v.nechyporenko@vtei.edu.ua
https://m.vtei.edu.ua/course/view.php?id=614
http://www.vtei.com.ua/doc/2024/opp2024/mr_bak.pdf

3K 9. HaBuuku BUKOpHCTaHHS 1HGOpMAIIHHUX 1 KOMYHIKAI[iHHUX
TEXHOJIOT1H.

3K 10. 3naTHiCTh CHIJIKYBAaTUCS 1HO3EMHOIO MOBOIO.

3K 12. 3parHICTh CHUIKYBAaTHCS 3 TPEACTaBHUKAMH 1HIITHX
npodeciiiHuX Tpyn pi3HOTO PiBHS (3 €KCIEpTaMH 3 1HIINX Taily3en
3HAHB/BU/IIB €KOHOMIYHOI AiSITbHOCTI).

3K 13. 3paTHicTh npaIroBaTi B Mb>KHapOAHOMY KOHTEKCTI.

[Tepenik crerianbHUX
komneTeHTHocTel (CK)

[Tepenik nmporpaMHUX
pe3ynbratiB HaBdaHHS (P)

P 15. JlisTu comianpHO BiAMOBIZAIBHO Ta TPOMAJCHKO CBiJOMO Ha
OCHOBI €THYHUX TPUHIIUIIB MApKETHHTY, IMOBark J0 KyJIbTypHOTO
PI3HOMAHITTS Ta IIHHOCTEH TPOMAISIHCHKOTO CYCIUIBCTBA 3
JOTPUMaHHSM IpaB i cBOOOT 0COOMCTOCTI.

P 16. BignoBimatu BuMOTam, $Ki BHCYBAIOTHCS J0 CYYacCHOTO
MapKeToJjiora, MiJBUINYBaTH piBeHb o0coOHucToi mpodeciitHoi
M ATOTOBKH.

P 17. lemoHCTpyBaTH HABUYKHM MMMUCHMOBOI Ta YCHOT npodeciitHoi
KOMYHIKAIIiT IepKaBHOIO i THO3EMHOI0 MOBaMH, & TAKOXK HAJIGKHOTO
BUKOPHUCTAaHHS TpodeciiHoi TepMiHOJIOTII.

[TpepeKBi3UTH OCBITHHOTO
KOMITOHEHTa (1110 Tpeda
3HATH, 3 YAM O3HAMOMUTHCS
3100yBady riepe;t
BHBYCHHSIM KOMITOHEHTY)

BuBYEHHS OCBITHBOTO KOMIIOHEHTa Tmependadae chopMOBaHICTH
OKpeMHuX 0a30BHX KOMIIETEHTHOCTEH Yy 3/100yBadiB, 30Kpema:
PO3yMIHHSI CYTHOCTI Ta MPUHIUIIIB PO3BUTKY CYCHUIbCTBA, TPUPOIU
1 MHUCIJIEHHS; PO3YMiHHS KYyJIBTYpOJOTIYHUX NMHUTaHb CYYacHOCTI 3
MO3UIIIA BIIAaHYBaHHS TpaAMIlid 1 3BHYAIB CBOTO HApoIy Ta
KyJIbTYpHOTO HaJ0aHHS JIFOJCTBA; 3[aTHICTh JIO aHAII3y 1 CHHTE3Y
COLllaNbHO-3HAYYIIMX MPOOJIEM Ta MPOLECiB; 34aTHICTh TeHEPYBaTH
HOBI 17el (KpeaTWBHICTh); YMIHHS 3HAXOJIUTH Ta aHaJI3yBaTH
iHpopmanito 3 pi3HUX JoKepen. OCBITHIE KOMIIOHEHT Mae
OesrocepeHiii  3B’SA30K 13 JUCHMIUIIHAMH  TpodeciiHol  Ta
OPAaKTHYHOI MIJTOTOBKH, OCKUIbKH 3abe3meuye  mpodeciiiHo
OpIEHTOBaHY  IHIIOMOBHY  KOMIETeHIil0  ¢axiBmiB  cdepu
MapKETUHTOBOI AsITBHOCTI.

TemaTHYHUIl IVIAH TA OLiHIOBAHHSA Pe3yJbTATIB HABYAHHS

Kinekicts rogua
Temu p— ®opmu B@bHa
BCHOI'O J'IeKHi'l' MPaKT. CPC KOHTPOJIO OII1HKa
I cemecTp
Unit 1. Business and Entrepreneurship. The | 30 - 12 18 15
Noun
1.1 Key Notions of Business. Formation of 5 2 3 B, V] 2,5
nouns. Classification of nouns
1.2 Productive Resources: natural resources, 5 2 3 PMT, VO, 2,5
capital, labour, technology. The Category of TI1
Number. Countable and uncountable nouns
1.3 Profits and Profitability. Regular plurals. 5 2 3 Y], B 2,5
1.4. Competition. Compounds. Irregular plurals 5 2 3 I13, B 2,5
1.5 Types of Business. Singularia tantum. 5 2 3 |TA, T,VO 2,5
Pluralia tantum nouns. Invariable nouns
1.6 Forms of Business. Category of Case. 5 2 3 I1, YO 2,5
Possessive case, of-phrases




Unit 2. Business Organizations and Human
Resources. The Article

30

12

18

15

2.1 Types of Companies. Privately-owned and
State-owned Companies. The Article. Kinds of
Articles

2,5

2.2 Relationships between Companies. Holding
Company. Conglomerate. Use of articles with
common and abstract nouns.

2,5

2.3 Joint Venture. Consortium. Use of articles
with nouns of material

PMT, T, B

2,5

2.4 Shareholders, the Management. Workforce
of a Company. Use of articles with proper
nouns

B, KT, T/

2,5

2.5 The Management Structure of a Typical
Company. Special difficulties in the use of
articles (names of months and days, seasons,
meals, languages)

2,5

2.6 Human Resources (HR). HR Department.
Human Resource Management. Use of articles
with set expressions

I1P, YO

2,5

Unit 3. Management and Leadership. The
Pronoun

40

16

24

20

3.1 Key Notions of Management. Classification
of pronouns

B, I3

2,5

3.2 Basic Management Functions. Personal and
pOssessive pronouns

A, YO

2,5

3.3 Planning and Organizing Functions.
Reflexive pronouns

K, B

2,5

3.4 Directing and Controlling Functions.
Reciprocal pronouns

T, TI, VO

2,5

3.5 Leadership. Leadership styles. Interrogative
pronouns

I, B

2,5

3.6 Autocratic / Authoritarian style of
leadership. Demonstrative pronouns

IT, YO

2,5

3.7 Participative or Democratic style. Indefinite
and negative pronouns

Y, B

2,5

3.8 Laissez-faire (Free Rein Style). Visionary,
Coaching, Narcissistic. Toxic and Other
Leadership Styles.Pronouns: some, any, all,
most, no, none of. Defining pronouns. Both,
either, neither; each, every. Quantitative
pronouns. Much/ many, a lot of, (a) little / (a)
few

vO, 113

2,5

Unit 4. Economics. Key Economic Notions.
The Adjective. Comparative and
Superlative forms of adjectives

50

20

30

25

4.1 Key Notions of Economics. Adjectives
with nouns

TI, T, YO

2,5

4.2 Goods and Services. Adjectives with verbs

KT, PMI', B

2,5

4.3 Production. Distribution. -ed and —ing
forms of the Adjectives

Y/,B

2,5

4.4 The notion of Scarcity. Order of adjectives;
stronger and weaker meanings

A, Y0

2,5

4.5 Types of Economic Systems. Degrees of
comparison of adjectives

I B

2,5




4.6 Microeconomics. Comparative and 5 2 3 I, YO 2,5

superlative forms of adjectives

4.7 Macroeconomics. Comparative structures: 5 2 3 1, B 2,5
as...as, not so..as, the more...the less, the same

as with adjectives

4.8 Domestic Economy. The structures: the+ 5 2 3 I1, YO 2,5
comparative, so and such, enough and too with

adjectives

4.9 Main Functions of Economists. Grammar 5 2 3 YO, I13 2,5
EXErcises

4.10 Duties of Managers. Grammar revision 5 2 3 KT, B, T/] 2,5
Individual Tasks 30 30 I3 25
Pa3om 3a I cemectp 180/6 60 120 100

Iliocymkoeuii KOHmpob — eK3amen

[Torounuit KOHTPOIB /
KpUTepii OI[IHIOBaHHS

Ilepenik yMOBHHMX MO3HAY€eHb ()OPM KOHTPOJIIO TA OLIHKA iX Yy
Oasax:
B — BignoBine Ha mpakTuyHUX 3aHATTAX — 0,5 Gana
Y ]I — y4actp y aguckycii — 2 6anu
KT — xomm’toTepHe TecTyBanHs — 1 6an
T — rectyBanns — 1 Gan
K — kelic-crani — 2 Oanu
PMI — po6ota B manux rpynax — 1 6an
J1 — monoBiap — 2 Oanu
IT — npe3enTartist — 2 6aym
[TP — npoekt — 2 Ganu
YO — ycHe onutyBaHHs — 1 Gain
13 — miuchbMOBi 3aBIaHHS — 2 6amu
TJ1 — TepmiHOJIOTTYHMM TUKTAHT — 1 Oan
I3 — inauBiTya bHI 3aBIAHHS — SIK CyMa OalliB 32 BUKOHAHHS TaKUX
BU/IIB 3aBIaHb:
* xypcu Ha ratdopmi Prometheus abo Ha iHmmX cepBicax — 5
0aJiB;
" y4acTh Y HAyKOBHX 3axojax — 10 Oais;
" CKJIaJJaHHS MEHTAJbHOI KQpTH JI0 TEMH — 5 0aJIiB;
= ece — 3 Gany;
" CKJIaJJaHHS TEMAaTUYHOTO CJIOBHHKA — 2 OaJiu.
3arajbHa cymMa 3a MOTOYHY HABYAJBHY PO0OTY (AyAUTOPHY Ta
camMocTiiiny) 3a cemectp — 100 6aJiB.

OcHOBHI JIITEpAaTypHI Ta
iHpOopMaLiiiHi JKepena

1. Tonuap K. JI., Tpury6 I'. B., Xuukina O. O. English for

Business Communication = [JlioBa KOMYHIKaIlis
AHTJIIMCHKOIO MOBOIO) : HaBY.-MeTO/. TToci0. JIynpk : Bexa-
Hpyx, 2022.

2. Isanuyvxa H.b., Heuwunopeumxo B.O., Kaniniuenko A.l,
Cikopcoka JIL.O. [Ipamamuxa nepexnady ¢axoeoi
aimepamypu (v 6npasax ma npukiaoax). HAGYAIbHUL
nocionux. Binnuys: Peoakyitino-eudasnuuuti 6iodin BTEI
KHTEY, 2019.

3. Heyunopenxo B.O. Amueniliceka moga MapkemuHzy ma
pexnamu = Basic English of Marketing and Advertising :
Hasu. nocid. [Ona cmyo. 3axn. euwy. 0ce.]. Binnuys:
Peoaxuyitino-euoasnuuuti 6iooin BTEI KHTEY, 2020.

4. Tlabar M., Koumap /I., Oepuyk O. IHo3emHa MOBa 3a
npodeciiHuM CIIPSIMYBaHHSIM. AHrmificekka s




exonomictiB = English for Professional Purposes. English
for Economists: nasu. nociouuk. Pisae: MEIT'Y, 2023.

5. Zamkova, N., Tymoshchuk, N., & Havryliuk, N. (2023).
Ukrainian EFL Learners’ Use and Views of Electronic
Dictionaries: a Case Study in Higher Education. Arab
World English Journal (AWEJ). Special Issue on
Communication and Language in Virtual Spaces, 49—
61. DOI: https://dx.doi.org/10.24093/awej/comm1.4

IMoyiTHKA 0OCBITHHLOT0 KOMIIOHEHTA

Opranxi3zaliiss HaBYaHHS

[TomosxeHHs PO OpTraHi3allilo OCBITHLOTO Ipoliecy 37100yBaviB
BUILOT ocBiTH http://www.vtei.com.ua/doc/2024/dok/8.pdf
BinBigyBaHHS IPaKTHYHUX 3aHATh, IPOBEICHHS KOHCYIbTAIlIT
nepe]] eK3aMEeHOM, BUKOHAHHS CAMOCTIHHOT poOOTH.

BianpamtoBanus
MPOIYCKIB 3aHATH

BianpairoBaHHS NPOIMyIIEHNX 3aHATh 3 TOBAKHUX Ta HEMOBAXKHUX
NPUYHH 37icHIoETRCS Ha Kadeapi B nepiog 3 10.00 roxa. mo 15.00
rOJI. IIUIIXOM ITPOBEICHHS BUKJIa4eM OMUTYBaHHS 3100yBaya 3a
TEMOIO B YCHi# a00 MUCHbMOBIH opmi.

Jlomyck 10 TiJICyMKOBOTO
KOHTPOJTIO

[TincymKoBMIA KOHTPOJIb — €k3aMeH. J[0 eK3aMeHy J10IyCKatThCs
BCi 3100yBayi, skl HAOpasu 3a pe3yabTaTaMu MOTOYHOI POOOTH
npoTsiroM cemectpy 60 Gais.

Pe3ynbrar nizicyMKOBOro KOHTPOJIIO (€K3aMEH) 3 OCBITHBOTO
KOMITOHEHTa JJIs 37100yBadiB 04HOi ()OpMU HaBYAHHS BU3HAYAETHCS
SK cepeHboapupMeTHIHa cyma 0ajliB MOTOYHOI POOOTH Ta
eK3aMeHy.

Kpamum 3100yBauam, siKi MOBHICTIO BUKOHAJIU IPOTpaMy
OCBITHBOT'O KOMITIOHEHTA, BUSBHIIM AKTUBHICTh B HAYKOBO-1OCI1HIN
po0OTI 3a BIAMOBIIHOIO TEMATUKOIO, CTAJIA MTPU3EPAMHU
CTYACHTCHKUX OJIiMIIiaJl, BUCTYIAJIN HAa KOH(EpeHLiAX Ta 3a
pe3ynbpTaTaMu NoToYHOi poboTr Hadbpanu 90 1 GinbIne Oamis,
HAYKOBO-TIE/IarOT1YHUH MPaLliBHUK MA€ MPaBO BUCTABUTH PE3yIbTAT
eKk3aMeHy 0e3 onuTyBaHHs (IIPU YCHOMY €K3aMeH1) Ui BUKOHAHHS
€K3aMEHallIMHOT 0 3aB/IaHHs (IPU NMCbMOBOMY €K3aMEHi).

AxanemiuHa
JOOpPOYECHICTh

JloTprMaHHS MOJIITUKYU aKaJeMIuHOi T0OPOYECHOCTI €
000B’s13k0BUM. [107105K€HHS PO aKaaeMiuyHy T0OPOYECHICTh
HAYKOBO-TIE/IarOT1YHUX, TIeJaroriYHUX MPAIiBHUKIB Ta 3100yBaviB
BuIoi ocBity http://www.vtei.com.ua/doc/dtu/pol/35.pdf

[H111 cKITagOBI1 MTOTITHKA
TUCIIAILUIIHA

CepenoBuiie B ayTUTOPIi € IpYyKHIM, TBOPUUM, BIIKPUTUM J10
KOHCTPYKTUBHOI KPUTUKH. Y Cl 3aBJaHHS, epeadadeHi poOdodoio
pOTrpamolo0, MatoTh OYTH BUKOHAHI Y BCTAHOBJICHUN TepMiH. SIKIIO
3100yBay BHINO1 OCBITH BiJICYTHIH 3 MOBa)KHOT MPUYMHHU, BIH/BOHA
MPE3CHTYE BUKOHAHI 3aBIAHHS ITiJ] 9aC CAMOCTIHHOT MITOTOBKH Ta
KOHCYJbTaIlil BuKiIanaya. [1ig gac po6oTu Haja iIHAUBITYaTbHUMHI
HAyKOBO-JIOCTITHIMH 3aBJIaHHSAMU Ta MPOEKTAMH HE TIPHUITYCTHME
MOpYIIEHHS akageMidHoi 1oopodecHocTi. [Ipe3enTarii Ta JOmoBil
MarTh OYTH aBTOPCHKUMH, OPUTIHAILHUMH.

3arBepmxeHo Ha 3aciganHi kadenpu mporokon Ne 08 Bix 19.08.2024.

HaykoBo-1regarorivauii mpariBHUK ~ Biomera HEUUIIOPEHKO

3aBigyBau kadeapu

. Harang IBAHULIBKA
& B
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MIHICTEPCTBO OCBITU 1 HAYKH YKPAIHU
JTEP)KABHUH TOPIOBEJIbHO-EKOHOMIYHUM YHIBEPCUTET
BIHHULIbKWI TOPTOBEJIbHO-EKOHOMIYHUM IHCTUTYT
KA®EJIPA IHO3EMHOI ®1J10JIOI'Il TA IEPEKJIALY

CUJIABYC

THO3EMHA MOBA 3A TIPO®ECIMHUM COPIMYBAHHSIM/

FOREIGN LANGUAGE FOR SPECIFIC PURPOSES

Indopmania npo BukiIagaya

Buxknamau(-1)

Heunnopenxko Bionera

HaykoBwuii cTyninb

KaHIuIaT (QUTOJIOTTYHUX HAYK

Buene 3Banusa

JIOLIEHT

Ilocana

JOLEHT Kadeapu iHo3eMHoi (isosorii Ta nepexiary

Anpeca xadenpu

M. Binnung, Byn. TearpanbHa, 21, ka0. 14

KonTakTHuii Tenedon

(0432) 55-04-21

E-mail:

v.nechyporenko@vtei.edu.ua

EnextponHa cropinka
KYpCy B CHCTEMI
JICTAHIIITHOTO HABYaHHS

https://m.vtei.edu.ua/course/view.php?id=614

Indopmanis npo ocBiTHIN KOMIIOHEHT

OcCBiTHI# CTYIIiHB

OaxasaBp

["ayry3b 3HaHBb

07 YrpasiiHHs Ta aIMIHICTPYBaHHS

CreniajpHICTh

075 MapkeTuHr

OcBiTHs Iporpama MapkeTusr

HaBuanbpHuii pik 2024/2025

Cemectp 2

dakynabTeT TOPTiBIIi, MAPKETHHTY Ta cepu 00CITyroByBaHHS
Kypce 1

I'pynu MP-11n, MP-12n

AHoTAaIis KypCy

KiHneBi koMyHIKaTHBHI LTI HABYAHHS 37/00yBaviB BUILOI OCBITH 3
1HO3eMHO1 MOBH B €KOHOMIYHOMY 3aKJIa i BUIIOI OCBITH MOBUHHI
BKJIIOYATH HACTYIIHE!

- 3IaTHICTH /10 TPAHCMICIT 11aJOT1YHUX 1 MOHOJIOTTYHUX YCHUX
HOB1JIOMJIEHb Y c(epi 3aralbHOHAyKOBUX Ta NPO(eECiHHUX TeM;

- 3JaTHICTH 10 PEIEeNIlii yCHOTO MOHOJIOTIYHOTO 1 I1aJIOT19HOTO
3HAKOBOTO MPOAYKTY y c(hepi 3araibHOHayKOBUX Ta MPoQeciiHuX
TeM 31 3JJaTHICTIO PO3YMITH IPUPOIHE MOBJICHHSI HOCISI MOBH;

- 3IaTHICTH J10 TpaHCchOopMaIllii TUCEMOBHUX MOBIIOMIICHB, JOCTATHS
JUIs ipodeciiiHoi Ta 0COOUCTOT KOMYHIKaIlii;

- 3JaTHICTh JI0 PEIeMNIlii MUCbMOBHUX IMOBIAOMJICHb, JOCTATHS IS
aJIeKBaTHOTO PO3YMIiHHS 3arajibHOIOJIITHYHOTO,
3arajlbHOHayKOBOI'0, HAYKOBO-TIOIYJISIPHOTO Ta HAYKOBO-TEXHIYHOTO
BY3bKONPO(decitHOro XapakTepy.

MoBga BuKjIagaHHA

AHTJIICHhKA, YKpaiHChKa

Micue qucuun/iHu B OCBiTHIil nporpami

Ocsitus nporpama (OI1) http://www.vtei.com.ua/doc/2024/opp2024/mr_bak.pdf
[aTerpanpha 3MaTHICTh BUPINIYBATH CKJIQIHI CHEMIai30BaHl 3aadl Ta MPaKTUYHI
KOMIIETEHTHICTb npobiemMu y chepi MapKeTHHTOBOI ALSUTHHOCTI 200 y Mpolieci HaBYaHH,

mo mependavyae 3acTOCYBaHHS BIIMOBIAHMX TEOpIA Ta METOMIB 1
XapaKTEePU3YEThCS] KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB.

[Tepenik 3arampHUX
komnereHTHocTel (3K)

3K 4. 3naTHICTh BUNTHUCS 1 OBOJIOAIBATH CY9aCHUMH 3HAHHSIMH.
3K 7. 3naTHicTh 3aCTOCOBYBATH 3HAHHS y MPAKTUYHUX CUTYAIlIsIX.
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3K 9. HaBuuku BUKOpHCTaHHS 1HGOpMAIIHHUX 1 KOMYHIKAI[iHHUX
TEXHOJIOT1H.

3K 10. 3naTHiCTh CHIJIKYBAaTUCS 1HO3EMHOIO MOBOIO.

3K 12. 3parHICTh CHUIKYBAaTHCS 3 TPEACTaBHUKAMH 1HIITHX
npodeciiiHuX Tpyn pi3HOTO PiBHS (3 €KCIEpTaMH 3 1HIINX Taily3en
3HAHB/BU/IIB €KOHOMIYHOI AiSITbHOCTI).

3K 13. 3naTHicTh npairoBaT B Mb>KHapOAHOMY KOHTEKCTI.

[Tepenik crieriaTbHIX
komriereHTHOcTel (CK)

[Tepenik nmporpaMHIX
pe3ynbTaTiB HaBuaHHs (P)

P 15. JliaTu comiaJibHO BiJIOBITaTBHO Ta TPOMAJICHKO CBIJOMO Ha
OCHOBI €TMYHUX MPUHIHUIIB MapKETUHTY, MOBark A0 KyJIbTypHOTO
pPI3HOMAHITTS Ta WIHHOCTEH TPOMAASHCHKOTO CYCIIIbCTBA 3
JOTPUMAaHHSIM TIPaB 1 CBOOOT 0COOUCTOCTI.

P 16. BigmoBimatm BuUMOTaM, sIKi BHCYBaIOTHCS 10 CYYacCHOTO
MapKeToyiora, IIiJIBHIIYBaTH piBeHb 0COOHMCTOI mpodeciitHol
M ATOTOBKH.

P 17. leMOHCTpyBaTH HaBUYKH TUCHMOBOI Ta YCHOI ITpodeciitHoi
KOMYHIKaIlil IepKaBHOIO i 1HO3eMHOIO MOBAaMH, a TAKOK HAJIEKHOTO
BUKOPUCTaHHS MPOQECiHHOT TEPMIHOJIOTI.

[TpepeKBIi3UTH OCBITHHOTO
KOMITOHEHTa (1110 Tpeda
3HATH, 3 YAM O3HAHOMUTHCS
3100yBady repes
BUBYEHHSM KOMIIOHEHTY)

BuBYCHHS OCBITHBOTO KOMIIOHEHTa Tmepenbadae chopMOBaHICTH
OKpeMHX 0a30BUX KOMIIETEHTHOCTEW Yy 3100yBadyiB, 30Kpema:
PO3YMiHHS CYTHOCTI Ta PUHIIMITIB PO3BUTKY CYCHUIBCTBA, IPHPOIN
1 MHUCIJIEHHS; PO3YMiHHS KyJIBTYpOJOTIYHUX NMHUTaHb CYYacHOCTI 3
MO3UIIIA BIIAaHYBaHHS TpaAMIlid 1 3BHYAIB CBOTO HApoIy Ta
KyJIBTYPHOTO HaaOaHHS JIIOJICTBA; 3MaTHICTH JO aHAJI3y 1 CHUHTE3Y
COLIIAJIbHO-3HAUYILKX MMPOOJIEM Ta MPOILECIB; 3/4aTHICTh T'€HEPYBATU
HOBI 17el (KpeaTWBHICTh); YMIHHS 3HAXOJIUTH Ta aHaJI3yBaTH
iHpopmanito 3 pi3HUX JoKepen. OCBITHIE KOMIIOHEHT Mae
OesrocepeHiii  3B’SA30K 13 JUCHMIUIIHAMH  NpodeciiHol  Ta
OPAaKTHYHOI MITOTOBKH, OCKUIbKM 3abe3meuye  mpodeciiiHo
OpIEHTOBaHY  IHIIIOMOBHY  KOMMETeHIil0  ¢axiBmiB  cdepu
MapKETUHTOBOi JisITBHOCTI.

TeMaTH4HMH NJIaH Ta OIIiHlOBaHHﬂ pe3yanaTiB HaBYaHHHA

KinekicTs roaux
Temu 3 HIX dopmu BaJ:IBHa
BCHOI'O HeKI_[ﬁ MpakT. CPC KOHTPOJIIO OII1HKa
II cemecTp
Unit 5. Product, Market and Market 40 - 20 20 - 20
Relations. The Adverb
5.1 Customers, Consumers and Clients. Word 4 - 2 2 B, T 2
order
5.2 The Concept of Product. The Adverb. 4 - 2 2 B, PMI' 2
Types of adverb
5.3 Tangible Products and Intangible Products. 4 - 2 2 I3 2
Adverbs of frequency, time
5.4 Core, Actual and Augmented Products. 4 - 2 2 I13 2
Adverbs of place and manner
5.5. The Concept of a Market. Adverbs of 4 2 2 I 2
probability, degree, and completeness
5.6 Market Orientation. Grammar Exercises 4 2 2 B, KT 2
5.7 The Concept of Demand. Connecting 4 2 2 )| 2
adverbs (so, too, either, neither; first, next, then,
etc; actually, fortunately, etc; only, even)




5.8 The Concept of Supply. Comparison of 4 2 2 )i 2
adverbs.Adverbs of degree: quite — rather.

5.9 Types of Markets. Adverbs/ adjectives. 4 2 2 Y] 2
5.10 Target Market. Grammar Revision 4 2 2 I1 2
Unit 6. Marketing and Advertising. The | 40 20 20 - 20
Preposition. The Numeral

6.1 The Concept of Marketing. The 4 2 2 1 2
Preposition: general forms and use

6.2 The Marketing Mix. Prepositions of place 4 2 2 i 2
6.3 Product and Price as Elements of Marketing| 4 2 2 Y1 2
Mix. Prepositions of movement

6.4 Placement and Promotion as Elements of 4 2 2 I13 2
Marketing Mix. Prepositions of time

6.5 Additional Elements of Marketing Mix (8 4 2 2 B, T 2
P’s of Marketing Mix). Common prepositional

phrases

6.6 The Common Channel of Distribution. 4 2 2 YO, T 2
Grammar Revision

6.7 Advertising. Product Advertising. The 4 2 2 PMI, B 2
Numeral. Cardinal numerals. Ordinal numerals

6.8 Service Advertising. 4 2 2 K 2
Institutional Advertising. Fractions.

Expressing quantity, reading figures

6.9 Social Advertising. Telling the time, dates, 4 2 2 2
telephone numbers, addresses

6.10 Advertising Strategies. Grammar Revision 4 2 2 I1 2
Unit 7. Trade and Commerce. Word| 40 20 20 - 20
formation. The Sentence. Questions,

negatives and answers

7.1 Key Notions of Trade. Word formation. 4 2 2 YO, T 2
Productive and unproductive affixes.

7.2 Producers and Consumers. The Sentence. 4 2 2 i 2
Simple / compound/ complex, extended/

unextended sentences

7.3 Forms and Types of Trade. The Subject. 4 2 2 K 2
The Predicate. The Object

7.4 Wholesale Trade. The Attribute. 4 2 2 I13 2
7.5 Retail Trade. The Adverbial Modifier 4 2 2 PMI', B 2
7.6 B2B Trade. Word order in statements. 4 2 2 )| 2
Questions, negatives and answers.

7.7 E-commerce. Yes/No questions. Wh- 4 2 2 I 2
questions. Subject/object questions.

7.8 International Trade. Prepositions in wh- 4 2 2 B, T 2
questions. Negative statements.

7.9 International Trade Organizations. Negative| 4 2 2 I13 2
questions. Question tags. Alternative Questions.

Disjunctive Questions

7.10 The WTO. Grammar Revision 4 2 2 YO, T 2
Unit 8. Money and Banking. The Verb. 48 24 24 - 24
Present Tense Forms

8.1 Concept of Money. Types of verbs 4 2 2 I1 2
8.2 Functions of Money: medium of exchange. 4 2 2 Y 2
Regular verbs and Irregular verbs

8.3 Functions of Money: measure of value. 4 2 2 K 2
State verbs and event verbs.

8.4 Functions of Money: store of value. Time, 4 2 2 B, KT 2




tense and aspect. Be, have and have got.

8.5 Types of Money. Present Simple 4 2 2 II 2

(Indefinite).

8.6 Hard money, soft money and
Present Continuous (Progressive)

no-money. 4 2 2 113 2

8.7 Credit and Debit Cards. Present Simple 4 2 2 K 2
(Indefinite) vs Present Continuous

(Progressive).

8.8 Banking Sector. Time indicators 4 2 2 | YO,PMI' 2
8.9 Types of Banks. State Verbs. 4 2 2 I1 2
8.10 National Bank of Ukraine. Present Perfect 4 2 2 Ji| 2
8.11 Personal Finance. Present Perfect 4 2 2 B, T 2
Continuous.

8.12 Corporate Finance. Present Perfect vs 4 2 2 Y 2
Present Perfect Continuous

Individual Tasks 12 12 13 16
Pazom 3a Il cemectp 180/6 84 96 100

Iliocymkoeuii KOHmpoIbL — eK3aMeH

[ToTouHuii KOHTPOJIb /
KpHUTEpil OL[IHIOBaHHS

Ilepenik yMOBHMX MO3HAYeHb (OPM KOHTPOJIIO TA OLIHKA iX Y
oaJsax:
B — BimoBiib HA TPAKTUYHUX 3aHATTAX — 1 Oai
V]I — ygacTs y nuckycii — 2 6anu
KT — koM’ totepHe TecTyBaHHs — 1 Oan
T — rectyBanus — 1 6an
K — ketic-crani — 2 Oanu
PMI - po6ora B masux rpymnax — 1 6an
J1 — nomoBiae — 2 6anu
[T — npe3enrartist — 2 6ayu
ITP — mpoekT — 2 Ganu
YO — ycHe onutyBaHHs — 1 6an
I13 — mrceMoOBI 3aBHaHHsg — 2 O0anu
TJ] — TepmiHonOriuHMi qUKTaHT — | Gan
I3 — inguBigyanpHi 3aBIaHHS — SIK cyMma 0ajiiB 32 BUKOHAHHS TaKUX
BUJIIB 3aBJIaHb:
» kypcu Ha matdopmi Prometheus abo Ha iHmMX cepBicax — 5
OaJis;
" y4acTh Yy HAYKOBHX 3ax0JiaX — 5 Oalli.;
" CKJIQ/IaHHS MEHTAJIBHOT KapTH JI0 TeMU — 2 Oanu;
= ece — 2 Oanu;
" CKJIaJIaHHS TEMAaTUYHOTO CIIOBHHUKA — 2 OaJIH.
3arajabHa cyma 3a IOTOYHY HABYAJIbHY PO0OTY (AyANTOPHY Ta
camocTiiiny) 3a cemectp — 100 6auis.

OcHOBHI JliTepaTypHi Ta
iHdopMarttiliHi TKepena

1. Tonuap K. JI., Tpury6 I'. B., Xuukina O. O. English for

Business Communication = [JlitoBa KOMYHiKais
aHTTIHCHKOI0 MOBOIO) : HaB4.-MeTO/. Toci0. JIyipk : Bexa-
Hpyxk, 2022.

2. Isanuyvxka H.B., Heuunopeuxo B.O., Kaninivenxo A.L,
Cikopcoka JI1.O. [pamamuka nepexknady  ¢gaxosoi
aimepamypu (v 6npasax ma HNpuKiaoax). HAGYAIbHULL
nocionux. Binnuys: Peoakuitino-euoasnuyuti 8iodin BTEI
KHTEY, 2019.

3. Heuunopenxo B.O. Aneniticbka moea mapxemuuey ma
pexnamu = Basic English of Marketing and Advertising :
Haey. nocid. [ona cmyo. 3axi. euwy. 0ce.]. Binnuys:
Peoaxkuyitino-euoasnuuuti 6iooin BTEI KHTEY, 2020.




4. Tlabatr M., Koumap ., OBepuyk O. IHo3eMHa moBa 3a
npodeciiHuM CIPSMYBaHHSIM. AHrmificeka s
exonomictiB = English for Professional Purposes. English
for Economists: nasu. nociouuk. Pisae: MEI'Y, 2023.

5. Zamkova, N., Tymoshchuk, N., & Havryliuk, N. (2023).
Ukrainian EFL Learners’ Use and Views of Electronic
Dictionaries: a Case Study in Higher Education. Arab
World English Journal (AWEJ). Special Issue on
Communication and Language in Virtual Spaces, 49—
61. DOI: https://dx.doi.org/10.24093/awej/comm1.4

IMoyiTHKA OCBITHHLOT0 KOMIIOHEHTA

Opranxi3zaliiss HaB4YaHHS

[TomosxeHHs PO OpTraHi3alliio OCBITHROTO Mpoliecy 37100yBaviB
BUILOT ocBiTH http://www.vtei.com.ua/doc/2024/dok/8.pdf
BinBigyBaHHS IPaKTUYHUX 3aHATh, IPOBEICHHS KOHCYIbTAIlIT
nepe]] eK3aMEeHOM, BUKOHAHHS CAMOCTIHHOT poOOTH.

BianpamroBanus
MPOIYCKIB 3aHATH

BianpairoBaHHs NPOIMyIIEHNX 3aHATh 3 TOBAKHUX Ta HEMOBAXKHUX
NPUYHH 37iicHIoETRCS Ha Kadeapi B nepioa 3 10.00 roa. mo 15.00
rOJI. IIUIIXOM ITPOBEICHHS BUKJIAa4eM OMUTYBaHHS 3100yBaya 3a
TEMOIO B YCHi a00 MUCHbMOBIH dopmi.

Jlomyck 10 TiJICyMKOBOTO
KOHTPOJTIO

[TincymKoBHI KOHTPOJIb — €k3aMeH. J[0 eK3aMeHy J10IyCKatThCs
BCi 3/100yBayi, skl HAOpasu 3a pe3yabTaTaMu MOTOYHOI POOOTH
npoTsiroM cemectpy 60 Gamis.

Pe3ynbTat mijacyMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHHOTO
KOMITOHEHTa JIJIs 37100yBadiB 04HOi (hOpMU HaBYAHHS BU3HAYAETHCS
SK cepeHboapupMeTHIHa cyma 0ajliB MOTOYHOI POOOTH Ta
eK3aMeHy.

Kpamum 3100yBauam, siKi MOBHICTIO BUKOHAJIU TIPOTpaMy
OCBITHHOT'O KOMIIOHEHTA, BUSBUJIN AKTUBHICTh B HAYKOBO-IOCIIITHIH
po0OTI 3a BIAMOBIIHOIO TEMATUKOIO, CTAJIA MTPU3EPAMHU
CTYACHTCHKUX OJIiMIIiaJl, BACTYIAJIN HA KOH(EpeHLiAxX Ta 3a
pe3ynbpTaTaMu NoToYHOi poboTn Habpanu 90 1 GinbIne Oamis,
HAYKOBO-TIE/IarOT1YHUH MPaLliBHUK MA€ MPABO BUCTABUTH PE3yIbTAT
eKk3aMeHy 0e3 onuTyBaHHs (IIPU YCHOMY €K3aMeH1) Ui BUKOHAHHS
€K3aMEHallIMHOT 0 3aB/IaHHs (IPU MHMCbMOBOMY €K3aMEeHi).

AxkanemiuHa
JOOpPOYECHICTh

JloTprMaHHS MOJIITUKYU aKaJeMIuHOi T0OPOYECHOCTI €
000B’s13k0BUM. [10105K€HHS PO aKaaeMiuyHy T0OPOYECHICTh
HAYKOBO-TIE/IarOT1YHUX, TIeJaroriYHUX MPAaIiBHUKIB Ta 3100yBaviB
BuII01 ocBitH http://www.vtei.com.ua/doc/dtu/pol/35.pdf

[H111 cKITagoB1 MOMITHKH
TUCLIAILUIIHA

CepenoBulie B ayAUTOPIi € APYKHIM, TBOPYUM, BIIKPUTHUM J10
KOHCTPYKTUBHOI KPUTUKH. Y Cl 3aBJaHHS, epeadadeHi po0odoo
POrpaMoro0, MarOTh OyTH BUKOHAHI Y BCTAHOBJICHHI TepMiH. SIKII0
3100yBay BHINOI OCBITH BiJICYTHIH 3 MOBa)KHOT MPUYMHHU, BiH/BOHA
MPE3CHTYE BUKOHAHI 3aBIAHHS ITiJ] 9aC CAMOCTIHHOT MITOTOBKH Ta
KOHCYJbTaIlil BuKiIaaaya. [1ig gac po6oTu Haja IHAUBIAyaTbHUMHI
HAyKOBO-JIOCTITHIMH 3aBJIaHHSAMU Ta MPOEKTAMH HE TIPUITYCTHME
MOpYIIEHHS akafgeMiuHoi 1oopodecHocTi. [Ipe3eHTarii Ta JOmoBil
MarTh OYTH aBTOPCHKUMH, OPUTIHAILHUMH.

3arBepmxeHo Ha 3aciganHi kadenpu mporokon Ne 08 Bix 19.08.2024.

HaykoBo-niearoriyauii mpaiiBHUK

3aBigyBau kadeapu

Biosnera HEUUITIOPEHKO

Harans IBAHUIIBKA
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MIHICTEPCTBO OCBITH I HAYKU YKPAIHU
JTEPKABHUHM TOPTOBEJIbHO-EKOHOMIYHUI YHIBEPCUTET
BIHHULIbKWI TOPTOBEJIbHO-EKOHOMIYHUM THCTUTYT
Kadenpa inozemnoi ¢istosorii Ta nepexkiaagy

CNJIIABYC

Ino3zemua moBa 3a npodeciiiHUM CIpAIMYBAHHAM /
Foreign Langquage for Specific Purposes

Indopmania npo Bukiaagava

Buxnagau(-1) Tumonryk Haranis MukonaiBHa
HaykoBuii cTyninb KaHIUJIAT (QUTOJIOTTYHUX HAYK
Buene 3BaHHs JIOLIEHT
Ilocanma JOIIEHT
Anpeca kadenpu Byn. TeatpasbHa, 21, ayx. 14
KonTakTHMit (0432) 550421
tenedoH
E-mail: n.tymoshchuk@vtei.edu.ua
Enexrponna https://m.vtei.edu.ua/course/view.php?id=68
CTOpiHKA KypCy B
cucreMi
IUCTAHIIIHOTO
HABYAHHS
Koncynpramii IT1. 12.00-16.00
Indopmanisa npo qucuumiIiny
OCBITHIH CTYITIHb baxanasp
["any3pb 3HaHBb 07 «YrpaBiiHHs Ta aAMIHICTPYBaHHS»
CreniaibHICTh 075 «MapkeTHHI
OcBiTHs iporpama «MapkeTuHr»
HapuanbHuii pik 2024-2025
Cemectp 3
DakynpTeT Toprisii, MapkeTHHTY Ta chepu 00CIyroByBaHHS
Kypc 2
['pynu MP-21a, MP-221

Huctumnina «lHo3eMHa MoBa 3a Tpo(eciiHUM CHIpsSMYBAaHHIMY» HAJICKHUTHh 0
000B’A3KOBUX TUCHMILIIH MpogeciiiHoi MiArOTOBKH 1 Mae Ha MeTi chopmyBatu y
3100yBadiB BUIIOI OCBITH NMpodeciiiHi IHIOMOBHI KOMIIETEHIIIi, 0 CIPUATUMYTh
AHoTAaIis Kypcy iXHbOMY e(eKTHBHOMY (YHKIIIOHYBaHHIO B TOJNIKYJIbTYPHOMY HaBYaJbHOMY Ta
npodeciitHOMy CcepefoBHINl Ta CTaHYyTh 3alOPYKOK KOHKYPEHTOCIIPOMOXKHOCTI
BUIIYCKHUKIB BiHHHMIIBKOTO ToOproBenbHO-ekoHOMiyHOTO iHCTHTYTY HATEY Ha
Cy4aCHOMY PHUHKY TIparli.

MoBa BUKIaIaHH aHTIICHKa

Micue qucuun/IiHM B OCBiTHIl nporpami
OcBiTHS Tporpama MapxkeTuHr
(OID)

31aTHICTh BHUPINIYBAaTH CKJIQJHI CIELiaNi30BaHl 3aJayi Ta MPaKTUYHI MpoOIeMH y
IaTerpansHa chepl MapKETHHTOBOI [ISJILHOCTI a00 y Mpoleci HaBYaHHs, IO TMepeadadae
kommnereHTHICTh (IK) | 3acrocyBaHHS BiINOBITHUX TEOPid Ta METOMIB 1 XapaKTEPU3YEThCS KOMILIEKCHICTIO
Ta HEBU3HAYCHICTIO YMOB.

[epenik 3aranbaux | 3K 4. 37aTHICTS BUMTHCS 1 OBOJIO/IIBATH CY9aCHUMH 3HAHHSIMH.
KOMIIETEHTHOCTEM 3K 7. 31aTHICTh 3aCTOCOBYBATH 3HAHHS Y IPAKTUYHUX CUTYaIIisIX.
(3K) 3K 9. HaBnuku BUKopHcTaHHs iHQOPMAIIHUX 1 KOMYHIKAIIHHIX TEXHOJIOTIH.
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3K 10. 31aTHICTh CHIIKYBATUCS 1HO3EMHOK MOBOIO.

3K 12. 3gaTHiCTh CHIIKYBaTHUCA 3 TPEACTABHUKAMH I1HIIMX TpodeciiHuX TpyI
pi3HOTO piBHS (3 EKCIIEPTaMH 3 IHIINX raxy3ei 3HaHb/BU/1iB €KOHOMIYHOI TiSUTBHOCT1).
3K 13. 31aTHICTh MpaIfoBaTH B MDKHAPOTHOMY KOHTEKCTI.

P 15. Jlisti comiambHO BIiAMOBITAIBHO Ta TPOMAJCHKO CBIJOMO Ha OCHOBI €THUYHUX
NPUHLUIIB MapKeTHHTY, MOBard 10 KyJIbTYpHOTO PI3HOMAHITTA Ta I[IHHOCTEH

[lepemnik rPOMaISIHCHKOTO CYCHUIBCTBA 3 JOTPUMAHHSM IMpaB 1 cBOOO OCOOUCTOCTI.
IIPOrpaMHUX P 16. BiamoBimatu BUMOraM, sKi BHCYBAIOTBCS JI0 CYYaCHOI'O MapKeToJiora,
pe3ynbTaTiB HiJBUIIYBAaTH PiBEHb 0COOUCTOT MpodeciiftHOT MIATOTOBKH.

HaBYaHHS P 17. [lemoHCTpyBaTH HaBMYKM IMUCHMOBOI Ta YCHOi mpodeciiiHoi KoMyHiKamii
JIEP’KaBHOIO i 1HO3EMHOIO0 MOBaMHU, a TAKOK HAJIEKHOTO BUKOPUCTAHHS MPoQeciitHoi

TEPMIHOJIOTi.
[IpepexBizuTu BxigHuii piBeHb BOJIOJIHHS 1HO3€MHOIO MOBOKO He HIKYe Bi (BIAMOBIAHO 10

JCITUTLTIHHM (1110
Tpeba 3HaTH, 3 UM

3arajibHOEBPONEHCHKIX PEKOMEH/IAIli MOBHOT OCBITH).

O3HAHOMUTHCS
CTYACHTY TIepe
BUBUCHHSIM
JTUCTIUTUTIHH)

TeMaTHUYHMH IJIAH Ta OIIiHIOBaHHﬂ pe3y.]'II>TaTiB HaBYaHHA

Kinekicts rogua
Temu 3 HIX dopmu BaJ:II)Ha
BCHOTI'O JIGK]_[ﬁ MpakT. CPC KOHTPOJIIO OLIHKa
III cemecTp
Unit 9. Marketers' Key Functions. Past 16 - 6 10 - 7,5
Forms
9.1 The Concept of Market Analysis. Past Simple | 4 2 2 B, I13 2,5
(Indefinite). Past Continuous (Progressive)
9.2 Types of Marketing Research. Sales Activity. 6 2 4 B, V]I 2,5
Past Habitual: used to. Have gone to / have been
to/ have been in
9.3 Economic Management. Past Perfect. Past 6 2 4 B,K 2,5
Perfect Continuous
Unit 10. Marketing Environment. Future 16 - 6 10 - 7,5
Forms
10.1 The Concept of Marketing Environment. 4 2 2 B, IT 2,5
Future Simple/ Be going to
10.2 Internal Environment. External 6 2 4 B, I13 2,5
Environment. Future Simple/ Present
Continuous. Future Continuous
10.3 Marketing Microenvironment and 6 2 4 B, T, T 2,5
Marketing Macroenvironment. Future Perfect.
Future Perfect Continuous
Unit 11. Product. Classification of Products. 16 - 6 10 - 7,5
Modals
11.1 What Is Product? Product Life-Cycle. 4 2 2 B, I1 2,5
Consumer and Industrial Products. Ability (can -
could - be able to). Obligation/ Duty. Probability
(should/ ought).
11.2 Consumer and Industrial Products. 6 2 4 B, I13 2,5
Necessity (must -have to - should/ ought — need).
Absence of necessity (needn’t/ don’t have to /
don’t need to — didn’t need to —needn’t have
done)
11.3 What Is Brand and Trademark? 6 2 4 |B,K, PMI' 2,5
Possibility (can - could/ may - might). Permission




(can/ could/ may /might). Request (can/ could/
will/ would/ may/ might). Offers (I'll/ shall/ can/
could). Suggestions (shall/ can/ could).
Prohibition (mustn 't— can ). Logical assumption
(must— can 't/ couldn t). Advice (should/ ought
to/ must). Criticism (should/ ought to). Promise
(will)

Unit 12. Price of a Product. The Passive voice 16 10 - 7,5
12.1 What Is Price? Transformation from Active 4 2 B, 11 2,5
to Passive.

12.1 Main Aspects of Pricing. Personal/ 6 4 B, I13 2,5
impersonal constructions

12.3 Pricing Strategies. Special passive 6 4 B, T, T/ 2,5
constructions. Have something done. Get

something done. To be done/ being done

Unit 13. Channels of Distribution and Forms 16 10 - 7,5
of Trade. Sequence of Tenses

13.1 Structures and Types of Channels of 4 2 B, V] 2,5
Distribution. Direct speech and reported speech

13.2 Direct Marketing. Promotion 6 4 I, T 2,5
13.3 Types of Middlemen. Reported speech: the 6 4 I3, T 2,5
tense change. Reported requests, orders, and

advice. Introductory Verbs

Unit 14. Target Market and Market 16 10 - 7,5
Segmentation. Conditionals

14.1 Mass Market vs. Target Market. Present and 4 2 B, KT 2,5
future conditionals

14.2 The Concept and Types of Target 6 4 I,B 2,5
Marketing. Unlikely/ unreal conditions

14.3 Main Phases of Market Segmentation. 6 4 B, I13 2,5
Pasitioning. Past conditionals.

Mixed conditionals. / wish, if only, it's time

Unit 15. Main Advertising Media: Pro et 16 10 - 7,5
Contra. Clauses, linking words

15.1 Main Advertising Media. Comparative 4 2 B, Y1 2,5
Analysis of Advertising Media. Time clauses.

Clauses of result. Clauses of reason. Clauses of

purpose

15.2 How to Choose Advertising Channels? 6 4 B, K 2,5
Clauses of contrast. Clauses of manner

15.3 Best Patterns of World's Advertisements. 6 4 B, I1 2,5
Relative clauses. Relative adverbs. Identifying /

non-identifying clauses

Unit 16. Public Relations. Non-finite forms of 16 10 - 7,5
the Verb

16.1 The Concept of Public Relations. The 4 2 B, I13 2,5
Infinitive. Forms of the Infinitive and their

meaning

16.2 Cooperation with Mass Media. The 6 4 |B,PMI, T 2,5
Objective infinitive complex

16.3 PR Events and Their Organization. The 6 4 B, I 2,5
Subjective infinitive complex

Unit 17. International Marketing. Participles 16 10 - 7,5
17.1 The Concept and Aims of International 4 2 B, YO, T 2,5

Marketing. The Present Participle. The Past
Participle. The Perfect Participle




17.2 Marketing Research in International 6 2 4 B, 11 2,5
Marketing. The Objective Participle complex.
The Subjective Participle complex

17.3 Key Concepts of International Marketing 6 2 4 B, TH,PMI| 25
Unit 18. Marketing Management. The 16 - 6 10 - 7,5
Gerund

18.1 What Is Marketing Management? The 4 2 2 B, I13 2,5
Present Participle. The Past Participle. The Perfect

Participle

18.2 Goals and Tasks of Marketing Management.| 6 2 4 B, K 2,5
Complexes with the Gerund

18.3 Current Priorities of Marketing 6 2 4 B, ITP 2,5

Management. Syntactical functions of the
Gerund. The Subject. The Predicative. The
Object. The Attribute

Individual Tasks

20 - - 20 I3 25

Pa3zom 3a III cemecTp 180/6 - 60 120 100

IliocymKkoeuii KOHmMpPOIb — eK3AMEH

[ToToyHuit KOHTPOJIb

Ilepenik yMOBHUX MO3HAYeHb GOPM KOHTPOJIIO TA OI[IHKA IX y OaJiax:
B — BignoBine Ha npakTuyHUX 3aHATTAX — 0,5 Oana

V]I — y4actb y Auckycii — 2 6anu

KT — xomm’torepHe TectyBanHs — | Gan

T — rectyBanus — 1 Gan

K — keiic-ctani — 2 6anu

PMI — pobota B manux rpymnax — 1 6an

J1 — nomoBiae — 2 6anu

[T — npe3enTartist — 2 6anu

[P — mpoexT — 2 Ganu

/ KpHTepil YO — ycHe onutyBaHHs — 1 6ai
OIIIHFOBAHHS .
I13 — nuceMoOBI 3aBaaHHsg — 2 6anu
TJ1 — TepmiHoIOTYHMM TUKTAHT — 1 Gan
I3 — inguBigyanpHi 3aBnaHHs — 25 OaliB K cyma 0ajiB 32 BUKOHAHHS TAKUX BHIIB
3aBJIaHb:
— Kypcu Ha mnatdopmi Prometheus a6o Ha iHmmx cepBicax — 5 6alliB;
— y4acTh y HayKOBHUX 3axojax — 10 Gais;
— CKJIaJIaHHSI MEHTAIIBHOT KapTH 710 TEMU — 5 OaiB;
—ece — 3 Oanuy;
— CKJIaJIaHHSl TEMAaTHYHOTO CIIOBHHKA — 2 Oam.
OcHOBHI 1. Tonuap K. JI., Tpury6 I'. B., Xaukina O. O. English for Business Communication
JiTeparypHi Ta = JlimoBa KOMyHIKaIlisl aHTTIHCHKOIO MOBOIO) : HaB4Y.-MeTO1. Toci0. JIynpk : Bexa-
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JoKepena 2. Isanuyvxka H.B., Hewunopenxo B.O., Kaninivenko A.l, Cixopcoka JI.O.
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2019.
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Peoaxuyitino-euoasnuuuti 6iooin BTEI KHTEY, 2020.
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https://dx.doi.org/10.24093/awej/comm1.4.

IMosiTHKA OCBITHHLOT0 KOMIIOHEHTA

Opranizaris [Tono>xeHHs PO OpraHi3allilo OCBITHHOTO Mpolecy 3100yBayiB BUIIOT OCBITH
HaBYAHHS http://www.vtei.com.ua/doc/2024/dok/8.pdf
BinBinyBaHHS MpaKTHYHUX 3aHATH, TPOBEACHHS KOHCYIBTAIIl TEpel eK3aMEHOM,
BUKOHAHHS CaMOCTIIHOT pOOOTH.
BinnparroBanus BinnpairoBanHsi MpONYHICHWX 3aHATh 3 MOBAKHUX Ta HEMOBAXHUX NPUYHH

MPOMYCKIB 3aHATH

3aiiicHIoeThCs Ha Kadenpi B mepion 3 10.00 roa. 1o 15.00 roa. nuisxoM mpoBeaeHHS
BUKJIa/Ia4e€M ONUTYBaHHS 37100yBaya 3a TEMOIO B YCHiH a00 MHCbMOBIiH popmi.

Homyck o
MiICYMKOBOTO
KOHTPOJTIO

[TizcymMKoBHiA KOHTPOJIb — eKk3aMeH. Jlo ek3aMeHy JTOomyCcKarThCs BCi 3M00yBayi, Ki
HaOpau 3a pe3ysibTaTaMu MOTOYHOT poOOTH MPOTAToM ceMecTpy 60 Oais.
Pe3ynmpTar miCYyMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHHOTO KOMIIOHEHTY IS
3100yBaviB 0uHOI (POPMHU HABUAHHS BU3HAYAETHCS SIK CEPEIHBOAPUPMETHIHA CyMa
OariB MOTOYHOT pOOOTH Ta €K3aMEHY.

Kpamum 3100yBauam, siki TOBHICTIO BUKOHAIM MIPOTPaMy 3 OCBITHROTO KOMITOHEHTY,
BUSIBUJIM aKTUBHICTh B HAYKOBO-/IOCIIITHIM pOOOTI 3@ BIAMOBITHOIO TEMATHKOIO, CTAIN
npU3epaMHu  CTYACHTCBKMX OJIIMIiaa, BHUCTYHald Ha KOH(EpeHIisx Ta 3a
pe3ynbTaTaMu OTOYHOI poboTH Habpanu 90 1 GibIe 6ajiB, HAYKOBO-TIEAATOTTYHHI
MPAIiBHAK Ma€ MPABO BUCTABUTH PE3YJIBTAT €K3aMEHY 0€3 OMUTYBaHHS (P YCHOMY
€K3aMeH1) Y1 BUKOHAHHS €K3aMEHAIIITHOTO 3aB/IaHHs (ITPY MUCBMOBOMY €K3aMEHi ).

AxkanemivHa
JT0OOPOYECHICTD

[TonoxeHHs TIpo akaJeMiduHy TOOPOYECHICTh HAYKOBO-TIEIarOTIYHUX, MEJarorI9HUuX
NpalliBHUKIB Ta 3700yBaviB BUIIOT ocBiTH hitp://www.vtei.com.ua/doc/dtu/pol/35.pdf

IHmi cxnamoBi
MOJIITUKH
JUCLHUILIIHA

CepenoBuiiie B ayauTopii € OpYKHIM, TBOPYHMM, BIAKPUTHM JO KOHCTPYKTHUBHOI
KPUTUKH. Y Cl 3aBJIaHHs, TiependadeHi poO0vYor0 MporpaMoro, MaroTh OyTH BUKOHAHI
y BCTAHOBJICHMH TepMiH. SIKIIo 3700yBauy BMIIOi OCBITH BIJCYTHIM 3 IMOBa)KHOI
MPUYMHHM, BIH/BOHA MIPE3EHTYE BUKOHAHI 3aBJaHHS i 9YaC CaMOCTIHHOI MATOTOBKU
Ta KOHCynbTamii Bukianmada. Ilim gac poOOTH HajJ IHAWUBIAYyaTbHUMHU HAYKOBO-
JOCITITHUMH 3aBIaHHSMHU Ta MPOEKTAMH HE MPUIYCTUME TOPYIICHHS aKaaeMidHOi
no6pouecHocTi. [Ipe3enTauii Ta 10noBiAl MatoTh OyTH aBTOPCHKUMH OPUTIHATBHUMU.

3aTBepKEHO Ha 3acigaHHi Kadeapu iHO3eMHOI (HUTOIOTIT Ta mepeKiary

HaykoBo-negaroriqyauii mpajiBHUK

npotokoi Ne08 Bix 19.08.24.

Haramis TUMOII[YK

3aBinyBau kadeapu % . Harans IBAHUIBKA
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MIHICTEPCTBO OCBITU I HAYKHU YKPAIHU
JAEPKABHUU TOPT'OBEJIBHO-EKOHOMIYHUU YHIBEPCUTET
BIHHUIIbKU TOPI'OBEJbHO-EKOHOMIUHUM IHCTUTYT

CUCTEMA YIIPABJIITHHSA AKICTIO
Cepmudghikosana na eionosionicme JJCTY 1SO 9001:2015 (1SO 9001:2015, IDT)

Kadgenpa inozemnoi ¢inosorii Ta nepexkaagy

3ATBEP/I’)KEHO

PimenHs BueHo1 paau
03.06.2024
npoTtokoia Ne 06 1. 9

BBEJIEHO B /IO
Haxkas Bix 03.06.2024 Ne 91

THO3EMHA MOBA 3A ITIPO®ECIMHUM CIIPSIMYBAHHSM /
FOREIGN LANGUAGE FOR SPECIFIC PURPOSES

POBOYA ITPOT'PAMA
CryTiHb BUIIOi OCBITH Oaxanasp / bachelor
["anmy3b 3HaHb 07 «YnpaBiHHs Ta «Management and Administration»
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Biaauwsg 2024



Po3poonuk: Heunmopenko Biosnera, kanauaar GinoigoridyHuX HayK, TOTICHT

I'apanTt ocBiTHBOI nmporpamu «Mapkerunr» — ['pomoBa Ouibra, 10KTOp €KOHOMIUHUX
HayK, JOLEHT

OOGroBopeHoO Ta CXBaJICHO:

Ha 3acimanHi kadempu iHo3emHOI ¢inomorii Ta mepeknany Bim 30.04.2024 »p.
npotokoa Ne 04;

Ha 3aCiIaHHI BYCHOI paam 00iKOoBO-(piHaHCOBOTO (akynsTeTy Bia 23.05.2024 p.
npoTtokoi Ne 05.

Peuensenru:
IBanumpka Hatamns, nokTop inongoriunux Hayk, mpodecop.

3a0yxaHcpka [HHa, KaHAMIAT QUIOJOTIYHUX HAyK, 3aBiayBad Kadeapu
AHTJIIACHKOT MOBM Ta METOJAWKM ii HaBYaHHS BIHHUIBKOTO AEp>KaBHOTO
MeJaroriyHoro yHipepcurery imeHi Muxaiina KoroOnHCbKOTo



I. 3AT'AJIBHI ITOJIOKEHHA:
Mera BUBYEHHS OCBITHHOI'0 KOMIIOHEHTY.

PoGoua mporpama OCBITHHOTO KOMIIOHEHTY «IHO3eMHa MoBa 3a mpodeciiHUM
COpSMyBaHHSIM» po3poOsieHa Ay 3700yBadiB BHINOI OCBITH, SKI HABYAalOThCS Ha
cnemianbHOCTI 075 «MapKeTuHI» 3a OCBITHBO-TIpOdeciitHOI0 Tmporpamoro «MapKeTHHI».
Po6oua nporpama mody1oBaHa Ha IPUHIMIIAX TTFOPUIIIHTBI3MY, IHTETPOBAHOCTI PO3BUTKY
1HIIOMOBHOI KOMIIETEHTHOCTI, MPO30POCTI, THYYKOCTI Ta BapiaTUBHOCTI, Mporpama
30pieHTOBaHa Ha (popMyBaHHS MPodeciHOT KOMYHIKATUBHOI KOMIIETEHTHOCT1 SIK MOBHOI1
MOBEJIIHKH, 1110 € CIEeU(IYHOI0 I aKaJeMIYHOro 1 IpodeciiHOro cepeIoBUINA 1 BUMAarae
HaOyTTs JIHTBICTUYHOI KOMIIETEHTHOCTI (MOBJICHHEBUX YMIHb Ta MOBHUX 3HaHb),
COLIOJIIHIBICTUYHOI Ta MParMaTU4HOI CyOKOMIIETEHTHOCTEN.

OcHOBHa MeTa BHBYCHHA OCBITHBOTO KOMIIOHEHTY «lHO3eMHa MoBa 3a
npoQeciiHuM CrpsMyBaHHIM» - c(opMyBaTH B 3700yBayiB BUIIOI OCBITH MpOQeEciiiHi
1HIIIOMOBHI KOMIIETEHTHOCTI, IO CIIPUSATUMYTh IXHOMY €(EeKTUBHOMY (DYHKIIIOHYBaHHIO
B MOJIKYJIbTYPHOMY HaBYaJIbHOMY Ta Ipo¢eciiHOMY CEpEeOBHILI Ta CTAHYTh 3alIOPYKOIO
YCHIIIHOT KOHKYPEHTOCIIPOMOKHOCTI Ha Cy4aCHOMY PHHKY Ipalli.

Kypc «InozemHa MoBa 3a mpodeciiHuM CHpsSIMyBaHHAMY» JUid 3700yBayiB, sKi
3100yBalOTh nepinii (0akanaBpChbKUii) CTYMIHb BHUILOI OCBITH, OXOIUIIOE €Tall HaBYAHHS
Bin piBHI Bl+ 1o piBua B2 Ta 3a0e3nedye AOCATHEHHS BUITYCKHUKaMHU pIBHS
HE3QJIE)KHOTO KOPUCTyBadya 1HO3EMHOI MOBH, HIO BIAMNOBIAA€ MIKHAPOAHINA MPaKTHUII
MOBHOI OCBITH B 3aKJjaJiax BHINOi OCcBITH. Kpurepli BKa3aHOTO piBHS BOJIOJAIHHS MOBOIO
(PBM) BU3HAYEHO BIJITIOB1THO 10 JIECKPUTITOPIB, 3aMpOIOHOBAHMX
3aranpHOEBpOIIEHCHKUMU PekoMeH 1a1lisiMu 3 MOBHOT OCBITH.

3micT poOoY0i MporpaMu CTBOPIOE YMOBH JUIsl JOCSTHEHHS 3/100yBadyaMu BHUIIOL
ocBiTu PBM B2, gk 11p0r0 BUMarae ocBiTHii cTymidb 6akanaBpa. Takuii PBM 3ab6e3neuye
akajemMiyny 1 mnpodeciiiHy MOOUIBHICTh 3700yBadiB BHUIOI OCBITH, A€ 3MOTY
BUITYCKHMKaM KOMIETEHTHO (YHKIIOHYBaTH B npodeciiHoMy © akageMIYHOMY
KOHTEKCTax Ta 3a0e3neuye iM 0a3y JJ1s HaBYaHHS yNPOAOBXK YChOT'O KHUTTSL.

Opeprkani 3700yBayaMu BHILOI OCBITM 3HaHHS MOXYTh BHOYTH BUKOPHUCTaH1 B
npoiieci €eheKTUBHOTO CHIJIKYBaHHS 1IHO36MHOIO0 MOBOIO B MPO(eCIHHOMY CEepPEAOBHIIII; i
Yyac MiATOTOBKM MyONIYHUX BUCTYIIB Y pO3pi3l raixy3eBHX NMpoOjeMm; AJis MOIIyKYy HOBOI
TEKCTOBOI, ayaio Ta Bifeo-iHpopMallii, MO MICTUTHCS B IHIIOMOBHUX MpodeciitHmx
Marepianax; ;Ui aHali3y 1HIIOMOBHHX JpKepen iH(opmarlli 3 MeTo OTpUMAaHHS JaHUX,
0 € HEOOXIAHUMH [Jisi BUKOHAHHS NMPOQeCcIMHUX 3aBlaHb Ta MPUUHATTS NpodeciiiHux
pilleHb; AJI epeKIIaay 1HIIOMOBHUX NMPOGECIMHUX TEKCTIB HAa PITHY MOBY.

Inozemna moBa 3a mpodeciiHUM CHPAMYBAHHSIM € O000B’A3KOBMM OCBIiTHIM
KOMIIOHEHTOM.

Pe3ynbTatd BHBYEHHS OCBITHBOI0 KOMIIOHEHTY, HOro Micue B OCBITHbOMY
npoueci.

Pesynbrarom BuBueHHs: OK «IHO3eMHa MOBa 3a npodeCiiHUM CIpsIMYBaHHSIMY IS
OCBITHBOI IIporpaMu «MapKeTuHI» € (POpMyBaHHSA KOMIUIEKCY KOMIETEHTHOCTEH:
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- iHTerpajibHa KOMIIETEHTHICTh:

31aTHICTh BHUPINIYBaTH CKJIAQJHI CHEIliaNi30BaHl 3a/ayl Ta MpaKTU4YHI MpoOJIeMHu y
chepi MapKEeTHHTOBOT JiSTTLHOCTI 200 y MpoIieci HaBUaHHS, M0 Tiepeadadae 3acTOCyBaHHS
BIJIMOBIAHUX TEOPi Ta METOJIB 1 XapaKTEPU3y€EThCs KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO
YMOB.

- 3arajibHi KOMIIETEHTHOCTI:

3K 4. 3n1aTHICTh BUUTHUCS 1 OBOJIOIBATH CyYaCHUMH 3HAHHSIMH.

3K 7. 3gaTHICTh 3aCTOCOBYBATH 3HAHHS y MPAKTUYHUX CUTYaIlisIX.

3K 9. HaBuuku BukopucTanHs iHQopMaIiiHUX 1 KOMYHIKAIIHHUX TEXHOJIOT1M.

3K 10. 31aTHICTh CHIJIKYBaTUCS 1HO3EMHOIO MOBOIO.

3K 12. 3parHicTh CHUIKYBAaTHUCS 3 NpPEACTaBHUKAMU I1HIIMX MpOoQeciiHuX Tpyn

pI3HOTO piBHA (3 €KCIepTaMH 3 IHIIMX Tally3ed 3HaHb/BUJIB EKOHOMIYHOI

TISITBHOCT).

3K 13. 3natHicTh NpanoBaTH B MIKHAPOJHOMY KOHTEKCTI.

Moenennegi cyokomnemeHmuocmi Micmams ayoil08aHH:A, 2060PIHHA, YUMAHHA,
nuUcobMo:

Ayoioeanna:

- po3Ii3HaBaTy 1H(POPMAIIil0, OB’ A3aHy 13 TPodeciiiHO cPeporo eKOHOMIKHU, Mif
yac JeTalbHUX 00rOBOPEHb, Ae0aTiB, O(MIIHUX AOMOBIACH, JIEKI1iA, OeciT;

- PO3yMITH 3arajibHHUIl 3MICT 1 OUTBIIICTh CYTTEBUX AETaJIed B aBTEHTHYHUX PaJIo 1
Tesnenepenayax, MoB’i3aHUX 3 akaJeMIqHOIO Ta npodeciiiHoio chepamu;

- PO3yMITH JIOCUTh CKJIQJHI IOBIJIOMJICHHS Ta I1HCTPYKII B akKajgeMIYHOMY Ta
npodeCifHOMY CepeIOBHIIIL;

- PO3yMITH HaMip MOBIIS 1 KOMYHIKaTHBHI HACIIIIKA MOTO BUCIIOBIIOBAHHSI;

- BU3HAYaTH MO3UILIO 1 TOUKY 30py MOBIIS;

- PO3PI3HSITH Pi3HI CTUIICTUYHI PETICTPH B YCHOMY Ta MUCHbMOBOMY CIUJIKYBaHHI 3
Ipy3siIMU, HE3HAWOMISIMU, KOJEeramH, MpaueAaBUsMU Ta 3 JIOAbMU PI3HOTO BIKY 1
COLIAJIBHOTO CTAaTyCy, MalOUH MPH I[bOMY PI13HI HAMIPU CILJIKYBaHHS.

T'osopinna:

- pearyBaTi Ha OCHOBHI 1€1 Ta PO3Mi3HABaTH CYTTEBO BAXJIMBY IH(QOpPMALIIO i
yac JETaJbHUX OOrOBOPEHb, MUCKYCId, O(ILIMHMX MEepeMOBUH, JEKLIk, Oecia, 10
OB’ s13aH1 3 EKOHOMIYHOIO Chepolo;

- YITKO apryMEHTYBaTW BIIHOCHO AakKTyaJbHHMX TE€M B akKaJeMIYHOMY Ta
npodeciitHoMy KUTTI (Hamp., B CEMiHapax, TUCKYCIsIX);

- MIOBOJUTHUCH aJ€KBAaTHO B THIOBHUX CBITCHKHX, aKaJeMIYHUX 1 TpodeciitHux
CUTYaLfX;

- pearyBaTH Ha TeneOHHI PO3MOBH, SIKI BUXOSTH 332 MEX1 TUIIOBOTO CITLJIKYBaHHS;

- pearyBaTH Ha OTOJIOIICHHS, JOBOJI CKJIaJHI TOBIJOMJICHHS Ta I1HCTPYKIIi B
aKaneMiuHOMY 1 mpodeciiHOMY CepeIOBUIIAX;

- aJICKBAaTHO pearyBaTH Ha MO3UIIII0/TOUKY 30py CHIBPO3MOBHUKA;

- MPUCTOCOBYBATUCSA JIO 3MiH, SKI 3a3BHYail TparuIsioOThCs IMMia 4Yac Oeciau 1
CTOCYIOTBCSI 11 HAINPsIMY, CTUJIIO Ta OCHOBHUX HAroJjocCiB;

- YITKO BHUCTYNaTH 3 MIATOTOBJICHWMHM I1HIWBIAYaJbHUMHU TMPE3EHTALIsIMU 11010
MIMPOKOTO KOJIa TEM aKaJeMIYHOro Ta Mpo¢eCiiHOro CrpsiMyBaHHS;
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- IPOAYKYBAaTH YITKWM, JI€TaJIbHUN MOHOJIOT 3 IIMPOKOrO KOja TeM, MOB’A3aHUX 3
HaBYaHHSIM Ta CIIEI[IaJIbHICTIO;

- KOPUCTYBaTUCs 0a30BUMH 3aco0amH 3B’SI3KYy JJIsI MOE€IHAHHS BUCJIOBIIOBAHb Yy
YITKWAN, JOTIYHO 00’ €THAHUN JUCKYPC.

Qumannsa:

- pO3yMITH aBTCHTHYHI TEKCTH, IOB’s3aHI 3 HABYaHHSAM Ta CIHeEIliaii3aIfi€r, 3
MiJPYYHUKIB, Ta3eT, MOMYyJISAPHUX 1 CHENiali30BaHUX >KypHaTIiB Ta [HTepHETIBCHKUX
TDKeper;

- BU3HAYaTU TO3UIII0 1 TOYKM 30py B ABTEHTHMYHUX TEKCTaX, MOB’S3aHUX 3
HABYAHHSIM Ta CIIELAII3AIIE€IO;

- PO3YMITH Hamip aBTOpa IMHCHBMOBOIO TEKCTy 1 KOMYHIKaTUBHI HACJIJIKH
BHCJIOBIIIOBAaHHS (HAMp.,Ccly>KO0BHUX 3aIlMCOK, JIUCTIB, 3BITIB);

- pO3yMITH aBTEHTUYHY akKaJeMiuyHy Ta mpodeciiiHy KOpecrnoHACHII0 (Harp.,
JIUCTH, (PaKCH, EJIEKTPOHHI MOB1IOMJIEHHS TOILIO);

- PO3PI3HATH pI3HI CTWIICTUYHI PETICTPU YCHOTO Ta IUCEMHOIO MOBJIEHHS 3
Ipy3sIMU, HE3HAWOMIIMU, KOJEramH, MpaueAaBlsMU Ta 3 JIOAbMU PI3HOIO BIKY 1
COLIIAJIBHOTO CTATyCy, KOJU 31MCHIOIOTHCS P13H1 HAMIPU CILJIKYBaHHS.

Iucomo:

- IMCaTH  JIeTaji30BaHl 3aBJaHHd Ta 3BITH, IIOB’A3aHl 3  HaBYaHHSIM
Ta CIICIIaJbHICTIO;

- IUCAaTU pE3IOME EKOHOMIYHUX TEKCTIB 3 BHUCOKMM CTYIIEHEM TpaMaTH4HOI
KOPEKTHOCTI;

- KOPUCTYBAaTUCh 0a30BUMHU 3ac00aMU 3B’SI3Ky ISl TOETHAHHS BUCIIOBIIOBAHb Y
YITKHUH, JIOT1YHO 00’ € THAHUN TUCKYPC;

- TOTYBATH 1 MPOAYKYBATH JIIJIOBY Ta MpodeciiiHy KOPeCIOHACHIIIIO.

Jlinzeicmuuna  (nekcuuna, 2pamMamuyHa, CeMaHmMuyna, (hononoziuua,
opozpaghiuna ma opghoeniuna):

- pO3MI3HaBaTU Ta BKMUBATH TIpaMaTH4Hl CTPYKTYpH, IO € HEOOXIIHUMH IS
THYYKOIO BHUPQKEHHS BIANOBIAHMX (QYHKIIA Ta MOHATh, a TaKOX JJIA PO3YMIHHA 1
MPOJIyKyBaHHS IIMPOKOTO KOJIa TEKCTIB B aKaJIeMIuHIN Ta mpodeciitHiii chepax;

-3HaTH Ta BHUKOPUCTOBYBATH TMpaBWJIa AHTJIINCHKOTO CHHTAKCUCY, HI00 JaTH
MOXJIMBICTh PO3MI3HABATH 1 TMPOMYKYBAaTH IMHPOKE KOJO TEKCTIB B aKaJCMiUHIA Ta
npodeciitiii chepax;

- itenTu(ikyBaTi MOBHI (hOpMH, BIIacTUBI ODIMITHUM Ta PO3MOBHHUM pETICTpaM
aKaJieMivHOTO 1 TPOo(eciitHOrO MOBJICHHS,

- BOJIOJITH MIMPOKUM J1ala30HOM CIIOBHUKOBOro 3amacy (y TOMY 4YHCIHI
TEPMIHOJIOTIT), IO € HEOOX1THUM B aKaJIeMiuHii Ta mpodeciitHiii chepax;

- BMIHHS BH3HAYaTH BIIHOUIEHHS CJIOBAa JO WOTO 3arajbHOTO KOHTEKCTY,
BHYTPIIIHBO JIGKCUYHUX 3B’ S3KiB, 3HAU€Hb TPAMaTUYHUX €JIEMEHTIB, KaTEropiil, CTPYKTYp
Ta TPOIECIB, a TaKOX BAXKIMWBUX IS PO3YMIHHSA Ta NPOAYKYBaHHS IHIIOMOBHOTO
JTUCKYPCY TaKUX JIOTTYHUX 3B’ A3KiB, SIK HACIIIAKOBICTh, MPECYMO3UIIIS, IMIUTIKATUBHICTD.

Couioninzeicmuyna ma npazmaiinzeicCMuiuna cyoOKoOMnemeHmHoCmi:

- YCBIIOMJIFOBATH, SIK KJIIOUOBI I[IHHOCTI, TEPEKOHAHHS Ta TIOBEJIHKAa B
aKaJeMiyHOMY 1 TpodeciiHOMY CepeoBUIlll YKpaiHU BIAPI3HSIOTHCS NPU TMOPIBHSHHI
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OJIHI€1 KyJbTypH 3 IHIIUMH (MI>KHAPO/IHI, HAIlIOHATIBHI, IHCTUTYIIIHI 0COOJIMBOCTI);

- PO3YMITH Pi3H1 KOPIOPATHUBHI KYJIbTYPH B KOHKPETHUX MPOQPECITHMX KOHTEKCTaX 1
T€, IKUM YAHOM BOHHM CITIBBIIHOCSITHCA OJIHA 3 OJTHOIO;

- 3aCTOCOBYBAaTH MIKKYJIBTYpPHE PO3YMIHHA y TIpoIieci Oe3MocepeTHbOro YCHOrO 1
MUCEMHOTO CIIJIKYBaHHS B aKaJIeMiYHOMY Ta MpoQeciifHOMY cepe1oBHIIi;

- HaJIe)KHUM YMHOM TIOBOJUTH cebe i pearyBaTd Yy THUIOBHUX CBITCHKHX,
aKaJIeMIYHUX 1 Npo(eciiHUX CUTYaIiSX MOBCIKICHHOTO KUTTS, a TAKOXX 3HATH IpaBUJia
B3a€MOIT MDK JIOABMH Yy TakKuX CHUTyalisax (po3mi3HaBaHHS BiJMOBIAHUX JKECTIB,
CIIUJIKYBaHHS OYMMA, YCBIIOMJICHHS 3Ha4yeHHs (I3MYHOI JUCTaHIII Ta PO3yMIHHS
KECTUKYJISIT y KOXKHINA 3 TAKUX CUTYAaLIii).

Yminna euumuce:

- 3HaXOJAUTH KOHKPETHY 1H(OpMAIlll0, MOB’s3aHy 3 MNpo(eciiHUMH MUTAaHHIMH,
KOPHUCTYIOUHUCH 010J11I0TEYHUM KaTaJoroM, CTOPIHKOIO 3MICTY, JIOBIITHUKAMH, CIIOBHHKAMH
ta [HTepHETOM;

- (opMyBaTH TTaH-CXEMY BUCJIOBIIIOBAHHS Ta JIOTIYHO CTPYKTYPYBaTH i7€T;

- BUJUISATH TOJIOBHY 1JIC10 Ta PO3BUBATH ii;

- CTUCJIO BUKJIQJIATH 3MICT TEKCTY;

- OpraHi3oBYBaTH TEKCT $K TMOCIHIJOBHICT, a03aliB 3 iX 3arojJoBKaMu Ta
I1713aro0JIOBKamMu;

- poOUTH aJeKBaTHI Ta MPUIATHI JJI1 KOPUCTYBAHHS KOHCIIEKTH 3 PI3HOMAaHITHUX
1H(MOpMaLIHUX JKEpE;

- BECTH HaBYaJIbHI1 aHAJTITHYHI IIOJICHHUKH (MOBHUH MOPTHEb);

- BECTU OOJIIK MPOYUTAHOTO MaTepiay;

- PO3yMITH BUMOTH IIOJO OLIIHIOBAHHS, KPUTEPIl BUCTABJICHHS OaliB HAa €K3aMEeHax,
TECTax Ta NMPU BUKOHAHHI OKPEMHUX 3aBJ/IaHb;

- HAJIE)KHUM YMHOM 3I1MCHIOBATA CaMOOIIHIOBAHHS.

Pesyabtatn HaBuanHsi 3700yBauiB 3 OK «IHO3emHa MoBa 3a mpodeciitHum
CIPSIMYBaHHSIM» TIOJISATAIOTh:

P 15. JlisTi coriaabHO BIAMOBIAAIBHO Ta TPOMAJICHKO CBIIOMO Ha OCHOBI €THYHMX

NPUHIUIIB MapKETUHTY, TMOBard 70 KyJbTYPHOTO PI3HOMAHITTS Ta IIHHOCTEH

IPOMAJITHCHKOTO CYCIIBCTBA 3 IOTPUMAHHIM IPaB 1 CBOOO 0COOMCTOCTI.

P 16. Biamosigatu BuUMOTram, sIKi BHUCYBaIOThCS JIO CY4YaCHOTO MapKeToJjora,

M1JBUIIYBATH PiBEHb 0COOUCTOI MPo¢eCciiHOT MATOTOBKH.

P 17. JlemoHcTpyBaTM HaBUYKM MUCBMOBOI Ta yCHOI IpodeciiiHOoi KoMyHIKalli

JIEpKaBHOIO W 1HO3EMHOI0 MOBaMH, a TaKOX HAJEKHOTO BUKOPUCTAHHS

npodeciitHOi TepMIHOJIOTT

MizkaucuMniiHaApHi 3B’ I3KH:

OcaitHiii koMnoHeHT «IHO3eMHa MOBa 3a MpodeciHHUM CIPSIMYBaHHSIMY TOCITAE
BXJIMBE MICIE Cepea AWCIHIUIH TyMaHITapHOi MIATOTOBKH 3/100yBadiB OCBITHBOTO
cTyneHs «bakanaBpy cremianbHocTi 075 «Mapketunry». Bin Bukinagaetscst mpotsrom [-11
kypciB (1-3 cemectp), mMae Oe3mocepeHii 3B’sI30K 13 AUCIHMILIIHAMEH TpodeciitHol Ta
MPAKTUYHOT MIATOTOBKH, OCKIIbKU 3a0e3neuye mpodeciiHO OpIEHTOBAHY IHIIOMOBHY
KOMITETEHI110 (axiBIiB chepr MaPKETUHTOBOI JISIIBHOCTI.
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Kpurepii oiHiOBaHHA pe3yJbTATIB HABYAHHS.

KputepieM ycHoimHOro mnpoxo/KeHHs 3700yBadyeM OCBITH  MiICYMKOBOTO
OLIIHIOBAaHHS MOX€ OyTH JOCSTHEHHS HUM MiHIMAJbHUX IMOPOTOBUX PIBHIB OIIIHOK 3a
KOXXKHHUM 3aIJTAHOBAHUM DPE3yJbTATOM HaBYaHHSA HABYAJIBHOI JUCIHUIUTIHK. MiHIMaIbHUMI
MOPOTOBUM PpIBEHb OIIIHKA BU3HAYAETHCS 3a JOMOMOTOI SIKICHUX KpHUTEpIiB 1
TpaHCPOPMYETHCS B MIHIMAJIbHY T[O3UTUBHY OI[IHKY BHKOPHUCTOBYBAHOI UHCIOBOI
(pEUTUHTORBOT) IIKAJIH.

3a
LIKAJI010 KpuTepii oninioBaHHsA
ATEY
1 2 3

PiBHi
KOMIIETEHTHOCTI

Bucoxkuii 90-100 Mae oOrpyHToBaHi Ta BCeOiUHI 3HaHHA 3 JUCHUILUTIHU
(ROCTiTHUIIBKMIA) «IHo3eMHa MOBa 3a mMpPOQECiiHUM CHpPSIMYyBaHHSIM», BMi€
y3arajJpHIOBaTH Ta CHUCTeMaTu3yBaTu HaOyTi 3HaHHS;
CaMOCTIHO 3HAXOJWUTh JOAATKOBI JpKepena iHopmamii Ta
MO)K€ BH3HAYUTH iX HOBU3HY Ta aKTyaJlbHICTh, BUKOHYE
3aBJIaHHS Yy IIOBHOMY O0OCS31 3 MiHIMAJbHOK KUIBKICTIO
MOMIJIOK 1 HETOYHOCTEH, IO CBITYUTH TMPO: JOCKOHAJe
3aCBO€HHS MaTepiainy; BiAMIHHE BOJIOJIHHS MOBJICHHEBHMH
HaBUYKaMU; apryMEHTOBaHE I JIOT1YHE BUKIIAICHHS 3MICTY B
yCHIHM / mUCbMOBIH QopMi; BUIbHE ONEpyBaHHS TEPMIHAMU U
MOHATTSIMH, BUSBICHHS TBOPYMX 3Mi0HOCTEH Yy mpoIieci
3aCBO€HHS Ta KOPUCTYBAHHS IHO3EMHOIO MOBOIO

JlocTatHiit 82-89 JloOpe  BoOJjOAiE  TEOPETMYHUM  MaTepiaioM,  HpOSBIIE
(4acTKOBO- HIIIIATUBHICTH Y MIJTOTOBII /IO 3aHTh, HAJIE)KHUM YMHOM Ta B
MOBHOMY 00CsI31 BHKOHYE 3aBJIaHHA, IO MICTUTh OKpemi
(lekcuuH1 / rpamatuyHi / cTuiicthyHi / opdorpadiuHi /
(¢hoHEeTHYH1) MOMHIKH, IO CBITYUTH Tpo: H00pe BOJOAIE
MPAKTUYHHUMH HaBHYKaMU Ta BMIHHSMH; apryMEHTOBAaHO W
JIOTIYHO PO3KpPUBAE OUIBIIICTH OCHOBHUX IOJIOXKEHb TEMH;
BUSBIIIE PO3YMIHHS CYTHICHOTO 3MICTy IIOHSTH; Ja€
aZieKkBaTHI 3a 3MICTOM Ta JIIHIBICTUHYHMM O(OPMIICHHAM
BIJMOBIA1 HA MOCTABJICH] TUTAHHS.

75-81 Bosnosie BU3Hau€HUM MPOrpamMoro HaBYaIbHUM MaTepiajioM; B
MMOBHOMY 00CSI31 BUKOHYE 3aBJIaHHS, IO MICTUTh OKpeMi
MOMUIIKH, J1a€ aJeKBaTHI 3a 3MICTOM Ta JIHIBICTUYHUM
oOpMJIIEHHSM BiAMOBII HA MOCTABJICHI MUTAHHS.
EnemenTapuuii 69-74 HenoBHicTI0O BUKOHY€ 3aBHaHHA / 3aBIaHHS, SKE MICTHTH
(penpoayKTUBHHUI) MEeBHY KUTHKICTh MOMITHUX TTIOMIJIOK Y 3MICTi Ta BepOaTpHOMY
oopmIIeHi, 10 3arajloM CBIIYHUThH MPO: piBEHb 1HIIOMOBHUX
3HaHb, CGHOPMOBAHICTP  MOBJICHHEBUX  HABUYOK,  SKi
3aJJOBOJIHAIOTH MiHIMaJIbHI KPUTEPIi; BIACYTHICTH PO3YMIHHS
3MICTy OCHOBHHX MOHST, MoraHe BOJIOJIIHHS
TEPMIHOJIOTIYHUM amapaToM TEMH; HEJOCTATHHOI MIpOI0
BHUSBJICHY aKTHBHICTh B KOMYHIKQTHBHUX CHTYyallisiX Ta
HEHAJIS)KHY CTapaHHICTh MijJ 4ac BUKOHAHHS 1HIUBIAyaJIbHUX
3aBAaHb 1 CaMOCTIHHOI poOOTH; BIJICYTHICTH TBOPYOTO
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HiAXOMy B ONAaHyBaHHI 3MICTy JUCHHUIUIIHH, TIE€PEBAXKHO
PETPOAYKTHBHUI XapaKkTep HaBUaJIbHOI pOOOTH).

60-68 OsnaifomiieHn# 3 HaBYaJbHUM MaTepialioM, BIATBOPIOE HOTO
Ha PENpPOAYKTUBHOMY DiBHI; BUKOHY€E €JIEMEHTApHI 3aBIaHHS
3a 3pa3KoM.
Huzbkwii 35-59 O3HailoMJICHHI Ta BIATBOPIOE HAaBUAJIbHUK MaTepian Ha piBHI
(pparmeHTapHMIA) okpemux (akTiB, HEBHKOHAHE 3aBJaHHsA / 3aBJaHHA, IO

MICTHTh BEIIMKY KUIBKICTh CYTTEBUX IMOMHJIOK, IO B LLJIOMY
CBIIYUTH MPO: OBOJIOJIHHS MPOTPAMHUM MaTepiajoM Ha piBHI
CIIEMEHTAPHOTO  PO3IMi3HAaHHS;  BIACYTHICTh  CHCTEMHOIO
PO3YMIHHSI CTPYKTYPH MOBH Ta COPMOBAHHX MOBIICHHEBUX
yMiHb 1 HaBHYOK; ITOBEPXOBE PO3YMIHHS 1 MOSCHEHHS 3MICTYy
MOHATh, TEPMIHIB, OKPEMHUX THTaHb, SKi PO3TISAAIHCS;
MACUBHICTh, MiJ 4Yac OOrOBOPEHHS THTaHb TEMH Ha
AyJIMTOPHUX 3aHSATTSIX; BIJCYTHE BUKOHAHHS 3aBJaHb JUIS
CaMOCTIHHOT pOOOTH.

1-34 OsnaiiomyieHWii 3 HaBYAIBHUM MaTepiajioM Ha piBHI
pO3Mi3HABAaHHS Ta BIATBOPEHHS OKpEeMHUX (haKTiB.

Jlist ouHOI (1eHHa, BedipHs) (OpMH HaBYAaHHS MOTOYHA poOoTa ouiHeThes B 100
OaJtiB, MiICYMKOBHI KOHTPOJIb (€K3aMeH) O1iHIoeThesa B 100 Ganis.

Jlo ex3aMeHy JOIyCKaroThCA BCl 3700yBayl BHUINOI OCBITH, sIKI HalOpaiu 3a
pe3yJibTaTaMu MOTOYHOI poOOTH MPOTAroM cemecTpy 60 OaiB.

Pe3ynapTar miCyMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHBOIO KOMIIOHEHTY MJis
3100yBadiB 04HOI (POpMU HaBUAHHS BU3HAYAETHCA SIK cepeaHboapudmeTruna cyma OasiB
MOTOYHOI pOOOTH Ta €K3aMEHY.

Kpamum 3100yBavam, siki MOBHICTIO BUKOHAIH MPOTPaMy 3 OCBITHROTO KOMITOHEHTY,
BUSBWIM aKTHBHICTh B HAayKOBO-JOCIHIJHIA poOOTI 3a BIAMOBIIHOI TEMAaTHUKOIO, CTAIU
MpU3epaMu CTYACHTCbKUX OJIIMITIAJ, BUCTYINAdd Ha KOH(EpeHUIIX Ta 3a pe3yJbTaTaMu
MOTOYHO1 poOoTH Habpanu 90 1 Oulblie OamiB, HAYKOBO-TENAroriYyHUM MPalIBHUK Ma€e
MpaBO BHUCTaBUTU pE3yJIbTaT €K3aMeHy Oe3 ONuTyBaHHSA (MpU yCHOMY €K3aMeHl) 4u
BUKOHAHHSI €K3aMEHAI[IHHOTO 3aBJaHHs (TP MTUCbMOBOMY €K3aMEH1).

Pe3ynbrar miCyMKOBOTO KOHTPOIIO (€K3aMEH) 3 OCBITHBOTO KOMIIOHEHTY JJisi
3100yBayiB 3a04HO1 (hOpMHU HaBUaHHS OLIHIOETHCS B 100 OauiB, BianoBigHO 10 [TonoxkeHHs
PO opraxizaifito ocBITHROTO Tporiecy Bix 07.02.2022 Ne 38 (31 3MiHaMH).

3100yBayd BWINOI OCBITH, KM HE MOTOJKYETHCS 3 OIIIHKOIO, OTPUMAHOKO Tij 4ac
MiJICYMKOBOTO KOHTPOJIIO, Ma€ TPaBO 3BEPHYTUCA 13 MPOXAHHSIM TEPETJIsAy OIIHKH,
olepkaHOi Ha €K3aMeHi, BIAMOBIAHO 10 [loJoKeHHS MpO amessIiio pe3yibTaTiB
M1JICYMKOBOT'O KOHTPOJIIO 3HaHb cTyAeHTiB Big 07.02.2022 Ne 32.

3aco0u oniHIOBaHHA.

ITopsimox oriHIOBaHHsS 3HaHb 3700yBauiB BHUIOI OoCBITU OC «0akanaBp» 3 Kypcy
«IHo3eMHa MOBa 3a MPOQECITHIUM CIIPAMYBaHHSIM» IPYHTY€ETHCS Ha OCHOBHHX MPHUHIIMIIAX
1 3acajax CUCTeMHU KOHTPOJIIO SKOCTI 3HaHb 3/J00yBayuiB BUIIOi OCBITH Ta Y3IO/UKEHHS 11 13
3araJbHOEBPOINEHCHKUMH BUMOTAaMHU, BUSHAYCHUMH €BPOIEHCHKOI0 CUCTEMOIO 3aJIIKOBUX
kpenuTiB. Ll cuctema mepenbayae MpOBENEHHS MOTOYHOTO 1 MiJCYMKOBOTO KOHTPOJIIO
3HaHb 3100yBayiB BHINOI OCBITH, a TaKOX METOAMKY TME€PEBEICHHS MOKA3HUKIB
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akagemiuHoi ycmimHocTi B mkamy ECTS 1 copsMoByeTbcsl Ha €QEKTUBHY peaizalliio
HACTYMHUX 3aBAaHb:

- MJBUIICHHS MOTHUBAIlii 3100yBadiB BHIIOI OCBITH 10 CHCTEMAaTHYHOI aKTHUBHOI
poOOTH HaJ 3MICTOM KOHKPETHOI HABYAJIBHOI JTUCIUILTIHU, TIEPEOPIEHTAIlS IXHIX HIeH 3
OTPUMAaHHS MMO3UTUBHOI OIIHKK Ha (POPMYBaHHS CTIMKUX 3HAHb, YMIHb Ta HABUYOK;

- CHCTeMarTH3allis 3HaHb Ta AaKTWBHE I1X 3aCBOEHHS BIPOJOBXK HaBYAIBHO-
JOCITITHUITEKOT pOOOTH;

- TIOJIOJIaHHA €JIEMEHTIB Cy0’€KTHBI3MY IPU OLIIHIOBaHHI 3HaHb, 110 3a0€3MEUy€EThCS
BUKOPHUCTAHHSAM KOHTPOJIbHMX 3aBJaHb TOTOYHOTO MOIYJBHOTO KOHTPOIIO Ta
CEMECTPOBOr0 KOHTPOJIIO y MHUCHMOBIH (hopMi 13 3aCTOCYBaHHSIM MOMAYJIBHOI CHUCTEMU
OI[IHIOBAHHS;

- 3a0e3meueHHs HaJeKHUX yYMOB BUBUEHHS MPOTPaMHOTO MaTepiany i MATOTOBKH J0
KOHTPOJBHUX 3aXO0/lIB, 10 JOCATAIOTHCS MIJISTXOM YITKOTO X PO3MEKYBaHHS 3a 3MICTOM Ta
B 9acl;

- PO3LIUPEHHS MOXJIMBOCTEH 11 BCEOIYHOrO PO3KPUTTS 3/10HOCTEH 3700yBadiB
BUIIO1 OCBITH, PO3BUTKY 1X TBOPUOTO MUCIICHHSI.

OuiHtoBaHHs 3HaHb 37100yBauiB BuUIOI ocBiTH 3 OK «lHO3eMHa MoOBa 3a
npodeCiiHIM CHpSAMYBaHHAM» 3IIHCHIOETHCS HAa OCHOBI PE3YJbTaTIB MOTOYHOTO Ta
MIJCYMKOBOTO KOHTpPOJIO 3HaHb. O0’€KTOM OLIHIOBAaHHS 3HaHb 3/100yBaydiB OCBITH €
MIpOrpaMHUil MaTepiall OCBITHBOI'O KOMIIOHEHTY PI13HOTO XapaKTepy Ta PIBHS CKIaJHOCTI.

[ToTouHe OIIHIOBaHHS pPE3yJibTAaTiB HaBYAJIbHOI MISUTBHOCTI 3/100yBadiB OCBITH
BpPaxoBY€ MIArOTOBKY iX JO 3aHATh Ta aKTUBHICTH MiJ 4Yac ix mposeaeHHs. Kpim Toro,
O0aJin HapaxOBYIOTHCS 3a BUKOHAHHS 3700yBayaMHu BHIIOI OCBITM CaMOCTIHHOI poOOTH,
1HIMBIAYyaJIbHUX 3aBJIaHb.

3aranpHa MakcUMajbHa KUIBKICTH OaliB, SKy 3/100yBady MOK€ HaOpaTH BIPOJOBK
ceMmectpy (100 6aiB), pO3NOAUISIETHCSA TAKUM YUHOM:

I cemecmp:

3a KOKHE MpaKTUYHE 3aHATTS — 3 Oanu.

28 3ausath *3 Oanu = 84 Ganu.

[amBigyansHi 3aBaaHHs — 16 Gasis.

II cemecmp:

3a KOKHE MPaKTUYHE 3aHITTS — 2 Oanu.

42 3ansaTTsa * 2 6amm = 84 Ganu.

[HauBiMyansHI 3aBIaHHsS — 16 6aiB.

III cemecmp:

3a KOKHE MpaKTUYHE 3aHIATTS — 3 Oanu.

28 3ansath *3 Oanu = 84 Ganu.

[HauBiTyanpHI 3aBIaHHs — 16 OaiB.

Ha mpakTruuHOMY 3aHSTTI OIIHIOIOTHCS:

® piBEHb pPO3BUTKY Yy 3/100yBayiB MOBJICHHEBUX HABUUYOK (yCHE JlajoriyHe M
MOHOJIOTIYHE MOBJICHHS; YMTaHHS, MMChMO); MOBJICHHEBA IMOBEIIHKA ITiT Yac POOOTH Ha
TEMaMHU;

® BOJIOJIHHS CTPYKTYpOIO MOBH (TpaMaTHYHA KOMIIETEHITIS B MEKaX OKPECICHUX TeM
3 rpaMaTUKHN);

® DpiBEHb 3aCBOECHHS ¥ BUKOPUCTAHHS aKTHBHOTO BOKaOyisipy; opdorpadiuna Ta
opdoermniuyHa KOMITETEHITIS B MEXKaX TEMAaTUIHUX BOKAOYIISPIB.

® HaBUYKU (PYHKIIIOHAIBHOTO YHTAHHS, PO3YMIHHS aBTEHTHYHUX NpodeciiHO-
CIpSIMOBAaHUX TEKCTIB 3 MiIPYYHUKIB, Ta3eT, )KypHaliB Ta [HTepHET-1Keper;
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e pedepaTuBHI HABUYKH, 3AATHICTh PO3YMITH 17€10, CYTHICTb, JAETajl BiAMOBIIHUX
¢dbaxoBUX TEKCTIB Ta po3Mi3HaBaTH iHGOpMaII0 B XOJ1 OOroBOpeHb, jebartiB, Oecia 13
3araJbHUX MUTaHb NPOQECiHHOrO HAMpsMy; PiBEHb BOJIOJAIHHS BIAMOBITHUM (HaKTUUYHUM
Marepiaiom;

® BHUCTYNU 3 MIATOTOBJICHHMHM 1HJIMBIIyaJIbHUMHU MpPE3EHTAIISIMU MIOAO0 IIUPOKOTO
KoJi1a TPOQeCIHHUX TEM.

OuiHrOBaHHS 1HAUBIAYAIbHUX 3aBJIaHb BKJIIOYAE:

® y4YacTh y TBOPYHMX, HAYKOBUX KOHKypCax, OJIIMITiaaax;

e IIATrOTOBKA IMPE3CHTAIlli-OBIJIOMIICHHS Ha OAHY 3 TeM I1podeciiiHOro
CIpsIMyBaHHS;

e pobota B cucremi gucrtaniiiaoi ocBitu MOODLE;

® OMNpallOBaHHS  OPUTIHAJIBHOTO  AHIJIOMOBHOTO  JpKepena Il HiATOTOBKHU
JIOMAIIIHBOTO YUTAHHS 3 OOOB’SI3KOBUM BEJCHHSM TEMATUYHOTO CIOBHUKA €KOHOMIKH M
O13HecCy.

3acobu orniHOBaHHS pe3yabTariB BuBueHHS OK «IHO3eMHa MOBa CHEIIaIbBHOCTI:
— eK3aMeH;
— OH-JIaiH TeCTyBaHHS,
— KOMaH/IHI NPOEKTH;
— TIpe3eHTaIlli;
— THCHMOBE ONMMTYBAHHS,
— YCHE ONUTYBaHHS;
— 1HIWBIAYaJIbHI Ta TPYIOBI 3aBJaHHS.
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O0csr OCBITHLOI0 KOMIIOHEHTY B KPeAMTAaX Ta HOro po3mnoaiji, OliHIOBAHHSA
pe3yJibTaTiB HABYAHHA

Kinekicts roany
Tewu 3 HUX dopmu BanIBHa
BCHOI'O JICK]_Iﬁ NPaKT. CPC KOHTPOJIIO OIl1HKa
I cemecTp
Unit 1. Business and Entrepreneurship. The | 30 - 10 20 15
Noun
1.1 Key Notions of Business. Formation of 6 2 4 B, V]I 3
nouns. Classification of nouns
1.2 Productive Resources: natural resources, 6 2 4 PMI, VO, 3
capital, labour, technology. The Category of T
Number. Countable and uncountable nouns
1.3 Profits and Profitability. Competition. 6 2 4 Y, T 3
Regular plurals. Compounds. Irregular plurals
1.4 Types of Business. Singularia tantum. 6 2 4 I1, YO 3
Pluralia tantum nouns. Invariable nouns
1.5 Forms of Business. Category of Case. 6 2 4 I, T
Possessive case, of-phrases
Unit 2. Business Organizations and Human | 30 - 10 20 15
Resources. The Article
2.1 Types of Companies. Privately-owned and 6 2 4 B, Y 3
State-owned Companies. The Article. Kinds of
Articles
2.2 Relationships between Companies. Holding| 6 2 4 PMT, 113 3
Company. Conglomerate. Joint VVenture.
Consortium. Use of articles with common and
abstract nouns. Use of articles with nouns of
material
2.3 Shareholders, the Management. Workforce 6 2 4 | B,YO, T] 3
of a Company. Use of articles with proper
nouns
2.4 The Management Structure of a Typical 6 2 4 I1, B 3
Company. Special difficulties in the use of
articles (names of month and days, seasons,
meals, languages)
2.5 Human Resources (HR). HR Department. 6 2 4 P, T 3
Human Resource Management. Use of articles
with set expressions
Unit 3. Management and Leadership. The 54 - 18 36 27
Pronoun
3.1 Key Notions of Management. Classification| 6 2 4 B, I13 3
of pronouns
3.2 Basic Management Functions. Personal and 6 2 4 I, YO 3
pOSsessive pronouns
3.3 Planning and Organizing Functions. 6 2 4 KT 3
Reflexive pronouns
3.4 Directing and Controlling Functions. 6 2 4 K, YO 3
Reciprocal pronouns
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3.5 Leadership. Leadership styles. Interrogative 6 2 4 I, B 3
pronouns
3.6 Autocratic / Authoritarian style of 6 2 4 I1, YO 3
leadership. Demonstrative pronouns
3.7 Participative or Democratic style. Indefinite 6 2 4 Y, T 3
and negative pronouns
3.8 Laissez-faire (Free Rein Style). Pronouns: 6 2 4 YO, I13 3
some, any, all, most, no, none of. Defining
pronouns. Both, either, neither; each, every
3.9 Visionary, Coaching, Narcissistic. Toxic 6 2 4 I, B 3
and Other Leadership Styles. Quantitative
pronouns. Much/ many, a lot of, (a) little / (a)
few
Unit 4. Economics. Key Economic Notions. 54 - 18 36 - 27
The Adjective. Comparative and
Superlative forms of adjectives
4._1 Key Notions of Economics. Adjectives 5 9 4 TJI, 113 3
with nouns
4.2 Goods and Services. Adjectives with verbs 6 2 4 | VO,KT,B 3
4.3 Production. Distribution. -ed and —ing 6 2 4 VI, T 3
forms of the Adjectives
4.4 The notion of Scarcity. Order of adjectives; 6 2 4 1, YO 3
stronger and weaker meanings
4.5 Types of Economic Systems. Degrees of 6 2 4 I1, B 3
comparison of adjectives
4.6 Microeconomics. Comparative and 6 2 4 o, TO 3
superlative forms of adjectives
4.7 Macroeconomics. Comparative structures: 6 2 4 I, B 3
as...as, not so..as, the more...the less, the same
as with adjectives
4.8 Domestic Economy. The structures: the+ 6 2 4 I, KT 3
comparative, so and such, enough and too with
adjectives
4.9 Main Functions of Economists. Duties of 6 2 4 YO, I13 3
Managers. Grammar revision
Individual Tasks 12 12 13 16
Pa3om 3a I cemectp 180/6 56 124 100
IHiocymkoeuii KOHmMpPONL — eK3AMeEH

II cemecTp
Unit 5. Product, Market and Market 40 - 20 20 - 20
Relations. The Adverb
5.1 Customers, Consumers and Clients. Word 4 - 2 2 B, T 2
order
5.2 The Concept of Product. The Adverb. 4 - 2 2 B, PMI' 2
Types of adverb
5.3 Tangible Products and Intangible Products. 4 - 2 2 113 2
Adverbs of frequency, time
5.4 Core, Actual and Augmented Products. 4 - 2 2 I13 2
Adverbs of place and manner
5.5. The Concept of a Market. Adverbs of 4 2 2 I1 2
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probability, degree, and completeness

5.6 Market Orientation. Grammar Exercises 4 2 2 B, KT 2
5.7 The Concept of Demand. Connecting 4 2 2 )| 2
adverbs (so, too, either, neither; first, next, then,

etc; actually, fortunately, etc; only, even)

5.8 The Concept of Supply. Comparison of 4 2 2 | 2
adverbs.Adverbs of degree: quite — rather.

5.9 Types of Markets. Adverbs/ adjectives. 4 2 2 Y 2
5.10 Target Market. Grammar Revision 4 2 2 I1 2
Unit 6. Marketing and Advertising. The | 40 20 20 - 20
Preposition. The Numeral

6.1 The Concept of Marketing. The 4 2 2 I1 2
Preposition: general forms and use

6.2 The Marketing Mix. Prepositions of place 4 2 2 )| 2
6.3 Product and Price as Elements of Marketing| 4 2 2 Y 2
Muix. Prepositions of movement

6.4 Placement and Promotion as Elements of 4 2 2 I13 2
Marketing Mix. Prepositions of time

6.5 Additional Elements of Marketing Mix (8 4 2 2 B, T 2
P’s of Marketing Mix). Common prepositional

phrases

6.6 The Common Channel of Distribution. 4 2 2 YO, T 2
Grammar Revision

6.7 Advertising. Product Advertising. The 4 2 2 PMI, B 2
Numeral. Cardinal numerals. Ordinal numerals

6.8 Service Advertising. 4 2 2 K 2
Institutional Advertising. Fractions.

Expressing quantity, reading figures

6.9 Social Advertising. Telling the time, dates, 4 2 2 2
telephone numbers, addresses

6.10 Advertising Strategies. Grammar Revision| 4 2 2 I1 2
Unit 7. Trade and Commerce. Word| 40 20 20 - 20
formation. The Sentence. Questions,

negatives and answers

7.1 Key Notions of Trade. Word formation. 4 2 2 YO, T 2
Productive and unproductive affixes.

7.2 Producers and Consumers. The Sentence. 4 2 2 )| 2
Simple / compound/ complex, extended/

unextended sentences

7.3 Forms and Types of Trade. The Subject. 4 2 2 K 2
The Predicate. The Object

7.4 Wholesale Trade. The Attribute. 4 2 2 113 2
7.5 Retail Trade. The Adverbial Modifier 4 2 2 PMI', B 2
7.6 B2B Trade. Word order in statements. 4 2 2 )| 2
Questions, negatives and answers.

7.7 E-commerce. Yes/No questions. Wh- 4 2 2 IT 2
questions. Subject/object questions.

7.8 International Trade. Prepositions in wh- 4 2 2 B, T 2
questions. Negative statements.

7.9 International Trade Organizations. Negative | 4 2 2 113 2
questions. Question tags. Alternative Questions.

Disjunctive Questions

7.10 The WTO. Grammar Revision 4 2 2 VO, T 2
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Unit 8. Money and Banking. The Verb. 48 - 24 24 - 24
Present Tense Forms
8.1 Concept of Money. Types of verbs 4 2 2 I1 2
8.2 Functions of Money: medium of exchange. 4 2 2 Y 2
Regular verbs and Irregular verbs
8.3 Functions of Money: measure of value. 4 2 2 K 2
State verbs and event verbs.
8.4 Functions of Money: store of value. Time, 4 2 2 B, KT 2
tense and aspect. Be, have and have got.
8.5 Types of Money. Present Simple 4 2 2 II 2
(Indefinite).
8.6 Hard money, soft money and no-money. 4 2 2 I13 2
Present Continuous (Progressive).
8.7 Credit and Debit Cards. Present Simple 4 2 2 K 2
(Indefinite) vs Present Continuous
(Progressive).
8.8 Banking Sector. Time indicators 4 2 2 | YO,PMI' 2
8.9 Types of Banks. State VVerbs. 4 2 2 I1 2
8.10 National Bank of Ukraine. Present Perfect 4 2 2 )i 2
8.11 Personal Finance. Present Perfect 4 2 2 B, T 2
Continuous.
8.12 Corporate Finance. Present Perfect vs 4 2 2 Y 2
Present Perfect Continuous
Individual Tasks 12 12 13 16
Pa3om 3a Il cemecTp 180/6 84 96 100
Iliocymkosuii KOHMpobL — eK3ameHn

III cemecTp
Unit 9. Marketers' Key Functions. Past 18 - 6 12 - 9
Forms
9.1 The Concept of Market Analysis. Past Simple| 6 2 4 B, I13 3
(Indefinite). Past Continuous (Progressive)
9.2 Types of Marketing Research. Sales Activity. 6 2 4 Y, T 3
Past Habitual: used to. Have gone to / have been
to/have beenin
9.3 Economic Management. Past Perfect. Past 6 2 4 K, TH 3
Perfect Continuous
Unit 10. Marketing Environment. Future 18 - 6 12 - 9
Forms
10.1 The Concept of Marketing Environment. 6 2 4 I, T 3
Future Simple/ Be going to
10.2 Internal Environment. External 6 2 4 I13, T/] 3
Environment. Future Simple/ Present
Continuous. Future Continuous
10.3 Marketing Microenvironment and 6 2 4 I1P, B 3
Marketing Macroenvironment. Future Perfect.
Future Perfect Continuous
Unit 11. Product. Classification of Products. 12 4 8 - 6
Modals
11.1What Is Product? Product Life-Cycle. 6 2 4 B, II 3
Consumer and Industrial Products. Ability (can -
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could - be able to). Obligation/ Duty. Probability
(should/ ought). Necessity (must -have to -
should/ ought — need). Absence of necessity
(needn’t/ don’t have to / don 't need to — didn 't
need t0 —needn 't have done)

11.2 What Is Brand and Trademark?

Passibility (can - could/ may - might). Permission
(can/ could/ may /might). Request (can/ could/
will/ would/ may/ might). Offers (I’ll/ shall/ can/
could). Suggestions (shall/ can/ could).
Prohibition (mustn t— can't). Logical assumption
(must— can 't/ couldn t). Advice (should/ ought
to/ must). Criticism (should/ ought to). Promise
(will)

V]I, PMT

Unit 12. Price of a Product. The Passive voice

oo

(o]

12.1 What Is Price? Main Aspects of Pricing.
Transformation from Active to Passive. Personal/
impersonal constructions

N

12.2 Pricing Strategies. Special passive
constructions. Have something done. Get
something done. To be done/ being done

Unit 13. Channels of Distribution and Forms
of Trade. Sequence of Tenses

18

12

13.1 Structures and Types of Channels of
Distribution. Direct speech and reported speech

B, V]I

13.2 Direct Marketing. Promotion

L, T/

13.3 Types of Middlemen. Reported speech: the
tense change. Reported requests, orders, and
advice. Introductory Verbs

3, T

Unit 14. Target Market and Market
Segmentation. Conditionals

14.1 Mass Market vs. Target Market. Present and
future conditionals

V]I, KT

14.2 The Concept and Types of Target
Marketing. Unlikely/ unreal conditions

1, B

14.3 Main Phases of Market Segmentation.
Positioning. Past conditionals.
Mixed conditionals. / wish, if only, it 's time

PMI, 113

Unit 15. Main Advertising Media: Pro et
Contra. Clauses, linking words

18

12

15.1 Main Advertising Media. Comparative
Analysis of Advertising Media. Time clauses.
Clauses of result. Clauses of reason. Clauses of

purpose

B,V

15.2 How to Choose Advertising Channels?
Clauses of contrast. Clauses of manner

K, T]I

15.3 Best Patterns of World's Advertisements.
Relative clauses. Relative adverbs. Identifying /
non-identifying clauses

IL T

b

Unit 16. Public Relations. Non-finite forms of
the Verb

18

12

16.1 The Concept of Public Relations. The

B, I13
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Infinitive. Forms of the Infinitive and their
meaning

16.2 Cooperation with Mass Media. The 6 2 4 | V], PMI 3
Objective infinitive complex

16.3 PR Events and Their Organization. The 6 2 4 I, T 3
Subjective infinitive complex

Unit17. International Marketing. Participles 18 6 12 - 9
17.1 The Concept and Aims of International 6 2 4 YO, I13 3
Marketing. The Present Participle. The Past

Participle. The Perfect Participle

17.2 Marketing Research in International 6 2 4 I, T 3
Marketing. The Objective Participle complex.

The Subjective Participle complex

17.3 Key Concepts of International Marketing 6 2 4 Y, T 3
Unit 18. Marketing Management. The 18 6 12 - 9
Gerund

18.1 What Is Marketing Management? The 6 2 4 YO, I13 3
Present Participle. The Past Participle. The Perfect

Participle

18.2 Goals and Tasks of Marketing Management.| 6 2 4 K, T 3
Complexes with the Gerund

18.3 Current Priorities of Marketing 6 2 4 I1P, T 3
Management. Syntactical functions of the

Gerund. The Subject. The Predicative. The

Object. The Attribute

Individual Tasks 12 - 12 13 16
Pa3om 3a I1I cemecTp 180/6 56 124 100

Iliocymkoeuit KORmpoabL — eK3ameH

Ilepenik yMOBHUX MO3HAa4YeHb (DOPM KOHTPOJIIO TA OLIHKA iX y 0aJjax:

B — BiAmoOBIib HA IPAKTUYHUX 3aHATTIX — 1 Oai

V] — yuacTtb y AUCKYycCii — 2 6aiu

KT — xomm’totepHe TecTyBaHHs — 1 6an

T — TectyBanus — 1 6an
K — ketic-cTani — 2 6amu

PMI" — poGoTta B Manux rpymnax — 1 6an

J1 — nonoBiab — 2 6anu

IT — mpe3enrartis — 2 6anu

[1P — mpoekT — 2 Ganu

YO — ycue onutyBaHHs — 1 6an
I13 — nucbMOBI 3aBaaHHsa — 2 Oanun

Tl — TepMiHOJOTTYHUN AUKTAHT — 1 Oai
I3 — inauBiayanbHi 3aBAaHHsS — 16 0amiB Ak cyma 0ajiiB 3a BAKOHAHHS TAKUX BUIIB

3aB/aHb:

* kypcu Ha mnatdopmi Prometheus abo Ha iHIIMX cepBicax — 5 OariB.;
" y4acThb y HAYKOBHX 3axojax — 5 OaJiB;

" CKJIaJJaHHS MEHTAJIbHOI KapTu A0 TeMH — 2 0aiu;

= ece — 2 Oanu;

® CKJIAJaHHS TEMAaTHYHOI'O CJIOBHHUKA — 2 Oau.
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II. TIPOI'PAMA OCBITHBOI'O KOMIIOHEHTY

Unit 1. Business and entrepreneurship. The Noun

Key Notions of Business. Productive Resources: natural resources, capital, labour,
technology. Profits and Profitability. Competition. Types of Business. Manufacturing Businesses.
Service Businesses. Forms of Business. Sole Proprietorships. Partnerships. Corporations.
Entrepreneurship.

Formation of nouns. Classification of nouns. The Category of Number. Countable and
uncountable nouns. Regular plurals. Compounds. Irregular plurals. Singularia tantum nouns.
Pluralia tantum nouns. Invariable nouns. The Category of Case. Possesive case, of-phrases.

Unit 2. Business organizations and Human Resources. The Article.

Types of Companies. Privately-owned and State-owned Companies. Relationships between
Companies. Holding Company. Conglomerate. Joint Venture. Consortium. Shareholders, the
Management and the Workforce of a Company. The Management Structure of a Typical
Company. Human Resources (HR). Human Resources Department. Human Resource
Management.

Use of articles with common nouns. Use of articles with nouns of material and abstract nouns.
Use of articles with proper nouns (geographical names, names of places, buildings, public
organizations, etc., names of persons). Special difficulties in the use of articles (names of month
and days, seasons, meals, languages). Use of articles with set expressions.

Unit 3. Management and Leadership. The Pronoun

Key Notions of Management. Basic Management Functions. Planning. Organizing.
Directing. Controlling. Leadership. Leadership styles. Autocratic or Authoritarian style.
Participative, or Democratic Style. Laissez-faire, or Free Rein Style. Visionary, Coaching,
Narcissistic, Toxic and other Leadership Styles.

Classification of pronouns. Personal and possessive pronouns. Reflexive pronouns.
Reciprocal pronouns. Demonstrative pronouns. Interrogative pronouns. Indefinite and negative
pronouns. Some, any, all, most, no, none of. Defining pronouns. Both, either, neither; each, every.
Quantitative pronouns. Much/ many, a lot of, (a) little / (a) few.

Unit 4. Economics. Key economic notions. The Adjective.

Key Notions of Economics. Goods and Services. Production. Distribution. Scarcity. Types of
Economic Systems. Microeconomics. Macroeconomics. Key Functions of Economists.

Adjectives with nouns and verbs; -ed and —ing forms. Order of adjectives; stronger and
weaker meanings. Degrees of comparison of adjectives. Comparative and superlative forms of
adjectives. Comparative structures: as...as, not so..as, the more...the less, the same as, the+t
comparitive, so and such, enough and too with adjectives.

Unit 5. Product, Market and Market Relations. The Adverb.

Customers, consumers and clients. The concept of product. Tangible and Intangible Products.
Core, Actual and Augmented Products. The Concept of a Market. Market orientation. Demand and
Supply. Demanders and Suppliers. Types of Markets. Target Market.
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Types of adverb. Adverb and word order. Adverbs of frequency, time, place and manner.
Adverbs of probability, degree, and completeness. Connecting adverbs (so, too, either, neither;
first, next, then, etc; actually, fortunately, etc; only, even). Comparison of adverbs. Adverbs of
degree: quite — rather.

Unit 6. Marketing and Advertising. The Preposition. The Numeral.

The concept of Marketing. The Marketing Mix: Product, Price, Placement, and Promotion.
Additional elements of Marketing mix. The Common Channel of Distribution: manufacturer —
wholesaler — retailer — customer. Advertising. Product Advertising. Service Advertising.
Institutional Advertising. Social Advertising. Advertising Strategies.

General form and use. Prepositions of place. Prepositions of movement. Prepositions of time.
Common prepositional phrases.

Cardinal numerals. Ordinal numerals. Fractions. Expressing quantity, reading figures. Telling
the time, dates, telephone numbers, addresses.

Unit 7. Trade and Commerce. The Sentence. Questions, negatives and answers.

Key Notions of Trade. Producers and Consumers. Forms and Types of Trade. Wholesale
Trade. Retail Trade. B2B Trade. E-commerce. International Trade. International Trade
Organization. The WTO.

The Sentence. Simple / compound/ complex, extended/ unextended sentences. The Subject.
The Predicate. The Object. The Attribute. The Adverbial Modifier. Word order in statements.

Yes/No questions. Wh-questions. Subject/object questions. Prepositions in wh-questions.
Negative statements. Negative questions. Question tags. Alternative Questions. Disjunctive
Questions.

Unit 8. Money and Banking. The Verb. Present Tense Forms

The Concept of Money. Functions of Money: medium of exchange, measure of value; store
of value. Types of Money: hard money, soft money and no-money. Credit and debit cards. Banking
Sector. Types of Banks. Personal and Corporate Finance. Bank Accounts.

Types of verbs. Regular and irregular verbs. State verbs and event verbs. Time, tense and
aspect. Be, have and have got.

Present Simple (Indefinite). Adverbs of frequency. Present Continuous (Progressive). State
Verbs. Present Perfect. Have been (to) /have been (to). Present Perfect Continuous (Progressive).

Unit 9. Marketers' Key Functions. Past Tense Forms
Market Analysis. Types of Marketing Research. Sales Activity. Economic Management.
Past Forms. Past Simple (Indefinite). Past Continuous (Progressive). Past Habitual: used to.
Have gone to / have been to / have been in. Past Perfect. Past Perfect Continuous.

Unit 10. Marketing Environment. Future Tense Forms

The Concept of Marketing Environment. Internal (Endogenous) Environment. External
(Exogenous) Environment. What Is Marketing Microenvironment? What Is Marketing
Macroenvironment?

Future Forms. Future Simple/ Be Going to. Future Simple/ Present Continuous. Future
Continuous. Future Perfect. Future Perfect Continuous. Future-in-the Past tense forms. Other ways
of expressing future: constructions: be about+ infinitive, be on the point + -ing form, be due to +
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infinitive, be sure to/ be certain to/ be bound to + infinitive, to be (un)likely to + infinitive, to be sure
to + infinitive.

Unit 11. Product. Classification of Products. Modals

What Is Product? Product Life-Cycle. Consumer and Industrial Products. What Is Brand and
Trademark?

Modals. Ability (can - could - be able to). Obligation/ Duty. Probability (should/ ought).
Necessity (must -have to - should/ ought — need). Absence of necessity (needn 't/ don’t have to /
don’t need to — didn’t need to — needn’t have done). Possibility (can - could/ may - might).
Permission (can/ could/ may /might). Request (can/ could/ will/ would/ may/ might). Offers (I’/l/
shall/ can/ could). Suggestions (shall/ can/ could). Prohibition (mustn’t — can’t). Logical
assumption (must — can 't/ couldn ). Advice (should/ ought to/ must). Criticism (should/ ought to).
Promise (will). Expressions similar to modal verbs.

Unit 12. Price of a Product. The Passive voice

What Is Price? Main Aspects of Pricing. Pricing Strategies.

The Passive Voice. Transformation from Active to Passive. Personal/ impersonal
constructions. Special passive constructions. Have something done. Get something done. To be
done/ being done.

Unit 13. Channels of Distribution and Forms of Trade. Sequence of Tenses.

Structures and Types of Channels of Distribution. Direct Marketing. Promotion. Types of
Middlemen.

Sequence of Tenses. Direct speech and reported speech. Reported speech: person, place and
time. Reported statements. Reported questions. Reported speech: the tense change. Reported
requests, orders, and advice. Introductory Verbs.

Unit 14. Target market and Market Segmentation. Conditionals

Mass Market vs. Target Market. The Concept and Types of Target Marketing. Main Phases
of Market Segmentation. Positioning. .

Conditionals. Present and future conditionals. Unlikely/ unreal conditions. Past conditionals.
Mixed conditionals. / wish, if only, it’s time.

Unit 15. Main Advertising Media: Pro et Contra. Clauses, linking words.
Main Advertising Media. How to Choose Advertising Channels? Comparative Analysis of
Advertising Media. Best Patterns of World's Advertisements.
Clauses, linking words. Time clauses. Clauses of result. Clauses of reason. Clauses of
purpose. Clauses of contrast. Clauses of manner. Relative clauses. Relative adverbs. Identifying /
non-indentifying clauses.

Unit 16. Public Relations. The Infinitive
The Concept of Public Relations. Cooperation with mass Media. PR Events and Their
Organization. Reputation Management.
Non-finite forms of the Verb. The Infinitive. Forms of the Infinitive and their meaning. The
Objective infinitive complex. The Subjective infinitive complex.
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Unit 17. International Marketing. Participles

The Concept and Aims of International Marketing. Enterprise Activity Globalization.
Marketing Research in International Marketing. Key Concepts of International Marketing.

Participles. The Present Participle. The Past Participle. The Perfect Participle. The Objective
Participle complex. The Subjective Participle complex. The Absolute Participle complex.

Unit 18. Marketing Management. The Gerund

What Is Marketing Management? Goals and Tasks of Marketing Management. Current
Priorities of Marketing Management. Marketing in a New Millennium.

The Gerund. Complexes with the Gerund. Inversion. Stylistic Use of Word Order.

20



CTpyKTypa OCBITHHOI0 KOMIIOHEHTY

Po6ounii
Pe3y.m,TaT HaBYaHHA HaBuyaabHa I[iﬂ.]ILHiCTL uac
CTYAEHTa,
roj.
I cemecTp
Unit 1. Business and Entrepreneurship. The Noun 10/20
knowledge of topical Practical lesson 1. 2
vocabulary; 1. Key Notions of Business.
ability to use grammatical | 2. Formation of nouns.
resources of the language; | 3. Classification of nouns.
understanding different References: 1, 2, 4,5, 6
aspects of language Recommended materials: 7, 8, 10, 12, 15, 19, 29
behaviour Internet sources: 31, 32, 33
Self-study: 4
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
correct use of topical Practical lesson 2. 2
vocabulary; 1. Productive Resources.
practising and 2. The Category of Number.
memorizing grammatical References: 1, 2, 4,5, 6
rules Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
Self-study: 4
doing grammar exercises;
reading and translating texts on the topic
understanding and Practical lesson 3. 2
interpreting different 1. The Profits and Profitability.
aspects of culture and 2. Competition.
language behaviour in the | 3. Regular plurals.
world of work; 4. Compounds.
ability to use grammatical | 5. Irregular plurals
resources of the language References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control of Practical lesson 4. 2

the organization of the
meaning of grammatical
elements;

understanding of logical
relations

O~ wdN PR

. Types of Business.

. Manufacturing Businesses.
. Service Businesses

. Singularia tantum.

. Pluralia Tantum.

References: 1, 2, 4, 5, 6
Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
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Self-study: 4
studying thematic information; preparing
presentations on the topic;
developing grammatical skills;
analyzing grammar rules
ability to use lexical and Practical lesson 5. 2
grammatical resources of | 1. Forms of Business.
the language; 2. Sole Proprietorships.
knowledge of topical 3. Partnerships.
vocabulary 4. Corporations.
5.Category of Case.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
theme
Unit 2. Business Organizations and Human Resources. The Article 10/20
awareness and control of Practical lesson 6. 2
the organization of the 1. Types of Companies.
meaning of grammatical | 2. Privately-owned and State-owned Companies.
elements; 3. The Atrticle.
understanding of logical References: 1,2, 4,5, 6
relations (entailment, Recommended materials: 7, 8, 12, 13, 14, 15, 20, 21,
presupposition, 29, 30
implicature, etc.) Internet sources: 31, 32, 33
Self-study: 4
doing grammar exercises;
reading and translating texts on the theme
understanding and Practical lesson 7. 2
interpreting different 1. Relationships between Companies.
aspects of culture and 2. Holding Company.
language behaviour in the | 3. Conglomerate.
world of work 4. Joint Venture.
5. Consortium.
6. Use of articles with common and abstract nouns.
7. Use of articles with nouns of material.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 12, 13, 14, 15, 20, 21,
29, 30
Internet sources: 31, 32, 33
Self-study: 4

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options
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ability to use lexical and
grammatical resources of
the language;

knowledge of topical
vocabulary

Practical lesson 8.

Shareholders.

Management .

Workforce of a Company.

Use of articles with proper nouns (geographical
names, names of places, buildings, public
organizations, etc., names of persons).
References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 20, 21,
29, 30

Internet sources: 31, 32, 33

N

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

understanding and
interpreting different
aspects of culture and
language behaviour in the
world of work;

ability to use grammatical
resources of the language

Practical lesson 9.
1. The Management Structure of a Typical Company.
2. Special difficulties in the use of articles (names of
month and days, seasons, meals, languages).
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15, 20, 21,
29, 30
Internet sources: 31, 32, 33

Self-study:

preparing presentations on the topic;
activating topical vocabulary;
revising grammar rules;

developing speaking skills

correct use of topical
vocabulary;

practising and
memorizing grammatical
rules

Practical lesson 10.
. Human Resources Department.
. Human Resources Management.
3. Use of articles with set expressions.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15, 20, 21,
29, 30
Internet sources: 31, 32, 33

N -

Self-study:

preparing presentations on the topic;
doing grammar exercises;

reading and translating texts on the theme

Unit 3. Man

agement and Leadership. The Pronoun

18/36

awareness and control of
the organization of the
meaning of grammatical
elements;

understanding of logical
relations (entailment,

presupposition,

Practical lesson 11.
1. Key Notions of Management.
2. Classification of pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41
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implicature, etc.)

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

gain in depth the
knowledge of the topical
vocabulary;

practicing and
memorizing grammatical
rules

[EEN

Practical lesson 12.

. Basic Management Functions.
. Personal and possessive pronouns.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 35, 41

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

correct use of topical
vocabulary;

practising and
memorizing grammatical
rules

[EEN

Practical lesson 13.

. Planning and Organizing Functions.
. Reflexive pronouns.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 35, 41

Self-study:
doing grammar exercises; reading and translating a
newspaper article on the topic

ability to reproduce and
produce effectively
topical vocabulary in oral
and writing speech;
practising and
memorizing grammatical
rules

[EEN

Practical lesson 14.

. Directing and Controlling Functions.
. Reciprocal pronouns.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 35, 41

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options

ability to use grammatical
resources of the language;
understanding and
interpreting different
aspects of culture and
language behaviour in the
world of work

Practical lesson 15.

. Leadership.

Leadership styles.

. Interrogative pronouns.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 35, 41

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme
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correct use of topical
vocabulary;

practising and
memorizing grammatical
rules

Practical lesson 16.
1. Autocratic or Authoritarian leadership style.
2. Demonstrative pronouns.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources; preparing
presentations on the topic

understanding of logical
relations ;

awareness and control of
the organization of the
meaning of grammatical
elements

Practical lesson 17.
1. Participative or Democratic leadership style.
2. Indefinite pronouns.
3. Negative pronouns.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options

ability to identify,
evaluate and synthesize
topical information;
ability to use grammatical
resources of the language

Practical lesson18.
1. Laissez-fair or Free Rein leadership style.
2. Pronouns some, any, all, most, no, none of.
3. Defining pronouns.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources

understanding and
interpreting different
aspects of culture and
language behaviour in the
world of work;

ability to use grammatical
resources of the language

Practical lesson 19.

1. Visionary, Coaching, Narcissistic, Toxic leadership
styles.

2. Quantitative pronouns.
References: 1,2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14, 15, 19,
20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options; preparing presentations on the topic
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Unit 4. Economics. Key Economic Notions. The Adjective. Comparative and

Superlative forms of adjectives 18/36
awareness and control of Practical lesson 20. 2
the organization of the 1. Key Notions of Economics.
meaning of grammatical | 2. Adjectives with nouns .
elements; References: 1,2, 4,5, 6
understanding of logical Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
relations (entailment, 21, 27, 29, 30
presupposition, Internet sources: 31, 32, 33, 34, 35, 38
implicature, etc.) Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Goods and Services.
ability to use grammatical | 2. Adjectives with verbs.
resources of the language; References: 1, 2,4, 5, 6
awareness and proper use Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
of categories, structures 21, 27, 29, 30
and processes Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4
analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources
correct use of topical Practical lesson 22. 2
vocabulary; 1. Production.
practising and 2. Distribution.
memorizing grammatical | 3. —ed and —ing forms of adjectives.
rules References: 1,2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
21,27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
gain in depth the Practical lesson 23. 2
knowledge of the topical 1. The Notion of Scarcity.
vocabulary; 2. Order of adjectives; stronger and weaker meaning.
practising and References: 1, 2,4, 5, 6
memorizing grammatical Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
rules 21, 27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4

doing grammar exercises;
reading and translating a newspaper article on the
topic
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understanding and
interpreting different
aspects of culture and
language behaviour in the
world of work;

ability to use grammatical
resources of the language

Practical lesson 24.

1. Types of Economic Systems.
2. Degrees of Comparison of Adjectives.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

preparing presentations on the topic

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options

ability to use topical
vocabulary and
grammatical resources of
the language;

awareness and proper use
of categories, structures
and processes

Practical lesson 25.

1. Microeconomics.
2. Comparative and Superlative Adjective Forms.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
21, 27,29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

writing notes conveying complex professionally
relevant information;

rendering articles;

summarizing a wide range of factual information

capability to apply
effectively the acquired
knowledge of topical
information to the
appropriate situation

Practical lesson 26.

1. Macroeconomics.
2. Comparative structures: as...as, not so...as, the

more...the less, the same as with adjectives.
References: 1,2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:
learning topical vocabulary; revising grammar rules
and doing grammar tasks; developing writing skills

understanding of logical
relations ;

awareness and control of
the organization of the
meaning of grammatical
elements;

Practical lesson 27.

1. Domestic Economy.
2. The structures: the +comparative, so and such,

enough and too with adjectives.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,
21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

activating topical vocabulary;

revising grammar rules;

developing speaking skills; preparing presentations
on the topic
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ability to identify,
evaluate and synthesize
topical information;
ability to use grammatical
resources of the language

Practical lesson 28.

1. Key Functions of Economists .
2. Duties of Managers.

References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15, 19, 20,

21,27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4
doing grammar exercises;
reading and translating a newspaper article on the
theme
Individual Tasks 12
Pa3om 3a I cemecTp 180
II cemecTp
Unit 1. Product, Market and Market Relations. The Adverb 20/20
knowledge of topical Practical lesson 1. 2
vocabulary; 1. Customers, Consumers and Clients.
ability to use lexical and | 2. Word Order.
grammatical resources References: 1, 2, 4,5, 6
of the language Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
knowledge of topical Practical lesson 2. 2
vocabulary; 1. The Concept of Product.
ability to use lexical and | 2. Types of adverb.
grammatical resources References: 1, 2,4, 5, 6
of the language Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
gain in depth the Practical lesson 3. 2
knowledge of the 1. Tangible products.
topical vocabulary; 2. Intangible Products.
practicing and 3. Adverbs of frequency, time.
memorizing References: 1, 2,4, 5, 6
grammatical Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
rules 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2

learning topical vocabulary; revising grammar rules
and doing grammar tasks; developing writing skills
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ability to use topical
vocabulary and
grammatical resources
of the language;
awareness and proper
use of categories,
structures and processes

1.

Practical lesson 4.
Core, Actual and Augmented Products.

2. Adverbs of place and manner.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

ability to identify,
evaluate and synthesize
topical information;
ability to use
grammatical resources
of the language

1.
2.

Practical lesson 5.

The Concept of a Market.

Adverbs of probability and completeness.
References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources; preparing
presentations on the topic

knowledge of topical
vocabulary;

ability to use lexical and
grammatical resources
of the language

[EEN

Practical lesson 6.

. Market Orientation.
. Grammar Exercises.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:
learning topical vocabulary; revising grammar rules
and doing grammar tasks; developing writing skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work

[EEN

Practical lesson 7.

. The Concept of Demand.
. Connecting adverbs.

References: 1,2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills
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awareness and control Practical lesson 8. 2
of the organization of 1. The Concept of Supply.
the meaning of 2. Adverbs of degree.
grammatical 3. Comparison of adverbs.
elements; References: 1, 2, 4,5, 6
understanding of logical Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
relations 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
awareness and control Practical lesson 9. 2
of the organization of 1. Types of Markets.
the meaning of 2. Adverbs/adjectives.
grammatical References: 1, 2, 4,5, 6
elements; Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
understanding of logical 23, 26
relations Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
rendering articles and authentic materials;
summarizing a wide range of factual academic and
specialism-related texts
capability to apply Practical lesson 10. 2
effectively the acquired | 1. Target Market.
knowledge of topical 2. Grammar Revision.
information to the References: 1, 2, 4,5, 6
appropriate situation Recommended materials: 7, 8, 12, 13, 14, 15, 17, 19,
23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
theme
Unit 2. Marketing and Advertising. The Preposition. The Numeral 20/20
knowledge of topical Practical lesson 11. 2
vocabulary; 1. The Concept of Marketing.
ability to use 2. Prepositions. General forms and use.
grammatical resources References: 1, 2, 3,4, 5, 6
of the language; Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
ability to lexical 24,26
resources of the Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
language Self-study: 2

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme
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understanding of logical

Practical lesson 12.

relations ; 1. The Marketing Mix (four Ps).

awareness and control 2. Prepositions of place.

of the organization of References: 1, 2, 3,4, 5, 6

the meaning of Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,

grammatical 24,26

elements Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study:
analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources; preparing
reports on the topic

capability to apply Practical lesson 13.

effectively the acquired | 1. Product as an Element of Marketing.

knowledge of topical 2. Price as an Element of Marketing.

information to the 3. Prepositions of movement.

appropriate situation References: 1, 2, 3,4, 5, 6
Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study:
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts

awareness and proper Practical lesson 14.

use of categories, 1. Placement as an Element of Marketing Mix.

structures and processes | 2. Promotion as an Element of Marketing Mix.

3. Prepositions of time.

References: 1, 2, 3,4,5, 6
Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study:
studying thematic information; developing
grammatical skills; analyzing grammar rules

understanding and Practical lesson 15.

interpreting different 1. Additional Elements of Marketing Mix (eight Ps).

aspects of culture and
language behaviour in
the world of work

. Common Prepositional Phrases.

References: 1, 2, 3, 4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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ability to identify,

Practical lesson 16.

evaluate and synthesize | 1. Common Channel of Distribution: manufacturer-

topical information; wholesaler-retailer-customer.

ability to use 2. Grammar Revision.

grammatical resources References: 1, 2, 3,4,5, 6

of the language Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills

understanding and Practical lesson 17.

interpreting different 1. Advertising.

aspects of culture and 2. Product Advertising.

language behaviour in 3. The Numeral.

the world of work; 4. Cardinal and Ordinal Numerals.

ability to use
grammatical resources
of the language

References: 1, 2, 3, 4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts

awareness and control
of the organization of
the meaning of
grammatical

elements;

understanding of logical
relations

A OwWN -

Practical lesson 18.

. Service Advertising.

. Institutional Advertising.

. Fractions.

. Expressing quantity, reading figures.

References: 1, 2, 3, 4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources

ability to identify,
evaluate and synthesize
topical information;
ability to use
grammatical resources
of the language

1.

Practical lesson 19.
Social Advertising.

2. Telling the time, dates, telephone numbers,

addresses.

References: 1, 2, 3, 4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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capability to apply Practical lesson 20. 2
effectively the acquired | 1. Advertising Strategies.
knowledge of topical 2. Grammar Revision.
information to the References: 1, 2, 3,4,5, 6
appropriate situation Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19, 23,
24, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study: 2
preparing presentations on the topic;
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials
Unit 3. Trade and Commerce. Word formation. The Sentence. Questions, 20/20
negatives and answers
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Key Notions of Trade.
ability to use 2. Word formation.
grammatical resources | 3. Productive and unproductive affixes.
of the language; References: 1, 2,4, 5, 6
awareness and proper Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
use of categories, 22,23, 25, 26
structures and processes Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
ability to use topical Practical lesson 22. 2
vocabulary and 1. Producers and Consumers.
grammatical resources | 2. The Sentence.
of the language; 3. Simple / compound/ complex, extended/ unextended
awareness and proper sentences.
use of categories, References: 1, 2,4, 5, 6
structures and processes Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
Self-study: 2
analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources; preparing
reports on the topic
gain in depth the Practical lesson 23. 2

knowledge of the
topical vocabulary;
practicing and
memorizing
grammatical

rules

AWM

. Forms and Types of Trade.
. The Subject.

. The Predicate.

. The Object.

References: 1,2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22, 23,25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
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Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

capability to apply
effectively the acquired
knowledge of topical
information to the
appropriate situation

[EEN

Practical lesson 24.

. Wholesale Trade.
. The Attribute.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of various
options

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical resources
of the language

[EEN

Practical lesson 25.

. Retail Trade.
. The Adverbial Modifier.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45

Self-study:

revising grammar rules;

developing speaking skills;

writing notes conveying complex relevant
information to academic and professional addressees

ability to reproduce and
produce effectively
topical vocabulary in
oral and writing speech;
practicing and
memorizing
grammatical

rules

[EEN

Practical lesson 26.

. B2B Trade.
. Word Order in Different Types of Sentences.

References: 1,2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45

Self-study:
learning topical vocabulary; revising grammar rules
and doing grammar tasks; developing writing skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical resources
of the language

AWM

Practical lesson 27.

. E-commerce.

. Yes/No questions.

. Wh-questions.

. Subject/object questions..

References: 1,2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
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Self-study: 2
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
topic
awareness and control Practical lesson 28. 2
of the organization of 1. International Trade.
the meaning of 2. Prepositions in wh-questions.
grammatical 3. Negative statements.
elements; References: 1, 2, 4,5, 6
understanding of logical Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
relations (entailment, 22,23, 25, 26
presupposition, Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
implicature, etc.) Self-study: 2
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
ability to identify, Practical lesson 29. 2
evaluate and synthesize | 1. International Trade Organizations.
topical information; 2. Negative questions.
ability to use 3. Question tags.
grammatical resources | 4. Alternative Questions.
of the language 5. Disjunctive Questions.
References: 1,2, 4,5, 6
Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
Self-study: 2
doing grammar exercises;
reading and translating a newspaper article on the
theme
knowledge of topical Practical lesson 30. 2
vocabulary; 1. The WTO.
ability to use 2. Grammar Revision.
grammatical resources References: 1,2, 4,5, 6
of the language Recommended materials: 7, 8, 10, 12, 14, 17, 18, 19,
22,23, 25, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 41, 45
Self-study: 2
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
Unit 4. Money and Banking. The Verb. Present Tense Forms 24/24
knowledge of topical Practical lesson 31. 2

vocabulary;

ability to use
grammatical resources
of the language

1.
2.

Concept of Money.

Types of verbs.

References: 2, 4, 5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30

Internet sources: 31, 32, 38, 41
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Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
topic

gain in depth the
knowledge of the
topical vocabulary;
practicing and
memorizing
grammatical

rules

[EEN

Practical lesson 32.

. Functions of Money: medium of exchange.
. Regular verbs and Irregular verbs.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

developing grammatical skills;
analyzing grammar rules;

developing reading and speaking skKills

capability to apply
effectively the acquired
knowledge of topical
information to the
appropriate situation

[EEN

Practical lesson 33.

. Functions of Money: measure of value.
. State verbs and event verbs.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

ability to use topical
vocabulary and
grammatical resources
of the language;
awareness and proper
use of categories,
structures and processes

[EEN

Practical lesson 34.

. Functions of Money: store of value.
. Time, tense and aspect. Be, have and have got.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:
learning topical vocabulary; revising grammar rules
and doing grammar tasks; developing writing skills

awareness and proper
use of categories,
structures and
processes; ability to use
topical vocabulary and
grammatical resources
of the language

N -

Practical lesson 35.

. Types of Money.
. The Present Simple Tense.
. Adverbs of Frequency.

References: 2, 4, 5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources; preparing
presentations on the topic
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ability to identify,
evaluate and synthesize
topical information;
ability to use
grammatical resources
of the language

Practical lesson 36.
. Hard Money, Soft Money, No-Money.
2. Present Continuous.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30
Internet sources: 31, 32, 38, 41

[EEN

Self-study:

studying thematic information; developing
grammatical skills;

analyzing grammar rules

understanding of logical
relations ;

awareness and control
of the organization of
the meaning of
grammatical

elements

Practical lesson 37.
. Credit and Debit Cards.
2. Present Simple (Indefinite) and Present Continuous
(Progressive).
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30
Internet sources: 31, 32, 38, 41

[EEN

Self-study:

rendering articles and authentic materials;
summarizing a wide range of factual academic and
specialism-related texts

control of the
organization of the
meaning of grammatical
elements;

understanding of logical
relations (entailment,
presupposition,
implicature, etc.)

Practical lesson 38.
1. Banking Sector.
2. Time indicators.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:

doing grammar exercises;

reading and translating a newspaper article on the
topic; developing speaking skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical resources
of the language

Practical lesson 39.
1. Types of Banks.
2. State Verbs.
References: 2, 4, 5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
topic; developing speaking skills
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correct use of topical Practical lesson 40. 2
vocabulary; 1. National Bank of Ukraine.
practicing and 2. Present Perfect.
memorizing References: 2, 4,5, 6
grammatical Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
rules 28, 29, 30
Internet sources: 31, 32, 38, 41
Self-study: 2
doing grammar tasks; developing the ability to
collect information on the topic from specialized
Internet sources; preparing reports on the topic
ability to use topical Practical lesson 41. 2
vocabulary and 1. Personal Finance.
grammatical resources | 2. Present Perfect Continuous.
of the language; References: 2, 4,5, 6
awareness and proper Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
use of categories, 28, 29, 30
structures and processes Internet sources: 31, 32, 38, 41
Self-study: 2
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
awareness and proper Practical lesson 42. 2
use of categories, 1. Corporate Finance.
structures and processes | 2. Present Perfect and Present Perfect Continuous.
References: 2, 4, 5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16, 19,
28, 29, 30
Internet sources: 31, 32, 38, 41
Self-study: 2
writing notes and memos conveying complex
relevant information to academic and professional
addressees,
rendering articles and authentic materials
Individual Tasks 12
Pa3om 3a II cemecTp 180
III cemecTp
Unit 1. Marketers' Key Functions. Past Forms 6/12
knowledge of topical Practical lesson 1. 2

vocabulary;

ability to use
grammatical resources
of the language;
awareness and proper
use of categories,
structures and processes

1. The Concept of Market Analysis.
2. Past Simple (Indefinite).
3. Past Continuous (Progressive).

References: 2, 3, 4,5, 6

Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
24, 26

Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
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Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 2. 2
of the organization of 1. Types of Marketing Research.
the meaning of 2. Sales Activity.
grammatical 3. Past Habitual.
elements; References: 2, 3, 4,5, 6
understanding of logical Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
relations (entailment, 24, 26
presupposition, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
implicature, etc.) Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
understanding and Practical lesson 3. 2
interpreting different 1. Economic Management.
aspects of culture and 2. Past Perfect.
language behaviour in 3. Past Perfect Continuous.
the world of work; References: 2, 3, 4,5, 6
ability to use Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
grammatical resources 24, 26
of the language Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
Unit 2. Marketing Environment. Future Forms 6/12
awareness and control Practical lesson 4. 2
of the organization of 1. The Concept of Marketing Environment.
the meaning of 2. Future Simple.
grammatical 3. The construction to be going to.
elements; References: 2, 3, 4,5, 6
understanding of logical Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
relations (entailment, 24, 26
presupposition, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
implicature, etc.) Self-study: 4

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme
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knowledge of topical Practical lesson 5. 2
vocabulary; 1. Internal (Endogenous) Environment.
ability to use 2. External (Exogenous) Environment.
grammatical resources | 3. Future Simple / Present Continuous.
of the language; 4. Future Continuous.
awareness and proper References: 2, 3, 4,5, 6
use of categories, Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
structures and processes 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 6. 2
of the organization of 1. Marketing Microenvironment.
the meaning of 2. Marketing Macroenvironment.
grammatical 3. Future Perfect.
elements; 4. Future Perfect Continuous.
understanding of logical References: 2, 3, 4,5, 6
relations (entailment, Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
presupposition, 24, 26
implicature, etc.) Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
Unit 3. Product. Classification of Products. Modals 4/8
knowledge of topical Practical lesson 7. 2
vocabulary; 1. What is Product?
ability to use 2. Product Life-Cycle.
grammatical resources 3. Consumer and Industrial Products
of the language; 4. Ability.
awareness and proper 5. Obligation / Duty.
use of categories, 6. Probability.
structures and processes | 7. Necessity. Absence of necessity.
References: 2, 3, 4,5, 6
Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme
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awareness and control Practical lesson 8. 2
of the organization of 1. What is a Brand?
the meaning of 2. What Is a Trademark?
grammatical 3. Possibility. Permission.
elements; 4. Request. Offers. Suggestions.
understanding of logical | 5. Prohibition. Logical assumption.
relations (entailment, 6. Advice. Criticism. Promise.
presupposition, References: 2, 3, 4,5, 6
implicature, etc.) Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
Unit 4. Price of a Product. The Passive voice 4/8
understanding and Practical lesson 9. 2
interpreting different 1. What Is Price?
aspects of culture and 2. Main Aspects of Pricing.
language behaviour in 3. Transformation from Active to Passive.
the world of work; 4. Personal / Impersonal Constructions.
ability to use References: 2, 3, 4,5, 6
grammatical resources Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
of the language 23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
knowledge of topical Practical lesson 10. 2
vocabulary; 1. Pricing Strategies.
ability to use 2. Special Passive Constructions.
grammatical resources References: 2, 3,4, 5, 6
of the language; Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
awareness and proper 23, 24, 26
use of categories, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
structures and processes Self-study: 4
preparing reports on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
theme
Unit 5. Channels of Distribution and Forms of Trade. Sequence of Tenses 6/12
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knowledge of topical Practical lesson 11. 2
vocabulary; 1. Structures of Channels of Distribution.
ability to use 2. Types of Channels of Distribution.
grammatical resources | 3. Direct Speech.
of the language; 4. Reported Speech.
awareness and proper References: 2, 3, 4,5, 6
use of categories, Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
structures and processes 23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 12. 2
of the organization of 1. Direct Marketing.
the meaning of 2. Promotion.
grammatical 3. Reported Statements.
elements; 4. Reported Questions.
understanding of logical References: 2, 3, 4,5, 6
relations (entailment, Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
presupposition, 23, 24, 26
implicature, etc.) Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
theme
knowledge of topical Practical lesson 13. 2
vocabulary; 1. Types of Middlemen.
ability to use 2. Wholesale Trade.
grammatical resources | 3. Retail Trade.
of the language; 4. Reported speech: the tense change.
awareness and proper 5. Reported requests, orders, and advice.
use of categories, References: 2, 3,4, 5, 6
structures and processes Recommended materials: 7, 8, 9, 10, 12, 14, 17, 18,
23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
Unit 6. Target Market and Market Segmentation. Conditionals 6/12
understanding and Practical lesson 14. 2

interpreting different
aspects of culture and
language behaviour in the
world of work;

ability to use grammatical
resources of the language

1. Mass Market.
2. Target Market.
3. Present and Future Conditionals.
References: 2, 3, 4,5, 6
Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
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Self-study:

writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts

knowledge of topical Practical lesson 15. 2
vocabulary; 1. The Concept of Target Marketing.
ability to use grammatical | 2. Types of Target Markets.
resources of the language; | 3. Unlikely / Unreal Conditions.
awareness and proper use References: 2, 3,4, 5, 6
of categories, structures Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
and processes 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control of Practical lesson 16. 2
the organization of the 1. Main Phases of Market Segmentation.
meaning of grammatical 2. Past Conditionals.
elements; 3. Mixed Conditionals.
understanding of logical References: 2, 3, 4,5, 6
relations (entailment, Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
presupposition, 24, 26
implicature, etc.) Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
Unit 7. Main Advertising Media: Pro et Contra. Clauses, linking words 6/12
understanding and Practical lesson 17. 2
interpreting different 1. Main Advertising Media.
aspects of culture and 2. Comparative Analysis of Advertising Media.
language behaviour in 3. Time Clauses. Clauses of Result.
the world of work; 4. Clauses of Reason. Clauses of Purpose.
ability to use References: 2, 3,4, 5, 6
grammatical resources Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
of the language 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4

writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
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knowledge of topical
vocabulary;

ability to use
grammatical resources
of the language;
awareness and proper

N -

Practical lesson 18.

. How to Choose Advertising Channels?
. Clauses of Contrast.
. Clauses of Manner.

References: 2, 3,4, 5,6
Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,

use of categories, 24, 26
structures and processes Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
awareness and control Practical lesson 19. 2
of the organization of 1. Best Patterns of World's Advertisements.
the meaning of 2. Relative Adverbs.
grammatical 3. Identifying / Non-identifying Clauses.
elements; References: 2, 3, 4,5, 6
understanding of logical Recommended materials: 7, 8, 9, 10, 14, 17, 18, 23,
relations (entailment, 24, 26
presupposition, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
implicature, etc.) Self-study: 4
activating topical vocabulary;
preparing presentations on the topic;
revising grammar rules;
developing speaking skills
Unit 8. Public Relations. Non-finite forms of the Verb 6/12
understanding and Practical lesson 20. 2
interpreting different 1. The Concept of Public Relations.
aspects of culture and 2. The Infinitive.
language behaviour in 3. Forms of the Infinitive and Their Meaning.
the world of work; References: 2, 3, 4,5, 6
ability to use Recommended materials: 8, 9, 14, 17, 18, 23, 24
grammatical resources Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
of the language Self-study: 4
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Cooperation with Mass Media.
ability to use 2. The Objective Infinitive Complex.
grammatical resources References: 2, 3,4, 5, 6
of the language; Recommended materials: 8, 9, 14, 17, 18, 23, 24
awareness and proper Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
use of categories, Self-study: 4

structures and processes

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
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awareness and control Practical lesson 22. 2
of the organization of 1. PR Events and Their Organization.
the meaning of 2. The Subjective Infinitive Complex.
grammatical References: 2, 3, 4,5, 6
elements; Recommended materials: 8, 9, 14, 17, 18, 23, 24
understanding of logical Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
relations (entailment, Self-study: 4
presupposition, doing grammar exercises;
implicature, etc.) reading and translating a newspaper article on the
topic
Unit 9. International Marketing. Participles 6/12
knowledge of topical Practical lesson 23. 2
vocabulary; 1. The Concept and Aims of International Marketing.
ability to use 2. The Present Participle.
grammatical resources | 3. The Past Participle.
of the language; 4. The Perfect Participle.
awareness and proper References: 2, 3, 4,5, 6
use of categories, Recommended materials: 8, 9, 14, 17, 18, 23, 24
structures and processes Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
understanding and Practical lesson 24. 2
interpreting different 1. Marketing Research and International Marketing.
aspects of culture and 2. The Objective Participle Complex.
language behaviour in 3. The Subjective Participle Complex.
the world of work; References: 2, 3, 4,5, 6
ability to use Recommended materials: 8, 9, 14, 17, 18, 23, 24
grammatical resources Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
of the language Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the
theme
awareness and control of Practical lesson 25. 2
the organization of the 1. Key Concepts of International Marketing.
meaning of grammatical | 2. The Absolute Participle Complex.
elements; References: 2, 3, 4,5, 6
understanding of logical Recommended materials: 8,9, 14, 17, 18, 23, 24
relations (entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4

implicature, etc.)

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
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Unit 10. Marketing Management. The Gerund

6/12

knowledge of topical Practical lesson 26. 2
vocabulary; 1. What is Marketing Management?
ability to use grammatical | 2. Forms of Gerund and Its Features.
resources of the language; References: 2, 3,4, 5, 6
awareness and proper use Recommended materials: 8, 9, 14, 17, 18, 23, 24
of categories, structures Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
and processes Self-study: 4
writing notes and memos conveying complex
relevant information to academic and professional
addressees, rendering articles and authentic
materials; summarizing a wide range of factual
academic and specialism-related texts
awareness and control of Practical lesson 27. 2
the organization of the 1. Goals and Tasks of Marketing Management.
meaning of grammatical | 2. Complexes with the Gerund.
elements; References: 2, 3, 4,5, 6
understanding of logical Recommended materials: 8, 9, 14, 17, 18, 23, 24
relations (entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4
implicature, etc.) activating topical vocabulary;
revising grammar rules;
developing speaking skills
understanding and Practical lesson 28. 2
interpreting different 1. Current Priorities of Marketing Management.
aspects of culture and 2. Syntactical Functions of the Gerund. The Subject.
language behaviour in the The Predicate.
world of work; 3. The Object. The Attribute.
ability to use grammatical References: 2, 3, 4,5, 6
resources of the language Recommended materials: 8, 9, 14, 17, 18, 23, 24
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of various
options
Individual Tasks 12
Pa3owm 3a III cemecTp 180
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