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JIEPKABHHI TOPT'OBE.TEHO-EKOHOMIYHMIA YHIBEPCUTET
BIHHMIIEKUI TOPTOBEJIEHO-EKOHOMIMHUH IHCTUTYT
CHUCTEMA YIIPAB/XIHHA AKICTIO
Cepmudhixosana na sionosionicme JCTY ISO 9001:2015 (1SO 9001:2015, 1DT)

latamis 3AMKOBA
2024
HABYAJILHW TLIAH
075-M-1-24
Taaysn 3HaHB 07 «Yriparnings Ta aMigicTpysanisy / «Management and Administration»
CreiaJibHiCTH 075 «Mapkerunr / «Marketingy
OcBiTHA IporpamMa Mapkerunr / Marketing
Ctynids BHIIOT 0CcBiTH Marictp / master
PakyabTeT TOpriBfi, MapKeTHHIY Ta cdepy obciyroryeanns / Trade. Marketing and Services
TepMiH HaBUaHHSA 1 pix 4 micsi IIpuiiom 2024 p. Bumnyck 2025 p.
(I)opMa HaB4YaHHA €HHa
. . 3Beneni Jani 3a GroxkeToM Yacy
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1. OGOB'SI3KOBI KOMIIOHEHTIA
L.1. TIMK.1 3AT ATbHOI IIJITOTOBKA
OK1 06.03 (TIpodeciitna KOMyHIKaLIi S 1HO3EMHOIO MOBOIO /
Professional Communication in Foreign Language 1 6 180 36 56 124 4
OK2 | 0701 | Conpomapiersrr / Self-Marketing 3 6 180 56 56 124 4
Beboro 32 nuknom 1.1, 2 12 360 112 112 248 4 4
1.2. HIUKJI TIPO ® ECTAHOI MIJITOTOBKU
OK3 07.01 Crpareriunmit MapkeTHHT /
Strategic cting 1 6 180 56 28 28 124 4
OK 4 07.01 {MapkeTHHrOBUit MEHEIDKMEHT /
28 124
eting ement 1 6 180 56 28 2 4
OK 5 07.01 | BpeHA-MEHEMKMEHT T4 K JUKUTAT-KOMYFIKAL{T /
Brand Management and Digital Communications 1 6 180 56 28 2 124 4
OK6 07.01 (MapkeruHrosuit aHams /
Marketing Analysis 1 6 180 56 28 28 124 4
OK7 07.01 | Pexnamruii Ta ITP-MeHemxMeHT / 3
Advertising and PR Management 2 6 180 % 48 8 84
OK3 07.01 | Ynipap/mHHS JOSIBHICTIO CIIOXKHBAYIB /
28 124 8
Consumer Loyalty Management 3 6 180 56 2
Benaro 3a unknom 1.2, 6 36 1080 376 188 188 704 16 8 8
1.3. TIPAKTHYHA IIATOTOBKA
07.01 | BupoGHuua (mepeaauninomHa) npaxkruka / Pre-diploma Practical Training 2 6 180 180
Bcenoro NpakTHYHA NiAr0TOBKA 1 6 180 180
1.4. ATECTAIA
07.01 |IiaroToBka KBanigirauiiiHol poSoTu T2 3axuer /
Writing and Defence of Graduation Paper 3 12 360 360
Beboro 3a 060B'#3K0B0%0 YACTHHORO 8 1 66 1980 488 188 300 1492 20 8 12
2. BUBIPKOBI KOMIIOHEHTHA
2.1. IIMKJI 3ATATBHOI INTOTOBKU
Bceboro 3a uuxnom 2.1,
2.2. IIMKJ ITPOPECIHOI IO TOBKU
BK1 Bu6ipkosuii komrioneHt*/ Optional Subject 2 6 180 48 132
BK2 Bu6ipkosuii komroneHt*/ Optional Subject 2 6 180 48 132
BK3 Bubipkosuit kommoreHT*/ Optional Subject 3 6 180 28 152 4
BK 4 Bubiprosuit kommoneHT™ Optional Subject 3 6 180 28 152 4
Benoro 3a HMiom 2.2. 4 24 720 152 568 8 8
Bceroro 3a BubipkoBatoe qacTunoro 4 24 720 152 568 8 8
3araibpHa KiTbKicTh 12 1 90 2700 640 188 300 2060 20 16 20
KiEKiCTh eK3aMeHiB 5 3 4
KimkicTh 3amkis 1

TIpumiTka: 3araieHe YHCIIO KPSIMTIB HA CEMECTP TIOBUMHHO CTAHOBUTH 30
*BuOipxoBHi KOMITOHEHT NiepeAGayac MIIAHyBAaHHS 4acy 4 rOAMHH HA THXKJICHB Ta PO3IOLT AYAUTOPHOTO HABAHTAKEHHA BLATIOBLIHO 10 ioro criermbiku




3. HosicHeHHs 10 HABYAJILHOIO IJIAHY

Hapyansnuii nian ckianeHo Ha miacTaBi OCBiTHBO-TIpodeciiiHol nporpamu «MapkeTuHr»

saTBepaxeHol BueHoro pagoro BTEI ITEY (Piwenns sig 03.06.2024, nporokos Ne 06, . 7)
BBEJIEHO B IO
Haka3 pig 03.06.2024 Ne 91

3acTylHHK JUPEKTOPA 3 HABYAIBHO-METOIMYHOT po6oTH -

Jlinis MAPTHHOBA

4. 3minu 10 maany

07 ®axyabrer Toprisii, Mmapkeruury Ta chepu odcayrosysanns (DTMCO)

Haka3s .
Cemecrp Ho3uuis naany Hosa penakuin
Ne aaTa
Konn dakyabreris Ta kadenp
06 ObaikoBo-pinancoBHil pakynasTer (ODD) 08 dakynbTeT eKOHOMIKH, MeHeIxKMeHTY Ta npasa (DEMII)

N Kon Ha3zsa kadeapn e Kon Ha3pa xadenpun
3/m 3/m

1 06.01 |Obaixy Ta onoaaTKyBaHHs 1 08.01 [MeHemkMeHTy Ta MyOaiYHOTO YIIPaBIiHHS

2 06.02 |®inancis 2 08.02 |ExoHomixd Ta Mi>dXHAPOJHHMX BiTHOCHH

3 06.03 |IHozemHOT dinosoril Ta nepexiany ’ 3 08.03 |IndopMaifHuX CHCTEM Ta TEXHONOTiH

4 08.04 |IlIpasa

J:l Kon Ha3zsa xadenpnu
1 07.01 {MapkeTHHTY TA pEKJIaMK
2 07.02 | ToBapo3HaBCTBA, EKCIIEPTU3H Ta TOPTOBEIBHOIO I IIPHEMHHIITBA
3 07.03 |Typusmy Ta rOTENBHO-PECTOPAHHOT CIIPaBH
4 07.04 |®@izuyHOro BUXOBaHHS Ta CIIOPTY




