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I. 3BAT'AJIBHI ITOJIOKEHHSA:
MeTta BUBYEHHS OCBITHHOI'0 KOMIIOHEHTY.

Pob6oua nporpama OcBITHBOTO KOMIIOHEHTY «IHO3eMHa MoOBa 3a MpodeciiitHuM
CHpAMYBaHHSIM» pO3po0iieHa Juisi 3400yBauiB BHINOI OCBITH, SIKI HABYAIOTHCS HA
cnemianbHoCcTi 075  «MapkeTuHr» 3a  OCBITHBO-TIPO()ECIHHOIO  MPOTPaMOIO
«Mapketunr». Poboda mporpama mnoOymoBaHa Ha MPHHIMIAX TUTFOPUIIIHTBI3MY,
IHTETPOBAHOCTI PO3BHUTKY IHIIOMOBHOI KOMIETEHTHOCTI, MPO30POCTi, THYYKOCTI Ta
BapiaTUBHOCTI, Tporpama  30pieHTOBaHa Ha  ¢GopMyBaHHS  mpodeciitHOi
KOMYHIKaTUBHOI KOMITETEHTHOCTI SIK MOBHOI TOBEIIHKH, 11O € CIEIU(IYHOI s
aKaJeMIgyHOTO 1 MpodeciiHOrO cepeloBUIlla 1 BUMAarae HaOyTTA JIHTBICTUYHOI
KOMIIETEHTHOCT! (MOBJICHHEBUX YMIHb Ta MOBHUX 3HaHb), COLIOJIHIBICTUYHOI Ta
parMaTU4HOI CYyOKOMIIETEHTHOCTEH.

OcHOBHa MeTa BUBYCHHS OCBITHBOIO KOMIIOHEHTY «lHO3eMHa MoBa 3a
npoQeciiiHuM CHpSIMyBaHHSIM» - cpOPMYyBaTH B 3400yBaviB BUIIOI OCBITH MpodeciiiHi
IHIIOMOBHI ~ KOMIIETEHTHOCTI, IO  CHOPUSITUMYTh  IXHBOMY  €(PEKTUBHOMY
(YHKIIOHYBAaHHIO B MOJIKYJITYPHOMY HAaBUYAJILHOMY Ta MPOQeciiHOMY cepeoBHIII
Ta CTaHYTh 3allOPYKOI0 YCIHIIIHOI KOHKYPEHTOCIPOMOKHOCTI Ha Cy4aCHOMY PHUHKY
mpari.

Kypc «IHo3emHa mMoBa 3a nmpodeciiHuM crpsiMyBaHHSAM» Uil 3100yBayiB, sK1
3100yBarOTh Tepiiuii (0akanmaBpChbKUM) CTYIMIHH BHUIOI OCBITH, OXOIUIIOE €Tarl
HaBuYaHHA BiJ] piBHA B1+ 10 piBHs B2 Ta 3a0e3nedye JOCSITHEHHS BUITYCKHUKAMU PiBHS
HE3aJIE’)KHOTO KOPHUCTyBaya 1HO3EMHOI MOBH, 11O BIANOBI/Ia€ MI>KHAPOIHIA MPAKTHII
MOBHO1 OCBITH B 3aKJIa/Iax BUINOiI 0cBiTH. KpuTepii Bka3aHOTO PiBHS BOJIOIHHS MOBOIO
(PBM) BH3HAYEHO BIJIMOBIIHO /IO  JIECKPHUIITOPIB, 3alpOIOHOBAHUX
3aranbHO€EBpOIEeHCEKUMU PexoMeH 1a1isiMy 3 MOBHO1 OCBITH.

3micT poboUoi mporpaMu CTBOPIOE YMOBH IS AOCATHEHHS 3100yBa4aM# BUIIO]
ocBitu PBM B2, sk 1mporo Bumarae oOcCBITHIN cTymiHb OakanaBpa. Takuii PBM
3a0e3neuye akageMiuyHy 1 npodeciiHy MOOUTBHICTh 3100yBadiB BUIIOI OCBITH, JA€
3MOTY BUITYCKHUKaM KOMIIETEHTHO (DYHKIIIOHYBAaTH B IpOo(deCciitHOMY i akaIeMiYHOMY
KOHTEKCTax Ta 3a0e3neuye iM 0a3y Al HaBYaHHS YIPOAOBXK YChOTO JKHUTTH.

Onep:xani 3700yBauaMy BHUINOT OCBITH 3HAHHS MOXYTb BUOYTH BUKOPHUCTaHI B
nporieci €eKTUBHOTO CIUJIKYBaHHSI IHO3EMHOIO MOBOIO B TpOoeCIMHOMY CepeOBUIIT;
IT1]1 Yac MiArOTOBKHU MyOJIYHUX BUCTYIIIB Y PO3Pi31 TAy3eBUX MPOOJIEM; IS MOUTYKY
HOBOi TEKCTOBOi, ayaio Ta Bifgeo-iH(opMalii, IO MICTUTbCA B 1HIIOMOBHHUX
npodeciiHuX Martepiayiax; JJIs aHaji3y 1HIIOMOBHHX JKEpen 1H(opMalli 3 METOIo
OTPUMAaHHS JaHUX, 110 € HEOOXIAHUMH JIsi BUKOHAHHS NMpogeciiHUX 3aBIaHb Ta
OPUUHATTA MPO(ECIHHUX PIIIeHb; IS MepeKIaay 1HIIOMOBHHUX PO eciiHuX TeKCTIB
Ha PiJIHY MOBY.

InozemHa moBa 3a npogeciiHIM CIPAMYBAHHSIM € 000B’I3KOBHM OCBITHIM
KOMIIOHEHTOM.

Pe3yibTaTH BUBUYEHHSI OCBITHHOTO KOMIIOHEHTY, HOTr0 Miclie B OCBIiTHbOMY
npoueci.

PesynpraTom BuBueHHsa OK «JHo3emHa MoBa 3a mpodeciitHuM crpsiMyBaHHSIM»
IUIS OCBITHBOI MporpamMu «MapKeTuHr» € GopMyBaHHS KOMITJIEKCY KOMIETEHTHOCTEH:
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- iHTerpajibHa KOMIIETEHTHICTh:

31aTHICTh BUPILIYBATH CKJIAJHI CIIeLiali30BaH1 3aa4i Ta MpakTH4HI TPpoOIeMu
y cdepl MapKeTHHTOBOI IisSIbHOCTI ab0 y Tpolleci HaBYaHHS, IO mepeadadae
3aCTOCYBaHHS BIJIIOBIIHUX TEOPIN Ta METO/IIB 1 XapaKTEPU3YETHCSI KOMITJIEKCHICTIO Ta
HEBH3HAYEHICTIO YMOB.

- 3araJIbHi KOMIIETEHTHOCTI:

3K 4. 31aTHICTh BUUTHUCS 1 OBOJIOIBATH CyYaCHUMH 3HAHHIMHU.

3K 7. 3gaTHICTh 3aCTOCOBYBATH 3HAHHA Y IPAKTUYHUX CUTYyAI[isX.

3K 9. HaBuuku BUKOpUCTaHHS 1HPOPMALIAHUX 1 KOMYHIKALIMHUX TEXHOJIOT1M.

3K 10. 3naTHICTh CNIUJIKYBATHCS 1HO3EMHOIO MOBOIO.

3K 12. 3paTHICTh COUIKYBATUCS 3 MpEICTaBHUKAMU 1HIIMX podeciiiHuxX rpyn

pI3HOTO piBHA (3 eKcmepTaMu 3 I1HIIMX rajgy3ed 3HaHb/BUAIB €KOHOMIYHOI

JISITBHOCT).

3K 13. 3natHiCcTh MpaIioBaTH B MIXXHAPOTHOMY KOHTEKCTI.

Moenenneei cyokomnemenmHocmi micmamo ayoOil06aAHHA, 2080DPIHHA,
YUMAHHA, RUCOMO:

Ayoireanna:

- po3mi3HaBaty iH(opMaIlito, MoB’s3aHy 13 NpodeciiftHO cPepor0 eKOHOMIKH,
I1]1 9ac JAeTalbHUX OOrOBOPEHb, 1e0aTiB, OMIMIHHNX JTOMOBIICH, JIEKITIH, OeCIT;

- PO3YMITH 3araJibHUM 3MICT 1 OUIBIIICTh CYTTEBHX JACTajcii B aBTCHTUYHHUX
pazio 1 Tenenepenayax, nop’3aHuX 3 aKaJeMIYHO0 Ta npodeciiHoro chepamu;

- PO3yMITH JIOCUTH CKJIaJIHI NOBIJOMJIEHHS Ta IHCTPYKLII B aKaJeMIYHOMY Ta
npodeciitHoOMy CepeIOBHIIIL;

- PO3YMITH HaMip MOBIISI 1 KOMYHIKATHBHI HACIKA MOTO BUCIIOBIIOBAHHS,

- BU3HAYaTH MO3ULIIO 1 TOUKY 30py MOBIIS;

- PO3PI3HATH Pi3HI CTHJIICTUYHI PETICTPHU B YCHOMY Ta MUCbMOBOMY CITLJIKYBaHHI
3 Ipy3siIMHU, HE3HAHOMIISIMM, KOJIETaMH, MpalelaBlsiIMU Ta 3 JIIOAbMHU PI3HOTO BIKY 1
COIIAJIBHOTO CTATyCy, MAalOUH MPH I[bOMY Pi3HI HAMIPH CIILIKYBaHHS.

T'osopinna:

- pearyBaTu Ha OCHOBHI 1Jei Ta pO3Mi3HaBaTH CYTTEBO BAXKIIUBY 1H(OOPMAIIIO i
gyac JIeTaJIbHUX OOrOBOPEHb, MUCKYCiH, O(QIMIHHUX MMEPEeMOBHUH, JEKIlH, Oeci, 1o
OB’ s13aH1 3 EKOHOMIYHOIO C(eporo;

- YITKO apryMEHTyBaTH BIJHOCHO aKTyaJbHUX TE€M B aKaJeMIYHOMY Ta
npodeciiHoMy KHUTTI (HamIp., B ceMiHapax, JUCKYCisiX);

- IOBOJIUTUCH aJIEKBATHO B THUIMOBHUX CBITCHKHX, aKaJEMIUHUX 1 MpoQeciitHuX
CUTYaIIfX;

- pearyBati Ha TenedOHHI PO3MOBH, SKI BHUXOIATH 33 MEXI THIIOBOTO
CHIKYBaHHS;

- pearyBaTH Ha OTOJIOLIEHHS, TOBOJI CKJIaJHI MOBIJOMIICHHS Ta 1HCTPYKLIi B
akajieMiyHOMY 1 podeciiHoOMy cepeoBUIIax;

- aJICKBATHO pearyBaTH Ha MO3UIIII0/TOYKY 30py CIIBPO3MOBHUKA;

- MPUCTOCOBYBATUCS JO 3MIH, SIKI 3a3BMYail TPAIUIAIOTHCA i 4Yac Oeciau i
CTOCYIOTBCSI 11 HAIIPsIMY, CTUJIIO Ta OCHOBHMX HAroJjociB;



- 4ITKO BUCTYMATH 3 MiATOTOBJICHUMH 1HAUBITYaIbHUMH MPE3CHTAIISIMU 11100
HIMPOKOTO KOJIa TEM aKaJIeMIYHOTO Ta MPo¢eCciitHOro CIIpsIMyBaHHS;

- MPOAYKYBATH YITKHUHA, JETATHBHII MOHOJIOT 3 IIUPOKOTO KOJIA TEM, TIOB’ SI3aHUX
3 HABYaHHSM Ta CIEIIaJbHICTIO;

- KOpUCTYBaTUCS 0a30BUMH 3ac00aMU 3B’ 3Ky JIJIsl TOE€THAHHS BUCTIOBIIIOBAHb Y
YITKUM, JOTIYHO 00’ €THAHUN JUCKYPC.

Yumanna:

- PO3yMITH aBTEHTHYHI TE€KCTH, MOB’sI3aHI 3 HABYAHHSAM Ta CHellajizalli€ro, 3
MIIPYYHUKIB, Ta3eT, MOMYJSIPHUX 1 CHeliali30BaHUX *KYypHaJiB Ta [HTEpHETIBCHKUX
TOKepern,

- BU3HAYaTH TO3MINII0 1 TOYKH 30py B aBTEHTUYHUX TEKCTaX, IMOB’SI3aHUX 3
HaBYaHHSIM Ta CIIEI1aI13aL€IO;

- PO3YMITH HaMmip aBTOpa MHCHMOBOIO TEKCTY 1 KOMYHIKaTHUBHI HAaCIIJIKH
BUCIIOBJIIOBAHHS (HAIIP.,CITY>KOOBHX 3aMKCOK, JTUCTIB, 3BITIB);

- PO3yMITH aBTEHTHYHY aKaJeMIUYHy Ta MpodeciiiHy KOpeCIOoHIeHIlI0 (Harp.,
JUCTH, (paKkCH, EJICKTPOHHI MOB1IOMJICHHS TOIIIO);

- PO3PI3HATH PI3HI CTHJIICTHYHI PETICTPU YCHOTO Ta MUCEMHOTO MOBJICHHS 3
JPY3sIMU, HE3HAMOMIISIMH, KOJETraMH, MpaleaBIsiIMU Ta 3 JIIOABMHU PI3HOTO BIKY 1
COIIAJIBHOTO CTaTyCy, KOJH 3IHCHIOIOTHCS P13HI HAMIPU CIILIIKYBaHHS.

Ilucemo:

- IUCAaTH JCTali30BaHl 3aBJaHHS Ta 3BITH, MOB’SA3aHl 3 HaBYaHHSIM
Ta CHCHIAJIBHICTIO;

- MACAaTH PE3IOME CKOHOMIYHHMX TEKCTIB 3 BHUCOKHM CTYICHEM TpaMaTUIHOI
KOPEKTHOCTI;

- KOPUCTYBaTUCh 0a30BUMU 3acOo0aMH 3B’SI3KY JJIsl TIOEAHAHHS BHUCJIOBIIOBAHb Y
YITKUH, JIOTIYHO 00’ € HAHUN TUCKYPC;

- TOTYBATH 1 MPOYKYBATU JIJIOBY Ta MPOo(deciiiHy KOpeCTOHACHIIIIO.

Jlinzéicmuuna (nekcuuna, pamamuyna, cemMaHmuuna, @GoHoI02IUHA,
opgozpaghiuna ma opgoeniuna):

- pO3IMi3HaBaTU Ta BXXUBATU I'pPaMaTU4YHI CTPYKTYPH, IO € HEOOXIIHUMH JIJIst
THYYKOTO BUPKCHHS BIAMOBIIHUX (PYHKIIM Ta MOHSThH, a TAKOX JJIS PO3YMIHHS 1
MPOAYKYBaHHS IIMPOKOTO KOJIa TEKCTIB B akaJeMiuHii Ta nmpodeciiiniii cepax;

- 3HaTU Ta BUKOPUCTOBYBATH IpaBWia aHTIIACBKOTO CHHTAKCUCY, 1100 JaTH
MOKJIMBICTh PO3Mi3HABATH 1 MPOIYKYBATH IMIMPOKE KOJO TEKCTiB B aKaJeMiuHIN Ta
npodeciiiHiii chepax;

- 1IeHTU(IKyBaTH MOBH1 ()OpPMHU, BIACTUBI O(DILIHHUM Ta PO3MOBHUM pPETiCTpaM
aKaJeMI4HOTO 1 Mpo¢eCiiiHOTO MOBJICHHS,;

- BOJIOJIITH TIHUPOKKAM [1alTa30HOM CIIOBHUKOBOTO 3amacy (y TOMy YHCIHI
TEPMIHOJIOTT), 10 € HEOOX1THUM B aKaJeMiuHii Ta mpodeciitHiii chepax;

- BMIHHSI BU3HAuaTH BIJHOIIEHHS CJOBa JO HOT0 3arajlbHOro KOHTEKCTY,
BHYTPIIIHBO JICKCHYHUX 3B’S3KIB, 3HAUC€Hb I'PaMaTUYHUX €JIEMEHTIB, KaTeropiu,
CTPYKTYp Ta MpOLECIB, a TaKOX BaXJIMBUX JUISI PO3YMIHHS Ta MPOJYKYBaHHS
1HITOMOBHOT'O JTUCKYPCY TaKUX JIOTTYHHMX 3B’SI3KIB, SIK HACIIJIKOBICTb, IPECYMO3HUIII,
IMIUTIKATUBHICTb.



Couioninzeicmuuna ma npazmaiinzeicmuiHa cyoKomnemenmHocmi.

- YCBIIOMJIIOBATH, SIK KJIFOYOB1 IIIHHOCTI, TIEPEKOHAHHS Ta TIOBEIIHKA B
aKaJieMiuHOMY 1 IpodeciitHOMY cepeoBUII Y KpaiHU BIAPI3HAIOTHCS MPU MOPIBHAHHI
OJIHI€1 KyJbTypH 3 IHIMUMH (MI>KHAPO/IHI, HAIlIOHAJIBHI, IHCTUTYIIIHI 0COOJIMBOCTI);

- PO3YMITH pI3HI KOPIOPATUBHI KYyJIbTYpU B KOHKPETHUX MPOQeciitHuX
KOHTEKCTaX 1 Te, IKUM YHHOM BOHH CHIBBIIHOCSATHCS OJHA 3 OJTHOIO;

- 3aCTOCOBYBATU MIKKYJIBTYPHE PO3YMIHHS Y MPOIIECi 0e3mocepeIHHOTO YCHOTO
1 TUCEMHOTO CHIJIKYBAaHHA B aKaJieMIYHOMY Ta NpodeciiiHOMYy cepelI0BHUIIL;

- HAJIOKHUM YMHOM TIOBOJWTH ceOe¢ W pearyBaTH y THIIOBUX CBITCHKHX,
akaJeMIiyHuX 1 mpodeciiHUX CUTYyalisX TMOBCSAKIACHHOTO >KUTTS, a TaKOX 3HATH
MpaBuja B3a€EMOJIi MK JIIOJbMH Y TaKMX CUTyalisx (po3Mi3HABAHHS BIAMOBIIHUX
KECTIB, CIUIKYBaHHS O4YMMAa, YCBIJIOMJICHHS 3HaueHHsS (i3UYHOI AMCTaHIl Ta
PO3YMIHHS KECTUKYIISALIT Y KOKHIN 3 TAKUX CUTYaLlli).

Yminna euumuce:

- 3HAXOJIUTU KOHKPETHY 1H(hOopMaIlito, OB’ s13aHy 3 MpoheCciitHUMH MTUTaHHSIMH,
KOPHUCTYIOUHMCHh O10J10TE€YHUM KaTaJoroM, CTOPIHKOK 3MICTY, JIOBIIHHUKaMH,
CJIOBHMKAaMU Ta [HTEpHETOM;

- (opMyBaTH TUIAH-CXEMY BUCJIOBIIIOBAHHS Ta JIOTIYHO CTPYKTYPYBaTH 17€T;

- BUJUJISTH TOJIOBHY 1JIC10 Ta PO3BUBATH ii;

- CTUCIIO BUKJIAJATH 3MICT TEKCTY;

- OPraHi3oBYyBaTH TEKCT SIK TMOCHIIJIOBHICTh a03alliB 3 iX 3arojoBKaMHu Ta
M 3ar0JIOBKAMH;

- poOUTH aJeKBaTHI Ta MpUAATHI JJI1 KOPUCTYBAaHHA KOHCHEKTH 3
PI3HOMaHITHHUX 1H(QOPMaALIHHUX JKEpE;

- BECTH HaBYAJIbHI aHAJITUYHI MOJEHHUKH (MOBHUI MOPTQEID);

- BECTH OOJIIK TPOYMTAHOTO MaTepialy;

- PO3yMITH BHUMOTH IIIOJI0 OIlIHIOBAaHHS, KpUTEpli BHUCTABJICHHsS OaliB Ha
eK3aMeHax, TeCTax Ta MPU BUKOHAHHI OKPEMHUX 3aBJ/IaHb;

- HaJIC)KHUM YMHOM 3/11MCHIOBATH CAMOOIIHIOBaHHSI.

Pe3yabTaTtn HaBuyanus 37100yBauiB 3 OK «IHo3emHa MoOBa 3a mpodeciiiHum
CTIPSIMYBaHHSIM» TIOJISITAIOTh:

P 15. Jlistu comiaJibHO BIAMOBIJAIBHO Ta I'POMAJChKO CBIJJOMO Ha OCHOBI

€TUYHUX TMPUHININB MapKETUHTY, TIOBaru 0 KYJIbTYpPHOTO PI3HOMAHITTS Ta

[IHHOCTEH TPOMAISHCHKOTO CYCHUIBCTBA 3 JOTPUMAaHHSIM IMpaB 1 CBOOOX

0COOHCTOCTI.

P 16. BignmoBimatu BUMOTam, siKi BUCYBAIOTHCS JO CY4acHOTO MapKETOJIOTa,

HiABHUIILYBAaTH PiBEHb 0COOUCTOI MpodeciiHOT MiATOTOBKH.

P 17. lemoHCTpyBaTH HaBUYKHU MMCHMOBOI Ta YCHO1 MpodeciitHOT KOMyHIKaIii

JICpKABHOIO I 1HO3EMHOIO MOBAaMH, a TaKOX HAJIEKHOTO BHUKOPUCTAHHS

npodeciitHOl TepMIiHOJIOTT



MixkaucumniaiHapHi 3B’ sI3Ku:

OcBiTHIN1 KOMMIOHEHT «[HO3eMHa MoOBa 3a MPOQECITHUM CIPSIMYBaHHIM»
MOCiJIa€ BaXJIHMBE MICHE Cepell MUCIHIUIIH T'yMaHITapHOI MIATOTOBKH 3700yBauiB
OCBITHBOT'O CTyMeHs «0akanaBpy creniaibHocTi 075 «Mapketunr». Bin Bukiagaerbes
npotsroM [-II xypciB (1-3 cemectp), Mae Ge3mocepe/iHiid 3B 30K 13 TUCIUATIIIHAME
npodeciiHOl Ta NPAKTUYHOI MIATOTOBKH, OCKUIBKM 3abe3nedye mpodeciiiHo
OpIEHTOBaHY 1HIIOMOBHY KOMIIETEHIIIIO (axXiBIliB chepr MapKETUHTOBOT A1STHHOCTI.



Kpurepii oniiHioBaHHA pe3yJbTATIB HABYAHHS.

Kputepiem ycmimHOro mnpoxomKeHHs 37400yBaueM OCBITH IiJICYyMKOBOTO
OLIIHIOBAaHHS MOk€ OyTH JOCATHEHHS HUM MiHIMaJIbHHUX MMOPOTOBUX PIBHIB OI[IHOK 32
KOXKHUM  3alJTAHOBAHMM  pPE3YyJbTaTOM HaBUaHHS HABYaJIbHOI JAMCLHUILIIHHU.
MiHiMaJIbHUIA TIOPOTOBUYM PIBEHb OIIIHKM BU3HAYAETHCSA 3a JIOMOMOTOIO SIKICHUX
KpUTEpiiB 1 TpaHCHOPMYETHCA B MiHIMaJIbHY MO3UTHUBHY OI[IHKY BHKOPHUCTOBYBAHOI
YHUCJIOBOI (PEUTUHIOBOT) IIKAJIH.

3a
LIKAJI010 Kpurepii oniHoBaHHA
ATEY
1 2 3

PiBHi
KOMIIETEHTHOCTI

Bucoxnii 90-100 Mae oOrpyHTOBaHi Ta BCeOIYHI 3HAHHSA 3 JUCIMIUTIHHA
(1OCTi THUIIBKHIA) «IHo3eMHa MOBa 3a TpodeciiHUM CHpPSIMYBaHHSM», BMi€
y3arajpbHIOBaTH Ta CHCTEMaTU3yBaTH HaOyTI 3HAHHS,
CaMOCTIMHO 3HAXOJUTh JI0/IaTKOBI JyKepena iHdopMmariii Ta
MOJK€ BH3HAUUTH 1X HOBHU3HY Ta aKTyaJbHICTh; BUKOHYE
3aBJaHHs y TOBHOMY 00cCs31 3 MiHIMAJbHOIO KIJIBKICTIO
MMOMHUJIOK 1 HETOYHOCTEH, IO CBIMYUTH MPO: JOCKOHAJIE
3aCBOEHHS MaTepially; BiIMiHHE BOJIOJIIHHS MOBJICHHEBUMU
HaBUYKAMU; apTYMEHTOBAHE i JIOT19HE BUKIIAQJCHHS 3MICTY
B YCHI / mnHcbMOBIi (¢opmi; BUIbHE ONEpyBaHHS
TepMiHAMH 1 TTOHATTSMU; BUSBICHHS TBOPUYUX 3/110HOCTEH
y MPOLIEC] 3aCBOEHHS Ta KOPUCTYBAHHS 1HO3€MHOIO0 MOBOIO
Hocrarniit 82-89 JloOpe BOJIOIIE TEOPETUYHHMM MaTepiajioM, MPOSBIISE
(4acTKOBO- HILIATUBHICTD Y TIATOTOBIII 10 3aHSTh, HAICKHIUM YHHOM Ta
B TIOBHOMY 00CsI31 BUKOHY€ 3aBJIaHHS, [0 MICTUTh OKpeMi
(mexcuuHi / rpamatuyHi / ctuiictuyHi / opdorpadiuni /
(hoHETHYH1) MOMMJIKH, IO CBIAYMUTH MPO: AOOPE BOJOJIE
MPAKTUYHUMU HABUYKAMU Ta BMiHHSIMH; apTyMEHTOBAHO i
JIOTIYHO PO3KPUBAE OUTBIIICTH OCHOBHUX IOJIOKEHb TEMHU;
BUSIBIISIE PO3YMIHHSL CYTHICHOTO 3MICTY TIOHSTB; Ja€
aZICKBaTHI 3a 3MICTOM Ta JIHTBICTUYHUM OQOPMIICHHSIM
BIJIIOBI/1 Ha [TIOCTABJIECH] TUTAHHS.

75-81 Bomnonie BU3HAYCHUM MPOTPaMor0 HaBYAJIbHUM
MarepiajlioM; B TMOBHOMY 00cCs31 BUKOHYE 3aBJIaHHS, IO
MICTUTh OKpEeMi MOMWJIKH, Ja€ aJeKBaTHI 3a 3MICTOM Ta
THTBICTUYHUM OGOPMIICHHSIM BIIMOBIAI Ha TOCTaBJICHI
MTUTAHHS.

EnemenTtapuuii 69-74 HenoBHICTIO BUKOHY€E 3aBlaHHS / 3aBJaHHS, SKE MICTHTH
(penpoLyKTHBHHMIA ) MEeBHY KUIBKICTh TOMITHHUX TIIOMHJIOK Yy 3MICTI Ta
BepOabHOMY O(OPMIIEHI, IO 3arajoM CBIJYUTH MpO:
PIBEHb IHIIOMOBHUX 3HaHb, CPOPMOBAHICTH MOBJICHHEBUX
HAaBUYOK, SIKi 33J0BOJBHSIOTH MiHIMalbHI KpUTeEpil;
BIJICYTHICTh PO3YMIiHHS 3MICTy OCHOBHHX IOHSTb, ITOTaHE
BOJIOJIIHHS TEPMIHOJIOTTYUHUM anapaTrom TEMU;
HEJIOCTAaTHHOI0 ~ MIPOI0  BHSBIEHY  aKTHUBHICTh B
KOMYHIKaTUBHUX CHUTYAIlisIX Ta HEHAJIEKHY CTAPaHHICTh
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TiJ] Yac BUKOHAHHS 1HIUBITyaTbHUX 3aBJIaHb 1 CAMOCTIHHOT
po0OOTH; BIACYTHICTH TBOPYOTO IJXOAY B OIaHYBaHHI
3MICTYy  JUCHMIUIIHHM, TEPEBAXHO  PENpOIyKTUBHUI
XapakTep HaBYAIbHOI poOOTH).

60-68 OsnaifomyieHuil 3 HaBYaJBHUM MaTepiajioM, BiATBOPIOE
HOTr0 Ha PENpOAYKTHBHOMY PiBHI; BUKOHYE €JIEMEHTapHI
3aBJIaHHS 33 3pa3KOM.

Huzbkmii 35-59 O3zHailomsieHHH Ta BIATBOPIOE HABYAJBHHM MaTepial Ha
(bparMeHTapHMii) piBHI OKpemuX (haKTiB, HCBUKOHAHE 3aBJIaHHs / 3aBJIaHHS,
IO MICTHUTh BEJIMKY KUTBKICTh CYyTTEBHX MOMMWIIOK, IO B
LUIOMY  CBIIYUTH MpO:  OBOJIOAIHHSA  IPOTPAMHUM
MarepiaJloM Ha piBHI €JIEMEHTapHOrO0 PO3Mi3HAHHS,
BIJICYTHICTb CHCTEMHOT'O PO3YMIHHS CTPYKTYpH MOBH Ta
chopMOBaHUX MOBJICHHEBUX YMIHb 1 HABUYOK; ITOBEPXOBE
PO3YMiHHS 1 TOSCHEHHSI 3MICTY TIOHATh, TEPMiHIB, OKPEMHX
MATaHb, SKI  PO3TIANAIMCS; TACHBHICTH T  dYac
OOTOBOPEHHSI TMUTaHb TEMH Ha ayJUTOPHUX 3aHSITTIX;
B1JICYTHE BUKOHAHHS 3aBJIaHb JJIsl CAMOCTIHHOI poOOTH.
1-34 OsnaifomyieHuii 3 HaBYaJbHUM MaTepiajJoM Ha piBHI
pO3IMi3HABAHHS Ta BIATBOPEHHS OKpEeMHUX (haKTiB.

Jiis 04HOi (IeHHa, BedipHs) (OpMU HaBUAHHS MOTOYHA poOoTa OiHIETHCS B 100
0aJiB, MACYMKOBUN KOHTPOJIb (€K3aMeH) oiHioeThest B 100 OaiB.

Jlo exk3aMeHy JOMyCKarThCS BCl 3700yBadl BUINOI OCBITH, sIKI HaOpaiau 3a
pe3yJbTaTaMu MOTOYHOI poOOTH MPOTATOM cemecTpy 60 OaiB.

Pe3ynbTaT mijICYMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHHOI'O KOMITOHEHTY JJISI
3100yBayiB 04YHOI ()OPMH HAaBUAHHS BHU3HAYAETHCS K cepeAHbOoapuPMETHUHA cyma
OaJ1iB MOTOYHOI pOOOTH Ta €K3aMEHY.

Kpamum 3100yBadaM, sKi MOBHICTIO BUKOHAJIM NPOrpaMmy 3 OCBITHBOTO
KOMIIOHEHTY, BHSBWJIM AaKTHUBHICTh B HAyKOBO-AOCTIAHIM poOOTI 3a BiAMOBIAHOIO
TEMAaTHUKOI0, CTAJTU TIPU3EPaMH CTYJEHTCHKUX OJIMITia, BUCTYIIATN Ha KOHPEPEHITIAX
Ta 3a pe3yJbTaTaMU IMOTOYHOI poboTu Habpamu 90 1 Ouibmie OamiB, HayKOBO-
neAaroriyHuil MpamiBHUK Ma€ MPaBo BUCTABUTHU PE3YJIbTAaT €K3aMEHY 0€3 ONUTYBaHHS
(Tpu yCHOMY €K3aMeH1) Ui BUKOHAHHS €K3aMEHAIIHOTOo 3aBAaHHs (MPYU MTUCEMOBOMY
eK3aMeHi).

Pe3ynpTar miicyMKOBOTO KOHTPOJIIO (€K3aMEH) 3 OCBITHBOTO KOMIIOHEHTY JIJISt
3100yBaviB 3a04HOi (OpMHU HaBuYaHHS OLIHIOETbcS B 100 OamiB, BIAMOBIIHO [0
[TonosxeHHs Mpo opraxizaiio 0CBITHLOro npoiecy Bia 07.02.2022 Ne 38 (31 3MiHaMM).

3100yBay BUILIOI OCBITH, IKUW HE TTOTOJIKYETHCS 3 OI[IHKOI0, OTPUMAHOIO TI1]T 4ac
MiJICYMKOBOTO KOHTPOJIIO, Ma€ TIPAaBO 3BEPHYTHCS 13 MPOXAHHSAM MEPETysiay OILIHKH,
oJlepKaHOi Ha eKk3ameHi, BIANOBIAHO A0 IloJokeHHA Npo anenswio pe3ysbTaTiB
M1JICYMKOBOT'O KOHTPOJIIO 3HaHb CTyIeHTIB Big 07.02.2022 Ne 32.

3aco0u OLIHIOBAHHAI.

[Topsimok oniHIOBaHHS 3HaHB 3/100yBaviB BUIOT 0cBITH OC «bOakamaBpy 3 Kypcy
«IHO3eMHa MOBa 3a MPOGECIHHMM CIPSIMYBAaHHSM» IPDYHTYETbCS Ha OCHOBHHX
MPUHIAIIAX 1 3aCaJaX CHCTEMH KOHTPOJIO SIKOCT1 3HaHb 3100yBadiB BHINOI OCBITH Ta
y3ro/KEHHS 11 13 3aralbHOEBPONICHCHKUMH BUMOTaMU, BU3HAYEHUMH €BPONEHCHKOI0

9



CHUCTEMOIO 3aliKOoBHX KpeauTiB. Llsg cuctema nepez[6aqae MPOBEJICHHs OTOYHOrO i
IiICyMKOBOTO KOHTPOJIIO 3HAHb 3,[[06yBa‘{1B BHILOi OCBITH, @ TAaKOX METOIUKY
MepEeBEICHHS TTOKA3HUKIB aKaJIeMIUYHO1 YCIIITHOCTI B MIKAITy ECTS i CIIPSIMOBY€THCS
Ha e(heKTUBHY peaji3ailito HaCTyITHUX 3aBJAaHb:

~ MiABUILEHHS MOTHBAIlT 3/100yBaviB BUIOI OCBITH O CHCTEMAaTUYHOI aKTUBHOI
poOoTH Haj 3MICTOM KOHKPETHOI HaBUYalbHOI AUCIMIUIIHHU, MEPEOpIEHTAIlS IXHIX
e 3 OTPMMAaHHS MO3UTHBHOI OI[IHKM Ha (OPMYBaHHsS CTIHKMX 3HaHb, YMIHb Ta
HABUYOK;

- cucTeMarm3allis 3HaHb Ta AaKTUBHE I1X 3aCBOEHHS BIPOJOBXK HaBUYaJILHO-
JOCTITHUITBKOT pOOOTH;

- TOJOJNIAHHA €JIeMEHTIB Cy0 €KTHBI3My TMpH OLIHIOBaHHI 3HaHb, MIO
3a0€3Meuy€eThCs BUKOPUCTAHHSM KOHTPOJIBHUX 3aBAaHb IMMOTOYHOTO MOJIYJIBHOTO
KOHTPOJII0O Ta CEMECTPOBOIO KOHTPOJIIO Yy MHUCHMOBIH (opmi 13 3aCTOCYyBaHHSIM
MOJAYJLHOT CUCTEMHU OIIIHIOBAHHS,

- 3a0e3MeUCHHs HAICKHUX YMOB BUBYCHHS [IPOTPAMHOT0 MaTCplaJIy 1 1 ITOTOBKHU
JI0 KOHTPOJIBHUX 3aXOJiB, IO JOCATAalOTHCS IUIIXOM YITKOTO iX PO3MEKYBaHHS 3a
3MICTOM Ta B 4aci;

~ PO3LIMPEHHS MOMKIIMBOCTEH 11t BCEOIYHOTO PO3KPUTTS 3A10HOCTEN 3100yBayiB
BHIIIOT OCBITH, PO3BUTKY 1X TBOPYOT'O MUCIICHHS.

OminroBanHs 3HaHb 37M00yBauiB BuIIOi ocBiTH 3 OK «lHO3eMHa MoOBa 3a
npodeCIfHUM CHPSIMYBaHHSIMY» 31MCHIOETHCS HA OCHOBI PE3yJIbTaTiB MOTOYHOIO Ta
M1JICYMKOBOT'O KOHTPOJTIO 3HaHb. O0’€KTOM OLIIHIOBAaHHS 3HAHb 3700yBayiB OCBITH €
IpOorpaMHMI MaTepial OCBITHHOTO KOMIIOHEHTY PI3HOTO XapakTepy Ta piBHS
CKJIAHOCTI.

[loToyHe oIiHIOBaHHS PE3yJbTAaTIB HABYAJIBHOI JiSIIBHOCTI 3700yBadiB OCBITH
BpPaxoBY€ MIJATOTOBKY iX 70 3aHSTh Ta aKTUBHICTH ITiJT Yac ix TPOBE/ICHHS. KpiM TOTO,
Oain HapaXoBYIOTHCS 32 BUKOHAHHS 3/00yBa4aMHU BHILOI OCBITH CAMOCTIHHOI poOOTH,
1HUBITyaJIbHUX 3aBJIaHb.

3arajibHa MaKCUMaJibHa KIJIBKICTb OalTiB, AKY 37100yBau MOKe HaOpaTH BIIPOJIOBK
cemectpy (100 6aniB), pO3NOAUIAETHCS TAKUM YHHOM:

I cemecmp:

3a KOKHE TIPaKTHUYHE 3aHATTS — 3 OaJu.

28 3auaTh *3 Oanu = 84 Ganu.

[HauBinyanbHI 3aBaHHS — 16 OaiB.

II cemecmp:

3a KO)KHE MPaKTUYHE 3aHATTS — 2 Oau.

42 3ansaTTa * 2 6anu = 84 Ganu.

[aauBiyansHi 3aBaaHHs — 16 OariB.

III cemecmp:

3a KOXKHE MPaKTUYHE 3aHITTS — 3 Oasu.

28 3ansTh *3 6anu = 84 Ganm.

InuBinyanpHi 3aBanHs — 16 OaiB.

Ha opakTrnyHoMYy 3aHTTI OIIHIOIOTHCH:

° plBCHB PO3BUTKY y 3700yBadiB MOBJICHHEBHUX HaBHUYOK (yCHe majioriyge i
MOHOJIOT1YHE MOBJICHHSI; YATAHHS, TUCHMO); MOBJICHHEBA TIOBEIIHKA IT1/T 9ac POOOTH
HaJ TEMaMHU;

® BOJIOIHHS CTPYKTYPOIO MOBH (TpaMaTHYHA KOMIIETEHITIS B MEKaX OKPECICHUX
TEM 3 TPaMaTUKH);
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® DpiBEHb 3aCBOEHHS i BUKOPWCTAHHSA aKTHBHOTO BOKaOyJspy; opdorpadiuna ta
opdoeniyHa KOMIETEHIIIS B MEXaxX TEMaTUYHUX BOKa6yJ'I}IpiB

® HABUYKM (YHKIIOHATBHOIO YMTAHHS, PO3YMIHHS aBTEHTHYHHX HpOdeciitHo-
CIPSIMOBaHUX TEKCTIB 3 nmpququ raser, mypHamB Ta IHTepHeT JUKEpeI;

* pedepaTHBHI HABIYKH, 31aTHICTh PO3YMITH i/1€0, CYTHICTb, A€TaI BiIOBITHHX
(haxoBHX TEKCTIB Ta PO3Ii3HABATH iH(OPMALIIO B X011 0OrOBOPEHB, 1eOaTiB, Oecix i3
3araJpHUX TNHUTaHb TpodeciiiHoro HampsMy; piBEeHb BOJIOAIHHS BIAMOBIIHUM
(aKTUIHUM MaTepiaiom;

® BHCTYIH 3 MATOTOBJICHUMHU 1HIUBITyaTbHUMU MPE3EHTAIISIMU L1010 ITUPOKOTO
KoJia npoqaecu/mux TEM.

OmiHIOBaHHS IHIUBIIYaTbHUX 3aBJIaHb BKIIIOYAE:

® y4acTh y TBOPYHMX, HAYKOBUX KOHKYpCax, OJiMITiagax;

® [IATrOTOBKA MPE3CHTAIlli-MOBIIOMIICHHS Ha OJHY 3 TeM MpodeciiitHOTO
CIpsIMyBaHHS;

e pobota B cuctemi aucrtaniiiaoi ocBitu MOODLE;

® OMpAaIlOBaHHS OPHUTIHAJBHOTO AaHTJIOMOBHOTO JDKEpeNia [JIsl MIATOTOBKH
JOMaITHOTO YUTAHHS 3 000B’SI3KOBUM BEJICHHSIM TEMAaTUYHOTO CJIOBHUKA €KOHOMIKH
i1 Oi3Hecy.

3acobu omiHoBaHHS ~ pesynbrariB  BuBueHHs OK  «lHO3emHa MoBa

CHEIAJILHOCTI»:

— eK3aMeH;

— OH-JIaliH TeCTyBaHHS;

— KOMaH/IHI MPOEKTH,

— Tpe3eHTAaIlil;

— MHCHMOBE ONUTYBAHHS;

— yCHE OTIUTYBaHHS;

— 1HJIWBIAYaJlIbHI Ta TPYTOBI 3aBJaHHS.
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O0csr OCBITHLOI0 KOMIIOHEHTY B KpPeAUTaxX Ta Oro po3mouiJ,
OLIHIOBAHHSA Pe3yJbTATIB HABYAHHA

Temn

Kinekicts roguu

BCBOT'O

3 HUX

JIEKIT

MPAKT.

CPC

dopmu
KOHTPOJTIO

banpna
OLIIHKA

I cemecTp

Unit 1. Business and Entrepreneurship. The
Noun

30

10

20

15

1.1 Key Notions of Business. Formation of
nouns. Classification of nouns

6

2

B, V]

3

1.2 Productive Resources: natural resources,
capital, labour, technology. The Category of
Number. Countable and uncountable nouns

6

PMT, VO,
i

1.3 Profits and Profitability. Competition.
Regular plurals. Compounds. Irregular plurals

YA, T

1.4 Types of Business. Singularia tantum.
Pluralia tantum nouns. Invariable nouns

IT, YO

1.5 Forms of Business. Category of Case.
Possessive case, of-phrases

ILT

Unit 2. Business Organizations and Human
Resources. The Article

15

2.1 Types of Companies. Privately-owned and
State-owned Companies. The Article. Kinds of
Articles

B, V]I

2.2 Relationships between Companies. Holding
Company. Conglomerate. Joint Venture.
Consortium. Use of articles with common and
abstract nouns. Use of articles with nouns of
material

PMI, 113

2.3 Shareholders, the Management. Workforce
of a Company. Use of articles with proper
nouns

B, VO, T/

2.4 The Management Structure of a Typical
Company. Special difficulties in the use of
articles (names of month and days, seasons,
meals, languages)

2.5 Human Resources (HR). HR Department.
Human Resource Management. Use of articles
with set expressions

IP, T

Unit 3. Management and Leadership. The
Pronoun

54

18

36

27

3.1 Key Notions of Management. Classification
of pronouns

B, I3

3.2 Basic Management Functions. Personal and
pOssessive pronouns

A, Y0

3.3 Planning and Organizing Functions.
Reflexive pronouns

K, T

3.4 Directing and Controlling Functions.
Reciprocal pronouns

K, YO
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3.5 Leadership. Leadership styles. Interrogative 6 2 4 I, B 3
pronouns
3.6 Autocratic / Authoritarian style of 6 2 4 I1, YO 3
leadership. Demonstrative pronouns
3.7 Participative or Democratic style. Indefinite 6 2 4 Y, T 3
and negative pronouns
3.8 Laissez-faire (Free Rein Style). Pronouns: 6 2 4 YO, I13 3
some, any, all, most, no, none of. Defining
pronouns. Both, either, neither; each, every
3.9 Visionary, Coaching, Narcissistic. Toxic 6 2 4 I, B 3
and Other Leadership Styles. Quantitative
pronouns. Much/ many, a lot of, (a) little / (a)
few
Unit 4. Economics. Key Economic Notions. 54 - 18 36 - 27
The Adjective. Comparative and
Superlative forms of adjectives
4._1 Key Notions of Economics. Adjectives 6 5 4 TII, 113 3
with nouns
4.2 Goods and Services. Adjectives with verbs 6 2 4 | VYO,KT,B 3
4.3 Production. Distribution. -ed and —ing 6 2 4 Y, T 3
forms of the Adjectives
4.4 The notion of Scarcity. Order of adjectives; 6 2 4 I, YO0 3
stronger and weaker meanings
4.5 Types of Economic Systems. Degrees of 6 2 4 I, B 3
comparison of adjectives
4.6 Microeconomics. Comparative and 6 2 4 I, TO 3
superlative forms of adjectives
4.7 Macroeconomics. Comparative structures: 6 2 4 1, B 3
as...as, not so..as, the more...the less, the same
as with adjectives
4.8 Domestic Economy. The structures: the+ 6 2 4 I, KT 3
comparative, so and such, enough and too with
adjectives
4.9 Main Functions of Economists. Duties of 6 2 4 YO, I13 3
Managers. Grammar revision
Individual Tasks 12 12 13 16
Pasom 3a I cemectp 180/6 56 124 100
Iliocymxoeuit Konmponv — eK3amen

II cemecTp
Unit 5. Product, Market and Market 40 - 20 20 - 20
Relations. The Adverb
5.1 Customers, Consumers and Clients. Word 4 - 2 2 B, T 2
order
5.2 The Concept of Product. The Adverb. 4 - 2 2 B, PMI' 2
Types of adverb
5.3 Tangible Products and Intangible Products. 4 - 2 2 I13 2
Adverbs of frequency, time
5.4 Core, Actual and Augmented Products. 4 - 2 2 I13 2
Adverbs of place and manner
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5.5. The Concept of a Market. Adverbs of 4 2 2 I1 2
probability, degree, and completeness

5.6 Market Orientation. Grammar Exercises 4 2 2 B, KT 2
5.7 The Concept of Demand. Connecting 4 2 2 Ji| 2
adverbs (so, too, either, neither; first, next, then,

etc; actually, fortunately, etc; only, even)

5.8 The Concept of Supply. Comparison of 4 2 2 2
adverbs.Adverbs of degree: quite — rather.

5.9 Types of Markets. Adverbs/ adjectives. 4 2 2 Y] 2
5.10 Target Market. Grammar Revision 4 2 2 I1 2
Unit 6. Marketing and Advertising. The | 40 20 20 - 20
Preposition. The Numeral

6.1 The Concept of Marketing. The 4 2 2 I1 2
Preposition: general forms and use

6.2 The Marketing Mix. Prepositions of place 4 2 2 i 2
6.3 Product and Price as Elements of Marketing| 4 2 2 Y 2
Mix. Prepositions of movement

6.4 Placement and Promotion as Elements of 4 2 2 I13 2
Marketing Mix. Prepositions of time

6.5 Additional Elements of Marketing Mix (8 4 2 2 B, T 2
P’s of Marketing Mix). Common prepositional

phrases

6.6 The Common Channel of Distribution. 4 2 2 YO, T 2
Grammar Revision

6.7 Advertising. Product Advertising. The 4 2 2 PMI', B 2
Numeral. Cardinal numerals. Ordinal numerals

6.8 Service Advertising. 4 2 2 K 2
Institutional Advertising. Fractions.

Expressing quantity, reading figures

6.9 Social Advertising. Telling the time, dates, 4 2 2 2
telephone numbers, addresses

6.10 Advertising Strategies. Grammar Revision 4 2 2 2
Unit 7. Trade and Commerce. Word| 40 20 20 - 20
formation. The Sentence. Questions,

negatives and answers

7.1 Key Notions of Trade. Word formation. 4 2 2 YO, T 2
Productive and unproductive affixes.

7.2 Producers and Consumers. The Sentence. 4 2 2 Ji 2
Simple / compound/ complex, extended/

unextended sentences

7.3 Forms and Types of Trade. The Subject. 4 2 2 K 2
The Predicate. The Object

7.4 Wholesale Trade. The Attribute. 4 2 2 I13 2
7.5 Retail Trade. The Adverbial Modifier 4 2 2 PMI', B 2
7.6 B2B Trade. Word order in statements. 4 2 2 Ji 2
Questions, negatives and answers.

7.7 E-commerce. Yes/No questions. Wh- 4 2 2 II 2
questions. Subject/object questions.

7.8 International Trade. Prepositions in wh- 4 2 2 B, T 2
guestions. Negative statements.

7.9 International Trade Organizations. Negative | 4 2 2 I13 2
questions. Question tags. Alternative Questions.

Disjunctive Questions

7.10 The WTO. Grammar Revision 4 2 2 YO, T 2
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Unit 8. Money and Banking. The Verb. 48 - 24 24 - 24
Present Tense Forms
8.1 Concept of Money. Types of verbs 4 2 2 I1 2
8.2 Functions of Money: medium of exchange. 4 2 2 Y 2
Regular verbs and Irregular verbs
8.3 Functions of Money: measure of value. 4 2 2 K 2
State verbs and event verbs.
8.4 Functions of Money: store of value. Time, 4 2 2 B, KT 2
tense and aspect. Be, have and have got.
8.5 Types of Money. Present Simple 4 2 2 I1 2
(Indefinite).
8.6 Hard money, soft money and no-money. 4 2 2 I13 2
Present Continuous (Progressive).
8.7 Credit and Debit Cards. Present Simple 4 2 2 K 2
(Indefinite) vs Present Continuous
(Progressive).
8.8 Banking Sector. Time indicators 4 2 2 | YO,PMI' 2
8.9 Types of Banks. State Verbs. 4 2 2 IT 2
8.10 National Bank of Ukraine. Present Perfect 4 2 2 I 2
8.11 Personal Finance. Present Perfect 4 2 2 B, T 2
Continuous.
8.12 Corporate Finance. Present Perfect vs 4 2 2 Y 2
Present Perfect Continuous
Individual Tasks 12 12 13 16
Pazom 3a Il cemectp 180/6 84 96 100
Iliocymkoeuii KOHmpob — eK3amen

I1I cemecTp
Unit 9. Marketers' Key Functions. Past 18 - 6 12 - 9
Forms
9.1 The Concept of Market Analysis. Past Simple| 6 2 4 B, I13 3
(Indefinite). Past Continuous (Progressive)
9.2 Types of Marketing Research. Sales Activity. 6 2 4 Y, T 3
Past Habitual: used to. Have gone to / have been
to/have been in
9.3 Economic Management. Past Perfect. Past 6 2 4 K, TII 3
Perfect Continuous
Unit 10. Marketing Environment. Future 18 - 6 12 - 9
Forms
10.1 The Concept of Marketing Environment. 6 2 4 I, T 3
Future Simple/ Be going to
10.2 Internal Environment. External 6 2 4 113, TJ1 3
Environment. Future Simple/ Present
Continuous. Future Continuous
10.3 Marketing Microenvironment and 6 2 4 1P, B 3
Marketing Macroenvironment. Future Perfect.
Future Perfect Continuous
Unit 11. Product. Classification of Products. 12 4 8 - 6
Modals
11.1What Is Product? Product Life-Cycle. 6 2 4 B, 11 3
Consumer and Industrial Products. Ability (can -
could - be able to). Obligation/ Duty. Probability
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(should/ ought). Necessity (must -have to -
should/ ought — need). Absence of necessity
(needn’t/ don’t have to / don’t need to —didn’t
need to —needn’t have done)

11.2 What Is Brand and Trademark?

Possibility (can - could/ may - might). Permission
(can/ could/ may /might). Request (can/ could/
will/ would/ may/ might). Offers (I"ll/ shall/ can/
could). Suggestions (shall/ can/ could).
Prohibition (mustn’t— can’t). Logical assumption
(must— can’t/ couldn’t). Advice (should/ ought
to/ must). Criticism (should/ ought to). Promise
(will)

V]I, PMI

Unit 12. Price of a Product. The Passive voice

SN

oo

[op}

12.1 What Is Price? Main Aspects of Pricing.
Transformation from Active to Passive. Personal/
impersonal constructions

B, JI

12.2 Pricing Strategies. Special passive
constructions. Have something done. Get
something done. To be done/ being done

o, T

Unit 13. Channels of Distribution and Forms
of Trade. Sequence of Tenses

18

12

13.1 Structures and Types of Channels of
Distribution. Direct speech and reported speech

B, YA

13.2 Direct Marketing. Promotion

I, T

13.3 Types of Middlemen. Reported speech: the
tense change. Reported requests, orders, and
advice. Introductory Verbs

3, T

Unit 14. Target Market and Market
Segmentation. Conditionals

14.1 Mass Market vs. Target Market. Present and
future conditionals

VI, KT

14.2 The Concept and Types of Target
Marketing. Unlikely/ unreal conditions

1, B

14.3 Main Phases of Market Segmentation.
Positioning. Past conditionals.
Mixed conditionals. I wish, if only, it’s time

PMI, I13

Unit 15. Main Advertising Media: Pro et
Contra. Clauses, linking words

18

12

15.1 Main Advertising Media. Comparative
Analysis of Advertising Media. Time clauses.
Clauses of result. Clauses of reason. Clauses of
purpose

B, V]

15.2 How to Choose Advertising Channels?
Clauses of contrast. Clauses of manner

K, TI

15.3 Best Patterns of World's Advertisements.
Relative clauses. Relative adverbs. Identifying /
non-identifying clauses

ILT

Unit 16. Public Relations. Non-finite forms of
the Verb

18

12

16.1 The Concept of Public Relations. The
Infinitive. Forms of the Infinitive and their
meaning

B, I13
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16.2 Cooperation with Mass Media. The 6 2 4 | YO, PMI' 3
Objective infinitive complex

16.3 PR Events and Their Organization. The 6 2 4 I, T 3
Subjective infinitive complex

Unit 17. International Marketing. Participles 18 6 12 - 9
17.1 The Concept and Aims of International 6 2 4 YO, I13 3

Marketing. The Present Participle. The Past
Participle. The Perfect Participle

17.2 Marketing Research in International 6 2 4 I, T 3
Marketing. The Objective Participle complex.
The Subjective Participle complex

17.3 Key Concepts of International Marketing 6 2 4 Y, T/ 3
Unit 18. Marketing Management. The 18 6 12 - 9
Gerund

18.1 What Is Marketing Management? The 6 2 4 YO, I13 3
Present Participle. The Past Participle. The Perfect

Participle

18.2 Goals and Tasks of Marketing Management.| 6 2 4 K, T 3
Complexes with the Gerund

18.3 Current Priorities of Marketing 6 2 4 P, T 3

Management. Syntactical functions of the
Gerund. The Subject. The Predicative. The
Object. The Attribute

12 - - 12 3 16

Pa3zom 3a III cemecTp 180/6 - 56 124 100

Iliocymxoeuit Konmponv — eK3amen

Ilepesiik yMOBHMX MO3HAaYeHb (JOPM KOHTPOJIIO TA OI[IHKA IX y 0aJjiax:

B — BiamoBiap HAa TPAKTUIHUX 3aHATTAX — 1 Oan

V]I — ygactb y nuckycii — 2 6anu

KT — xomn’torepHe TectyBaHHs — 1 Oan

T — TectyBanus — 1 Oan

K - ketic-ctami — 2 6anu

PMI" — poGota B Manux rpymnax — 1 6an

J1 — nonoBigb — 2 6anu

IT — mpe3enTartist — 2 6anu

ITP — npoekt — 2 Ganu

YO - ycue onutyBanusa — 1 6an

13 — mucbMOBI 3aBIaHHs — 2 Oann

TJI — TepMiIHOJIOTTYHHMI AUKTAHT — 1 Gai

I3 — innuBiyanbH1 3aBAaHHS — 16 0ajiB sk cyMa 0ajiiB 3a BUKOHAHHS TaKUX BUJIIB
3aBIaHb:

"kypcu Ha rardopmi Prometheus abo Ha iHImMX ceppicax — 5 Gauis;

"y4acTh y HAYKOBUX 3axojax — 10 Ganis;

" CKJIAJJaHHSI MEHTAJIbHOI KapTH 10 TEMH — 5 OaliB.;

mece — 3 Oanu;

" CKJIQJIJaHHSI TEMAaTUYHOTO CIIOBHUKA — 2 Oamu.
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II. TIPOI'PAMA OCBITHBOI'O KOMIIOHEHTY

Unit 1. Business and entrepreneurship. The Noun

Key Notions of Business. Productive Resources: natural resources, capital, labour,
technology. Profits and Profitability. Competition. Types of Business. Manufacturing
Businesses. Service Businesses. Forms of Business. Sole Proprietorships. Partnerships.
Corporations. Entrepreneurship.

Formation of nouns. Classification of nouns. The Category of Number. Countable and
uncountable nouns. Regular plurals. Compounds. Irregular plurals. Singularia tantum nouns.
Pluralia tantum nouns. Invariable nouns. The Category of Case. Possesive case, of-phrases.

Unit 2. Business organizations and Human Resources. The Article.

Types of Companies. Privately-owned and State-owned Companies. Relationships
between Companies. Holding Company. Conglomerate. Joint Venture. Consortium.
Shareholders, the Management and the Workforce of a Company. The Management Structure
of a Typical Company. Human Resources (HR). Human Resources Department. Human
Resource Management.

Use of articles with common nouns. Use of articles with nouns of material and abstract
nouns. Use of articles with proper nouns (geographical names, names of places, buildings,
public organizations, etc., names of persons). Special difficulties in the use of articles (names
of month and days, seasons, meals, languages). Use of articles with set expressions.

Unit 3. Management and Leadership. The Pronoun

Key Notions of Management. Basic Management Functions. Planning. Organizing.
Directing. Controlling. Leadership. Leadership styles. Autocratic or Authoritarian style.
Participative, or Democratic Style. Laissez-faire, or Free Rein Style. Visionary, Coaching,
Narcissistic, Toxic and other Leadership Styles.

Classification of pronouns. Personal and possessive pronouns. Reflexive pronouns.
Reciprocal pronouns. Demonstrative pronouns. Interrogative pronouns. Indefinite and
negative pronouns. Some, any, all, most, no, none of. Defining pronouns. Both, either, neither;
each, every. Quantitative pronouns. Much/ many, a lot of, (a) little / (a) few.

Unit 4. Economics. Key economic notions. The Adjective.

Key Notions of Economics. Goods and Services. Production. Distribution. Scarcity.
Types of Economic Systems. Microeconomics. Macroeconomics. Key Functions of
Economists.

Adjectives with nouns and verbs; -ed and —ing forms. Order of adjectives; stronger and
weaker meanings. Degrees of comparison of adjectives. Comparative and superlative forms of
adjectives. Comparative structures: as...as, not so..as, the more...the less, the same as, the+
comparitive, so and such, enough and too with adjectives.
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Unit 5. Product, Market and Market Relations. The Adverb.

Customers, consumers and clients. The concept of product. Tangible and Intangible
Products. Core, Actual and Augmented Products. The Concept of a Market. Market orientation.
Demand and Supply. Demanders and Suppliers. Types of Markets. Target Market.

Types of adverb. Adverb and word order. Adverbs of frequency, time, place and manner.
Adverbs of probability, degree, and completeness. Connecting adverbs (so, too, either, neither;
first, next, then, etc; actually, fortunately, etc; only, even). Comparison of adverbs. Adverbs of
degree: quite — rather.

Unit 6. Marketing and Advertising. The Preposition. The Numeral.

The concept of Marketing. The Marketing Mix: Product, Price, Placement, and
Promotion. Additional elements of Marketing mix. The Common Channel of Distribution:
manufacturer — wholesaler — retailer — customer. Advertising. Product Advertising. Service
Advertising. Institutional Advertising. Social Advertising. Advertising Strategies.

General form and use. Prepositions of place. Prepositions of movement. Prepositions of
time. Common prepositional phrases.

Cardinal numerals. Ordinal numerals. Fractions. Expressing quantity, reading figures.
Telling the time, dates, telephone numbers, addresses.

Unit 7. Trade and Commerce. The Sentence. Questions, negatives and answers.

Key Notions of Trade. Producers and Consumers. Forms and Types of Trade. Wholesale
Trade. Retail Trade. B2B Trade. E-commerce. International Trade. International Trade
Organization. The WTO.

The Sentence. Simple / compound/ complex, extended/ unextended sentences. The
Subject. The Predicate. The Object. The Attribute. The Adverbial Modifier. Word order in
statements.

Yes/No questions. Wh-questions. Subject/object questions. Prepositions in wh-
questions. Negative statements. Negative questions. Question tags. Alternative Questions.
Disjunctive Questions.

Unit 8. Money and Banking. The Verb. Present Tense Forms

The Concept of Money. Functions of Money: medium of exchange, measure of value;
store of value. Types of Money: hard money, soft money and no-money. Credit and debit cards.
Banking Sector. Types of Banks. Personal and Corporate Finance. Bank Accounts.

Types of verbs. Regular and irregular verbs. State verbs and event verbs. Time, tense and
aspect. Be, have and have got.

Present Simple (Indefinite). Adverbs of frequency. Present Continuous (Progressive).
State Verbs. Present Perfect. Have been (to) /have been (to). Present Perfect Continuous
(Progressive).

Unit 9. Marketers' Key Functions. Past Tense Forms
Market Analysis. Types of Marketing Research. Sales Activity. Economic Management.
Past Forms. Past Simple (Indefinite). Past Continuous (Progressive). Past Habitual: used
to. Have gone to / have been to / have been in. Past Perfect. Past Perfect Continuous.
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Unit 10. Marketing Environment. Future Tense Forms

The Concept of Marketing Environment. Internal (Endogenous) Environment. External
(Exogenous) Environment. What Is Marketing Microenvironment? What Is Marketing
Macroenvironment?

Future Forms. Future Simple/ Be Going to. Future Simple/ Present Continuous. Future
Continuous. Future Perfect. Future Perfect Continuous. Future-in-the Past tense forms. Other
ways of expressing future: constructions: be about+ infinitive, be on the point + -ing form, be
due to + infinitive, be sure to/ be certain to/ be bound to + infinitive, to be (un)likely to +
infinitive, to be sure to + infinitive.

Unit 11. Product. Classification of Products. Modals

What Is Product? Product Life-Cycle. Consumer and Industrial Products. What Is Brand
and Trademark?

Modals. Ability (can - could - be able to). Obligation/ Duty. Probability (should/ ought).
Necessity (must -have to - should/ ought — need). Absence of necessity (needn’t/ don’t have to
/ don’t need to — didn’t need to — needn’t have done). Possibility (can - could/ may - might).
Permission (can/ could/ may /might). Request (can/ could/ will/ would/ may/ might). Offers (I’ll/
shall/ can/ could). Suggestions (shall/ can/ could). Prohibition (mustn’t — can’t). Logical
assumption (must — can’t/ couldn’t). Advice (should/ ought to/ must). Criticism (should/ ought
to). Promise (will). Expressions similar to modal verbs.

Unit 12. Price of a Product. The Passive voice

What Is Price? Main Aspects of Pricing. Pricing Strategies.

The Passive Voice. Transformation from Active to Passive. Personal/ impersonal
constructions. Special passive constructions. Have something done. Get something done. To be
done/ being done.

Unit 13. Channels of Distribution and Forms of Trade. Sequence of Tenses.

Structures and Types of Channels of Distribution. Direct Marketing. Promotion. Types of
Middlemen.

Sequence of Tenses. Direct speech and reported speech. Reported speech: person, place
and time. Reported statements. Reported questions. Reported speech: the tense change.
Reported requests, orders, and advice. Introductory Verbs.

Unit 14. Target market and Market Segmentation. Conditionals

Mass Market vs. Target Market. The Concept and Types of Target Marketing. Main
Phases of Market Segmentation. Positioning. .

Conditionals. Present and future conditionals. Unlikely/ unreal conditions. Past
conditionals. Mixed conditionals. I wish, if only, it’s time.

Unit 15. Main Advertising Media: Pro et Contra. Clauses, linking words.
Main Advertising Media. How to Choose Advertising Channels? Comparative
Analysis of Advertising Media. Best Patterns of World's Advertisements.
Clauses, linking words. Time clauses. Clauses of result. Clauses of reason. Clauses of
purpose. Clauses of contrast. Clauses of manner. Relative clauses. Relative adverbs. Identifying
/ non-indentifying clauses.
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Unit 16. Public Relations. The Infinitive
The Concept of Public Relations. Cooperation with mass Media. PR Events and Their
Organization. Reputation Management.
Non-finite forms of the Verb. The Infinitive. Forms of the Infinitive and their meaning.
The Objective infinitive complex. The Subjective infinitive complex.

Unit 17. International Marketing. Participles

The Concept and Aims of International Marketing. Enterprise Activity
Globalization. Marketing Research in International Marketing. Key Concepts of International
Marketing.

Participles. The Present Participle. The Past Participle. The Perfect Participle. The
Objective Participle complex. The Subjective Participle complex. The Absolute Participle
complex.

Unit 18. Marketing Management. The Gerund

What Is Marketing Management? Goals and Tasks of Marketing Management. Current
Priorities of Marketing Management. Marketing in a New Millennium.

The Gerund. Complexes with the Gerund. Inversion. Stylistic Use of Word Order.
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CTpyKTypa OCBITHHOI0 KOMIIOHEHTY

PoGounii
Pe3yabrar . . yac
HaBuyaabHa JIAJIBHICTH
HaBYaHHSA CTYACHTA,
roj.
I cemecTp
Unit 1. Business and Entrepreneurship. The Noun 10/20
knowledge of topical Practical lesson 1. 2
vocabulary; 1. Key Notions of Business.
ability to use 2. Formation of nouns.
grammatical resources | 3. Classification of nouns.
of the language; References: 1, 2, 4,5, 6
understanding different Recommended materials: 7, 8, 10, 12, 15, 19, 29
aspects of language Internet sources: 31, 32, 33
behaviour Self-study: 4
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
correct use of topical Practical lesson 2. 2
vocabulary; 1. Productive Resources.
practising and 2. The Category of Number.
memorizing References: 1, 2,4, 5,6
grammatical Recommended materials: 7, 8, 10, 12, 15, 19, 29
rules Internet sources: 31, 32, 33
Self-study: 4
doing grammar exercises;
reading and translating texts on the topic
understanding and Practical lesson 3. 2
interpreting different 1. The Profits and Profitability.
aspects of culture and 2. Competition.
language behaviour in | 3. Regular plurals.
the world of work; 4. Compounds.
ability to use 5. Irregular plurals
grammatical resources References: 1, 2,4, 5,6
of the language Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 4. 2

of the organization of
the meaning of
grammatical
elements;
understanding of
logical relations

O wpN -

. Types of Business.

. Manufacturing Businesses.
. Service Businesses

. Singularia tantum.

. Pluralia Tantum.

References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
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Self-study: 4
studying thematic information; preparing
presentations on the topic;
developing grammatical skills;
analyzing grammar rules
ability to use lexical Practical lesson 5. 2
and grammatical 1. Forms of Business.
resources of the 2. Sole Proprietorships.
language; 3. Partnerships.
knowledge of topical 4. Corporations.
vocabulary 5.Category of Case.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 10, 12, 15, 19, 29
Internet sources: 31, 32, 33
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
Unit 2. Business Organizations and Human Resources. The Article 10/20
awareness and control Practical lesson 6. 2
of the organization of 1. Types of Companies.
the meaning of 2. Privately-owned and State-owned Companies.
grammatical 3. The Article.
elements; References: 1, 2,4, 5,6
understanding of Recommended materials: 7, 8, 12, 13, 14, 15,
logical relations 20, 21, 29, 30
(entailment, Internet sources: 31, 32, 33
presupposition, Self-study: 4
implicature, etc.) doing grammar exercises;
reading and translating texts on the theme
understanding and Practical lesson 7. 2
interpreting different 1. Relationships between Companies.
aspects of culture and 2. Holding Company.
language behaviour in | 3. Conglomerate.
the world of work 4. Joint Venture.
5. Consortium.
6. Use of articles with common and abstract nouns.
7. Use of articles with nouns of material.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15,
20, 21, 29, 30
Internet sources: 31, 32, 33
Self-study: 4

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options
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ability to use lexical
and grammatical
resources of the
language;

knowledge of topical
vocabulary

Practical lesson 8.

Shareholders.

Management .

Workforce of a Company.

Use of articles with proper nouns (geographical
names, names of places, buildings, public
organizations, etc., names of persons).
References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
20, 21, 29, 30

Internet sources: 31, 32, 33

AwnhE

Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
understanding and Practical lesson 9. 2
interpreting different 1. The Management Structure of a Typical
aspects of culture and Company.
language behaviour in 2. Special difficulties in the use of articles (names
the world of work; of month and days, seasons, meals, languages).
ability to use References: 1, 2, 4,5, 6
grammatical resources Recommended materials: 7, 8, 12, 13, 14, 15,
of the language 20, 21, 29, 30
Internet sources: 31, 32, 33
Self-study: 4
preparing presentations on the topic;
activating topical vocabulary;
revising grammar rules;
developing speaking skills
correct use of topical Practical lesson 10. 2
vocabulary; 1. Human Resources Department.
practising and 2. Human Resources Management.
memorizing 3. Use of articles with set expressions.
grammatical References: 1, 2, 4,5, 6
rules Recommended materials: 7, 8, 12, 13, 14, 15,
20, 21, 29, 30
Internet sources: 31, 32, 33
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating texts on the theme
Unit 3. Management and Leadership. The Pronoun 18/36
awareness and control Practical lesson 11. 2

of the organization of
the meaning of
grammatical
elements;
understanding of
logical relations

1. Key Notions of Management.
2. Classification of pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41
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(entailment,
presupposition,
implicature, etc.)

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills

gain in depth the
knowledge of the
topical vocabulary;
practicing and
memorizing
grammatical

rules

Practical lesson 12.

1. Basic Management Functions.

2. Personal and possessive pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

correct use of topical
vocabulary;
practising and
memorizing
grammatical

rules

Practical lesson 13.
1. Planning and Organizing Functions.
2. Reflexive pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:
doing grammar exercises; reading and
translating a newspaper article on the topic

ability to reproduce and
produce effectively
topical vocabulary in
oral and writing

Practical lesson 14.
1. Directing and Controlling Functions.
2. Reciprocal pronouns.

References: 1, 2,4, 5,6

speech; Recommended materials: 7, 8, 11, 12, 13, 14,

practising and 15, 19, 20, 21, 27, 29, 30

memorizing Internet sources: 31, 32, 33, 35, 41

grammatical Self-study:

rules writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options

ability to use Practical lesson 15.

grammatical resources
of the language;
understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work

1. Leadership.
2. Leadership styles.
3. Interrogative pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on
the theme
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correct use of topical
vocabulary;
practising and
memorizing
grammatical

rules

Practical lesson 16.
1. Autocratic or Authoritarian leadership style.
2. Demonstrative pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources; preparing presentations on the
topic

understanding of
logical relations ;
awareness and control
of the organization of
the meaning of
grammatical

elements

Practical lesson 17.
1. Participative or Democratic leadership style.
2. Indefinite pronouns.
3. Negative pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

ability to identify,
evaluate and synthesize
topical information;
ability to use
grammatical resources
of the language

Practical lesson18.
1. Laissez-fair or Free Rein leadership style.
2. Pronouns some, any, all, most, no, none of.
3. Defining pronouns.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical resources
of the language

Practical lesson 19.

1. Visionary, Coaching, Narcissistic, Toxic
leadership styles.

2. Quantitative pronouns.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 11, 12, 13, 14,
15, 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 35, 41
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Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options; preparing presentations on the
topic
Unit 4. Economics. Key Economic Notions. The Adjective. Comparative
. C 18/36
and Superlative forms of adjectives
awareness and control Practical lesson 20. 2
of the organization of 1. Key Notions of Economics.
the meaning of 2. Adjectives with nouns .
grammatical References: 1, 2, 4,5, 6
elements; Recommended materials: 7, 8, 12, 13, 14, 15,
understanding of 19, 20, 21, 27, 29, 30
logical relations Internet sources: 31, 32, 33, 34, 35, 38
(entailment, Self-study: 4
presupposition, activating topical vocabulary;
implicature, etc.) revising grammar rules;
developing speaking skills
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Goods and Services.
ability to use 2. Adjectives with verbs.
grammatical resources References: 1, 2,4, 5,6
of the language; Recommended materials: 7, 8, 12, 13, 14, 15,
awareness and proper 19, 20, 21, 27, 29, 30
use of categories, Internet sources: 31, 32, 33, 34, 35, 38
structures and Self-study: 4
processes analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources
correct use of topical Practical lesson 22. 2
vocabulary; 1. Production.
practising and 2. Distribution.
memorizing 3. —ed and —ing forms of adjectives.
grammatical References: 1, 2, 4,5, 6
rules Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
gain in depth the Practical lesson 23. 2

knowledge of the
topical vocabulary;
practising and
memorizing
grammatical

rules

1. The Notion of Scarcity.

2. Order of adjectives; stronger and weaker
meaning.
References: 1, 2, 4,5, 6
Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
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Self-study:

doing grammar exercises;

reading and translating a newspaper article on
the topic

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical resources
of the language

Practical lesson 24.

1. Types of Economic Systems.
2. Degrees of Comparison of Adjectives.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

preparing presentations on the topic

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

ability to use topical
vocabulary and
grammatical resources
of the language;
awareness and proper
use of categories,
structures and
processes

Practical lesson 25.

1. Microeconomics.
2. Comparative and Superlative Adjective Forms.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

writing notes conveying complex professionally
relevant information;

rendering articles;

summarizing a wide range of factual
information

capability to apply
effectively the acquired
knowledge of topical
information to the
appropriate situation

Practical lesson 26.

1. Macroeconomics.
2. Comparative structures: as...as, not so...as, the

more...the less, the same as with adjectives.
References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38

Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

understanding of
logical relations ;
awareness and control
of the organization of
the meaning of
grammatical
elements;

Practical lesson 27.

1. Domestic Economy.
2. The structures: the +comparative, so and such,

enough and too with adjectives.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
19, 20, 21, 27, 29, 30

Internet sources: 31, 32, 33, 34, 35, 38
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Self-study:

activating topical vocabulary;
revising grammar rules;

developing speaking skills; preparing
presentations on the topic

ability to identify, Practical lesson 28. 2
evaluate and synthesize | 1. Key Functions of Economists .
topical information; 2. Duties of Managers.
ability to use References: 1, 2,4, 5, 6
grammatical resources Recommended materials: 7, 8, 12, 13, 14, 15,
of the language 19, 20, 21, 27, 29, 30
Internet sources: 31, 32, 33, 34, 35, 38
Self-study: 4
doing grammar exercises;
reading and translating a newspaper article on
the theme
Individual Tasks 12
Pa3om 3a I cemecTp 180
II cemecTp
Unit 1. Product, Market and Market Relations. The Adverb 20/20
knowledge of topical Practical lesson 1. 2
vocabulary; 1. Customers, Consumers and Clients.
ability to use lexical 2. Word Order.
and grammatical References: 1, 2, 4,5, 6
resources of the Recommended materials: 7, 8, 12, 13, 14, 15,
language 17,19, 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
knowledge of topical Practical lesson 2. 2
vocabulary; 1. The Concept of Product.
ability to use lexical 2. Types of adverb.
and grammatical References: 1, 2,4, 5,6
resources of the Recommended materials: 7, 8, 12, 13, 14, 15,
language 17, 19, 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
gain in depth the Practical lesson 3. 2

knowledge of the
topical vocabulary;
practicing and
memorizing
grammatical

rules

1.
2.

Tangible products.
Intangible Products.

3. Adverbs of frequency, time.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
17, 19, 23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
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Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

ability to use topical
vocabulary and
grammatical
resources of the
language;

awareness and proper
use of categories,
structures and
processes

Practical lesson 4.

1. Core, Actual and Augmented Products.
2. Adverbs of place and manner.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
17,19, 23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

ability to identify,
evaluate and
synthesize topical
information; ability to
use grammatical
resources of the
language

Practical lesson 5.

1. The Concept of a Market.
2. Adverbs of probability and completeness.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
17, 19, 23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources; preparing presentations on the
topic

knowledge of topical
vocabulary;

ability to use lexical
and grammatical
resources of the
language

Practical lesson 6.

. Market Orientation.
. Grammar Exercises.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
17,19, 23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work

[EEN

Practical lesson 7.

. The Concept of Demand.
. Connecting adverbs.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 12, 13, 14, 15,
17, 19, 23, 26

Internet sources: 31, 32, 33, 36, 39, 40, 42, 45

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills
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awareness and control
of the organization of
the meaning of
grammatical
elements;
understanding of

Practical lesson 8.
1. The Concept of Supply.
2. Adverbs of degree.
3. Comparison of adverbs.
References: 1, 2,4, 5, 6
Recommended materials: 7, 8, 12, 13, 14, 15,

logical relations 17,19, 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
awareness and control Practical lesson 9. 2
of the organization of | 1. Types of Markets.
the meaning of 2. Adverbs/adjectives.
grammatical References: 1, 2, 4,5, 6
elements; Recommended materials: 7, 8, 12, 13, 14, 15,
understanding of 17,19, 23, 26
logical relations Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts
capability to apply Practical lesson 10. 2
effectively the 1. Target Market.
acquired knowledge | 2. Grammar Revision.
of topical References: 1, 2,4, 5, 6
information to the Recommended materials: 7, 8, 12, 13, 14, 15,
appropriate situation 17,19, 23, 26
Internet sources: 31, 32, 33, 36, 39, 40, 42, 45
Self-study: 2
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
Unit 2. Marketing and Advertising. The Preposition. The Numeral 20/20
knowledge of topical Practical lesson 11. 2
vocabulary; 1. The Concept of Marketing.
ability to use 2. Prepositions. General forms and use.
grammatical References: 1, 2, 3,4,5, 6
resources of the Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
language; 23, 24, 26
ability to lexical Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
resources of the Self-study: 2

language

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on
the theme
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understanding of
logical relations ;
awareness and control
of the organization of
the meaning of
grammatical

elements

Practical lesson 12.

1. The Marketing Mix (four Ps).

2.

Prepositions of place.

References: 1, 2, 3,4, 5,6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23,24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources; preparing reports on the topic

capability to apply
effectively the
acquired knowledge
of topical
information to the
appropriate situation

N -

Practical lesson 13.

. Product as an Element of Marketing.
. Price as an Element of Marketing.
. Prepositions of movement.

References: 1, 2, 3,4, 5,6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts

awareness and proper
use of categories,
structures and
processes

N

Practical lesson 14.

. Placement as an Element of Marketing Mix.
. Promotion as an Element of Marketing Mix.
. Prepositions of time.

References: 1, 2, 3,4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:
studying thematic information; developing
grammatical skills; analyzing grammar rules

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work

Practical lesson 15.

1. Additional Elements of Marketing Mix (eight
Ps).

2.

Common Prepositional Phrases.

References: 1, 2, 3,4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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ability to identify,
evaluate and
synthesize topical
information; ability to
use grammatical
resources of the
language

Practical lesson 16.

. Common Channel of Distribution:

manufacturer-wholesaler-retailer-customer.

. Grammar Revision.

References: 1, 2, 3,4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

doing grammar exercises;

reading and translating texts on the topic;
developing speaking skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical
resources of the
language

A OLOWN P

Practical lesson 17.

. Advertising.

. Product Advertising.

. The Numeral.

. Cardinal and Ordinal Numerals.

References: 1, 2, 3,4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts

awareness and control
of the organization of
the meaning of
grammatical
elements;
understanding of
logical relations

A OWOWN P

Practical lesson 18.

. Service Advertising.

. Institutional Advertising.

. Fractions.

. Expressing quantity, reading figures.

References: 1, 2, 3,4,5, 6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources

ability to identify,
evaluate and
synthesize topical
information; ability to
use grammatical
resources of the
language

1.
2.

Practical lesson 19.

Social Advertising.

Telling the time, dates, telephone numbers,
addresses.

References: 1, 2, 3,4, 5,6

Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
23, 24, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 45

33




Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
capability to apply Practical lesson 20. 2
effectively the 1. Advertising Strategies.
acquired knowledge | 2. Grammar Revision.
of topical References: 1, 2, 3,4,5, 6
information to the Recommended materials: 7, 8, 10, 12, 15, 17, 18, 19,
appropriate situation 23,24, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 45
Self-study: 2
preparing presentations on the topic;
writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials
Unit 3. Trade and Commerce. Word formation. The Sentence. 20/20
Questions, negatives and answers
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Key Notions of Trade.
ability to use 2. Word formation.
grammatical 3. Productive and unproductive affixes.
resources of the References: 1, 2,4, 5,6
language; Recommended materials: 7, 8, 10, 12, 14, 17,
awareness and proper 18, 19, 22, 23, 25, 26
use of categories, Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
structures and 45
processes Self-study: 2
activating topical vocabulary;
revising grammar rules;
developing speaking skills
ability to use topical Practical lesson 22. 2
vocabulary and 1. Producers and Consumers.
grammatical 2. The Sentence.
resources of the 3. Simple / compound/ complex, extended/
language; unextended sentences.
awareness and proper References: 1, 2, 4,5, 6
use of categories, Recommended materials: 7, 8, 10, 12, 14, 17,
structures and 18, 19, 22, 23, 25, 26
processes Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45
Self-study: 2

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources; preparing reports on the topic
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gain in depth the
knowledge of the
topical vocabulary;
practicing and
memorizing
grammatical

rules

A WN R

Practical lesson 23.

. Forms and Types of Trade.
. The Subject.

. The Predicate.

. The Object.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules

capability to apply
effectively the
acquired knowledge
of topical
information to the
appropriate situation

Practical lesson 24.

1. Wholesale Trade.

2.

The Attribute.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical
resources of the
language

1.

Practical lesson 25.
Retail Trade.

2. The Adverbial Modifier.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

revising grammar rules;

developing speaking skills;

writing notes conveying complex relevant
information to academic and professional
addressees

ability to reproduce
and produce
effectively topical
vocabulary in oral
and writing speech;
practicing and
memorizing
grammatical

Practical lesson 26.

1. B2B Trade.
2. Word Order in Different Types of Sentences.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45
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rules

Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical
resources of the
language

A OWN PR

Practical lesson 27.

. E-commerce.

. Yes/No questions.

. Wh-questions.

. Subject/object questions..

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on
the topic

awareness and control
of the organization of
the meaning of
grammatical
elements;
understanding of
logical relations
(entailment,
presupposition,
implicature, etc.)

[EEN

Practical lesson 28.

. International Trade.
. Prepositions in wh-questions.
. Negative statements.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

developing grammatical skills;
analyzing grammar rules;

developing reading and speaking skills

ability to identify,
evaluate and
synthesize topical
information; ability to
use grammatical
resources of the
language

O wpNE

Practical lesson 29.

. International Trade Organizations.
. Negative questions.

. Question tags.

. Alternative Questions.

. Disjunctive Questions.

References: 1, 2, 4,5, 6

Recommended materials: 7, 8, 10, 12, 14, 17,
18, 19, 22, 23, 25, 26

Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45

Self-study:

doing grammar exercises;

reading and translating a newspaper article on
the theme
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knowledge of topical Practical lesson 30. 2
vocabulary; 1. The WTO.
ability to use 2. Grammar Revision.
grammatical References: 1, 2, 4,5, 6
resources of the Recommended materials: 7, 8, 10, 12, 14, 17,
language 18, 19, 22, 23, 25, 26
Internet sources: 31, 32, 33, 36, 37, 39, 40, 41,
45
Self-study: 2
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
Unit 4. Money and Banking. The Verb. Present Tense Forms 24/24
knowledge of topical Practical lesson 31. 2
vocabulary; 1. Concept of Money.
ability to use 2. Types of verbs.
grammatical References: 2, 4,5, 6
resources of the Recommended materials: 7, 8, 9, 12, 13, 15, 16,
language 19, 28, 29, 30
Internet sources: 31, 32, 38, 41
Self-study: 2
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the topic
gain in depth the Practical lesson 32. 2
knowledge of the 1. Functions of Money: medium of exchange.
topical vocabulary; 2. Regular verbs and Irregular verbs.
practicing and References: 2, 4,5, 6
memorizing Recommended materials: 7, 8, 9, 12, 13, 15, 16,
grammatical 19, 28, 29, 30
rules Internet sources: 31, 32, 38, 41
Self-study: 2
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
capability to apply Practical lesson 33. 2
effectively the 1. Functions of Money: measure of value.
acquired knowledge | 2. State verbs and event verbs.
of topical References: 2, 4,5, 6
information to the Recommended materials: 7, 8, 9, 12, 13, 15, 16,
appropriate situation 19, 28, 29, 30
Internet sources: 31, 32, 38, 41
Self-study: 2

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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ability to use topical
vocabulary and
grammatical
resources of the
language;

awareness and proper
use of categories,
structures and
processes

Practical lesson 34.

. Functions of Money: store of value.
. Time, tense and aspect. Be, have and have got.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

learning topical vocabulary; revising grammar
rules and doing grammar tasks; developing
writing skills

awareness and proper
use of categories,
structures and
processes; ability to
use topical
vocabulary and
grammatical
resources of the
language

Practical lesson 35.

1. Types of Money.
2. The Present Simple Tense.
3. Adverbs of Frequency.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

analyzing grammar rules and doing grammar
tasks; developing the ability to collect
information on the topic from specialized
Internet sources; preparing presentations on the
topic

ability to identify,
evaluate and
synthesize topical
information; ability to
use grammatical
resources of the
language

Practical lesson 36.

. Hard Money, Soft Money, No-Money.
. Present Continuous.

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

studying thematic information; developing
grammatical skills;

analyzing grammar rules

understanding of
logical relations ;
awareness and control
of the organization of
the meaning of
grammatical

elements

Practical lesson 37.

1. Credit and Debit Cards.
2. Present Simple (Indefinite) and Present

Continuous (Progressive).

References: 2, 4,5, 6

Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30

Internet sources: 31, 32, 38, 41

Self-study:

rendering articles and authentic materials;
summarizing a wide range of factual academic
and specialism-related texts
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control of the
organization of the
meaning of
grammatical
elements;
understanding of
logical relations
(entailment,
presupposition,
implicature, etc.)

Practical lesson 38.
1. Banking Sector.
2. Time indicators.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:

doing grammar exercises;

reading and translating a newspaper article on
the topic; developing speaking skills

understanding and
interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical
resources of the
language

Practical lesson 39.
1. Types of Banks.
2. State Verbs.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the topic; developing speaking skills

correct use of topical
vocabulary;
practicing and
memorizing
grammatical

rules

Practical lesson 40.
1. National Bank of Ukraine.
2. Present Perfect.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:

doing grammar tasks; developing the ability to
collect information on the topic from specialized
Internet sources; preparing reports on the topic

ability to use topical
vocabulary and
grammatical
resources of the
language;

awareness and proper
use of categories,
structures and
processes

Practical lesson 41.
1. Personal Finance.
2. Present Perfect Continuous.
References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30
Internet sources: 31, 32, 38, 41

Self-study:

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options
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awareness and proper Practical lesson 42. 2
use of categories, 1. Corporate Finance.
structures and 2. Present Perfect and Present Perfect Continuous.
processes References: 2, 4,5, 6
Recommended materials: 7, 8, 9, 12, 13, 15, 16,
19, 28, 29, 30
Internet sources: 31, 32, 38, 41
Self-study: 2
writing notes and memos conveying complex
relevant information to academic and
professional addressees,
rendering articles and authentic materials
Individual Tasks 12
Pa3om 3a II cemecTp 180
111 cemecTp
Unit 1. Marketers' Key Functions. Past Forms 6/12
knowledge of topical Practical lesson 1. 2
vocabulary; 1. The Concept of Market Analysis.
ability to use 2. Past Simple (Indefinite).
grammatical 3. Past Continuous (Progressive).
resources of the References: 2, 3, 4,5, 6
language; Recommended materials: 7, 8, 9, 10, 14, 17, 18,
awareness and proper 23, 24, 26
use of categories, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
structures and Self-study: 4
processes activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 2. 2
of the organization of | 1. Types of Marketing Research.
the meaning of 2. Sales Activity.
grammatical 3. Past Habitual.
elements; References: 2, 3,4, 5, 6
understanding of Recommended materials: 7, 8, 9, 10, 14, 17, 18,
logical relations 23, 24, 26
(entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4
implicature, etc.) writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options
understanding and Practical lesson 3. 2

interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical

N

. Economic Management.
. Past Perfect.
. Past Perfect Continuous.

References: 2, 3, 4,5, 6

Recommended materials: 7, 8, 9, 10, 14, 17, 18,
23,24, 26

Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
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resources of the Self-study: 4
language writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
Unit 2. Marketing Environment. Future Forms 6/12
awareness and control Practical lesson 4. 2
of the organization of | 1. The Concept of Marketing Environment.
the meaning of 2. Future Simple.
grammatical 3. The construction to be going to.
elements; References: 2, 3, 4,5, 6
understanding of Recommended materials: 7, 8, 9, 10, 14, 17, 18,
logical relations 23, 24, 26
(entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4
implicature, etc.) preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
knowledge of topical Practical lesson 5. 2
vocabulary; 1. Internal (Endogenous) Environment.
ability to use 2. External (Exogenous) Environment.
grammatical 3. Future Simple / Present Continuous.
resources of the 4. Future Continuous.
language; References: 2, 3, 4,5, 6
awareness and proper Recommended materials: 7, 8, 9, 10, 14, 17, 18,
use of categories, 23, 24, 26
structures and Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
processes Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 6. 2
of the organization of | 1. Marketing Microenvironment.
the meaning of 2. Marketing Macroenvironment.
grammatical 3. Future Perfect.
elements; 4. Future Perfect Continuous.
understanding of References: 2, 3,4, 5,6
logical relations Recommended materials: 7, 8, 9, 10, 14, 17, 18,
(entailment, 23, 24, 26
presupposition, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
implicature, etc.) Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options
Unit 3. Product. Classification of Products. Modals 4/8
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knowledge of topical Practical lesson 7. 2
vocabulary; 1. What is Product?
ability to use 2. Product Life-Cycle.
grammatical 3. Consumer and Industrial Products
resources of the 4. Ability.
language; 5. Obligation / Duty.
awareness and proper | 6. Probability.
use of categories, 7. Necessity. Absence of necessity.
structures and References: 2, 3, 4, 5, 6
processes Recommended materials: 7, 8, 9, 10, 12, 14, 17,
18, 23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
awareness and control Practical lesson 8. 2
of the organization of | 1. What is a Brand?
the meaning of 2. What Is a Trademark?
grammatical 3. Possibility. Permission.
elements; 4. Request. Offers. Suggestions.
understanding of 5. Prohibition. Logical assumption.
logical relations 6. Advice. Criticism. Promise.
(entailment, References: 2, 3, 4,5, 6
presupposition, Recommended materials: 7, 8, 9, 10, 12, 14, 17,
implicature, etc.) 18, 23, 24, 26
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
Unit 4. Price of a Product. The Passive voice 4/8
understanding and Practical lesson 9. 2
interpreting different 1. What Is Price?
aspects of culture and | 2. Main Aspects of Pricing.
language behaviour in | 3. Transformation from Active to Passive.
the world of work; 4. Personal / Impersonal Constructions.
ability to use References: 2, 3,4, 5, 6
grammatical Recommended materials: 7, 8, 9, 10, 12, 14, 17,
resources of the 18, 23, 24, 26
language Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4

writing study and specialism- related essays to
develop an argument;

explaining advantages and disadvantages of
various options
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knowledge of topical Practical lesson 10. 2
vocabulary; 1. Pricing Strategies.
ability to use 2. Special Passive Constructions.
grammatical References: 2, 3, 4,5, 6
resources of the Recommended materials: 7, 8, 9, 10, 12, 14, 17,
language; 18, 23, 24, 26
awareness and proper Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
use of categories, Self-study: 4
structures and preparing reports on the topic;
processes doing grammar exercises;
reading and translating a newspaper article on
the theme
Unit 5. Channels of Distribution and Forms of Trade. Sequence of 6/12
Tenses
knowledge of topical Practical lesson 11. 2
vocabulary; 1. Structures of Channels of Distribution.
ability to use 2. Types of Channels of Distribution.
grammatical 3. Direct Speech.
resources of the 4. Reported Speech.
language; References: 2, 3, 4,5, 6
awareness and proper Recommended materials: 7, 8, 9, 10, 12, 14, 17,
use of categories, 18, 23, 24, 26
structures and Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
processes Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 12. 2
of the organization of | 1. Direct Marketing.
the meaning of 2. Promotion.
grammatical 3. Reported Statements.
elements; 4. Reported Questions.
understanding of References: 2, 3, 4,5, 6
logical relations Recommended materials: 7, 8, 9, 10, 12, 14, 17,
(entailment, 18, 23, 24, 26
presupposition, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
implicature, etc.) Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
knowledge of topical Practical lesson 13. 2

vocabulary;

ability to use
grammatical
resources of the
language;

awareness and proper
use of categories,
structures and
processes

agrwNOE

Types of Middlemen.

Wholesale Trade.

Retail Trade.

Reported speech: the tense change.

Reported requests, orders, and advice.
References: 2, 3,4, 5, 6

Recommended materials: 7, 8, 9, 10, 12, 14, 17,
18, 23, 24, 26

Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
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Self-study: 4
writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
Unit 6. Target Market and Market Segmentation. Conditionals 6/12
understanding and Practical lesson 14. 2
interpreting different 1. Mass Market.
aspects of culture and 2. Target Market.
language behaviour in 3. Present and Future Conditionals.
the world of work; References: 2, 3, 4,5, 6
ability to use Recommended materials: 7, 8, 9, 10, 14, 17, 18,
grammatical resources 23, 24, 26
of the language Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
knowledge of topical Practical lesson 15. 2
vocabulary; 1. The Concept of Target Marketing.
ability to use 2. Types of Target Markets.
grammatical resources 3. Unlikely / Unreal Conditions.
of the language; References: 2, 3, 4,5, 6
awareness and proper Recommended materials: 7, 8, 9, 10, 14, 17, 18,
use of categories, 23, 24, 26
structures and Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
processes Self-study: 4
activating topical vocabulary;
revising grammar rules;
developing speaking skills
awareness and control Practical lesson 16. 2
of the organization of 1. Main Phases of Market Segmentation.
the meaning of 2. Past Conditionals.
grammatical 3. Mixed Conditionals.
elements; References: 2, 3, 4,5, 6
understanding of Recommended materials: 7, 8, 9, 10, 14, 17, 18,
logical relations 23, 24, 26
(entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4
implicature, etc.) writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options
Unit 7. Main Advertising Media: Pro et Contra. Clauses, linking 6/12

words
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understanding and Practical lesson 17. 2
interpreting different | 1. Main Advertising Media.
aspects of culture and | 2. Comparative Analysis of Advertising Media.
language behaviour in | 3. Time Clauses. Clauses of Result.
the world of work; 4. Clauses of Reason. Clauses of Purpose.
ability to use References: 2, 3, 4,5, 6
grammatical Recommended materials: 7, 8, 9, 10, 14, 17, 18,
resources of the 23, 24, 26
language Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
knowledge of topical Practical lesson 18. 2
vocabulary; 1. How to Choose Advertising Channels?
ability to use 2. Clauses of Contrast.
grammatical 3. Clauses of Manner.
resources of the References: 2, 3, 4,5, 6
language; Recommended materials: 7, 8, 9, 10, 14, 17, 18,
awareness and proper 23, 24, 26
use of categories, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
structures and Self-study: 4
processes writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options
awareness and control Practical lesson 19. 2
of the organization of | 1. Best Patterns of World's Advertisements.
the meaning of 2. Relative Adverbs.
grammatical 3. Identifying / Non-identifying Clauses.
elements; References: 2, 3,4, 5,6
understanding of Recommended materials: 7, 8, 9, 10, 14, 17, 18,
logical relations 23, 24, 26
(entailment, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
presupposition, Self-study: 4
implicature, etc.) activating topical vocabulary;
preparing presentations on the topic;
revising grammar rules;
developing speaking skills
Unit 8. Public Relations. Non-finite forms of the Verb 6/12
understanding and Practical lesson 20. 2

interpreting different
aspects of culture and
language behaviour in
the world of work;
ability to use
grammatical

1. The Concept of Public Relations.

2. The Infinitive.

3. Forms of the Infinitive and Their Meaning.
References: 2, 3, 4,5, 6
Recommended materials: 8, 9, 14, 17, 18, 23,
24
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
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resources of the Self-study: 4
language writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
knowledge of topical Practical lesson 21. 2
vocabulary; 1. Cooperation with Mass Media.
ability to use 2. The Objective Infinitive Complex.
grammatical References: 2, 3, 4,5, 6
resources of the Recommended materials: 8, 9, 14, 17, 18, 23,
language; 24
awareness and proper Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
use of categories, Self-study: 4
structures and enriching thematic vocabulary;
processes developing grammatical skills;
analyzing grammar rules
awareness and control Practical lesson 22. 2
of the organization of | 1. PR Events and Their Organization.
the meaning of 2. The Subjective Infinitive Complex.
grammatical References: 2, 3, 4,5, 6
elements; Recommended materials: 8, 9, 14, 17, 18, 23,
understanding of 24
logical relations Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
(entailment, Self-study: 4
presupposition, doing grammar exercises;
implicature, etc.) reading and translating a newspaper article on
the topic
Unit 9. International Marketing. Participles 6/12
knowledge of topical Practical lesson 23. 2
vocabulary; 1. The Concept and Aims of International
ability to use Marketing.
grammatical 2. The Present Participle.
resources of the 3. The Past Participle.
language; 4. The Perfect Participle.
awareness and proper References: 2, 3, 4,5, 6
use of categories, Recommended materials: 8, 9, 14, 17, 18, 23,
structures and 24
processes Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4

activating topical vocabulary;
revising grammar rules;
developing speaking skills
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understanding and Practical lesson 24. 2
interpreting different 1. Marketing Research and International
aspects of culture and Marketing.
language behaviour in | 2. The Objective Participle Complex.
the world of work; 3. The Subjective Participle Complex.
ability to use References: 2, 3, 4,5, 6
grammatical Recommended materials: 8, 9, 14, 17, 18, 23,
resources of the 24
language Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on
the theme
awareness and control Practical lesson 25. 2
of the organization of | 1. Key Concepts of International Marketing.
the meaning of 2. The Absolute Participle Complex.
grammatical References: 2, 3, 4,5, 6
elements; Recommended materials: 8, 9, 14, 17, 18, 23,
understanding of 24
logical relations Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
(entailment, Self-study: 4
presupposition, enriching thematic vocabulary;
implicature, etc.) developing grammatical skills;
analyzing grammar rules
Unit 10. Marketing Management. The Gerund 6/12
knowledge of topical Practical lesson 26. 2
vocabulary; 1. What is Marketing Management?
ability to use 2. Forms of Gerund and Its Features.
grammatical resources References: 2, 3, 4,5, 6
of the language; Recommended materials: 8, 9, 14, 17, 18, 23,
awareness and proper 24
use of categories, Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
structures and Self-study: 4
processes writing notes and memos conveying complex
relevant information to academic and
professional addressees, rendering articles and
authentic materials; summarizing a wide range
of factual academic and specialism-related texts
awareness and control Practical lesson 27. 2

of the organization of
the meaning of
grammatical
elements;
understanding of
logical relations

[EEN

. Goals and Tasks of Marketing Management.
. Complexes with the Gerund.

References: 2, 3,4, 5, 6

Recommended materials: 8, 9, 14, 17, 18, 23,
24

Internet sources: 31, 32, 36, 37, 39, 40, 42, 45

47




(entailment, Self-study: 4
presupposition, activating topical vocabulary;
implicature, etc.) revising grammar rules;
developing speaking skills
understanding and Practical lesson 28. 2
interpreting different 1. Current Priorities of Marketing Management.
aspects of culture and 2. Syntactical Functions of the Gerund. The
language behaviour in Subject. The Predicate.
the world of work; 3. The Object. The Attribute.
ability to use References: 2, 3, 4,5, 6
grammatical resources Recommended materials: 8, 9, 14, 17, 18, 23,
of the language 24
Internet sources: 31, 32, 36, 37, 39, 40, 42, 45
Self-study: 4
writing study and specialism- related essays to
develop an argument;
explaining advantages and disadvantages of
various options
Individual Tasks 12
Pa3owm 3a III cemecTp 180
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