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I. 3BAT'AJIBHI ITIOJIO’KEHHSA

MeTa BUBYEHHSI OCBITHHOT0O KOMIIOHEHTA.

PoGoua mporpama OCBITHROTO KOMIOHEHTa «IHO3€MHa MOBa CICIIAIBHOCTI»
po3pobiieHa s 3100yBadiB BHUINOI OCBITH, SIKi HABYAIOTHCS 3a cremanbHicTio 061
Kypuamictuka Ha OIl «Peknama 1 38’s13ku 3 rpomajackkicTio. Kype «lHO3emMHa MoBa
CIELIAIBHOCTI» € HEBIJI’€MHHUM CKJIAJHUKOM HABYAJIHHOTO MPOIIECY 3 MiJATOTOBKH
PR-cnemiamictiB. OCHOBHE MNpHU3HAYEHHS 1HO3EMHOI MOBHM SK IPEIMETHOI raiysi
BUIIOI OCBITH NOJIATAE y (POPMYBaHHI KOMIIETEHTHOCTEW Il KOMYHIKaIlil B yCHIH 1
nuceMHii (opmax BiAMOBIIHO 10 MOTHUBIB, IUJIEH 1 COLIAIBHUX HOPM MOBJIEHHEBOL
NOBEAIHKU y TUMOBHX c(epax 1 CUTyaliaX IHIIOMOBHOTO CIIUJIKYBaHHS.

MeTa HaB4YaHHSI 1HO3EMHOI MOBH CHEIIaIbHOCTI Y HeMoBHOMY 3BO mnonsirae y
(opMyBaHHI IHIIOMOBHOI KOMYHIKaTUBHOT KOMIIETEHIII1 Jisi BEIEHHSI IEPETOBOPIB Y
chepi pexknamMu Ta 3B’SI3KiB 3 TPOMAACBHKICTIO, JIJIOBOTO JIMCTYBaHHS, CKJIAJaHHS
aHoTalli Ta pegepyBaHHS HAayKOBOi JiTepaTypH 3a ¢axom 1HO3eMHOIO MoBoMO. [lif
yac BUBUYCHHS OCBITHBROI'O KOMIIOHEHTA IepeadadyeHo HaOyTTs COILIOKYJIbTYpPHHX Ta
JIHTBOKYJIbTYPHUX KOMIIETEHTHOCTEH

OcCBITHI KOMIIOHEHT «]HO3eMHa MOBa CIIELIAIBHOCTI» € BaXKJIMBOIO CKJIaJ0BOIO
npogeciitHoi MAroTOBKU 3100yBaviB BUIIOI OCBITH OCBITHROI 3a OIl «Pexnama Tta
3B’SI3KM 3 TpoMaJchKicTio». Kypc copsimoBanuii Ha (opmMyBaHHS 1HIIOMOBHOL
KOMYHIKAaTUBHOI ~KOMIIETEHTHOCTi, HEOOXiJAHOi i edeKTuBHOI mpodeciitHoi
HIisIbHOCTI  y  cdepl  pekiiaMH, MeAlakOMyHiKalii, OpeHIuHTYy, LHPPOBOIro
MapKETUHTY Ta 3B’s3KiB 3 rpomajchkkicTio. CydacHa iHIycTpis pekiamu Ta PR
dyHKIIIOHYE B yMOBax rio0anizailii, akTHBHOTO PO3BUTKY HHU(PPOBUX TEXHOJIOTIN 1
MDKHApOIHOT MpoQeciiHol KOMyHIKaIli, 1o 3yMOBIIOE MOTpeOy y (daxiBIpx,
3MIaTHUX 31ACHIOBATH TpodeciifHe CIMUIKYBaHHS 1HO3€MHOI0 MOBOIO, MPAIIOBATH 3
ABTEHTUYHUMHU  1HOOpPMAIIHHUMU  JDKEpellaMy,  aHami3yBaTH  MDKHAPOIHUN
KOMYHIKAIIHUI TOCBIJ Ta BUKOPUCTOBYBATH Cy4acHY MpoQeciiiHy TepMiHOJIOTIIO Y
cthepi pekiramMu i 3B’ SI3KiB 3 TPOMAJICHKICTIO.

MeToro OCBITHHOIO KOMIIOHEHTa € (POpMYBaHHS y 3/100yBadiB BHILOI OCBITH
IHIIOMOBHOI ~ IIPO(ECIfHO-KOMYHIKAaTUBHOI ~ KOMIIETEHTHOCTI  JJisi  31MCHEHHS
e(eKTUBHOT KOMYHIKalli y npodeciiiHiii cdepi, pO3BUTKY HABUYOK YCHOTO Ta
MUCEMHOTO MOBJIEHHS, po00TH 3 MpodeciiHO OPIEHTOBAHMUMHM TEKCTAMH, a TaKOX
BUKOPHUCTAHHS 1HO3€MHOI MOBU y MallOyTH1M MpoQeciiHii JisSIbHOCTI.

OCHOBHUMHU 3aB/JIAHHSIMU OCBITHROTO KOMITIOHHETA €:

— ¢hopMyBaHHS HaBUYOK MPOQECIHOTO I1HIIOMOBHOTO CHUIKYBaHHS Yy cdepi
pekiamu ta PR;

— 3aCBO€HHS (DaxOBOT JIGKCUKU 1 CydacHOT TEPMIHOJIOTII ramysi;

— PO3BUTOK HABWUYOK YWTAHHSA, aHami3y Ta IHTEpHpeTamii aBTCHTHYHHUX
po¢eCifHO OPIEHTOBAHUX TEKCTIB;

— YJIOCKOHAJIEHHSI HAaBUYOK YCHOTO MOBJIGHHS IiJI 4ac OOTrOBOpEHHS
npodeciiiHUX CUTYallill, Mpe3eHTalliil Ta A1JIOBOI KOMYHIKAIlli;

— (GOpMyBaHHS HABUYOK HANMCAHHS NPO(PECIiHUX TEKCTIB PI3HUX >KAHPIB
(mpecpeni3iB, peKJIaMHUX MOBIAOMIIEHB, A1JIOBOTO JUCTYBAaHHS, MEI1aTEKCTIB TOIIO);



— PO3BUTOK HaBHYOK MIUKKYJIBTYPHOI KOMYHIKAIii y  MDKHapOJIHOMY
npodeCiftHOMY Cepe/IOBHIII];

— (popMyBaHHS 31aTHOCTI BUKOPUCTOBYBATH Cy4acHi u(poBi Ta iHPopMaIliitHi
pecypcH iHO3eMHOIO MOBOIO Yy TIpodeciiiHii AisIbHOCTI,

— MIJITOTOBKA 3700yBaviB /10 CaMOCTIHHOTO MpOo(eciiHOro BIOCKOHAJICHHS Ta
0e31epepBHOr0 PO3BUTKY MOBHOI KOMIIETEHTHOCTI.

[licns BUBYEHHS AMCIUIUIIHU 3700yBavi BUINOI OCBITH MOBHUHHI HA0yTH BMiHb
BUKOPUCTOBYBAaTH 1HO3€MHY MOBY SIK IHCTPYMEHT MpodeciiHol KOMYHIKallii,
e(EeKTUBHO B3aEMOJIATH Y MDKHApPOAHOMY KOMYHIKAIIHHOMY CEpelOBHUILI Ta
3aCTOCOBYBATH 1HIIIOMOBHI 3HaHHS Y cepl peKjIaMu Ta 3B’ A3KiB 3 TPOMAJICHKICTIO.

PesynpraToM  BHUBUEHHS  OCBITHBOTO  KOMIIOHeHTa «lHO3emMHa  MoOBa
CIIELIAJIBHOCTI» JIJIi OCBITHBOI Mporpamu «Pekiama 1 3B’SI3KM 3 TPOMACHKICTIO» €
(opMyBaHHS KOMILJIEKCY KOMIIETEHTHOCTEH:

-iHTerpajibHa  KOMIIETEHTHICTh:  3/aTHICTh  pPO3B’SI3yBaTW  CKJIAJHI
CIeliali30BaHi 3a7a4i Ta MPaKTUYHI IPoOJeMH B rajay3i COIllaJJbHUX KOMYHIKaIIiH,
10 Tepeadayae 3aCTOCYBaHHS MOJIOKEHb 1 METOJIB COLIAIbHO-KOMYHIKAI[IHHUX Ta
IHIIMX HayK 1 XapaKTEePU3y€EThCSI HEBU3HAUEHICTIO YMOB;

- 3araJibHi KOMIIETEHTHOCTI:
3KO01. 3natHicTh 3aCTOCOBYBATH 3HAHHS B IPAKTUYHUX CUTYAIISIX.
3K02. 3nanHs Ta pO3yMIHHS NpPEeAMETHOI o0xacTi Ta po3yMiHHSA HpodeciitHol
nismbHOCTi. 3K06. 3matHicTh 10 aganTalrii Ta Jii B HOBiM cUTYyaIlii.
3K08. 31aTHICTh HABYATUCS 1 OBOJIOIBATH CYYaCHHUMU 3HAHHSMH.
3K12. 31aTHICTh CHIJIKYBATHCS 1HO3EMHOIO MOBOIO.

- cneuiajabHi (paxoBi) KOMIETEHTHOCTI:
CKO2. 3natHictb popmyBaTu iHHOpMAIIHHUN KOHTEHT;
CKO03. 3maTHicTh CTBOPIOBATH MEIIAMPOIYKT.

IIporpaMHi pe3yiabTaTM HaBYaHHS 3700yBadiB 3 OCBITHROTO KOMITOHEHTa

«IHO3eMHa MOBa CTIEIIAIBHOCTI» HACTYTIHI.
I1PO1. TTosicHroBaTH cBOi BUpOOHMYI Jii Ta ornepalii Ha OCHOBI OTPUMAHUX 3HAHb.
ITP0O2. 3actocoByBatu 3HaHHS 31 chepu MpeAMETHOI crerianizaiii s CTBOPEHHS
1H(pOpMaLIHHOTO IPOAYKTY UM AJIA POBEACHHS 1H(OpMAIIIITHOT aKIii.
[TPO8. BuokpemitoBatu y BUpOOHUYUX CUTYyallIAX (HaKTH, MOI11, BIIOMOCTI, TPOLIECH,
po siki Opakye 3HaHb, 1 PO3KPUBATU CIIOCOOU Ta JpKepesa 3700yBaHHS TUX 3HAHb.
[1P12. BinsHO cniikyBaTHCs 3 MpoQeciiHuX MUTaHb, BKIOYAIOYU YCHY, TUCBMOBY Ta
EJIEKTPOHHY KOMYHIKaIlil0, IHO3EMHOIO MOBOIO.
[1P14. I'enepyBaTu iH(pOpMaIIMHUN KOHTEHT 3a 3aJIaHOI0 TEMOKO 3 BUKOPUCTAHHSAM
JIOCTYITHUX, a TAKOK 000B’A3KOBUX JKEpe 1H(popMaIiii.
[1P15. CtBoproBaTH TpaMOTHHI MeENIaNpOAYKT Ha 3aJaHy TEMY, BH3HAYEHOTO
XKaAHPY, 3 ypaxXyBaHHSAM KaHATy TMOMUPEHHS YU TUIAT(HOPMU OTPUITIOTHEHHS.
[1P18. BukopucTtoByBaTH HEOOXiAHI 3HAHHA W TEXHOJOTIi AN BUXOAY 3 KPH30BHX
KOMYHIKALIIITHUI CUTYyallil Ha 3acaax TOJEPaHTHOCTI, J1ajory i CIiBpOOITHULTBA.

MixaucuuiuiiHapHi  3B'SI3KM: TporpamMa yHopsAKOBaHA BIAMOBIAHO [0
CTPYKTYPHO-JIOTTYHOT CXE€MHU OCBITHRO-TIpodeciiiHoi nporpamMu «Peksiama 1 3B 43KHU 3
rpomanaceKicTion. Kypc Buknagaetbes Ha [V kypcei (8 cemecTp), Mae Oe3nocepeaniit
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3B’SI30K 13 AUCHUIUTIHAMH TPOQeCciiHOT Ta NPAKTUYHOI MIATOTOBKH, OCKIIBKH
3abe3reuye nmpodeciitHo Opi€eHTOBaHY 1HIIIOMOBHY KOMIIETEHIIIO (haxiBI[iB 00JIIKOBO1

chepu.

Kpurepii oniHIOBaHHsA pe3yJbTaTiB HABYAHHSA
Kputepiem ycnimHoro npoxoyKeHHs 3100yBadyeM BHILOT OCBITH MiJICYMKOBOTO
OLIIHIOBAHHS MOK€ OYTH JTOCSTHEHHS HUM MIHIMAJIbHUX [MOPOrOBUX PIBHIB OLIIHOK 32

KOXXKHUM

3allJJaHOBAHUM  PE3YJIbTaTOM

HAaBYAaHHA OCBITHBOTO

KOMIIOHCHTA.

MiHiMallbHUI TTOPOTOBHUM PIBEHb OLIIHKM BapTO BHU3HAYATH 32 JOMOMOTOIO SIKICHUX

KpUTEPIIB

i

TpaHcopMyBaT HOro B  MiHIMaJbHY

BUKOPHCTOBYBAHOI YUCJIOBOT (peUTHHTOBOT) mikanu (Tabdm. 1.1).

Ta6muis 1.1 — Kpurepii oliHIOBaHHS pe3y/IbTaTiB HaBYaHHSI

IIO3UTUBHY

OIIIHKY

PiBui
KOMIIETEHTHOCTI

3a
HIKAJIOK0
ITEY

Kpurepii oniHoBaHHA

1

2

3

Bucoxnit
(mociTHUIIEKUIA)

90-100

Mae oOrpyHTOBaHI Ta BCEO14HI 3HAHHS 3 OCBITHHOTO
KOMIIOHEHTA, BMI€ y3arajibHIOBATU Ta CUCTEMATU3yBaTH HaOYTI
3HAHHS;, CAMOCTIMHO 3HaXOIUTh JIXKepesa iHpopMmalii Ta
IpALOE 3 HUMU; IPOBOAMTH BJIACHI JOCIIPKEHHS, MOKe
BUKOPHCTOBYBAaTH HaOyT1 3HAHHSI Ta BMIHHSA [IPU PO3B’sI3aHH1
3a/1ad4.

JlocraTtHiit
(4acTkoBO-
MOIIIYKOBHI)

82-89

Bonozie HaBuanbHUM MatepiajioM, BMI€ 31CTaBIATH Ta
y3arajibHIOBAaTH, BUSBIISIE€ TBOPUYUI IHTEPEC /10 MIPEIMETY,
BUKOHYE 3aB/IaHHA 3 IOBHUM HOSICHEHHSIM Ta
OOI'pYyHTYBaHHSIM, aJie JI0IyCKa€e He3HAYHI MOMUIIKH; MOXeE
YCBIJJOMUTHU HOBI JUIsl HbOTO (DaKTH, 17ei.

75-81

Bosnozie Bu3Hau€HUM MPOrpaMor0 HaBYAJILHIM MaTepiaioMm;
pO3B’s13ye€ 3aBIaHHA, epe0adeHi MporpaMor0, 3 YaCTKOBUM
MOSICHEHHSIM.

Enemenrtapauit
(penpoAYKTUBHUI )

69-74

Bononie HaBuanbHUM MaTepiajioM Ha penpoyKTUBHOMY DiBHI;
MO3K€ CaMOCTIHHO pO3B’S3aTH Ta MOSCHUTH PO3B’A3aHHA
3aBJIaHHSL.

60-68

O3HaliomyleHHH 3 HaBYaJIbHUM MaTepiajioM, BIITBOPIOE HOTO
Ha penpolyKTUBHOMY PiBHI; BUKOHY€E €JIeMEHTapH1 3aBJaHHs
3a 3pa3koM abo BIJOMHM aJITOPUTMOM.

Huzbkuit
(bparmenTapHuii)

35-59

O3HnaiioMmiieHn# Ta BIATBOPIOE HAaBUAIBHUI MaTepiaji Ha PiBHI
OKpeMuX (akTiB Ta pparMeHTIB MaTepialy; i KePIBHUIITBOM
HIIIT BUKOHY€ eleMEHTapHI 3aBIaHHsl.

1-34

O3HnaiioMmyieHn# 3 HABYAJILHUM MaTepiajoM Ha piBHI
pO3Mi3HAaBaHHS Ta BIATBOPEHHS OKpeMUX (DaKTiB.

Jnsa ounoi ¢opmu HaBuaHHS mMOTOYHAa pobOoTa ormiHioeThcss B 100 Oamis,

1JICYMKOBUI KOHTPOJIb (€K3amMeH) oUiHIoeThes B 100 OamiB.

Jlo ex3ameHy JOMyCKarOThCsl BCl 3700yBadi BUIOI OCBITH, sKI HaOpaiu 3a

pe3ynbTaTaMu NOTOYHOI poOOTH MPOTAroM cemectpy 60 OaiB.




Pe3ynbrar miicyMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHHOI'O KOMIIOHEHTA JIs
3100yBadiB 04HOI ()OpMH HABUAHHS BU3HAYAETHCA K CEepeAHbOApU(METHYHA CyMa
OaJ1iB MOTOYHOI pOOOTH Ta EK3AMEHY.

Kpanmum 3100yBavaM, sIKI TOBHICTHO BHKOHA&JIM MPOrpaMy 3 OCBITHBOIO
KOMITIOHEHTA, BUSBWIM aKTUBHICTb B HAYKOBO-IOCJHIJHIA pOOOTI 3a BIANOBIIHOIO
TEMATHKOI0, CTald TpHU3epaMd  CTYIEHTCHKHAX  OJIMIIiaJ, BHUCTyNald Ha
KOH(EepeHIlisAX Ta 3a pe3yJbTaTaMu MOTOYHOI poOoTH Habpamu 90 i1 Ouibine Oaris,
HAYKOBO-TICIarOTi1YHUNA TPAI[iBHUK Ma€ TPaBO BUCTABUTH pE3yIbTaT €K3aMeHy 0e3
OMUTYBaHHs (MPU YCHOMY €K3aMeH1) UM BUKOHAHHS €K3aMEHAI[IHOTO 3aB/IaHHs (TIpU
MUCEMOBOMY €K3aMEH]).

Pe3ynpTaT mijicyMKOBOrO KOHTPOJIIO (€K3aMEH) 3 OCBITHBOTO KOMIIOHEHTA IS
3100yBaviB 3a04HOi (OpMHU HaBYaHHS OIlIHIOETHCA B 100 OaniB, BIAMOBIAHO 10
[TonoxenHs mpo opraxizaiiiro ocBITHOTO mporiecy Bia 17.06.2024 Ne 08 (31 3miHaMu
Bin 25.11.2024, mporokoi Ne 12).

BignoBimno nmo 3raganoro IlonokeHHS 3100yBad BHINOI OCBITH, SIKMA HE
MOTOJIKYETHCS 3 OLIHKOI0, OTPUMAHOIO M1/l Yac MiJICYMKOBOTO KOHTPOJIIO, MA€ MPaBo
B JIEHb OTOJIOLIEHHS PE3yJbTAaTiB 3BEPHYTUCS 13 3a8BOI0 Ha IM’S JAMPEKTOpa 3
IPOXAHHAM aneIsIuiiHOTO NEPErsay OLIHKH.



O0csr oCBITHHOr0 KOMIIOHEHTA B KPeAUTAX Ta Oro po3mois
(TeMaTHYHUN JIaH)

Ha3zBa Temn

KinpkicTh roann

Ycnoro
roauu /
KpeauTiB

3 HUX

JeRIil

NPAKTHYHI

CPC

BaabHa oninka

1

SN

(6]

9| ®opMH KOHTPO.IIO

~

Unit 1. Career Opportunities in
Advertising and Public Relations.
Curriculum Vitae.

The Passive Voice in Professional
Communication

1.1. Career paths in advertising, public
relations, and media communication

YO, VI

1.2. Curriculum Vitae.

The Passive Voice in Professional
Communication in Professional
Communication

T, YO

Unit 2. Employability Skills in
Advertising and Public Relations.
Business Communication. Modal
Verbs for Probability, Deduction and
Speculation

2.1. Employability Skills in Advertising
and Public Relations.

PMI, I1

2.2 Business Communication. Modal
Verbs for Probability, Deduction and
Speculation

YA, TR

Unit 3. PR Writing and Professional
Correspondence. Conditionals and
Mixed Conditionals

3.1 PR Writing and Professional
Correspondence

IP, T

3.2 Conditionals and Mixed
Conditionals

YO, MK

Unit 4. Media and Advertising
Content Writing. Reported Speech in
Media and Business Communication

4.1 Media and Advertising Content
Writing.

110, T, PMT

4.2 Reported Speech in Media and
Business Communication

1o, T/1

Unit 5. Professional Documentation
in Advertising and PR. Complex
Object and Complex Subject




5.1.Professional Documentation in
Advertising and PR.

0, T/

5.2. Complex Object and Complex
Subject

MK, PMT, T

Unit 6. Public Speaking and
Presentation Skills in Public
Relations. Participle Clauses and
Reduced Relative Clauses

6.1. Public Speaking and Presentation
Skills in Public Relations

YO, PMT, T

6.2. Participle Clauses and Reduced
Relative Clauses

TP, PMT

Unit 7. Professional Communication
and Negotiation Skills. Inversion and
Emphatic Structures

7.1 Professional Communication and
Negotiation Skills

YO, T/

7.2. Inversion and Emphatic Structures

MK, V]I

Unit 8. Media Communication and
Interview Skills. The Gerund and the
Infinitive in Professional Contexts

8.1. Media Communication and
Interview Skills.

IL, T

8.2. The Gerund and the Infinitive in
Professional Contexts

YO, I10

Unit 9. Digital Communication in
Advertising and Public Relations.
Linking Devices and Cohesion in
Formal Communication

10

9.1. Digital Communication in
Advertising and Public Relations.

IT, PMI'

9.2. Online communication tools and
digital platforms.

10, T/1

9.3. Linking Devices and Cohesion in
Formal Communication

MK, YO

Unit 10. Social Media Platforms for
Professional Communication and
Networking. Academic and
Professional Style in Written
Communication

10

10.1. Professional communication
through social media platforms

IT, PMI'

10.2. Building professional online
presence and reputation.

IP, T

10.3.Professional Style in Written
Communication

YA, TA

InauBinyanbHe 3aBIaHHs

10

10

12

Pa3om 3a II cemectp

90/3

44

46

100

Iliocymkoeuii KOoHmpoJib - eK3ameH




Ilepenik yMOBHUX NMO3HA4YeHb ()OPM KOHTPOJIIO Ta OLIHKA iX y 0aJax:
YO — ycHe onuTyBaHHS Ha NPAKTUYHUX 3aHATTAX — 2 Oamu.

[1O — nucrMOBe OMUTYBAHHS HA MPAKTHYHUX 3aHATTIX — 2 Oam.
V]I — yuacTb y AucCKycii — 2 6au.

TJI — TepMIHOJOTTYHUIN AUKTAHT — 2 OaJu.

MK — cknagaHHs MEHTaJIbHOT KapTu — 2 Oanu.

TE — nanucanus ece — 3 6aiu.

IT — mpe3enTartis — 3 Ganu.

[1P — po3po0Oka mpOeKTHOTO 3aBAaHHs — 3 Oasu.

T — TectyBanus — 1 6au.

PMI" — po6ota B Manux rpymnax — 1 6ai.

[3 — impuBimyanbHe 3aBaaHHs — 12 OamiB (IATOTOBKA MPOEKTIB HA PO3BHTOK
softskills / ygacTp y HaykoBHX 3axonax). 3a OaxaHHsSM 3700yBaul BUIIOI OCBITH
MOXKYTh OTpUMAaTH OaJiu 3a 1H/IMBIAyajJbHE 3aBJaHHs, BUKOHABIIHN 3aBJAaHHS B MEXax
He(OpMaJIbHOI OCBITH, Y3TOAUBIIM O0CAr poOOTHM 13 BHKIagadeM. Hampukian,
MOYKHA POUTH TaKUU KypC

How to start a PR career. URL:
https://osvita.diia.gov.ua/en/profession/communications-specialist

3arajbHa cyMa 32 IOTOYHY HABYAJIBLHY PO0OTY (AyIMTOPHY Ta CAMOCTIliHY) 32
cemectp — 100 6auis.


https://osvita.diia.gov.ua/en/courses/pr-specialist

II. MIPOI'PAMA OCBITHBOI'O KOMITIOHEHTA

Unit 1. Career Opportunities in Advertising and Public Relations.
Curriculum Vitae. The Passive Voice in Professional Communication
Career paths in advertising, public relations, and media communication. Essential
professional skills for communication specialists. Writing an effective Curriculum
Vitae and cover letter. Job interviews and professional self-presentation. Career
planning and professional growth opportunities. The use of the Passive Voice in
business and professional communication. Passive structures in media, advertising

and PR texts.

Unit 2. Employability Skills in Advertising and Public Relations. Business
Communication. Modal Verbs for Probability, Deduction and Speculation
Professional communication in the workplace. Teamwork and collaboration in
creative industries. Business etiquette and corporate communication culture. Time
management and problem-solving strategies. Building professional relationships with
clients and partners. Modal verbs for probability and deduction. Modal verbs for

speculation and assumptions.

Unit 3. PR Writing and Professional Correspondence.
Conditionals and Mixed Conditionals
Writing professional e-mails and formal business correspondence. Communicating
with clients, partners, and media representatives. Writing invitations, confirmations,
and follow-up messages. Networking and partnership communication. Digital
etiquette in professional interaction. Conditionals in professional and business
communication. Mixed conditionals in hypothetical and problem-solving situations.

Unit 4. Media and Advertising Content Writing.
Reported Speech in Media and Business Communication
Writing press releases and public announcements. Creating advertising and
promotional texts. Writing content for social media platforms. Producing texts for
websites and digital communication channels. Adapting communication messages for
target audiences. Reported statements and questions in professional communication.
Reporting interviews, announcements, and media messages.

Unit 5. Professional Documentation in Advertising and PR.
Complex Object and Complex Subject
Writing reports and professional summaries. Preparing project proposals and creative
briefs. Developing communication plans and event documentation. Creating
presentation materials for professional purposes. Complex object in professional
communication and media interaction. Complex subject in formal reports and public
statements.

10



Unit 6. Public Speaking and Presentation Skills in Public Relations.
Participle Clauses and Reduced Relative Clauses
Techniques for effective public speaking. Delivering presentations and presenting
communication ideas. Effective communication of ideas in professional contexts.
Verbal and non-verbal communication strategies. Audience engagement and
presentation delivery. Participle clauses in formal and professional communication.
Reduced relative clauses in presentations and public speaking.

Unit 7. Professional Communication and Negotiation Skills.
Inversion and Emphatic Structures
Communication in workplace and business environment. Negotiation strategies in
professional situations. Participating in meetings and professional discussions.
Problem-solving and conflict management communication.  Persuasive
communication in professional interaction. Inversion in formal and persuasive
communication. Emphatic structures for professional interaction and negotiations.

Unit 8. Media Communication and Interview Skills.

The Gerund and the Infinitive in Professional Contexts
Communication with media representatives and journalists. Interviewing and public
communication in media context. Preparing for media interaction and public
appearances. Managing communication in public and media contexts. Developing
confidence in spoken professional interaction. The gerund after verbs and expressions
used in communication. Infinitive structures in professional and media contexts.

Unit 9. Digital Communication in Advertising and Public Relations.
Linking Devices and Cohesion in Formal Communication
Digital transformation of advertising and PR industry. Online communication tools
and digital platforms. Communication in virtual professional environment. Digital
etiquette and online professional interaction. Current trends in digital communication
technologies. Transitional words and phrases in formal communication. Cohesive
techniques for structuring professional texts.

Unit 10. Social Media Platforms for Professional Communication and
Networking. Academic and Professional Style in Written Communication
Professional communication through social media platforms. LinkedIn and
professional online identity development. Networking in digital communication
environment. Building professional online presence and reputation. Ethical
communication in social networking platforms. Features of academic and
professional writing styles. Language conventions in formal written communication.
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CTpyKTypa 0CBITHHOI0 KOMIIOHEHTA

PoGounii
Pe3ynbTaTH HABYAHHS HapuyanabHa aissJbHICTH Hac
3100y-
Ba4Ya, rog
1 2 3
Unit 1. Career Opportunities in Advertising and Public Relations. Curriculum
Vitae. The Passive Voice in Professional Communication.
identify and discuss Practical lesson 1.1 2
career opportunities in 1. Career paths in advertising, public relations, and media
advertising and public communication.
relations; 2. Essential professional skills for communication
prepare and structure a | specialists.
professional CV for
employment in the Resources:
communication industry; | Literature: 1, 3, 4, 6.
apply the Passive Voice | Recommended materials: 9, 10, 18, 19.
in professional and Internet sources: 22, 26, 27, 29, 30.
business communication | Self-study: 2
contexts. researching careers in advertising and public relations;
preparing a personal CV in English;
learning and revising topic-related vocabulary.
Practical lesson 1.2. 2
1. Writing an effective Curriculum Vitae and cover letter.
Job interviews and professional self-presentation.
2. Career planning and professional growth opportunities.
3.The use of the Passive Voice in business and
professional communication.
4. Passive structures in media, advertising and PR texts.
Resources:
Literature: 1, 3, 4, 6.
Recommended materials: 9, 10, 18, 19.
Internet sources: 22, 26, 27, 29, 30.
Self-study: 2
completing grammar exercises on the Passive Voice;
analyzing professional texts containing passive
constructions;
preparing a short self-presentation for a job interview.
Unit 2. Employability Skills in Advertising and Public Relations. Business
Communication. Modal Verbs for Probability, Deduction and Speculation.
use English vocabulary | Practical lesson 2.1 2

related to employability
skills, advertising, and
public relations in
professional
communication;
participate in
discussions and
workplace

1. Professional communication in the workplace.
2. Teamwork and collaboration in creative industries.
3. Business etiquette and corporate communication culture.

Resources:

Literature: 1, 3, 4, 5, 6.

Recommended materials: 9, 10, 11, 17, 18, 19.
Internet sources: 22, 23, 26, 27, 29, 30.

12




communication using
appropriate business
English expressions;
apply modal verbs for
probability, deduction,
and speculation in
spoken and written
English within
professional context.

Self-study:

preparing vocabulary lists related to business
communication;

creating a multimedia presentation on employability skills
for communication professionals

Practical lesson 2.2.

1. Time management and problem-solving strategies.
2. Building professional relationships with clients and
partners.

3. Modal verbs for probability and deduction.

4. Modal verbs for speculation and assumptions.

Resources:

Literature: 1, 3, 4, 5, 6.

Recommended materials: 9, 10, 11, 17, 18, 19.
Internet sources: 22, 23, 26, 27, 29, 30.

Self-study:

completing grammar exercises on modal verbs for
probability and deduction;

creating dialogues using modal structures in workplace
situations;

preparing a short presentation on professional
communication sKills.

Unit 3. PR Writing and Professional Correspondence.

Conditionals and Mixed

Conditionals.

use English vocabulary
and terminology related
to PR writing and
professional
correspondence;

write formal emails,
business letters, and
professional messages in
English for public
relations contexts;
apply conditionals and
mixed conditionals in
spoken and written
professional
communication.

Practical lesson 3.1.

1. Writing professional e-mails and formal business
correspondence.

2. Communicating with clients, partners, and media
representatives.

3. Writing invitations, confirmations, and follow-up
messages.

4. Networking and partnership communication. Digital
etiquette in professional interaction.

Self-study:
Preparing a group project related to employability and
communication strategies..

Practical lesson 3.2.

1. Conditionals in professional and business
communication.

2. Mixed conditionals in hypothetical and problem-solving
situations.

Resources:

Literature: 1, 2, 5, 6, 7.

Recommended materials: 7, 8, 9, 10, 12, 14, 16, 17, 20.
Internet sources: 23, 24, 25, 27, 28.

Self-study:

completing grammar exercises on conditionals and mixed
conditionals;

developing a grammar mind map illustrating the use of
conditional structures in professional communication.
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Unit 4. Media and Advertising Content Writing.
Reported Speech in Media and Business Communication.

use English vocabulary
and terminology related
to media, advertising,
and content writing;
analyze and create
advertising and media
texts for different
communication
purposes;

produce written media
content in English using
appropriate style, tone,
and structure;

apply reported speech in
professional, media, and
business
communication;
communicate and report
information effectively
in spoken and written
English within
advertising and media
contexts.

Practical lesson 4.1.

1. Writing press releases and public announcements.
2. Creating advertising and promotional texts. Writing
content for social media platforms.

3. Producing texts for websites and digital communication
channels.
4. Adapting communication messages for target audiences.

Resources:

Literature: 1, 2,5, 6, 7.

Recommended materials: 7, 8, 9, 10, 12, 14, 16, 17, 20.
Internet sources: 23, 24, 25, 27, 28.

Self-study:

analyzing examples of advertising and media content in
English;

preparing short media texts and promotional messages;
learning and revising vocabulary related to media
communication and advertising writing.

Practical lesson 4.2.

1. Reported statements and questions in professional
communication.

2. Reporting interviews, announcements, and media
messages.

Resources:

Literature: 1, 2,5, 6, 7.

Recommended materials: 7, 8, 9, 10, 12, 14, 16, 17, 20.
Internet sources: 23, 24, 25, 27, 28.

Self-study:

completing grammar exercises on reported speech;
transforming direct speech into reported speech in media
and business contexts;

preparing a short news report or media statement using
reported speech structures.

Unit 5. Professional Documentation in Advertising and PR.
Complex Object and Complex Subject.

use English vocabulary
and terminology related
to professional
documentation in
advertising and public
relations;

prepare and analyze
professional documents
used in PR and
advertising
communication;
produce formal written
communication in

Practical lesson 5.1.

1. Writing reports and professional summaries.

2. Preparing project proposals and creative briefs.
3. Developing communication plans and event
documentation.

4. Creating presentation materials for professional
purposes.

Resources:

Literature: 1, 2,5, 6, 7.

Recommended materials: 7, 8, 9, 10, 12, 14, 16, 17, 20.
Internet sources: 23, 24, 25, 27, 28.
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English using
appropriate professional
style and structure;
apply Complex Object
and Complex Subject
constructions in spoken
and written professional
communication;
communicate
information clearly and
accurately in business
and media-related
contexts.

Self-study:

analyzing samples of professional documentation used in
advertising and PR;

preparing formal business documents and communication
materials in English;

learning and revising vocabulary related to professional
documentation and business correspondence.

Practical lesson 5.2.

1. Complex object in professional communication and
media interaction.

2. Complex subject in formal reports and public statements.

Resources:

Literature: 1, 2, 5, 6, 7.

Recommended materials: 7, 8, 9, 10, 12, 14, 16, 17, 20.
Internet sources: 23, 24, 25, 27, 28.

Self-study:

completing grammar exercises on Complex Object and
Complex Subject constructions;

designing a mind map focused on the functions and patterns
of Complex Object and Complex Subject constructions.

Unit 6. Public Speaking and Presentation Skills in Public Relations. Participle
Clauses and Reduced Relative Clauses.

use English vocabulary
and terminology related
to public speaking,
presentations, and public
relations
communication;

deliver professional
presentations and public
speeches in English for
PR and media contexts;
structure and present
information clearly for
different audiences and
communication
purposes;

apply participle clauses
and reduced relative
clauses in spoken and
written professional
communication;
communicate ideas
confidently and
effectively in public
relations and
presentation settings.

Practical lesson 6.1.

1. Techniques for effective public speaking.

2. Delivering presentations and presenting communication
ideas.

3. Effective communication of ideas in professional
contexts.

4. Verbal and non-verbal communication strategies.

5. Audience engagement and presentation delivery.

Resources:

Literature: 4,5, 6, 7.

Recommended materials: 7, 9, 10, 11, 13, 15, 16, 17, 19.
Internet sources: 22, 26, 27, 28, 29.

Self-study:

analyzing examples of public speeches and PR
presentations in English;

preparing presentation outlines and speaking notes;
learning and revising vocabulary related to public speaking
and presentation skills.

Practical lesson 6.2.

1. Participle clauses in formal and professional
communication.

2. Reduced relative clauses in presentations and public
speaking.

Resources:

Literature: 4,5, 6, 7.

Recommended materials: 7, 9, 10, 11, 13, 15, 16, 17, 19.
Internet sources: 22, 26, 27, 28, 29.
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Self-study:
developing a grammar project focused on complex
syntactic structures in English.

Unit 7. Professional Communication and Negotiation SkKills.

Inversion and Emphatic

Structures.

use English vocabulary
and terminology related
to professional
communication and
negotiation in
advertising and public
relations;

participate in
professional discussions,
meetings, and
negotiation processes in
English;

apply appropriate
communication
strategies for persuasive
and effective interaction
in business contexts;
use inversion and
emphatic structures in
spoken and written
professional
communication;
express arguments,
opinions, and
negotiation positions
clearly and confidently
in English.

Practical lesson 7.1.

1. Communication in workplace and business environment.
2. Negotiation strategies in professional situations.

3. Participating in meetings and professional discussions.

Self-study:

completing grammar exercises on inversion and emphatic
structures;

transforming sentences using emphatic and inverted
patterns;

preparing and presenting a short negotiation or professional
communication scenario in English.

Practical lesson 7.2.

1. Problem-solving and conflict management
communication.

2. Persuasive communication in professional interaction.
3. Inversion in formal and persuasive communication.

4. Emphatic structures for professional interaction and
negotiations.

Resources:

Literature: 4,5, 6, 7.

Recommended materials: 7, 9, 10, 11, 13, 15, 16, 17, 19.
Internet sources: 22, 26, 27, 28, 29.

Self-study:

analyzing examples of professional communication and
negotiation in English;

developing a grammar mind map illustrating the use of
inversion in formal and professional communication.

Unit 8. Media Communication and Interview Skills.

The Gerund and the Infi

nitive in Professional Context.

use English vocabulary
and terminology related
to media communication
and interview skills;
participate in
professional interviews
and media
communication in
English;

apply appropriate
communication
strategies in formal and
professional interaction;
use gerund and infinitive
structures accurately in
spoken and written

Practical lesson 8.21

1. Communication with media representatives and
journalists.

2. Interviewing and public communication in media
context. 3. Preparing for media interaction and public
appearances. 4. Managing communication in public and
media contexts. 5. Developing confidence in spoken
professional interaction.

Self-study:
Preparing a presentation on media communication and
interview skills.

Practical lesson 8.2.

1. The gerund after verbs and expressions used in
communication.

2. Infinitive structures in professional and media contexts.
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professional
communication;
express ideas, opinions,
and professional
information effectively
in media and interview
contexts.

Resources:

Literature: 4,5, 6, 7.

Recommended materials: 7, 9, 10, 11, 13, 15, 16, 17, 19.
Internet sources: 22, 26, 27, 28, 29.

Self-study:

completing grammar exercises on the gerund and the
infinitive;

transforming sentences using gerund and infinitive
constructions in professional contexts;

preparing and practicing a short professional interview or
media communication task in English.

Unit 9. Digital Communication in Advertising and Public Relations.
Linking Devices and Cohesion in Formal Communication.

use English vocabulary
and terminology related
to digital
communication in
advertising and public
relations;

communicate effectively
in digital and
professional
communication
environments;

apply linking devices
and cohesive techniques
in formal spoken and
written English;
structure professional
texts logically and
coherently for different
communication
purposes;

produce clear and well-
organized digital
communication content
in advertising and PR
contexts.

Practical lesson 9.1.
1. Digital transformation of advertising and PR industry.
2. Communication in virtual professional environment.

Self-study:
Preparing a presentation on social media communication
and professional networking.

Practical lesson 9.2.

1. Online communication tools and digital platforms.

2. Digital etiquette and online professional interaction.
3. Current trends in digital communication technologies.

Self-study:

learning and revising vocabulary related to digital
communication and media interaction.

improving text organization using cohesive techniques in
formal communication.

Practical lesson 9.3.

1. Transitional words and phrases in formal
communication.

2. Cohesive techniques for structuring professional texts.

Resources:

Literature: 3, 6, 7.

Recommended materials: 8, 10, 17, 18, 19.
Internet sources: 23, 24, 25, 27, 29.

Self-study:

completing grammar and writing exercises on linking
devices and cohesion;

creating a mind map on linking devices and cohesion in
formal communication

Unit 10. Social Media Platforms for Professional Communication and
Networking. Academic and Professional Style in Written Communication.

use English vocabulary
and terminology related
to social media
communication and
professional networking;

Practical lesson 10.1

1. Professional communication through social media
platforms.

2. LinkedIn and professional online identity development.
3. Networking in digital communication environment.
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communicate effectively
in professional and
academic online
environments;

produce written texts in

Self-study:

reviewing and discussing examples of professional
communication on social media platforms;

preparing a presentation on academic and professional
writing styles.

English using
appropriate academic
and professional style
conventions;

apply language
structures and stylistic
features typical of
formal written

Practical lesson 10.2
1. Building professional online presence and reputation.
2. Ethical communication in social networking platforms.

Resources:

Literature: 3, 6, 7.

Recommended materials: 8, 10, 17, 18, 19.
Internet sources: 23, 24, 25, 27, 29.

communication;
create clear, coherent,
and professionally

Self-study:
preparing a project on building a professional online
presence and reputation.

structured written
content for digital
communication
contexts.

Practical lesson 10.3
1. Features of academic and professional writing styles.
2. Language conventions in formal written communication.

Resources:

Literature: 3, 6, 7.

Recommended materials: 8, 10, 17, 18, 19.
Internet sources: 23, 24, 25, 27, 29.

Self-study:

practicing formal writing techniques in academic and
professional contexts;

creating a formal written communication task for
professional or academic purposes.
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