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I. ЗАГАЛЬНІ ПОЛОЖЕННЯ:

Робоча програма освітнього компонента «Іноземна мова за професійним спрямуванням» розроблена для здобувачів вищої освіти, які навчаються на спеціальності D 5 «Маркетинг» ОП «Маркетинг». Робоча програма побудована на принципах плюрилінгвізму, інтегрованості розвитку іншомовних навичок, гнучкості та варіативності. 
Програма спрямована на формування професійної комунікативної компетентності,  необхідної для ефективної мовної взаємодії в академічному та професійному середовищі. 
Основна мета курсу – розвинути у студентів професійні іншомовні компетентності, що допоможуть їм впевнено працювати в полікультурному навчальному та професійному середовищі та сприятимуть їхній конкурентоспроможності на ринку праці.
Курс «Іноземна мова за професійним спрямуванням» для здобувачів, які здобувають перший (бакалаврський) ступінь вищої освіти, охоплює етап навчання від рівня В1+ до рівня В2 та забезпечує досягнення випускниками рівня незалежного користувача іноземної мови, що відповідає міжнародній практиці мовної освіти в закладах вищої освіти. Критерії вказаного рівня володіння мовою (РВМ) визначено відповідно до дескрипторів, запропонованих  Загальноєвропейськими рекомендаціями з мовної освіти (CEFR).
Зміст програми передбачає досягнення рівня В2, що відповідає вимогам бакалаврського рівня освіти. Цей рівень сприяє академічній і професійній мобільності, дає можливість студентам ефективно працювати у професійному та науковому середовищі, а також слугує основою для подальшого навчання впродовж життя.
Отримані знання та навички дозволять студентам:ефективно комунікувати іноземною мовою у професійному контексті; готувати та проводити публічні виступи з фахових питань; знаходити, аналізувати та використовувати текстову, аудіо- та відеоінформацію з іншомовних професійних джерел; опрацьовувати іноземні матеріали для отримання необхідних даних та ухвалення професійних рішень; здійснювати переклад професійних текстів іноземною мовою.
Програма спрямована на формування якісних мовних навичок, що дозволять випускникам успішно інтегруватися в міжнародне бізнес-середовище та ефективно працювати у сфері маркетингу.
«Іноземна мова за професійним спрямуванням» є обов’язковим освітнім компонентом. 
Результати вивчення освітнього компонента, його місце в освітньому процесі.
Результатом вивчення освітнього компонента «Іноземна мова за професійним спрямуванням» для освітньої програми «Маркетинг» є формування комплексу компетентностей:


· інтегральна компетентність: 
Здатність вирішувати складні спеціалізовані задачі та практичні проблеми у сфері маркетингової діяльності або у процесі навчання, що передбачає застосування відповідних теорій та методів і характеризується комплексністю та невизначеністю умов. 
· загальні компетентності: 
ЗК 4. Здатність вчитися і оволодівати сучасними знаннями. 
ЗК 7. Здатність застосовувати знання у практичних ситуаціях. 
ЗК 9. Навички використання інформаційних і комунікаційних технологій. 
ЗК 10. Здатність спілкуватися іноземною мовою. 
ЗК 12. Здатність спілкуватися з представниками інших професійних груп різного рівня (з експертами з інших галузей знань/видів економічної діяльності). 
ЗК 13. Здатність працювати в міжнародному контексті. 
Програмні результати навчання здобувачів з освітнього компонента «Практика перекладу з першої іноземної мови» полягають: 
ПР 10. Пояснювати інформацію, ідеї, проблеми та альтернативні варіанти прийняття управлінських рішень фахівцям і нефахівцям у сфері маркетингу, представникам різних структурних підрозділів ринкового суб’єкта. 
ПР 15. Діяти соціально відповідально та громадсько свідомо на основі етичних принципів маркетингу, поваги до культурного різноманіття та цінностей громадянського суспільства з дотриманням прав і свобод особистості. 
ПР 16. Відповідати вимогам, які висуваються до сучасного маркетолога, підвищувати рівень особистої професійної підготовки. 
ПР 17. Демонструвати навички письмової та усної професійної комунікації державною й іноземною мовами, а також належного використання професійної термінології. 
Міждисциплінарні зв’язки: робоча програма упорядкована відповідно до анотації освітньо-професійної програми підготовки бакалаврів, пов’язана з подальшим вивченням фахових освітніх компонентів.




Критерії оцінювання результатів навчання
Критерієм успішного проходження здобувачем вищої освіти підсумкового оцінювання може бути досягнення ним мінімальних порогових рівнів оцінок за кожним запланованим результатом навчання освітнього компонента. Мінімальний пороговий рівень оцінки варто визначати за допомогою якісних критеріїв і трансформувати його в мінімальну позитивну оцінку використовуваної числової (рейтингової) шкали (табл. 1.1).

Таблиця 1.1 – Критерії оцінювання результатів навчання
	Рівні компетентності
	За шкалою КНТЕУ
	Критерії оцінювання

	1
	2
	3

	Високий (дослідницький)
	90-100
	Має обгрунтовані та всебічні знання з освітнього компонента, вміє узагальнювати та систематизувати набуті знання; самостійно знаходить джерела інформації та працює з ними; проводить власні дослідження, може використовувати набуті знання та вміння при розв’язанні задач.

	Достатній (частково-пошуковий)
	82-89
	Володіє навчальним матеріалом, вміє зіставляти та узагальнювати, виявляє творчий інтерес до предмету, виконує завдання з повним поясненням та обгрунтуванням, але допускає незначні помилки; може усвідомити нові для нього факти, ідеї.

	
	75-81
	Володіє визначеним програмою навчальним матеріалом; розв’язує завдання, передбачені програмою, з частковим поясненням.

	Елементарний (репродуктивний)
	69-74
	Володіє навчальним матеріалом на репродуктивному рівні; може самостійно розв’язати та пояснити розв’язання завдання.

	
	60-68
	Ознайомлений з навчальним матеріалом, відтворює його на репродуктивному рівні; виконує елементарні завдання за зразком або відомим алгоритмом.

	Низький (фрагментарний)
	35-59
	Ознайомлений та відтворює навчальний матеріал на рівні окремих фактів та фрагментів матеріалу; під керівництвом викладача виконує елементарні завдання.

	
	1-34
	Ознайомлений з навчальним матеріалом на рівні розпізнавання та відтворення окремих фактів.


Для очної (денна, вечірня) форми навчання поточна робота оцінюється в 100 балів, підсумковий контроль (екзамен) оцінюється в 100 балів.
До екзамену допускаються всі здобувачі вищої освіти, які набрали за результатами поточної роботи протягом семестру 60 балів.
Результат підсумкового контролю (екзамен) з освітнього компонента для здобувачів очної форми навчання визначається як середньоарифметична сума балів поточної роботи та екзамену.
Кращим здобувачам, які повністю виконали програму з освітнього компонента, виявили активність в науково-дослідній роботі за відповідною тематикою, стали призерами студентських олімпіад, виступали на конференціях та за результатами поточної роботи набрали 90 і більше балів, науково-педагогічний працівник має право виставити результат екзамену без опитування (при усному екзамені) чи виконання екзаменаційного завдання (при письмовому екзамені).
Результат підсумкового контролю (екзамен) з освітнього компонента для здобувачів заочної форми навчання оцінюється в 100 балів, відповідно до Положення про організацію освітнього процесу від 17.06.2024 № 08 (зі змінами від 25.11.2024, протокол №12).
Згідно з цим же Положенням здобувач вищої освіти, який не погоджується з оцінкою, отриманою під час підсумкового контролю, має право в день оголошення результатів звернутися із заявою на ім’я директора з проханням апеляційного перегляду оцінки.


Обсяг освітнього компонента в кредитах та його розподіл (тематичний план)
	Теми
	Кількість годин
	Форми контролю
	Бальна
оцінка

	
	всього
	з них
	
	

	
	
	лекції
	практ.
	СРС
	
	

	I курс
І семестр

	Unit 1. Introduction to Marketing Concept. Present Tense Forms
	30
	-
	10
	20
	
	15

	1. The Essence of Marketing. Present Simple (Indefinite).
	6
	
	2
	4
	B, РМГ
	3

	2. Professional roles in Marketing..
Question forms and short answers.
	6
	
	2
	4
	УД, Т
	3

	3. Marketing process overview. Adverbs of Frequency.
	6
	
	2
	4
	ТД, УО
	3

	4. Basic marketing notions.  Needs, wants, and demands. Present Continuous (Progressive).
	6
	
	2
	4
	КТ, ПЗ
	3

	5.  The concept of Value Exchange. State Verbs.
	6
	
	2
	4
	Д, Т
	3

	Unit 2. The Marketing Mix (The 4Ps). Present Tense Forms
	30
	-
	10
	20
	
	15

	6. Product: Features, benefits. Present Perfect.
	6
		
	2
	4
	B, РМГ
	3

	7. Price: Pricing strategies. Contrast with Past Simple.
	6
	
	2
	4
	УД, Т
	3

	8. Place: Channels of distribution. Have been (to) / Have gone (to).
	6
	
	2
	4
	ТД, УО
	3

	9.  Promotion: The communication mix. 
Present Perfect Continuous (Progressive).
	6
	
	2
	4
	КТ, ПЗ
	3

	10. Case study: A classic 4Ps breakdown. 
Difference between Present Perfect and Present Perfect Continuous.
	6
	
	2
	4
	Д, Т
	3

	Unit 3.  The Extended Marketing Mix (The 7Ps for Services). Past Tense Forms
	30
	-
	10
	20
	
	15

	11.  People: Staff training and customer interaction. Past Simple (Indefinite).
	6
	
	2
	4
	B, РМГ
	3

	12.Process: Service delivery systems. Regular and irregular verbs.
	6
	
	2
	4
	УД, Т
	3

	13.  Physical Evidence: Tangible cues in service environments. Wh- questions in the past. 
	6
	
	2
	4
	ТД, УО
	3

	14. Managing “The Human Element” in marketing. Past Habitual: Used to.
	6
	
	2
	4
	КТ, ПЗ
	3

	15. Role of the government in different systems. Difference between used to and would..
	6
	
	2
	4
	Д, Т
	3

	Unit 4. SWOT and PESTLE Analysis. Past Tense Forms
	30
	
	10
	20
	
	15

	16.  Internal factors: Strengths and Weaknesses. Past Continuous (Progressive)
	6
	
	2
	4
	B, РМГ
	3

	17. External factors: Opportunities and Threats. Forming negative and question structures.
	6
	
	2
	4
	УД, Т
	3

	18. Components of SWOT Analysis. Interrupted Past Action.
	6
	
	2
	4
	ТД, УО
	3

	19. Components of PESTLE Analysis. Role of context and time markers.
	6
	-
	2
	4
	КТ, ПЗ
	3

	20. Applying SWOT and PESTLE in Marketing Strategy.
Rewriting stories with interrupted actions.
	6
	
	2
	4
	Д, Т
	3

	Unit 5.  Market Segmentation. Past Tense Forms
	20
	
	10
	10
	
	15

	21. Geographic and Demographic segmentation. Past Perfect.
	4
	
	2
	2
	B, РМГ
	3

	22. Psychographic and Behavioral segmentation. Past Perfect vs. Past Simple.
	4
	
	2
	2
	УД, Т
	3

	23. Customer Profiling. Negative and question forms.
	4
	
	2
	2
	ТД, УО
	3

	24. Segmentation Criteria and Variables. Past Perfect Continuous.
	4
	
	2
	2
	КТ, ПЗ
	3

	25.  Segmentation Strategies. Past Perfect vs. Past Perfect Continuous.
	4
	
	2
	2
	Д, Т
	3

	Unit 6. Targeting and Positioning (STP Model). Sequence of Tenses
	20
	
	10
	10
	
	15

	26.  Selecting target segments. Sequence of Tenses.
	4
	
	2
	2
	B, РМГ
	3

	27.  Developing a Positioning Statement. Previous and Subsequent Events.
	4
	
	2
	2
	УД, Т
	3

	28. Perceptual mapping techniques. Using Past Simple, Past Perfect, and Present Perfect to sequence events.
	4
	
	2
	2
	ТД, УО
	3

	29. Market placement. Identifying chronological order in narratives.
	4
	
	2
	2
	КТ, ПЗ
	3

	30. Writing a brand positioning summary. Combining narration and explanation in reports.
	4
	
	2
	2
	Д, Т
	3

	Individual Tasks
	20
	
	
	20
	ІЗ
	10

	Разом за І семестр
	180/6
	
	60
	120
	
	100

	Підсумковий контроль – екзамен

	I курс
ІІ семестр

	Unit 1. Brand Identity and Image. Future Forms.
	29
	-
	16
	13
	-
	48

	1.Concept of Brand Identity vs Brand Image. Future Simple/ Be Going to.
	4
	-
	2
	2
	УД, РМГ, ПЗ
	6

	2. Core Elements of Brand Identity. Future Simple/ Present Continuous. Future Continuous.
	4
	-
	2
	2
	В, ТД, УО, П
	6

	3. Brand Values and Mission Statements. Future Perfect.
	4
	-
	2
	2
	К, П, ПЗ
	6

	4.Brand Personality and Tone of Voice. Future Perfect Continuous.
	4
	-
	2
	2
	КТ, В, ПР, РМГ
	6

	5. Visual Communication and Brand Recognition. Future-in- the Past tense forms.
	4
	
	2
	2
	УД, РМГ, ПЗ
	6

	6. Building a Consistent Brand Image Across Channels. Other ways of expressing the future.
	3
	
	2
	1
	Д, ПЗ, УО
	6

	7. Rebranding and Brand Evolution. Future time words + Present Simple.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	8. Analyzing Brand Image Through Case Studies. Questions, negatives and answers.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Unit 2. Product Life Cycle (PLC). Modals.
	21
	-
	14
	7
	-
	42

	9.  Stages: Introduction, Growth, Maturity, Decline. Ability (can - could - be able to).
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	10. Marketing Strategies at Each PLC Stage. Obligation/ Duty. Necessity (must - have to - should/ ought to - need).
	3
	
	2
	1
	В, ТД, УО, П
	6

	11. Product extension strategies. Absence of necessity (needn’t/ don’t have to / don’t need to – didn’t need to – needn’t have done).
	3
	
	2
	1
	К, П, ПЗ
	6

	12. Analyzing Product Life Cycle Graphs. Prohibition (mustn’t – can’t).
	3
	
	2
	1
	КТ, В, ПР, РМГ
	6

	13.Extending the Product Life Cycle. Probability (should/ ought).
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	14. Case Studies of Real Products. Permission (can/ could/ may /might).
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	15. Predicting and Managing Product Decline. Advice (should/ ought to/ must). 
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Individual Tasks
	10
	
	
	10
	ІЗ
	10

	Разом за ІI семестр
	60/2
	
	30
	30
	
	100

	Підсумковий контроль – залік

	II курс
ІІІ семестр

	Unit 1. Advertising in Marketing. The Passive Voice.
	29
	-
	16
	13
	-
	48

	1. Role and functions of advertising in marketing. Transformation from Active to Passive.
	4
	-
	2
	2
	УД, РМГ, ПЗ
	6

	2. Types of advertising: above-the-line, below-the-line. Personal/ impersonal constructions.
	4
	-
	2
	2
	В, ТД, УО, П
	6

	3. Advertising media: print, broadcast, outdoor, digital. Present Continuous (Progressive). Special passive constructions.
	4
	-
	2
	2
	К, П, ПЗ
	6

	4. Creative strategy and advertising appeals. Passive Voice in different tenses.
	4
	-
	2
	2
	КТ, В, ПР, РМГ
	6

	5. Advertising agencies and the campaign process. Passive Voice vs. Active Voice.
	4
	
	2
	2
	УД, РМГ, ПЗ
	6

	6. Advertising regulation and ethical standards. Passive with Modals.
	3
	
	2
	1
	Д, ПЗ, УО
	6

	7. Measuring advertising effectiveness. Passive in questions.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	8. Global advertising campaigns and localization. Impersonal passive structures.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Unit 2. Public Relations and Publicity. Reported Speech.
	21
	-
	14
	7
	-
	42

	9. PR functions and tools in marketing. Definitions and key concepts. Types of reported speech: statements, questions, and commands.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	10. Press releases and media relations. Tenses in reported speech.
	3
	
	2
	1
	В, ТД, УО, П
	6

	11. Crisis communication and reputation management. Reporting verbs.
	3
	
	2
	1
	К, П, ПЗ
	6

	12. Sponsorship and event marketing. Reported questions.
	3
	
	2
	1
	КТ, В, ПР, РМГ
	6

	13. Corporate communication and stakeholder relations. Reported speech vs. Direct speech.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	14. Influencer relations and brand ambassadors. Time and place changes in Reported Speech.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	15. Measuring PR impact and media coverage. Introductory verbs in Reported Speech. 
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Individual Tasks
	10
	
	
	10
	ІЗ
	10

	Разом за ІII семестр
	60/2
	
	30
	30
	
	100

	Підсумковий контроль – залік

	II курс
ІV семестр

	Unit 1. Sales Promotion and Direct Marketing. Conditionals
	29
	-
	16
	13
	-
	48

	1. Sales promotion tools: discounts, coupons, contests. Zero Conditional.
	4
	-
	2
	2
	УД, РМГ, ПЗ
	6

	2. Trade promotions vs. consumer promotions. First Conditional.
	4
	-
	2
	2
	В, ТД, УО, П
	6

	3. Direct marketing channels: mail, telemarketing, catalogues. Second Conditional.
	4
	-
	2
	2
	К, П, ПЗ
	6

	4. Personal selling and the sales process. Third Conditional.
	4
	-
	2
	2
	КТ, В, ПР, РМГ
	6

	5. Designing an effective sales promotion campaign. Mixed Conditionals.
	4
	
	2
	2
	УД, РМГ, ПЗ
	6

	6. Loyalty programs and customer retention. Inverted Conditionals (Formal Style).
	3
	
	2
	1
	Д, ПЗ, УО
	6

	7. Legal and ethical issues in promotion. Common Mistakes with Conditionals.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	8. Evaluating promotion campaign results. Unless, As long as, Provided that (Alternative Conditional Forms).
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Unit 2. Digital and Content Marketing Communications. Wishes and regrets.
	21
	-
	14
	7
	-
	42

	9. Content marketing strategy and storytelling. Wishes about the present.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	10. Email marketing and marketing automation. Wishes about the past (regrets).
	3
	
	2
	1
	В, ТД, УО, П
	6

	11. Search engine marketing (SEO/SEM). Wishes about the future.
	3
	
	2
	1
	К, П, ПЗ
	6

	12. Social media advertising platforms. Wishes with "could".
	3
	
	2
	1
	КТ, В, ПР, РМГ
	6

	13. Mobile marketing and messaging apps. Using "if only" for emphasis.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	14. Marketing analytics and campaign performance tracking. Wishes about other people’s actions.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	15. Integrated marketing communications (IMC). Common mistakes in wishes and regrets.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Individual Tasks
	10
	
	
	10
	ІЗ
	10

	Разом за ІV семестр
	60/2
	
	30
	30
	
	100

	Підсумковий контроль – залік

	III курс
V семестр

	Unit 1. Marketing Strategy and Planning. Nouns. Pronouns.
	29
	-
	16
	13
	-
	48

	1. The marketing planning process. Countable and uncountable nouns.
	4
	-
	2
	2
	УД, РМГ, ПЗ
	6

	2. Mission, vision, and marketing objectives. Singular and plural nouns.
	4
	-
	2
	2
	В, ТД, УО, П
	6

	3. Competitive strategy and positioning. Abstract and concrete nouns.
	4
	-
	2
	2
	К, П, ПЗ
	6

	4. Growth strategies: market penetration, development, diversification. Compound nouns.
	4
	-
	2
	2
	КТ, В, ПР, РМГ
	6

	5. Resource allocation and the marketing budget. Personal pronouns.
	4
	
	2
	2
	УД, РМГ, ПЗ
	6

	6. Implementing and controlling the marketing plan. Reflexive pronouns.
	3
	
	2
	1
	Д, ПЗ, УО
	6

	7. Marketing metrics and key performance indicators (KPIs). Indefinite pronouns.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	8. Risk management in marketing strategy. Negative pronouns.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Unit 2. Market Research and Consumer Behaviour. Determiners and quantifiers.
	21
	-
	14
	7
	-
	42

	9. The market research process. Specific determiners.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	10. Qualitative vs. quantitative research methods. General determiners.
	3
	
	2
	1
	В, ТД, УО, П
	6

	11. Surveys, focus groups, and observation. The indefinite article: 'a' and 'an'.  
	3
	
	2
	1
	К, П, ПЗ
	6

	12. Consumer decision-making process. The definite article: 'the'.
	3
	
	2
	1
	КТ, В, ПР, РМГ
	6

	13. Factors influencing consumer behaviour. Interrogative determiners: 'which' and 'what'. 
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	14. Data analysis and market insights. Quantifiers. 
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	15. Ethical considerations in market research. Numbers.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Individual Tasks
	10
	
	
	10
	ІЗ
	10

	Разом за V семестр
	60/2
	
	30
	30
	
	100

	Підсумковий контроль – залік

	III курс
VI семестр

	Unit 1.  E-commerce and Retail Marketing. Adjectives.
	24
	
	12
	12
	-
	42

	1. Trends in e-commerce and online retail. Gradable and non-gradable adjectives.
	4
	
	2
	2
	УД, РМГ, ПЗ, Т
	7

	2. Omnichannel and multichannel retailing. Degrees of comparison of adjectives. 
	4
	
	2
	2
	ПР, ТД, УО, П
	7

	3. Online customer experience and UX. Comparative and superlative forms of adjectives. 
	4
	
	2
	2
	В, К, П, ПЗ
	7

	4. The role of marketplaces and platforms in retail. Comparative structures: as...as, not so..as. 
	4
	
	2
	2
	КТ, В, ПР, РМГ, Д
	7

	5. Retail store design and merchandising. Comparative structures: the more...the less, the same as.
	4
	
	2
	2
	УД, РМГ, ПЗ, Т
	7

	6. Logistics and fulfilment in e-commerce. Comparative structures: the+ comparitive, so and such, enough and too with adjectives.
	4
	
	2
	2
	В, Д, ПЗ, УО
	7

	Unit 2.  Sustainable and Ethical Business Practices. Adverbs.
	24
	
	12
	12
	-
	42

	7. Sustainability in marketing and business operations. Adverbs of frequency and time. 
	4
	
	2
	2
	УД, РМГ, ПЗ, Т
	7

	8. Corporate Social Responsibility (CSR) strategies. Adverbs of place and manner. 
	4
	
	2
	2
	ПР, ТД, УО, П
	7

	9. Green marketing and eco-labelling. Adverbs of probability, degree, and completeness. 
	4
	
	2
	2
	В, К, П, ПЗ
	7

	10. Ethical decision-making in business management. Connecting adverbs (so, too, either, neither; first, next, then, etc; actually, fortunately, etc; only, even). 
	4
	
	2
	2
	КТ, В, ПР, Д
	7

	11. Stakeholder engagement and corporate governance. Comparison of adverbs. 
	4
	
	2
	2
	УД, РМГ, ПЗ, Т
	7

	12. Reporting and communicating sustainability performance. Adverbs of degree: quite – rather.
	4
	
	2
	2
	В, Д, ПЗ, УО
	7

	Individual Tasks
	12
	
	
	12
	ІЗ
	16

	Разом за VI семестр
	60/2
	
	24
	36
	
	100

	Підсумковий контроль – залік

	IV курс
VII семестр

	Unit 1. Global Marketing Strategy. Prepositions. Relative Clauses.
	29
	-
	16
	13
	-
	48

	1. The scope and importance of global marketing. Prepositions of position and movement. 
	4
	-
	2
	2
	УД, РМГ, ПЗ
	6

	2. Standardization vs. adaptation strategies. Prepositions of time. 
	4
	-
	2
	2
	В, ТД, УО, П
	6

	3. Market entry strategies: exporting, licensing, joint ventures. Talking about exceptions. 
	4
	-
	2
	2
	К, П, ПЗ
	6

	4. Foreign direct investment as a market entry mode. Prepositions after verbs. 
	4
	-
	2
	2
	КТ, В, ПР, РМГ
	6

	5. Global market segmentation and targeting. Prepositions after nouns.
	4
	
	2
	2
	УД, РМГ, ПЗ
	6

	6. International product and branding decisions. Defining and Non-Defining Relative Clause.
	3
	
	2
	1
	Д, ПЗ, УО
	6

	7. International pricing strategies. Relative clauses with who/that/which. 
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	8. International distribution channels and logistics. Relative clauses with whose/whom/where.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Unit 2. Cross-Cultural Marketing and Market Entry. Phrasal verbs.
	21
	-
	14
	7
	-
	42

	9. Cultural dimensions and their impact on marketing. Transitive Phrasal Verbs.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	10. Cross-cultural communication in international business. Intransitive Phrasal Verbs.
	3
	
	2
	1
	В, ТД, УО, П
	6

	11. Adapting marketing communications across cultures. Separable Phrasal Verbs.
	3
	
	2
	1
	К, П, ПЗ
	6

	12. Managing international marketing teams. Inseparable Phrasal Verbs.
	3
	
	2
	1
	КТ, В, ПР, РМГ
	6

	13. Legal and regulatory environment of global marketing. Phrasal Verbs with multiple meanings.
	3
	
	2
	1
	УД, РМГ, ПЗ
	6

	14. Global brand management challenges. Thematic groups of Phrasal Verbs.
	3
	
	2
	1
	ТД, В, УД, ПЗ
	6

	15. Trends shaping the future of international marketing. Phrasal Verbs in idiomatic expressions.
	3
	
	2
	1
	УО, ПР, РМГ
	6

	Individual Tasks
	10
	
	
	10
	ІЗ
	10

	Разом за VII семестр
	60/2
	
	30
	30
	
	100

	Підсумковий контроль – залік

	IV курс
VIII семестр

	Unit 1. Job Hunting in the Field of Marketing. The Infinitive.
	50
	
	20
	30
	-
	30

	1. Career paths in marketing. Forms and functions of the Infinitive.
	10
	
	4
	6
	В, ТД, УО, П
	6

	2. Building an internationally-oriented resume and cover letter. To-infinitive vs. bare infinitive.
	10
	
	4
	6
	К, П, ПЗ
	6

	3. Networking and professional platforms. The Objective infinitive complex. 
	10
	
	4
	6
	КТ, В, ПР, РМГ
	6

	4. Interview preparation. The Subjective infinitive complex. 
	10
	
	4
	6
	УД, РМГ, ПЗ
	6

	5. Business communication and intercultural fluency. Split infinitives.
	10
	
	4
	6
	Д, ПЗ, УО
	6

	Unit 2. Communicating in the
Digitalised World of  Marketing. The Participle.
	50
	
	20
	30
	-
	30

	6. Digital communication tools in global business. Functions of the Participle as adjectives, in participial phrases, reduced clauses.
	10
	
	4
	6
	К, П, ПЗ
	6

	7. E-etiquette and professional online communication. Active vs. passive meanings of the Participle.
	10
	
	4
	6
	КТ, В, ПР, РМГ
	6

	8. Cybersecurity and data protection in international communication. The Objective Participle complex. 
	10
	
	4
	6
	УД, РМГ, ПЗ
	6

	9. Social media and Public relations in marketing. The Subjective Participle complex. 
	10
	
	4
	6
	ТД, В, УД, ПЗ
	6

	10. AI and automation in marketing. Using Participles to shorten or combine clauses.
	10
	
	4
	6
	УО, ПР, РМГ
	6

	Unit 3. Professional Ethics in Marketing. The Gerund.
	50
	
	20
	30
	УД, РМГ, ПЗ
	30

	11. Ethical standards in marketing. Gerunds after prepositions.
	10
	
	4
	6
	В, ТД, УО, П
	6

	12. Corporate Social Responsibility (CSR). Verbs commonly followed by Gerunds.
	10
	
	4
	6
	К, П, ПЗ
	6

	13. Ethics in negotiations. Gerunds as subjects and complements. 
	10
	
	4
	6
	КТ, В, ПР, РМГ
	6

	14. Human rights and labor standards in supply chains. Complexes with the Gerund.
	10
	
	4
	6
	УД, РМГ, ПЗ
	6

	15. Ethical challenges in marketing and cross-cultural collaboration. The Gerund vs. The Infinitive mix-ups.
	10
	
	4
	6
	УД, РМГ, ПЗ
	6

	Individual Tasks
	30
	
	
	30
	ІЗ
	10

	Разом за VIII семестр
	180/6
	
	60
	120
	
	100

	Підсумковий контроль – екзамен



Перелік умовних позначень форм контролю та оцінка їх у балах:
В – відповідь на практичних заняттях – 1 бал
УД – участь у дискусії – 2 бали
КТ – комп’ютерне тестування – 1 бал
Т – тестування – 1 бал
К – кейс-стаді – 2 бали
РМГ – робота в малих групах – 2 бали
Д – доповідь – 2 бали
П – презентація – 2 бали
ПР – проєкт – 2 бали
УО – усне опитування – 2 бали
ПЗ – письмові завдання – 2 бали
ТД – термінологічний диктант – 1 бал
ІЗ – індивідуальні завдання:
І семестр – 10 балів 
ІI семестр – 10 балів
ІII семестр – 10 балів
ІV семестр – 10 балів
V семестр – 10 балів
VІ семестр – 16 балів
VІI семестр – 10 балів
VIIІ семестр – 10 балів
як сума балів за виконання таких видів завдань:
· участь у наукових заходах – 10 балів;
· складання ментальної карти до теми – 6 балів;
· есе – 2 бали;
· складання тематичного словника – 2 бали.
Загальна сума за поточну навчальну роботу (аудиторну та самостійну) за семестр – 100 балів.



ІІ. ПРОГРАМА ОСВІТНЬОГО КОМПОНЕНТА

Зміст освітнього компонента (теми програми).
[bookmark: _Hlk54262279]
І КУРС 
І СЕМЕСТР
Unit 1. Introduction to Marketing Concept. Present Tense Forms
The Essence of Marketing.Professional roles in Marketing.. Marketing process overview.  Basic marketing notions.  Needs, wants, and demands. The concept of Value Exchange.
Present Simple (Indefinite). Question forms and short answers. Adverbs of Frequency. Present Continuous (Progressive). State Verbs. 

Unit 2. The Marketing Mix (The 4Ps). Present Tense Forms
Product: Features, benefits. Price: Pricing strategies. Place: Channels of distribution. Promotion: The communication mix. Case study: A classic 4Ps breakdown. 
Present Perfect. Contrast with Past Simple. Have been (to) / Have gone (to). Present Perfect Continuous (Progressive). Difference between Present Perfect and Present Perfect Continuous. 

Unit 3. The Extended Marketing Mix (The 7Ps for Services). Past Tense Forms
 People: Staff training and customer interaction.Process: Service delivery systems. Physical Evidence: Tangible cues in service environments. Managing “The Human Element” in marketing. Role of the government in different systems.
Past Simple (Indefinite). Regular and irregular verbs. Wh- questions in the past. Past Habitual: Used to. Difference between used to and would. 

Unit 4. SWOT and PESTLE Analysis. Past Tense Forms
Internal factors: Strengths and Weaknesses. External factors: Opportunities and Threats. Components of SWOT Analysis . Components of PESTLE Analysis. Applying SWOT and PESTLE in Marketing Strategy. Applying SWOT and PESTLE in Marketing Strategy.
Past Continuous (Progressive). Forming negative and question structures. Interrupted Past Action. Role of context and time markers. Rewriting stories with interrupted actions. 

Unit 5. Market Segmentation. Past Tense Forms 
Geographic and Demographic segmentation. Psychographic and Behavioral segmentation. Customer Profiling. Segmentation Criteria and Variables. Segmentation Strategies.
Past Perfect. Comparison: Past Perfect vs. Past Simple. Negative and question forms. Past Perfect Continuous. Past Perfect vs. Past Perfect Continuous. 


Unit 6. Targeting and Positioning (STP Model). Sequence of Tenses 
Selecting target segments.Developing a Positioning Statement. Perceptual mapping techniques. Market placement. Writing a brand positioning summary.
Sequence of Tenses. Previous and Subsequent Events. Using Past Simple, Past Perfect, and Present Perfect to sequence events. Identifying chronological order in narratives. Combining narration and explanation in reports. 

I КУРС 
ІІ СЕМЕСТР
Unit 1.  Brand Identity and Image. Future Forms 
Concept of Brand Identity vs Brand Image. Core Elements of Brand Identity.  Brand Values and Mission Statements. Brand Personality and Tone of Voice. Visual Communication and Brand Recognition. Building a Consistent Brand Image Across Channels. Building a Consistent Brand Image Across Channels. Analyzing Brand Image Through Case Studies. 
Future Simple/Be Going to. Future Simple/Present Continuous. Future Continuous. Future Perfect. Future Perfect Continuous. Future-in- the Past tense forms. Other ways of expressing the future. Future time words + Present Simple. Questions, negatives and answers. 

Unit 2. Product Life Cycle (PLC). Modals 
Stages: Introduction, Growth, Maturity, Decline. Marketing Strategies at Each PLC Stage. Product extension strategies. Analyzing Product Life Cycle Graphs. Extending the Product Life Cycle.  Case Studies of Real Products. Predicting and Managing Product Decline 
Ability (can - could - be able to). Obligation/ Duty. Necessity (must - have to - should/ ought to - need). Absence of necessity (needn’t/ don’t have to / don’t need to – didn’t need to – needn’t have done). Prohibition (mustn’t – can’t). Probability (should/ ought). Permission (can/ could/ may /might). Advice (should/ ought to/ must). 


ІІ КУРС 
ІІІ СЕМЕСТР
Unit 1. Advertising in Marketing. The Passive Voice
Role and functions of advertising in marketing. Types of advertising: above-the-line, below-the-line. Advertising media: print, broadcast, outdoor, digital. Creative strategy and advertising appeals. Advertising agencies and the campaign process. Advertising regulation and ethical standards. Measuring advertising effectiveness. Global advertising campaigns and localization.
 Personal/ impersonal constructions. Special passive constructions. Passive Voice in different tenses. Passive with Modals.
Passive Voice vs. Active Voice. Passive in questions. Impersonal passive structures.



Unit 2. Public Relations and Publicity. Reported Speech 
PR functions and tools in marketing. Definitions and key concepts. Press releases and media relations. Crisis communication and reputation management. Sponsorship and event marketing. Corporate communication and stakeholder relations. Influencer relations and brand ambassadors. Measuring PR impact and media coverage. 
Types of reported speech: statements, questions, and commands.Tenses in reported speech. Reporting verbs. Reported questions. Reported speech vs. Direct speech. Time and place changes in Reported Speech. Introductory verbs in Reported Speech.

ІІ КУРС
 ІV СЕМЕСТР
Unit 1. Sales Promotion and Direct Marketing. Conditionals
Sales promotion tools: discounts, coupons, contests. Trade promotions vs. consumer promotions. Direct marketing channels: mail, telemarketing, catalogues. Personal selling and the sales process. Designing an effective sales promotion campaign. Loyalty programs and customer retention. Legal and ethical issues in promotion. Evaluating promotion campaign results. 
Zero Conditional. First Conditional. Second Conditional. Third Conditional. Mixed Conditionals. Inverted Conditionals (Formal Style). Common Mistakes with Conditionals.
Unless, as long as, provided that (Alternative Conditional Forms).

Unit 2. Digital and Content Marketing Communications. Wishes and regrets
Content marketing strategy and storytelling. Email marketing and marketing automation. Search engine marketing (SEO/SEM). Social media advertising platforms. Mobile marketing and messaging apps. Marketing analytics and campaign performance tracking. Integrated marketing communications (IMC).
Wishes about the present. Wishes about the past (regrets). Wishes about the future. Wishes with "could". Using "if only" for emphasis. Wishes about other people’s actions. Common mistakes in wishes and regrets.

ІІІ КУРС 
V СЕМЕСТР
Unit 1. Marketing Strategy and Planning. Nouns. Pronouns
The marketing planning process. Mission, vision, and marketing objectives. 
Competitive strategy and positioning. Growth strategies: market penetration, development, diversification. Resource allocation and the marketing budget. Implementing and controlling the marketing plan. Marketing metrics and key performance indicators (KPIs). Risk management in marketing strategy. 
Countable and uncountable nouns. Singular and plural nouns. Abstract and concrete nouns. Compound nouns. Personal pronouns. Reflexive pronouns. Indefinite pronouns.
Negative pronouns.

Unit 2. Market Research and Consumer Behaviour. Determiners and quantifiers
The market research process. Qualitative vs. quantitative research methods. Surveys, focus groups, and observation. Consumer decision-making process. Factors influencing consumer behaviour. Data analysis and market insights. Ethical considerations in market research. 
Specific determiners. General determiners. The indefinite article: 'a' and 'an'. The definite article: 'the'. Interrogative determiners: 'which' and 'what'. Quantifiers. Numbers.

ІІІ КУРС 
VІ СЕМЕСТР
Unit 1.  E-commerce and Retail Marketing. Adjectives
Trends in e-commerce and online retail. Omnichannel and multichannel retailing. Online customer experience and UX. The role of marketplaces and platforms in retail. Retail store design and merchandising. Logistics and fulfilment in e-commerce. 
Gradable and non-gradable adjectives. Degrees of comparison of adjectives. Comparative and superlative forms of adjectives. Comparative structures: as...as, not so..as. 
Comparative structures: the more...the less, the same as. Comparative structures: the+ comparitive, so and such, enough and too with adjectives.

Unit 2.  Sustainable and Ethical Business Practices. Adverbs
Sustainability in marketing and business operations. Corporate Social Responsibility (CSR) strategies. Green marketing and eco-labelling. Ethical decision-making in business management. Stakeholder engagement and corporate governance. Reporting and communicating sustainability performance. 
Adverbs of frequency and time. Adverbs of place and manner. Adverbs of probability, degree, and completeness. Connecting adverbs (so, too, either, neither; first, next, then, etc; actually, fortunately, etc; only, even). Comparison of adverbs. Adverbs of degree: quite – rather.

ІV КУРС 
VІІ СЕМЕСТР
Unit 1. Global Marketing Strategy. Prepositions. Relative Clauses
The scope and importance of global marketing. Standardization vs. adaptation strategies. Market entry strategies: exporting, licensing, joint ventures. Foreign direct investment as a market entry mode. Global market segmentation and targeting. International product and branding decisions. International pricing strategies. International distribution channels and logistics. 
Prepositions of position and movement. Prepositions of time. Talking about exceptions. Prepositions after verbs. Prepositions after nouns. Defining and Non-Defining Relative Clause. Relative clauses with who/that/which. Relative clauses with whose/whom/where.

Unit 2. Cross-Cultural Marketing and Market Entry. Phrasal verbs
Cultural dimensions and their impact on marketing. Cross-cultural communication in international business. Adapting marketing communications across cultures. Managing international marketing teams. Legal and regulatory environment of global marketing. Global brand management challenges. Trends shaping the future of international marketing. 
Transitive Phrasal Verbs. Intransitive Phrasal Verbs. Separable Phrasal Verbs. Inseparable Phrasal Verbs. Phrasal Verbs with multiple meanings. Thematic groups of Phrasal Verbs. Phrasal Verbs in idiomatic expressions.





ІV КУРС 
VІІІ СЕМЕСТР
Unit 1. Job Hunting in the Field of Marketing The Infinitive
Career paths in marketing. Building a marketing-oriented resume and cover letter. Networking and professional platforms. Interview preparation. Business communication and intercultural fluency. 
Forms and functions of the Infinitive. To-infinitive vs. bare infinitive.The Objective infinitive complex. The Subjective infinitive complex. Split infinitives.

Unit 2. Communicating in the Digitalised World of Marketing. The Participle 
Digital communication tools in marketing. E-etiquette and professional online communication. Cybersecurity and data protection in international communication. Social media and Public relations in marketing. AI and automation in marketing. 
Functions of the Participle as adjectives, in participial phrases, reduced clauses. Active vs. passive meanings of the Participle. The Objective Participle complex. The Subjective Participle complex. Using Participles to shorten or combine clauses.

Unit 3. Professional Ethics in Marketing. The Gerund
Ethical standards in marketing. Corporate Social Responsibility (CSR). Ethics in negotiations. Human rights and labor standards in supply chains. Ethical challenges in marketing and cross-cultural collaboration. 
Gerunds after prepositions. Verbs commonly followed by Gerunds. Gerunds as subjects and complements. Complexes with the Gerund. The Gerund vs. The Infinitive mix-ups.



Структура освітнього компонента

	Результат навчання
	Навчальна діяльність
	Робочий час здобувача, год.

	I курс
І семестр

	Unit 1. Introduction to Marketing Concept. Present Tense Forms
	10/20

	knowledge of topical vocabulary; 
ability to use grammatical resources of the language;
understanding different aspects of language behaviour 
	Practical lesson 1.
1. The Essence of Marketing. 
2. Present Simple (Indefinite).

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2







	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	4

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules


	Practical lesson 2.
1.Professional roles in Marketing.
2. Question forms and short answers.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic
	4

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 3.
1. Marketing process overview.
2. Adverbs of Frequency.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	4

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations 

	Practical lesson 4.
1. Basic marketing notions. Needs, wants, and demands.
2. Present Continuous (Progressive).

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
studying thematic information; preparing presentations on the topic;
developing grammatical skills;
analyzing grammar rules
	4

	ability to use lexical and grammatical resources of the language;
knowledge of  topical vocabulary


	Practical lesson 5.
1. The concept of Value Exchange.
2. State Verbs.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	4

	Unit 2. The Marketing Mix (The 4Ps). Present Tense Forms
	10/20

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 6.
1. Product: Features, benefits.
2. Present Perfect.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the theme
	4

	understanding and interpreting different aspects of culture and language behaviour in the world of work


	Practical lesson 7.
1. Price: Pricing strategies.
2. Contrast with Past Simple.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	4

	ability to use lexical and grammatical resources of the language;
knowledge of topical vocabulary



	Practical lesson 8.
1. Place: Channels of distribution.
2. Have been (to) / Have gone (to).

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	4

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language


	Practical lesson 9.
1. Promotion: The communication mix.. 
2. Present Perfect Continuous (Progressive).

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	4

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 10.
1. Case study: A classic 4Ps breakdown. 
2. Difference between Present Perfect and Present Perfect Continuous.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating texts on the theme




	4

	Unit 3. The Extended Marketing Mix (The 7Ps for Services). Past Tense Forms
	10/20

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 11.
1. People: Staff training and customer interaction.
2. Past Simple (Indefinite).

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	4

	gain in depth the knowledge of the topical vocabulary; 
practicing and memorizing grammatical 
rules
	Practical lesson 12.
1. Process: Service delivery systems.
2. Regular and irregular verbs.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	4

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 13.
1.  Physical Evidence: Tangible cues in service environments.
2. Wh- questions in the past. 

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises; reading and translating a newspaper article on the topic
	4


	ability to reproduce and produce effectively topical vocabulary in oral and writing speech; 
practising and memorizing grammatical 
rules
	Practical lesson 14.
1. Managing “The Human Element” in marketing.
2. Past Habitual: Used to.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	4

	ability to use grammatical resources of the language;
understanding and interpreting different aspects of culture and language behaviour in the world of work

	Practical lesson 15.
1. Role of the government in different systems. 
2. Difference between used to and would.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	4

	Unit 4. SWOT and PESTLE Analysis. Past Tense Forms
	10/20

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 16.
1. Internal factors: Strengths and Weaknesses.
2. Past Continuous (Progressive)

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized Internet sources; preparing presentations on the topic
	4

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements

	Practical lesson 17.
1. External factors: Opportunities and Threats.
2. Forming negative and question structures.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	4

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson18.
1. Components of SWOT Analysis.
2. Interrupted Past Action.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized Internet sources
	4

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 19.
1. Components of PESTLE Analysis.
2. Role of context and time markers.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options; preparing presentations on the topic
	4

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 20. 
1. Applying SWOT and PESTLE in Marketing Strategy.
2. Rewriting stories with interrupted actions.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills

	4

	Unit 5. Market Segmentation. Past Tense Forms
	10/10

	knowledge of topical vocabulary; 
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 21. 
1. Geographic and Demographic segmentation.
2. Past Perfect.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources
	2

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 22. 
1. Psychographic and Behavioral segmentation.
2. Comparison: Past Perfect vs. Past Simple.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	2

	gain in depth the knowledge of the topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 23. 
1. Customer Profiling.
2. Negative and question forms.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the topic
	2

	 understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 24.
1. Segmentation Criteria and Variables.
2. Past Perfect Continuous.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	2

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 25. 
1. Segmentation Strategies.
2. Past Perfect vs. Past Perfect Continuous.
Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes conveying complex professionally relevant information;
rendering articles;
summarizing a wide range of factual information 
	2

	Unit 6. Targeting and Positioning (STP Model). Sequence of Tenses
	10/10

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation 

	Practical lesson 26. 
1. Selecting target segments.
2. Sequence of Tenses.
Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	2

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements;

	Practical lesson 27. 
1. Developing a Positioning Statement.
2. Previous and Subsequent Events.

Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills; preparing presentations on the topic
	2

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 28. 
1. How wages are determinedPerceptual mapping techniques.
2. Using Past Simple, Past Perfect, and Present Perfect to sequence events.
Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the theme
	2

	correct use of topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 29. 
1.Market placement.
2. Identifying chronological order in narratives.
Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
	2

	gain in depth the knowledge of the topical vocabulary; 
practising and memorizing grammatical 
rules

	Practical lesson 30. 
1.Writing a brand positioning summary.
2. Combining narration and explanation in reports.
Literature: 1, 3, 6, 7, 8.
Recommended materials: 9, 17, 21, 23.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
explaining advantages and disadvantages of various options; preparing presentations on the topic
	2

	Individual Tasks
	20

	Разом за І семестр
	180/6

	I курс
ІІ семестр

	Unit 1.  Brand Identity and Image. Future Forms 
	16/13

	knowledge of topical vocabulary;
ability to use lexical and grammatical resources of the language

	Practical lesson 1. 
1. Concept of Brand Identity vs Brand Image.
2. Future Simple/ Be Going to.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	knowledge of topical vocabulary;
ability to use lexical and  grammatical resources of the language
	Practical lesson 2. 
1. Core Elements of Brand Identity. 
2. Future Simple/ Present Continuous. Future Continuous.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	gain in depth the knowledge of the topical vocabulary;
practicing and memorizing grammatical
rules

	Practical lesson 3. 
1.  Brand Values and Mission Statements. 
2. Future Perfect.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 16, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	2

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 4. 
1. Brand Personality and Tone of Voice. Food, electronics, clothing. 
2. Future Perfect Continuous.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	2

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 5. 
1. Visual Communication and Brand Recognition. 
2. Future-in- the Past tense forms.

Literature: 2, 4, 6, 7, 8
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing presentations on the topic
	2

	knowledge of topical vocabulary;
ability to use lexical and grammatical resources of the language

	Practical lesson 6. 
1. Building a Consistent Brand Image Across Channels. Tariffs and quotas explained simply. 
2. Other ways of expressing the future.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work

	Practical lesson 7. 
1. Building a Consistent Brand Image Across Channels: basic idea of deals. 
2. Future time words + Present Simple.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
	1

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations
	Practical lesson 8. 
1. Analyzing Brand Image Through Case Studies. 
2. Questions, negatives and answers.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 13, 14, 16, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
	1

	Unit 2. Product Life Cycle (PLC). Modals
	14/7

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations

	Practical lesson 9. 
1. Stages: Introduction, Growth, Maturity, Decline. 
2. Ability (can - could - be able to).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33. 
	2

	
	Self-study:
rendering articles and authentic materials;
summarizing a wide range of factual academic and specialism-related texts
	1

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 10. 
1. Marketing Strategies at Each PLC Stage. 
2. Obligation/ Duty. Necessity (must - have to - should/ ought to - need).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
ability to lexical resources of the language
	Practical lesson 11. 
1. Product extension strategies.
2. Absence of necessity (needn’t/ don’t have to / don’t need to – didn’t need to – needn’t have done).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements
	Practical lesson 12. 
1. Analyzing Product Life Cycle Graphs
2. Prohibition (mustn’t – can’t).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing reports on the topic
	1

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 13. 
1. Extending the Product Life Cycle. 
2. Probability (should/ ought).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	awareness and proper use of categories, structures and processes

	Practical lesson 14. 
1. Case Studies of Real Products.
2. Permission (can/ could/ may /might).

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
studying thematic information; developing grammatical skills; analyzing  grammar rules
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work

	Practical lesson 15. 
1. Predicting and Managing Product Decline
2. Advice (should/ ought to/ must). 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	Individual Tasks
	10

	Разом за ІІ семестр
	60/2

	II курс
ІІІ семестр

	Unit 1. Advertising in Marketing. The Passive Voice
	16/13

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 1. 
1. Role and functions of advertising in marketing. 
2. Transformation from Active to Passive.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
	2

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 2. 
1. Types of advertising: above-the-line, below-the-line. 
2. Personal/ impersonal constructions.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations
	Practical lesson 3. 
1. Advertising media: print, broadcast, outdoor, digital.
2. Special passive constructions.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources
	2

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 4. 
1. Creative strategy and advertising appeals. 
2. Passive Voice in different tenses.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 5. 
1. Advertising agencies. and the campaign process. 
2. Passive Voice vs. Active Voice.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 6.
1. Advertising regulation and ethical standards.
 
2. Passive with Modals.

Literature: 2, 4, 6, 7, 8
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 7.
1. Measuring advertising effectiveness.
2. Passive in questions.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing reports on the topic
	1

	gain in depth the knowledge of the topical vocabulary;
practicing and memorizing grammatical
rules

	Practical lesson 8.
1. Global advertising campaigns and localization. 
2. Impersonal passive structures.

Literature: 2, 4, 6, 7, 8
Recommended materials: 15, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing  grammar rules





	1

	Unit 2. Public Relations and Publicity. Reported Speech
	14/7

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 9.
1. PR functions and tools in marketing. Definitions and key concepts.
2. Types of reported speech: statements, questions, and commands.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 10.
1. Press releases and media relations. 
2. Tenses in reported speech.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
revising grammar rules;
developing speaking skills;
writing notes conveying complex relevant information to academic and professional addressees
	1

	ability to reproduce and produce effectively topical vocabulary in oral and writing speech;
practicing and memorizing grammatical
rules

	Practical lesson 11.
1. Crisis communication and reputation management. 
2. Reporting verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 12.
1. Sponsorship and event marketing.
2. Reported questions.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the topic
	1

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 13.
1. Corporate communication and stakeholder relations. 
2. Reported speech vs. Direct speech.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
	1

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 14.
1. Influencer relations and brand ambassadors. 
3. Time and place changes in Reported Speech.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language

	Practical lesson 15.
1. Measuring PR impact and media coverage. 
3. Introductory verbs in Reported Speech.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 11, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
	1

	Individual Tasks
	10

	Разом за ІII семестр
	60/2




	II курс
IV семестр

	Unit 1. Sales Promotion and Direct Marketing. Conditionals
	16/13

	knowledge of topical vocabulary;
ability to use grammatical resources of the language

	Practical lesson 1.
1. Sales promotion tools: discounts, coupons, contests. 
2. Zero Conditional.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the topic
	2

	gain in depth the knowledge of the topical vocabulary;
practicing and memorizing grammatical
rules

	Practical lesson 2.
1. Trade promotions vs. consumer promotions. 
 
3. First Conditional.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
	2

	capability to apply effectively the acquired  knowledge of  topical information to the appropriate situation
	Practical lesson 3.
1. Direct marketing channels: mail, telemarketing, catalogues. 
2. Second Conditional.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 4.
1. Personal selling and the sales process. 
2. Third Conditional.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	2

	awareness and proper use of categories, structures and processes; ability to use topical vocabulary and grammatical resources of the language

	Practical lesson 5.
1. Designing an effective sales promotion campaign. 
 
3. Mixed Conditionals.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing presentations on the topic
	2

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 6.
1. Loyalty programs and customer retention. 
 
3. Inverted Conditionals (Formal Style).

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
studying thematic information; developing grammatical skills;
analyzing  grammar rules
	1

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements
	Practical lesson 7.
1. Legal and ethical issues in promotion. 
 
3. Common Mistakes with Conditionals.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	control of the organization of the meaning of grammatical elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 8.
1. Evaluating promotion campaign results. 
 
3. Unless, As long as, Provided that (Alternative Conditional Forms).

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the topic; developing speaking skills
	1

	Unit 2. Digital and Content Marketing Communications. Wishes and regrets
	14/7

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language
	Practical lesson 9.
1. Content marketing strategy and storytelling. 
2. Wishes about the present.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the topic; developing speaking skills
	1

	correct use of topical vocabulary;
practicing and memorizing grammatical
rules

	Practical lesson 10.
1. Email marketing. and marketing automation. 
2. Wishes about the past (regrets).

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing reports on the topic
	1

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 11.
1. Search engine marketing (SEO/SEM). 
2. Wishes about the future.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	1

	awareness and proper use of categories, structures and processes

	Practical lesson 12.
1. Social media advertising platforms. 
2. Wishes with "could".

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees,
rendering articles and authentic materials
	1

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements
	Practical lesson 13.
1. Mobile marketing and messaging apps. 
2. Using "if only" for emphasis.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
rendering articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	capability to apply effectively the acquired  knowledge of  topical information to the appropriate situation
	Practical lesson 14.
1. Marketing analytics and campaign performance tracking.
3. Wishes about other people’s actions.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 15.
1. Integrated marketing communications (IMC). 
3. Common mistakes in wishes and regrets.

Literature: 1, 4, 6, 7, 8.
Recommended materials: 10, 15, 16, 20.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
revising grammar rules;
developing speaking skills;
writing notes conveying complex relevant information to academic and professional addressees
	1

	Individual Tasks
	10 

	Разом за ІV семестр
	60/2

	III курс
V семестр

	Unit 1. Marketing Strategy and Planning. Nouns. Pronouns 
	16/13

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 1.
1. The marketing planning process. 
2. Countable and uncountable nouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 2.
1. Mission, vision, and marketing objectives. 
2. Singular and plural nouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	2

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 3.
1. Competitive strategy and positioning. 
2. Abstract and concrete nouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 4. 
1. Growth strategies: market penetration, development, diversification. 
2. Compound nouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 5.
1. Resource allocation and the marketing budget. 
2. Personal pronouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 6.
1. Implementing and controlling the marketing plan. 2. Reflexive pronouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 7.
1. Marketing metrics and key performance indicators (KPIs). 
2. Indefinite pronouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 8.
1. Risk management in marketing strategy. 
2. Negative pronouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	Unit 2. Market Research and Consumer Behaviour. Determiners and quantifiers. 
	14/7

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 9.
1. The market research process. 
2. Specific determiners.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 10.
1. Qualitative vs. quantitative research methods. 
2. General determiners.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing reports on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 11.
1. Surveys, focus groups, and observation. 
2. The indefinite article: 'a' and 'an'.  

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 12.
1. Consumer decision-making process. 
2. The definite article: 'the'.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 13.
1. Factors influencing consumer behaviour. 
2. Interrogative determiners: 'which' and 'what'. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 14.
1. Data analysis and market insights. 
2. Quantifiers. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 18, 19, 23, 24, 25.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 15.
1. Ethical considerations in market research. 
2. Numbers.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	Individual Tasks
	10

	Разом за V семестр
	60/2

	III курс
VІ семестр
	

	Unit 1. E-commerce and Retail Marketing. Adjectives
	12/12

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 1.
1. Trends in e-commerce and online retail. 
2. Gradable and non-gradable adjectives.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	2

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 2.
1. Omnichannel and multichannel retailing. 
2. Degrees of comparison of adjectives. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes
	Practical lesson 3.
1. Online customer experience and UX. 
2. Comparative and superlative forms of adjectives. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing study and specialism- related essays to develop an argument;
explaining advantages and disadvantages of various options
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 4.
1. The role of marketplaces and platforms in retail. 
2. Comparative structures: as...as, not so..as. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary; 
preparing presentations on the topic;
revising grammar rules;
developing speaking skills
	2

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 5.
1. Retail store design and merchandising.
2. Comparative structures: the more...the less, the same as.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 6.
1. Logistics and fulfilment in e-commerce. 
2. Comparative structures: the+ comparitive, so and such, enough and too with adjectives.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 12, 14, 19, 24. 
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	2

	Unit 2. Sustainable and Ethical Business Practices. Adverbs
	12/12

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.) 
	Practical lesson 7.
1. Sustainability in marketing and business operations. 
2. Adverbs of frequency and time. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the topic
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 8.
1. Corporate Social Responsibility (CSR) strategies. 
2. Adverbs of place and manner. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 9.
1. Green marketing and eco-labelling.
2. Adverbs of probability, degree, and completeness. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 10.
1. Ethical decision-making in business management. 
2. Connecting adverbs (so, too, either, neither; first, next, then, etc; actually, fortunately, etc; only, even). 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	2

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 11.
1. Stakeholder engagement and corporate governance. 
2. Comparison of adverbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	2

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations (entailment, presupposition, implicature, etc.)

	Practical lesson 12.
1. Reporting and communicating sustainability performance. 2. Adverbs of degree: quite – rather.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 9, 14, 15, 18, 23, 24.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	Individual Tasks
	12

	Разом за VI семестр
	60/2

	IV курс
VIІ семестр

	Unit 1. Global Marketing Strategy. Prepositions. Relative Clauses
	16/13

	knowledge of topical vocabulary;
ability to use lexical and grammatical resources of the language

	Practical lesson 1. 
1. The scope and importance of global marketing. 
2. Prepositions of position and movement. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	knowledge of topical vocabulary;
ability to use lexical and  grammatical resources of the language
	Practical lesson 2. 
1. Standardization vs. adaptation strategies. 
2. Prepositions of time. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	2

	gain in depth the knowledge of the topical vocabulary;
practicing and memorizing grammatical
rules

	Practical lesson 3. 
1. Market entry strategies: exporting, licensing, joint ventures. 
2. Talking about exceptions. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	2

	ability to use topical vocabulary and grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 4. 
1. Foreign direct investment as a market entry mode. 2. Prepositions after verbs. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules
	2

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 5. 
1. Global market segmentation and targeting. 
2. Prepositions after nouns.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing presentations on the topic
	2

	knowledge of topical vocabulary; 
ability to use lexical and grammatical resources of the language

	Practical lesson 6. 
1. International product and branding decisions. 
2. Defining and Non-Defining Relative Clause.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work

	Practical lesson 7. 
1. International pricing strategies. 
2. Relative clauses with who/that/which. 

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
	1

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations
	Practical lesson 8. 
1. International distribution channels and logistics. 
2. Relative clauses with whose/whom/where.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills

	1

	Unit 2. Cross-Cultural Marketing and Market Entry. Phrasal verbs
	14/7

	awareness and control of the organization of the meaning of grammatical elements;
understanding of logical relations

	Practical lesson 9. 
1. Cultural dimensions and their impact on marketing. 
2. Transitive Phrasal Verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
rendering articles and authentic materials;
summarizing a wide range of factual academic and specialism-related texts
	1

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 10. 
1. Cross-cultural communication in international business. 
2. Intransitive Phrasal Verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
ability to lexical resources of the language
	Practical lesson 11. 
1. Adapting marketing communications across cultures. 
2. Separable Phrasal Verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the theme
	1

	understanding of logical relations;
awareness and control of the organization of the meaning of grammatical
elements
	Practical lesson 12. 
1. Managing international marketing teams. 
2. Inseparable Phrasal Verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing reports on the topic
	1

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 13. 
1. Legal and regulatory environment of global marketing. 2. Phrasal Verbs with multiple meanings.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	1

	awareness and proper use of categories, structures and processes

	Practical lesson 14. 
1. Global brand management challenges. 
2. Thematic groups of Phrasal Verbs.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
studying thematic information; developing grammatical skills; analyzing  grammar rules
	1

	understanding and interpreting different aspects of culture and language behaviour in the world of work

	Practical lesson 15. 
1. Trends shaping the future of international marketing. 2. Phrasal Verbs in idiomatic expressions.

Literature: 2, 4, 6, 7, 8.
Recommended materials: 10, 13, 15, 21, 22. Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	2

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	1

	Individual Tasks
	10
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	Unit 1. Job Hunting in the Field of Marketing. The Infinitive
	20/30

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 1-2. 
1. Career paths in marketing. 
2. Forms and functions of the Infinitive.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
doing grammar exercises;
reading and translating texts on the topic;
developing speaking skills
	6

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 3-4. 
1. Building a marketig-oriented resume and cover letter. 
2. To-infinitive vs. bare infinitive.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials; summarizing a wide range of factual academic and specialism-related texts
	6

	awareness and control of the organization of the meaning of grammatical
elements;
understanding of logical relations
	Practical lesson 5-6. 
1. Networking and professional platforms. 
2. The Objective infinitive complex. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources
	6

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 7-8. 
1. Interview preparation. 
2. The Subjective infinitive complex. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	6

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 9-10. 
1. Business communication and intercultural fluency. 
2. Split infinitives.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
preparing presentations on the topic;
writing notes and memos conveying complex relevant information to academic and professional addressees, rendering  articles and authentic materials
	6

	Unit 2. Communicating in the Digitalised World of Marketing. The Participle
	20/30

	knowledge of topical vocabulary;
ability to use grammatical resources of the language;
awareness and proper use of categories, structures and processes

	Practical lesson 11-12.
1. Digital communication tools in marketing. 
2. Functions of the Participle as adjectives, in participial phrases, reduced clauses.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
activating topical vocabulary;
revising grammar rules;
developing speaking skills
	6

	ability to use topical vocabulary and grammatical resources of the language; awareness and proper use of categories, structures and processes

	Practical lesson 13-14.
1. E-etiquette and professional online communication. 
2. Active vs. passive meanings of the Participle.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33,
	4

	
	Self-study:
analyzing grammar rules and doing grammar tasks; developing the ability to collect information on the topic from specialized  Internet sources; preparing reports on the topic
	6

	gain in depth the knowledge of the topical vocabulary; practicing and memorizing grammatical
rules

	Practical lesson 15-16.
1. Cybersecurity and data protection in maketing. 
2. The Objective Participle complex. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
enriching thematic vocabulary;
developing grammatical skills;
analyzing  grammar rules
	6

	capability to apply effectively the acquired knowledge of topical information to the appropriate situation

	Practical lesson 17-18.
1. Social media and Public relations in marketing. 
2. The Subjective Participle complex. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
writing study and specialism-related essays to develop an argument;
explaining advantages and disadvantages of various options
	6

	understanding and interpreting different aspects of culture and language behaviour in the world of work;
ability to use grammatical resources of the language

	Practical lesson 19-20.
1. AI and automation in marketing. 
2. Using Participles to shorten or combine clauses.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
revising grammar rules;
developing speaking skills;
writing notes conveying complex relevant information to academic and professional addressees
	6

	Unit 3. Professional Ethics in Marketing. The Gerund
	20/30

	ability to reproduce and produce effectively topical vocabulary in oral and writing speech; practicing and memorizing grammatical  rules

	Practical lesson 21-22.
1. Ethical standards in marketing. 
2. Gerunds after prepositions.

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
learning topical vocabulary; revising grammar rules and doing grammar tasks; developing writing skills
	6

	understanding and interpreting different aspects of culture and language behaviour in the world of work; ability to use grammatical resources of the language

	Practical lesson 23-24.
1. Corporate Social Responsibility (CSR). 
2. Verbs commonly followed by Gerunds. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
preparing presentations on the topic;
doing grammar exercises;
reading and translating a newspaper article on the topic
	6

	awareness and control of the organization of the meaning of grammatical elements; understanding of logical relations (entailment, presupposition, implicature, etc.)
	Practical lesson 25-26.
1. Ethics in  negotiations. 
2. Gerunds as subjects and complements. 

Literature: 1, 2, 3, 5, 6.
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
	6

	ability to identify, evaluate and synthesize topical information; ability to use grammatical resources of the language

	Practical lesson 27-28.
1. Human rights and labor standards in supply chains. 
2. Complexes with the Gerund.

Literature: 1, 2, 3, 5, 6
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
doing grammar exercises;
reading and translating a newspaper article on the theme
	6

	knowledge of topical vocabulary; ability to use grammatical resources of the language

	Practical lesson 29-30.
1. Ethical challenges in marketing and cross-cultural collaboration. 
2. The Gerund vs. The Infinitive mix-ups.

Literature: 1, 2, 3, 5, 6
Recommended materials: 9, 10, 12, 13, 17, 21.
Internet sources: 26, 27, 28, 29, 30, 31, 32, 33.
	4

	
	Self-study:
developing grammatical skills;
analyzing grammar rules;
developing reading and speaking skills
	6

	Individual Tasks
	15
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