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IHhopmavis Npo OCBITHI KOMMOHEHT

bakanasp

C CoujianbHi HayKu, XypHanicTuka Ta iHpopmauis

C7 XXypHanictuka

Peknama i 3B’A3KM1 3 rpOMafCbKICTHO

2026-2027

3,4

Toprieni, MapKeTUHTY Ta cthepn 06CNroBYBaHHS

2

P3r-214

OcHOBHa MeTa BMBYEHHSA OCBITHLOINO KOMMOHeHTa «lHO3eMHa MOBa 3a
NPOECIAHUM CNPsAMYBaHHAM» - CPOPMYBaTU B 3400yBaYiB BMLLOT OCBITU
NPOMECIVHI IHLOMOBHI KOMMNETEHTHOCTI, WO CNPUATUMYTb IXHBOMY
epeKTMBHOMY (DYHKLIOHYBAHHIO B MO/IKYNbTYPHOMY HaBYa/lbHOMY Ta
npoeciiHOMY cepefoBULLi Ta CTaHYTb 3anOpPYKOK YCMILLHOI
KOHKYPEHTOCMPOMOXHOCTI Ha Cy4acHOMY PUHKY mpaLj.

aHrniricobKa

Micue 0CBITHLOro KOMMOHEHTA B OCBITHI Nporpami
OcsiTHsa nporpamva (OI1)

http://www.vtei.com.ua/doc/2024/opp2024/rzg bak.pdf

3[aTHICTb pO3B’A3yBaTU CKMAa4HI crewiani3oBaHi 3afadvi Ta MPakTUYHI
npo6nemMu B ranysi couiaibHUX KOMYHiKaLil, Lo nepegbadae 3acTOCyBaHHSA
MoMIOXKeHb | METOAIB  CcOoLia/lbHO-KOMYHIKAUIMHUX Ta [HWKUX HayK i
XapaKTepn3yeTbCH HEBU3HAYEHICTHO YMOB.

3KO01. 3paTHICTb 3aCTOCOBYBATY 3HAHHA B MPAKTUYHMUX CUTYaLLIfX.

3K02. 3HaHHs Ta po3yMiHHA NpeaMeTHOI 061acTi Ta PO3yMiHHA
npogecinHoil AiANbHOCTI.

3KO08. 3paTHicTb HaBYaTMCA | 0BOMIOAIBATU CYyHACHUMMW 3HAHHSAMM.
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3K12. 3paTtHicTb cnifikyBaTmca iHO3EMHOK MOBOHO.

[Mepenik cnewianbHKX CKO02. 3pgaTHicTb hopmyBaTu iHPOPMALiAHWNIA KOHTEHT.

(chaxoBux) CKO3. 3gaTHicTb CTBOPHOBATY MefianpoayKT.

KomneTeHTHocTel (CK)

Mepenik NporpamHmx MPO1. MosicHtoBaTK CBOT BUPOOHMYI AiT Ta onepawii Ha OCHOBI OTPUMaHUX

pe3ynbTaTiB HaBYaHHS 3HaHb.

(nPny* MPO02. 3acTocoByBaTK 3HaHHSA 3i cthepy NpeaMETHOI cnevianisauil ans
CTBOPEHHS IH(OpMaLiiHOro NPOAYKTY UK AN NPOBEAEHHS IH(hopMaLinHOT
aKuir.

MP08. BMOKpem/oBaTN Yy BUPOBHUUYMX CUTYyaLisX hakTi, noaii, BigoMOCTI,
npouecuy, Npo AKi 6pakye 3HaHb, | PO3KPMBATI CNOCOOM Ta AKepena
3[100yBaHHS TUX 3HaHb.

MP12. BinbHO cnifkyBaTucs 3 NPoMeCiiHUX NUTaHb, BKIKOYAOUN YCHY,
NMUCbMOBY Ta €/1EKTPOHHY KOMYHiKaLlito, iIHO3eMHOK MOBOIO.

MP14. leHepyBaTW iHOPMALIAHNIA KOHTEHT 3a 3a/1aHOK TEMOHO 3
BUKOPUCTaHHAM AOCTYMHUX, a TAKOX 0OO0B’A3KOBUX [Kepen iHpopmaLlii.
MP15. CTBOpIOBATM rPaMOTHWI MefianpoAyKT Ha 3afaHy Temy,
BU3HAYEHOr 0 XXaHpy, 3 ypaxyBaHHAM KaHasly MOLUMPEHHS Y niaTgopmu

ONPUIOAHEHHS.
Mpepeksi3nTy BXigHwWii piBeHb BonogiHHA MoBoo Bl+.
aveumniinm (o Tpeba
3HaTu, 3 YuMm

03HaIOMUTICA CTYAEHTY
rnepes BUBYEHHAM
AVCUMNAiHK)
TemMaTUYHMIA NNaH Ta OLUiHKOBaHHSA pe3y/bTaTiB HaBYaHHS

3 CEMECTP

Unit 1. An Introduction to Advertising. 21 14 7 42
The Passive Voice.

1. The evolution of advertising. 3 2 l YO, no, 6
Transformation from Active to Passive. vy

2. The environment of advertising. 3 2 1 yAa,Ta, 6
Transformation from Active to Passive. MK

3. The business of advertising. Personal/ 3 2 1 YO, 6
impersonal constructions. PMI, Y0,

T

4. Role of communication in advertising 3 2 1 YO, T, 6
and marketing. Special passive TE
constructions. Have something done.

5. Role of communication in advertising 3 2 1 no, 6
and marketing. Get something done. To be PMI,M

done/ being done.

6. Advertising as communication. To be 3 2 1 YO, no, 6
done/ being done. MK

7. Advertising as communication. To be 3 2 | TAO, T, 6
done/ being done. nP

Unit 2. Understanding the Target 24 16 8 43
Audience. Reported Speech.

1. Targeting and the marketing mix. Types 3 2 ! YO, no, 6
ofreported speech - statements, questions, ya

and commands.



2. Targeting and the marketing mix. Types
ofreported speech - statements, questions,
and commands.

3. Communication and consumer behavior.
Types of reported speech - statements,
questions, and commands.

4. Defining the target audience. Tenses in
reported speech.

5. Geography’s role in planning. Reporting

verbs.

6. Seasonality and timing. Reported

questions.

7. Competitive analysis: implications in
planning. Reported speech vs. direct speech.
8. Competitive analysis: implications in
planning. Reported speech vs. direct speech.
IHAMBIAyanbHe 3aBAaHHA

Pasom 3a 3 cemecTp

MigCyMKOBUIA KOHTPOb - 3aU1iK

Unit 1. The Planning and Creative
Process. Conditionals.

1. Working with creative: implications in
planning. Present and future conditionals.
2. Working with a communication budget.
Present and future conditionals.

3. Setting communication objectives.
Present and future conditionals.

4. Communication idea and briefing. Past

conditionals.

5. Media communication strategy and
tactics. Past conditionals.

6. Learning the language of media
planning. Mixed conditionals.

7. Learning about media costs. Mixed

conditionals.

Unit 2. Reaching the Target Audience.
Wishes and regrets.
1. General characteristics of media. Wishes

and regrets.

2. Evaluating media vehicles. Wishes and

regrets.

3. Video media. Audio media. Print media.
Out-of-home media. Wish + Past

Continuous.

4. Search engine marketing. Wish + Past

Perfect.

5. Online display advertising. In-store
media. Social media. Wish + Would.
6. Direct response. Wish + To Infinitive.

7. Alternative media. Gaming. Wish + To

Infinitive.

15
60/2
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yAa,Tta,
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PMIM,Y A,

YO, T,
TE
no,

PMIC,M

YO, no,
MK
YO, no,
A

Ta,T,
rnpe

YO, no,

yA
YA, T4,

MK
YO, PMT,
o, T
YO, T, TE

Mno, PMT,
npe
YO, no,
MK
T4, T, N

YO, no,

Y
YA, 14,

MK
YO, PMT,
o, T

YO, T, TE

no, PMTI,
Mnpe

YO, no,
MK

YO, no,

A

10
100

42



8. Ethnic media. 1 Wish/ If Only. 3 2 1 T4, T, N 6
IHguBIgYyabHe 3aBAaHHSA 15 15 10
Pa3om 3a 4 cemecTp 60/2 30 30 100
MigcyMKOBUIA KOHTPO/Tb - 3a/1iK

Mepenik yMOBHMX No3HaveHb (hopM KOHTPO/IKO Ta OuiHKa iX y 6anax:

YO - ycHe onuTyBaHHA Ha NPaKTUYHUX 3aHATTAX — 2 6anu.

MO - NUCbMOBE OMUTYBaHHS Ha NPAKTUYHUX 3aHATTAX — 2 Ganu.

Y[ - y4acTb y AMCKYCIi - 2 6anu.

T/, - TEPMIHONOTIYHWIA QUKTAHT - 2 Gasu.

MK - cknafilaHHsi MeHTa/IbHOT KapTu - 2 6anu.

TE - HanucaHHsa ece - 3 6a/u.

M - npeseHTauia - 3 6am.

MNP - po3po6Ka NPOeKTHOro 3aBAaHHA — 3 6anu.

T - TecTyBaHHA - 1 6an.

PMTI - po6oTa B Manux rpynax - 1 6an.

I3 - iHAMBIfyanbHe 3aBaaHHA - 10 6aniB (yyacTb Yy HayKOBMX 3axofax — 6 6anis;

CK/MafaHHA TeMaTUYHOro Bokabynapy - 4 6ann).

3a 6axxaHHsAM 3000yBaHi BULLLOT OCBITM MOXYTb OTPUMaTK 6anu 3a iHAVBILYyabHe

MOTOYHWIA 3aBflaHHs!, BUKOHaBLUW 3aBfaHHA B MeXax HepopMasibHOT OCBITH, Y3rogmeLIv 06CAr
KOHTPOb | po60TY i3 BUKNagayeM. MoxnuvBi pecypcu 41 HehopMasibHOT OCBITH

KpuTepii

OL|iHIOBaHHS! AHrniicbKa MoBa N1 YKypHanicTiB

(https://prometheus.org.ua/prometheus-free/english-for-joumalists/)
AHrnincoka ans STEM (Hayka, TexHika, iHXKeHepis TaMaTeMaTuka)
(https://courses.prometheus.org.ua/courses/course-

y1:AH+ENG STEM101+2020 T !/about).

[ns 3apaxyBaHHA 6aniB CTyAeHTY HeobXigHO nofaTu cepTudikar npo
3aBepLUEHHS Kypcy.

[ns 3apaxyBaHHA 6aniB CTYeHTY HeoOXigHO nodaTy cepTudgikar npo
3aBepPLUEHHS KypCy.

3arasibHa cymMa 3a NoTo4YHY HaBYasibHY Po60TY (aygUTOPHY Ta camoCTilHY)
3a cemecTp - 100 Ganis.
KpuTepii ouiHOBaHHA Bi4NOBIAHO L0 MOMOXEHHA «[1p0o opraHisaiito 0CBITHLOro
npouecy 3406yBayiB BULLOT OCBITU».
OCHOBHI 1. Digital Advertising Training Course: Learn What Digital Advertising Is
niTepatypHi Ta and How to Do It. URL: https://academy.hubspot.com/courses/digital-
IHhopMaLliviHi advertising-training
fpKepena 2. English for joumalism.URL: https://www.coursera.org/leam/joumalism
3. Gavin Allen Wynford. English for Journalists. Taylor & Francis Ltd, 2023.
167 p.
4. Gore Sylee. English for Marketing and Advertising. Oxford University
Press, 2019. 156 p.
5. Hewings M. Advanced Grammar in Use: Book with Answers and eBook
and Online Test. 4th ed. Cambridge : Cambridge University Press, 2023.
6. Hicks W., Allen G. English for Journalists: Thirtieth Anniversary Edition.
5th ed. Abingdon : Routledge, 2023. 214 p.
7. Lipschultz J. H. Social Media Communication: Concepts, Practices, Data,
Law and Ethics. 4th ed. Abingdon : Routledge, 2024. 442 p.
8.  Murphy R. English Grammar in Use: Interactive eBook with Audio. 5th
ed. Cambridge : Cambridge University Press & Assessment, 2022.
9. Public relations. URL: https://leamenglish.britishcouncil.org/business-
english podcasts-professionals/public-relations
10. Silverman D. A., Meyer B. S., Marren J., Whitaker W. R., Smith R. D.,
Ramsey J. E. MediaWriting: Print, Broadcast, Online, and Public
Relations. 6th ed. Abingdon : Routledge, 2025. 454 p.
11. IBaHunNbKa H.b. IHO3eMHa MoBa 3a NPOECIHMM CrPSMYBaHHSM.
MeToanYHI NeKOMEHNSANIT 10 caMocTiliHOT No60Tn OC «6AKANAMM»
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OpraHisauist
HaBYaHHS

BignpautoBaHHSA
MPOMYCKIB 3aHATH

IHTerpauis LI B
OCBITHIlA npoLec

Jonyck go
MigCYyMKOBOIO
KOHTPO/O

AkagemiyHa
[06POYECHICTb

IHWI cknafoBi
MONITUKM
ancumnniHm

CneujanbHictb C 7 XXypHanictuka. Ol «Peknama Ta 3B’A3KuU 3
rpoMazchbKicTio». BiHHMUA: PefakuiiHo-BuaasHnuniA LeHtp BTEI ATEY,
2026. 83 c.

12. IBaHuubKa H.B. IHO3eMHa MoBa 3a NpogeciiHUM cnpsmMyBaHHAM. Poboya
nporpamMa ans 3no6ysadis OC «bakanasp» cneyjianbHoOcTi C 7
XKypHanictuka Ol «Peknama Ta 38’A3KM 3 FPOMALCHKICTIO». BiHHMUSA:
PefakuinHo-BuaaBHUumnin ueHTp BTEI ATEY, 2026. 65 c.

13. IBaHuubKa H.B. KoprniycHe focnifikXeHHS MiXXMOBHOT HOMiHani3auii B
nepeknagi aBTOPCbKUX KOMOHOK (Ha matepiani Google Translate Ta
ChatGpt). Modern Philology. Bun. 5. BugasHuuunii fim «I"efibBETUKa»,
2026. C. 130-139.

MoniTukKa oCBITHLOr0 KOMMOHEHTA

OpraHisaLis 0CBITHbOro NPOLEcy 3A4iACHIETLCS BIAMOBIAHO A0 NOMNOXEHHS «[1po
OpraHisavito 0CBITHLOIO npovecy 3406yBadiB BMLLOT OCBITU».
P0o3po6neHO0 3aBfaHHA ANS MPaKTUYHUX 3aHATb 3 Kypcy, Mif 4ac BUKNafaHHS
3aCTOCOBYHOTLCA CyYacHI METOAM HaBYaHHS; BUKOPUCTOBYETLCA aBTOMATM30BaHa
cuctemMa  ynpaeniHHA  HaBuyaHHAM MOODLE, nepen6ayeHO  BUKOHaHHS
CUTyaliHMX 3aBfaHb Ta CaMOCTIMHOI Po6OTW. 3apaxoBYHOTLCA pe3ynbTaTut
He(opMasibHOT OCBITH.
» BigsigyBaHHS NPaKTUYHMX 3aHATL € 000B’A3KOBUM.
* [lo3aayguTopHa poboTa nepeBipsaeTLCA NPOTArOM CeMecTpy Micns
Y3rOPKEHHS Ti 0beary.
e [ennaitH ans nofaHHs iHAMBIAYa/IbHUX 3aBAaHb — NepefoCcTaHHE NpPaKTUYHe
3aHATTA BIAMNOBIAHO A0 3aTBEPLAKEHOr0 PO3K/ajy 3aHATb.
BignpauoBaHHA NPOMYLLEHUX 3aHATb 3 NOBXKHMUX Ta HEMOBAXKHUX MPUYNH
3[iNCHI0ETLCS Ha Kaeapi B nepiof 3 10.00 roa. go 15.00 rog. Lwinsxom
NPOBeAEHHS BMK/aa4YeM ONMUTYBaHHA 3400yBaHa 3a TEMOO B YCHIil abo
NMCbMOBIA opmi
J[03BONAETLCA BiANOBIAa/IbHE BUKOPUCTAHHSA IHCTPYMEHTIB LUTYUYHOr O iHTENEKTY
(LLUT) nuwwe sk gonomipkHOro pecypcy (415 ifei, nnaHyBaHHS, MOBHOMO
pefaryBaHHs, nepeknagy 3 nofasbLUOoK NepeBipKoto Towo). MogaHHs pooiT,
MOBHICTIO ab0 3HAYHOKO Mipoto 3reHepoBaHuX LU, 6e3 HaneXHMX NOK/MKaHb,
BBAXXAETLCA MOPYLUEHHAM aKafeMiyHOT 406POYECHOCTI Ta NPUPIBHIOETLCA 4O
nnariaty. BukopuctaHHsa LI nig yac KOHTPO/IbHMX 3aX0AiB (TecTiB, ICNUTIB,
3aiKiB) CyBOpO 3abopoHeHe. Buknagay 3anmiiae 3a co60t0 NpaBo NepesipuTh
3HaHHS 3400yBaHa LUISXOM YCHOI cniBbeciay Yv foAATKOBOrO 3aBAaHHs.
MiACYMKOBMIA KOHTPO/b - 3aiK (3, 4 cemecTpu). [0 3aniky fONYyCKarTbCA
3000yBaHi, AKi Habpann 3a pesybTataMy NOTOYHOI PO6OTU MPOTArOM CEMECTPY
60 6anis.
PesynbTar nifCyMKOBOro KOHTPO/IO (3a/1iK) 3 OCBITHHOIO KOMMOHEHTA A1
3006yBaYiB O4HOT (POPMU HaBYAHHS BU3HAYAETLCA SIK CepeHbOapUPMeTUYHA
cyMma 6aniB MoTOYHOI po60TH Ta 6anis, OTPUMAHKX Mif Yac 3aiky.
[MoNoXeHHA  Mpo  akadeMiyHy  A0OPOYecHICTb  HayKOBO-MefarorivyHux,
nefaroriyHux npauiBHYKIB Ta 3400yBayiB BULLOT OCBITH.
BukopuctanHs LI 3ailicHIOETLCA BignoBigHO A0 TMoNITMKKM  3aCTOCYBaHHS
WTYYHOro iHTenekty y BTElI ATEY 3 [OoTpMMaHHAM MpaBwui akageMiyHol
[06POYECHOCTI Ta BUMOTU [ieKnapyBaHHS.
HaBuanbHa B3aeMogis nepefdayac akTMBHY yyacTb Y MPaKTUYHMX 3aHATTSX,
BiAMNOBiAa/IbHe BUKOHaHHSA IHAMBILYaIbHUX | FPYNOBUX 3aBAaHb, KYNbTypy
NPoeciHOro CnifikyBaHHA Ta B3aeMorosary.
BaxxnMBvMM CKNaf0BMMUN HaBYaHHSA € IHILIATUBHICTb, KPUTUYHE MUC/IEHHS,
TBOPYUIA NigXif A0 BUKOHAHHSA 3aBAaHb, CUCTEMAaTUYHa CaMOCTiHa poboTa il
BMKOPWUCTAHHS aBTEHTUYHMX IHLLOMOBHUX MaTepianis.
HaBuasibHa fisinbHICTb Nepefdayae AoLifibHe BUKOPUCTaHHS LMPPOBMX pecypciB
Ta IHCTPYMEHTIB AN MOLYKY, OnpautoBaHHA 1 NpeAcTaBNeHHs iH(opmauil,
PO3BUTOK MiXKKY/IbTYPHOT YyTAMBOCTI, LOTPUMaHHSA HOPM NpogeciiHoro



eTUKETY Ta 3aCTOCYBaHHA iIHLUIOMOBHMX KOMMETEHTHOCTEN Y 3MO/e/IbOBaHNX
NPoecinHMX cUTyaLisax y cjepax peknamu, 38’a3KiB i3 rpPOMajCbKiCTIO Ta
LMPOBUX Megia.

3aTBepAKeHOo Ha 3acifaHHi Kadeapu (npotokon Ne 8 Bifg 17 cepriHs 2026 p.)

HaykoBo-negaroriyHmin npawiBHUK Hatans IBAHVLbKA

3aBifyBay Kagenpn Harana IBAHVLbKA



