®-M-8.3.01-1
MIHICTEPCTBO OCBITH I HAYKHU YKPAIHU
JTEP’KABHUIM TOPI'OBEJBHO-EKOHOMIYHHUM YHIBEPCUTET
BIHHUIIbKUI TOPIOBEJBHO-EKOHOMIYHUM IHCTUTYT
CUCTEMA YIIPABJIITHHSA AKICTIO
Cepmugpixosarna na sionosionicms JJCTY ISO 9001:2015 (ISO 9001:2015, IDT)

Kadenpa inozemnoi ¢inosorii Ta nepexkiaaxy

3ATBEPJIDKEHO
Pimenns BueHoi paau
04.05.2026

npotokois Ne 04, . 4

BBEJIEHO B /IO
Haxkas Bin 04.05.2026 Ne 107

THO3EMHA MOBA 3A IPO®ECIMHUM CIIPSIMYBAHHAM

FOREIGN LANGUAGE FOR SPECIFIC PURPOSES

POBOYA ITPOT'PAMA

CryniHb BUIIIOT OCBITH «OakaBpy» / «bachelor»

["ay3b 3HaHB C CormianpHi HayKH, Social Science,
KYpHAJIICTUKA Ta Journalism and
1H(popmarris / Information

CrenianbHICTh C7 XKypnanictuka / Journalism

OcBiTHS nporpama Pexnama 1 3B’513KkH 3 Advertising and Public
IPOMAJICHKICTIO / Relations

Biaauus 2026



Po3podnux: IBanunpka Hatans, noktop dijiojgoriyuHux Hayk, npodecop

I'apanT ocBiTHBOI mporpamu «Peknama Ta 3B’S3KM 3 TPOMAJICHKICTIO» — AJIbOHA
Tanaciiiuyk, TOKTOp €eKOHOMIYHUX HayK, podecop

OO6roBOpeHo Ta CXBAJICHO:

Ha 3aciJlaHH1 kKadeapu iHo3eMHoi (inonorii Ta nepexnany 30.03.2026 p. mp. Ne 03;

Ha 3acijaHHl BYeHOi paau o00sikoBo-(iHaHCOBOrO (akynasrery 17.04.2026 p.
mp. Ne 04.

PentensenTn:
Tepemienko Jlnis, kauauAaT P1I0JOTTYHUX HAYK, JOLIEHT
Bonoc Bikropis, irpexTop bropo TeXHIYHUX 1 J1iTepaTypHUX nepeknaiiB « BI3A»

Penaxrop: ®areena T.
Kowmm’rorepna Beperka: [lymsix H.

[Tign. mo apyky 11.05.2026 p. @opmat 60x84/16. [Tamip odceTHuit
Jpyx kcepokcHui. YM. apyk. apk. 3,77.
O06x.-Bux. apk. 3,31. Tupax 2. 3am. Ne 201.

Penakmitino-sugasanunii Bigaiia BTEI JITEY
21000, M. Binauiist, Bya. XMenbHHUIIBKE I0CE, 25



1. 3AT'AJIBHI ITIOJIO’KEHHS:

MeTa BUBYEHHSI OCBITHHOI'0 KOMIIOHEHTA

PoGoua mporpama kypcy «lHo3emMHa MoOBa 3a Tpo(deciiHUM CHpSIMyBaHHIM)
po3pobiieHa i 3700yBaviB BHIINOI OCBITH, SIKI HaBUarOThCs Ha creriaibHocTi C7
«KypHanicTuka» 3a OCBITHhO-TIpodeciiiHoI0 mporpamoro «Pekinama Ta 3B’S3kM 3
rpoMajickKicTio». PoGoda mporpama moOyjaoBaHa Ha MPUHIMNAX IUTFOPUIIIHTBI3MY,
IHTErpOBAHOCTI PO3BUTKY IHIIOMOBHOI KOMIIETEHTHOCTI, MPO30POCTi, THYYKOCTI Ta
BapiaTUBHOCTI,  Tporpama  30pi€eHTOBaHa Ha  ¢GopMyBaHHS  mpodeciitHOi
KOMYHIKaTUBHOI KOMIETEHTHOCTI SIK MOBHOI MOBEIIHKH, IO € CHenu(piuHOO IS
aKaJeMIYHOTo 1 mpodeciiiHoro cepenoBuia 1 BuUMarae HaOyTTS JIHTBICTUYHOI
KOMIIETEHTHOCT! (MOBJICHHEBUX yMiHb T4 MOBHHUX 3HAHb), COLIIOJIHIBICTUYHOI Ta
MparMaTH4HoOi CyOKOMIIETEHTHOCTEH.

OcHOBHa MeTa BHBYEHHS OCBITHBOTO KOMIIOHEHTa «lHO3eMHa MoBa 3a
npodeciiiHuM cripssMyBaHHIMY - cPOPMYBaTH B 3700yBaviB BUIIO1 OCBITH MpodeciiiHi
IHIIOMOBHI ~ KOMIIETEHTHOCTI, III0  CHPUATUMYTh  IXHBOMY  €(EKTHBHOMY
(GYHKIIOHYBaHHIO B MOJIKYJIBTYPHOMY HaBUaJbHOMY Ta MpodeciiiHoMy cepenoBHUIIl
Ta CTaHyTh 3aIIOPYKOIO YCIHIIIHOI KOHKYPEHTOCHPOMOKHOCTI Ha CY4aCHOMY PHUHKY
mpairti.

Kypc «Ilnozemna moBa 3a mpodeciiiHuM crpsiMyBaHHSIM» i 3700yBayiB, AKi
3100yBalOTh mepiuid (0akanaBpChKUM) CTYIIHb BHUILOI OCBITH, OXOIUIIOE €Tall
HaBuYaHHA B1J piBHA B1+ 10 piBHs B2 Ta 3a0e3nedye JOCSITHEHHS BUITYCKHUKAMU P1BHS
HE3aJIeKHOTO KOPUCTyBaua 1HO3EMHOI MOBH, 1110 BIJIMOBIAA€ MIXKHAPOAHIN MPaKTUII
MOBHOI1 OCBITH B 3aKJIa/1ax BUIIOI OCBITH. KpuTepii Bka3aHOTO PiBHS BOJIOAIHHS MOBOIO
(PBM) BU3HAYEHO BIIMOBIJHO /10  JECKPUITOPIB, 3anpONIOHOBAHUX
3arajibHOEBpOIECHKUMU PekoMeHaIlisiMu 3 MOBHOT OCBITH.

3micT po60YOi TporpamMu CTBOPIOE YMOBH JJIs JOCATHEHHS 3100yBauaMu BUIIO1
ocBitu PBM B2, sk 1mporo Bumarae ocBiTHIM cTymiHb OakamaBpa. Takuit PBM
3a0e3nedye akaaeMiuHy 1 npodeciiiHy MOOUIBHICT 37100yBadviB BHUIIOI OCBITH, JA€
3MOTy BUITYCKHHKaM KOMIIETEHTHO (DYHKIIIOHYBAaTH B MPO(DECIHHOMY i aKaleMIYHOMY
KOHTEKCTax Ta 3abe3mneuye iM 6a3y /s HaBYaHHS YIPOJOBXK YChOTO JKUTTS.

Opnep:xani 3100yBauaMy BHUIIIOT OCBITH 3HAHHS MOXYTh BUOYTH BUKOPHCTaHI B
npoiieci eheKTUBHOTO CIUIKYBaHHS 1IHO36MHOIO MOBOIO B MPOGeCIHHOMY CEpETOBHIIIL;
mij] 4ac MArOTOBKU MyOIIYHUX BUCTYIIIB Y PO3pi3i rajy3eBUX MpoOaeM; s MOUIyKY
HOBOi TEKCTOBOi, ayAio Ta BiJeo-iH(popmallii, MO0 MICTUTBCA B IHIIOMOBHHUX
npodeciiiHux Martepianax; sl aHalli3y IHIIOMOBHHUX JiKepels 1H(opmalii 3 MeToro
OTpUMAaHHS JaHUX, IO € HEOOXITHUMHM JJIi BUKOHAHHS MpodeciiHUX 3aBIaHb Ta
OPUUHATTS NpodeciiHUX PillieHb; AJIs NepeKIaay IHIOMOBHUX MPOQPECIHHUX TEKCTIB
Ha P1IHY MOBY.

Pe3yjibTaTH BHMBYECHHSI OCBITHHOI0 KOMIIOHEHTa iI Micme B OCBITHbOMY
npoueci.

PesynpTatoM BUBYEHHS OCBITHROTO KOMIOHEeHTa «lHo3emHa MoBa 3a
npodeciiHuM CHpsIMyBaHHAMY» JUIsI OCBITHBOI mporpamu «Peknmama Ta 3B’S3KH 3
IPOMAJICHKICTION € (POpMyBaHHS KOMIIEKCY KOMIETEHTHOCTEH:
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- iHTerpajibHAa KOMIETEHTHICTh:
31aTHICTh PO3B’SI3yBaTH CKJIAHI CIIELiali30BaHl 3aJadl Ta MPaKTU4HI MPoOJieMU B
rayry3i COmiaJIbHIX KOMYHIKaIlil, 10 mepeadadae 3acTOCYBaHHS TOJI0KEHB 1 METOIIB
COLIIaTbHO-KOMYHIKAI[IHHUX Ta IHIIMX HAyK 1 XapaKTepPU3yeThbCs HEBU3HAUEHICTIO
YMOB

- 3arajibHi KOMIIETEHTHOCTI:
3KO01. 3gaTHicTh 3aCTOCOBYBATH 3HAHHS B IPAKTUUHUX CUTYAIIisIX.
3K02. 3naHHs Ta PO3yMIHHS MpeaMeTHOI o0jacTi Ta PoO3yMiHHS HpodeciitHoi
JISIBHOCTI.
3KO08. 31aTHICTh HABYATUCS 1 OBOJIOIBATH CYYaCHUMU 3HAHHSMH.
3K12. 3naTHICTh CHIJIKYBATHUCS 1HO3EMHOIO MOBOIO.

- (axoBi (cnmeniajbHi) KOMIIETEHTHOCTI:

CKO02. 3natHicth popmyBaTu 1HOOpPMAIIHHUN KOHTEHT.
CKO03. 3naTHiCTh CTBOPIOBATH MENI1ANPOAYKT.

IIporpaMmHuMu  pe3yJbTaTaMH HABYaHHSA 3100yBadiB 3 OCBITHBOTO
KOMITOHEHTa «]/HO3eMHa MOBa 3a IPO(ECIHHIM CIIPSIMYBaHHSIM) €:

[TPO1. ITosicHroBaTH cBO1 BUpOOHHMYI A1l Ta orepalii Ha OCHOBI OTPUMaHUX 3HaHb.

[TP0O2. 3acTocoByBaTH 3HaHHS 31 chepy MPEAMETHOI Crierianizaiii 1 CTBOPEHHS
1H(OpMAIHHOTO TPOAYKTY UM JJI POBEACHHS 1H(OPMAIIITHOT aKIii.

[TPO8. BuokpemitoBaT y BUPOOHHMYMX CHUTyalisix (akTH, MOAli, BIJIOMOCTI,
IpolLIecH, MPO SIKi OpaKye 3HAHb, 1 PO3KPUBATH CIIOCOOU Ta JiKepesa 3700yBaHHS THX
3HaHb.

[1P12. BinbHO ciinkyBaTucs 3 MpoQeciitHuX MUTaHb, BKIIOYAI0YH YCHY, TUCHMOBY
Ta EJIEKTPOHHY KOMYHIKaIIil0, IHO3€MHOIO0 MOBOIO.

[1P14. I'enepyBatu iHbOpMaIliiTHUI KOHTEHT 3a 33JIaHOI0 TEMOIO 3 BAKOPUCTAHHIM
JIOCTYITHUX, a TAKOK 000B’A3KOBUX JKEpe 1HpopMallii.

[1P15. CtBoproBatu rpaMOTHHI MeAianpoOAYKT Ha 3aJlaHy TeMy, BU3HAYEHOTO
XKaHPY, 3 ypaxXyBaHHAM KaHATy TOMUPEHHS Y TUTAT(HOPMU OTPUITIOTHEHHS.

MizkaucuuiuiiHapHi 3B'SI3KM: TIporpaMa yIHopsIKOBaHa BIAMOBIIHO A0 aHOTAIlli
OCBITHBO-TIPO(ECIHOT MporpamMu  MIATOTOBKM OakajaBpiB, TMOB’si3aHAa 3  IHIIMMU
HOPMAaTHBHUMH 000B’I3KOBUMH KOMIIOHEHTAMH T'yMaHITapHOTO cripsiMyBaHHs. Kypc Takox
Jla€ MOXKITMBOCTI PO3IIMPIOBAaTH (PaxoBi 3HAHHA y MPOLEC! OBOJIOAIBAHHS MPOpEeCIHHUMU
3HAHHSIMHU.

Kpurepii oniHroBaHHs pe3y/ibTaTiB HABYAHHA

Kputepiem ycminrHoro mpoxopKeHHs 3700yBadeM BUIIOT OCBITH M1ACYMKOBOTO
OI[IHIOBAHHS MOK€ OYTH TOCATHEHHS HUM MIHIMAJIBHUX MTOPOTOBHUX PIBHIB OIIHOK 32
KOXKHUM  3aIJTAaHOBAaHWM  PE3yJIbTATOM HABYaHHS OCBITHROTO  KOMIIOHEHTA.
MiHiMaJIbHUI TTIOPOTOBHI PIBEHb OIIIHKK BapTO BHU3HAYATH 3a JOIMOMOTOIO SKICHUX
KpuTepiiB 1 TpaHchopmyBaTH HOTO B  MIHIMQIbHY TO3UTHBHY  OIlIHKY
BUKOPUCTOBYBAHOT UUCIIOBOI (PEHTHUHIOBOI) IIKamu (Tadm. 1.1).



Ta6mung 1.1 — Kputepii oliHIOBaHHS pe3y/IbTaTiB HAaBYAHHSI

PiBHi 3a Kpurepii oriHroBaHHS
KOMIIETEHTHOCTI IKAJIOFO
ATEY
1 2 3
Bucoxkuii 90-100 | Mae oOrpyHTtoBani Ta BCceOiYHI 3HAHHSI 3 OCBITHHOTO
(TOCTIAHUITBEKHIA ) KOMITOHEHTA, BMi€ y3arajibHIOBaTH Ta CHCTEMAaTU3yBaTH HaOyTi

3HaHHS; CAaMOCTIHO 3HaXOOUTh JpKepena iHpopmamii Ta
Ipamioe 3 HUMHU; HPOBOAWUTH BIIACHI JIOCITIJDKEHHS, MOXKE
BUKOPHUCTOBYBATH HAaOyTi 3HAHHS Ta BMiHHS IPU PO3B’sI3aHHI

3aa4.

JlocTaTHii &82-89 Bosmonie HaBuanpbHUM MarepiajJoM, BMI€ 3ICTaBISTH Ta
(4acTkoBO- y3arajbHIOBaTH, BUSBISE TBOPUMU IHTEpEC JO MPEAMETY,
MOIITYKOBHUH ) BUKOHY€E 3aBJJaHHS 3 TOBHUM MOSICHEHHSIM Ta OOTPYHTYBaHHSIM,

aJie IOIyCKa€e He3HAYH1 TTOMUJIKH; MOYKE YCBIJOMUTH HOBI JIJIst
HbOTO (hakTH, i7el.

75-81 Bososiie BU3HAYeHUM TPOrpaMoOr0 HABUAIBHUM MatepiajioM;
pO3B’sI3y€ 3aBAaHHS, Nepe0adeHl MporpaMoro, 3 4aCTKOBUM
MOSICHEHHSIM.

Enemenrtapuuii 69-74 Bosnozie HaBYanTpHIM MaTepiaaoM Ha PEPOAYKTUBHOMY DiBHI;
(penpoayKTHBHUIA ) MOXE CaMOCTIHHO pO3B’S3aTH Ta TOSCHUTH PO3B’s3aHHS
3aBIaHHS.

60-68 OzHaliomyieHH# 3 HaBYaJIbHUM MaTepiajioM, BIATBOPIOE HOro
Ha PenpoaAyKTUBHOMY piBHI; BUKOHYE €JIEMEHTapHI 3aBJIaHHS
3a 3pa3koM a0o0 BIJJOMHUM aJITOPUTMOM.

Huspknii 35-59 OzHalfomieHn# Ta BIITBOPIOE HaBYAJIbHUN MaTepiall Ha piBHI
(pparmenTapHmii) okpemuXx (akTiB Ta (pparMeHTiB MaTepiay; MiJl KepiBHULITBOM
HIIII BukoHy€e enemMeHTapH1 3aBJaHHS.

1-34 OsnaifomyieHuit 3 HaBYaJbHMM MaTepialoM Ha piBHI
pO3Mi3HAaBaHHS Ta BIATBOPEHHS OKPEMUX (DaKTIB.

Jnst ounoi ¢dopmu HaBYaHHS TOTOYHA poOoTa omiHIEeThes B 100 Oanis,
N1JICYMKOBUM KOHTPOJIb (eK3aMeH) oliHoeThest B 100 OaniB.

Jlo ex3aMeHy JOMyCKarThCsA BCl 3700yBadl BHUINOI OCBITH, SKI HaOpaiu 3a
pe3yiabTaTaMu OTOYHOI poOOTH POTAroM cemecTpy 60 OaiB.

Pe3ynbrar miCyMKOBOTO KOHTPOJIO (€K3aMEH) 3 OCBITHHOIO KOMIIOHEHTa MJis
3100yBayiB O4HOI ()OPMHM HABUAHHS BU3HAYAETHCA SIK CEpeIHbOApU(METHYHA CyMa
OaJliB MOTOYHOI POOOTH Ta €K3aAMEHY.

Kpamum 3100yBadaM, siKi TMOBHICTHO BHUKOHAQJIM MPOTpaMy 3 OCBITHBOTO
KOMIIOHEHTa, BUSBWIM AKTHUBHICTb B HAyKOBO-AOCHTIIHIA poOOTI 3a BiJIMOBIAHOIO
TEMAaTHUKOI0, CTAJI TIPU3EPaMH CTYJEHTCHKHUX OJIIMITIa/1, BUCTYTIATH Ha KOH(PEPECHITISNX
Ta 3a pe3yJbTaTaMd MOTOYHOI poOoTH HaOpamu 90 1 Ounbmie OaniB, HAyKOBO-
neAaroriyHui MpaliBHUK Ma€ MPaBo BUCTABUTH PE3yJIbTaT €K3aMeHy 0e3 OMUTYBaHHS
(Tpu yCHOMY €K3aMeH1) Y BUKOHAHHS €K3aMEHaIlIfHOTO 3aBIaHHs (ITPU MICHbMOBOMY
eK3aMeHi).



Pe3ynpTar mijicyMKOBOTO KOHTPOJIO (€K3aMeH) 3 OCBITHROTO KOMITOHEHTA JIJIsi
3m00yBadiB 3a04HOI (hopMu HaBUaHHs OIiHIOETbes B 100 OaiiB, BiAMOBITHO 0
[TonoxeHHs mMpo opraxizaiiro oCBITHROTO mporiecy Bia 17.06.2024 Ne 08 (31 3MiHaMu
Bix 25.11.2024, mpotokoi Ne 12).

BiamoBimHo mo 3raganoro IlonokeHHs 3m00yBad BHINOI OCBITH, SKUN HE
MOTOKYETHCSA 3 OIIHKOI0, OTPUMAHOIO ITiT 9ac MiJICYMKOBOTO KOHTPOJIIO, Ma€ TPaBO
B JICHb OTOJIOLICHHS pe3yJibTaTiB 3BEPHYTHUCS 13 3asgBOI0 Ha IM’S JAUPEKTOpa 3
MIPOXaHHSM aleJSIIHHOTO EPETJISI Ty OIliHKH.



OO0csr OCBITHHOI0 KOMIIOHEHTA B KPEeAMTAX TA MO0 Po3MmoIiJ
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1 CEMECTP
Unitl. Unit 1. Foundations of Mass 38 14 24 21
Communication. Present Tense Forms.
1. Why society needs mass communication; 6 2 4 YO, T 3
its influence on public opinion and social
processes. Present Simple (Indefinite).
2. Functions of Mass Communication. 6 2 4 110, PMI' 3
Present Simple (Indefinite).
3. Types of Mass Communication Media. 6 2 4 YA, T 3
Present Simple (Indefinite).
4. Print media, broadcast media, digital 5 2 3 YO, PMI' 3
media, and transit media. Adverbs of
frequency.
5. Media Literacy in the Modern World. 5 2 3 VA, T 3
Present Continuous (Progressive).
6. Critical evaluation of media messages and 5 2 3 YO, PMI' 3
responsible media consumption. Present
Continuous (Progressive).
7. Critical evaluation of media messages and 5 2 3 TE 3
responsible media consumption. State
Verbs.
Unit 2. Journalism and Media 42 14 28 21
Professions. Present Tense Forms.
1. Principles of Journalism. Present Perfect. 6 2 4 ¥O,T 3
2. Objectivity, accuracy, balance, 6 2 4 1O, PMI' 3
credibility, and ethical reporting. Present
Perfect.
3. The Nature of News. Present Perfect. 6 2 4 VI, T 3
4. Journalism in the Modern Media 6 2 4 YO, PMI' 3
Environment.. Have been (to) /have been
(to).
5. Journalism in the Modern Media 6 2 4 VA, T 3
Environment Have been (to) /have been
(to).
6. Careers in Mass Communication. Present 6 2 4 YO, PMI' 3

Perfect Continuous (Progressive).




7. Professional roles such as news media 6 2 4 IT 3
director, journalist, web content specialist,

web producer, public relations director,

marketing director, and marketing

specialist. Present Perfect Continuous

(Progressive).

Unit 3. Words in Print. Past Forms. 40 16 24 24
1. Parts of a newspaper article. Past Simple 5 2 3 YO, T 3
(Indefinite).

2. Creating a lead. Past Simple (Indefinite). 5 2 3 110, PMI' 3
3. Writing for press. Past Continuous 5 2 3 YA, T 3
(Progressive).

4. People in printed media. Past Habitual: 5 2 3 T, PMI' 3
used to.

5. Publishers, authors, editors. Have gone to 5 2 3 VI, T 3
/ have been to / have been in.

6. Journalists, columnists, short story 5 2 3 YO, PMI' 3
writers. Interrupted past action.

7. Visual artists, photographers. 5 2 3 VA, T 3
Past Perfect.

8. Visual artists, photographers. 5 2 3 I1P 3
Past Perfect.

Unit 4. Broadcasting the News. Past 40 16 24 24
Forms.

1. Broadcasting worldwide news. Past 5 2 3 YO, T 3
Perfect Continuous.

2. Writing for radio and television. Past 5 2 3 [10, PMI' 3
Perfect Continuous.

3. People in broadcasting journalism. 5 2 3 YA, T 3
Previous and subsequent events.

4. Newsreader. Sequence of Tenses. 5 2 3 YO, PMI' 3
5. Broadcast journalist. Previous and 5 2 3 VA, T 3
subsequent events.

6. Investigative journalist. Sequence of 5 2 3 T, PMI' 3
Tenses.

7. Digital journalist. Sequence of Tenses. 5 2 3 TE 3
8. Digital journalist. Sequence of Tenses. 5 2 3 1P 3
InauBinyanbHe 3aBIaHHSA 20 20 13 10
Pa3om 3a 1 cemecTp 180/6 60 120 100

ITincyMKoBHIi KOHTPOJIb — eK3aMeH




2 CEMECTP

Unit 1. Digital Journalism and Online 21 14 42
News. Future Forms.

1. Journalism in the Digital Age. Future 3 2 YO, 11O, 6
Simple/ Be Going to. Y]

2. The transformation of journalism in the 3 2 Y, TA, 6
era of the Internet and digital technologies. MK

Future Simple/ Present Continuous.

3. Social Media as a Source of News. Future 3 2 YO, PMT, 6
Continuous. YA, T

4. The role of social networks in news 3 2 VO, T, TE 6
distribution and information sharing. Future

Perfect. Future Perfect Continuous.

5. Blogger vs. Reporter. Future-in- the Past 3 2 [10, PMI', 6
tense forms. Other ways of expressing the [P

future. Future time words + Present Simple.

6. Differences between professional 3 2 VO, IIO, 6
journalism and citizen journalism. Offers, MK
promises, requests. Arrangements.

7. Fake News and Misinformation in Social 3 2 TH, T, IIP 6
Media. Constructions: be about+ infinitive,

be on the point + -ing form, be due to +

infinitive, be sure to/ be certain to/ be bound

to + infinitive, to be (un)likely to +

infinitive, to be sure to + infinitive.

Unit 2. Social Media Platforms and 24 16 48
Communication Tools. Modals.

1. The Role of Social Media in Modern 3 2 YO, 110, 6
Communication. Necessity (must - have to - Y

should/ ought — need).

2. Functions and influence of social 3 2 Y, TA, 6
networking platforms. Absence of necessity MK
(needn’t/ don’t have to / don’t need to —

didn’t need to — needn’t have done).

3. Blogs and Online Content Creation. 3 2 YO, PMT, 6
Prohibition (mustn’t — can’t). Logical VA, T
assumption (must — can’t/ couldn’t).

4. Blogging as a form of digital 3 2 YO, T, TE 6
communication and journalism. Probability

(should/ ought). Possibility (can - could/

may - might).

5. Major Social Media Platforms. 3 2 I10, PMT", 6
Permission (can/ could/ may /might). 1P

6. Facebook, Twitter, Instagram, LinkedIn 3 2 YO, I10, 6
and their communication features. Request MK

(can/ could/ will/ would/ may/ might).




7. Multimedia Platforms for Content 3 2 1 YO, I10, 6
Sharing. Offers (I’1l/ shall/ can/ could). TH
Suggestions (shall/ can/ could).
8. YouTube, Vimeo, Flickr and their role in 3 2 1 T, T, IIP 6
visual and video communication. Advice
(should/ ought to/ must). Criticism (should/
ought to). Promise (will). Expressions
similar to modal verbs.
InauBinyanbHe 3aBIaHHS 15 15 13 10
Pa3om 3a 2 cemecTp 60/2 30 30 100
IigcyMKoBHII KOHTPOJIb — 3AJIK

3 CEMECTP
Unit 1. An Introduction to Advertising. 21 14 7 42
The Passive Voice.
1. The evolution of advertising. 3 2 1 YO, IIO, 6
Transformation from Active to Passive. Y]
2. The environment of advertising. 3 2 1 Y, TH, 6
Transformation from Active to Passive. MK
3. The business of advertising. Personal/ 3 2 1 YO, PMT, 6
impersonal constructions. VI, T
4. Role of communication in advertising and 3 2 1 YO, T, TE 6
marketing. Special passive constructions.
Have something done.
5. Role of communication in advertising and 3 2 1 110, PMT, 6
marketing. Get something done. To be done/ IT
being done.
6. Advertising as communication. To be 3 2 1 YO, 110, 6
done/ being done. MK
7. Advertising as communication. To be 3 2 1 TH, T, ITP 6
done/ being done.
Unit 2. Understanding the Target 24 16 8 48
Audience. Reported Speech.
1. Targeting and the marketing mix. Types 3 2 1 YO, 11O, 6
of reported speech - statements, questions, Y
and commands.
2. Targeting and the marketing mix. Types 3 2 1 YA, TH, 6
of reported speech - statements, questions, MK
and commands.
3. Communication and consumer behavior. 3 2 1 YO, PMT, 6
Types of reported speech - statements, VA, T
questions, and commands.
4. Defining the target audience. Tenses in 3 2 1 YO, T, TE 6
reported speech.
5. Geography’s role in planning. Reporting 3 2 1 I10, PMT", 6
verbs. IT
6. Seasonality and timing. Reported 3 2 1 YO, 110, 6
questions. MK
7. Competitive analysis: implications in 3 2 1 YO, I10, 6
planning. Reported speech vs. direct speech. T

10




8. Competitive analysis: implications in 3 2 1 TH, T, I1P 6
planning. Reported speech vs. direct speech.
InauBinyanbHe 3aBIaHHSA 15 15 13 10
Pa3om 3a 3 cemecTp 60/2 30 30 100
ITincyMKoBHIi KOHTPOJIb — 3JIK
4 CEMECTP

Unit 1. The Planning and Creative 21 14 7 42
Process. Conditionals.
1. Working with creative: implications in 3 2 1 YO, I10, 6
planning. Present and future conditionals. Y
2. Working with a communication budget. 3 2 1 Y, TH, 6
Present and future conditionals. MK
3. Setting communication objectives. 3 2 1 YO, PMI, 6
Present and future conditionals. YA, T
4. Communication idea and briefing. Past 3 2 1 VO, T, TE 6
conditionals.
5. Media communication strategy and 3 2 1 [10, PMI', 6
tactics. Past conditionals. I1P
6. Learning the language of media 3 2 1 YO, 11O, 6
planning. Mixed conditionals. MK
7. Learning about media costs. Mixed 3 2 1 T, T, 11 6
conditionals.
Unit 2. Reaching the Target Audience. 24 16 8 48
Wishes and regrets.
1. General characteristics of media. Wishes 3 2 1 YO, 110, 6
and regrets. Y
2. Evaluating media vehicles. Wishes and 3 2 1 Y, TA, 6
regrets. MK
3. Video media. Audio media. Print media. 3 2 1 YO, PMI, 6
Out-of-home media. Wish + Past VA, T
Continuous.
4. Search engine marketing. Wish + Past 3 2 1 YO, T, TE 6
Perfect.
5. Online display advertising. In-store 3 2 1 [10, PMI', 6
media. Social media. Wish + Would. I1P
6. Direct response. Wish + To Infinitive. 3 2 1 YO, IIO, 6

MK
7. Alternative media. Gaming. Wish + To 3 2 1 YO, 110, 6
Infinitive. T
8. Ethnic media. I Wish/ If Only. 3 2 1 TH, T, IT 6
InauBinyanbHe 3aBIaHHS 15 15 13 10
Pa3om 3a 4 cemecTp 60/2 30 30 100
IlincymMKoBHMii KOHTPOJIb — 3AJIK
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S CEMECTP

Unit 1. What is Public Relations. Nouns. 21 14 7 42

Pronouns.

1. Functions of PR communications, 3 2 1 YO, 110, 6

planning, evaluating. Countable and Y

uncountable nouns.

2. Components of PR: identifying target 3 2 1 Y, TH, 6

audience, fostering media relations. MK

Singular and plural nouns.

3. Public Relations practice and research. 3 2 1 YO, PMT, 6

Singular and plural nouns. VA, T

4. PR practitioner activities: press agentry, 3 2 1 YO, T, TE 6

publicity, promotion, lobbying. Abstract and

concrete nouns.

5. Data collection methods. Compound 3 2 1 I10, PMT", 6

nouns. IT

6. Using computer for research. Personal 3 2 1 YO, 11O, 6

pronouns. MK

7. Using the internet for search for jobs. 3 2 1 T, T, [P 6

New communication tools and media

channels used in PR. Reflexive pronouns.

Indefinite and negative pronouns.

Unit 2. Reputation. Gossip. Scandals. 24 16 8 48

Determiners and quantifiers.

1. Reputation Management. Determiners and 3 2 1 YO, IO, 6

quantifiers. Y

2. Causes and consequences of reputation. 3 2 1 Y, TA, 6

Specific and general determiners. MK

3. Image vs. reputation. The indefinite 3 2 1 YO, PMT, 6

article: 'a' and 'an'. VI, T

4. Workplace gossip. The definite article: 3 2 1 YO, T, TE 6

'the’.

5. The danger of workplace gossip. 3 2 1 10, PMT’, 6

Interrogative determiners: 'which' and 'what'. I1

6. Public scandal. Interrogative determiners: 3 2 1 YO, IIO, 6

'which' and 'what'. MK

7. Watergate scandal. Quantifiers. 3 2 1 YO, I10, 6
A

8. Watergate scandal. Numbers. 3 2 1 T, T, I1P 6

InauBinyanbHe 3aBIaHHS 15 15 13 10

Pa3om 3a 5 cemecTp 60/2 30 30 100

ITincyMKoBHIi KOHTPOJIb — 3AJIIK
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6 CEMECTP

Unit 1. Crisis Communication. Adjectives. 21 12 9 42
1. Broad types of crisis. Adjectives. 3 2 1 YO, 11O, 7
Gradable and non-gradable adjectives. VA, T

2. A crisis management plan. Degrees of 4 2 2 Y, TH, 7
comparison of adjectives. MK, T

3. Measuring corporate performance. 3 2 1 YO, 110, 7
Degrees of comparison of adjectives. I1

4. Measuring corporate performance. 4 2 2 YO, T, 7
Comparative and superlative forms of TE, PMI'
adjectives.

5. Challenges facing global PR in the 21st 3 2 1 [10, PMI’, 7
century. Comparative structures: as...as, not IIP, T

so..as, the more...the less, the same as, the+

comparitive, so and such, enough and too

with adjectives.

6. Challenges facing global PR in the 21st 4 2 2 YO, 11O, 7
century. Comparative structures: as...as, not MK, T

so..as, the more...the less, the same as, the+

comparitive, so and such, enough and too

with adjectives.

Unit 2. Persuasion, Propaganda & Public 24 12 12 48
Opinion. Adverbs.

1. Propaganda. Persuasion. Adverbs. 3 2 2 YO, 11O, 8
Adverbs of frequency, time, place and VA, T
manner.

2. Social judgment theory. Adverbs of 4 2 2 Y, TH, 8
probability, degree, and completeness. MK, T

3. Public opinion. Connecting adverbs (so, 3 2 2 YO, 11O, 8
too, either, neither; first, next, then, etc; I1

actually, fortunately, etc; only, even).

4. The Art of persuasion. Connecting 4 2 2 YO, T, 8
adverbs (so, too, either, neither; first, next, TE, PMI'

then, etc; actually, fortunately, etc; only,

even).

5. Six Principles of Influence: reciprocity, 3 2 2 I10, PMT’, 8
scarcity. Comparison of adverbs. P, T

6. Authority. consistency, liking, consensus. 4 2 2 YO, I10, 8
Adverbs of degree: quite — rather. MK, T
InauBinyanbHe 3aBIaHHS 15 15 13 10
Pa3om 3a 6 cemecTp 60/2 24 36 100

ITincyMKoBHII KOHTPOJIb — 3AJIIK
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7 CEMECTP

Unit 1. Public relations for corporate 21 14 7 42

responsibility. Prepositions.

1. What is corporate social responsibility? 3 2 1 YO, I10, 6

Prepositions. Prepositions of position and Y

movement.

2. What is CSR in public relations? 3 2 1 Y, TH, 6

Prepositions of position and movement. MK

3. What is CSR in public relations? 3 2 1 YO, PMI, 6

Prepositions of time. YA, T

4. The benefits of corporate social 3 2 1 YO, T, TE 6

responsibility. Prepositions after verbs.

5. The benefits of corporate social 3 2 1 110, PMI, 6

responsibility. Prepositions after nouns. I1

6. A career path to do good. Phrase verbs. 3 2 1 YO, IIO, 6
MK

7. A career path to do good. Phrase verbs. 3 2 1 TH, T, ITP 6

Unit 2. Ethics in PR. Relative Clauses. 24 16 8 48

1. Fundamentals of Ethics in 3 2 1 YO, IIO, 6

Communication. Relative Clauses. Y]

2. Basic ethical principles, professional 3 2 1 YA, TH, 6

responsibility, honesty and transparency in MK

communication. Relative Clauses.

3. Ethical Standards in Public Relations. 3 2 1 YO, PMI, 6

Defining and Non-Defining Relative Clause. YI, T

4. International PR ethical codes, 3 2 1 VO, T, TE 6

professional conduct, and accountability.

Defining and Non-Defining Relative Clause.

5. Ethical Decision-Making in Professional 3 2 1 110, PMT, 6

Situations. Defining and Non-Defining IT

Relative Clause.

6. Corporate Social Responsibility and 3 2 1 YO, 11O, 6

Ethical Communication. Relative MK

clauses with who/that/which.

7. The role of CSR, ethical branding, and 3 2 1 VO, IIO, 6

responsible messaging. Relative T

clauses with who/that/which.

8. The role of CSR, ethical branding, and 3 2 1 TH, T, IIP 6

responsible messaging. Relative clauses

with whose/whom/where.

InauBinyanbHe 3aBIaHHS 15 15 13 10

Pa3om 3a 7 cemecTp 60/2 30 30 100

IlincymMKoBHii KOHTPOJIb — 3AJIK
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8 CEMECTP

Unitl. Challenges in Public Relations.
The Infinitive.

38

14

24

21

1. Crisis Communication and Reputation
Management. Non-finite forms of the Verb.

6

YO, T

2. Strategies for responding to crises and
protecting organizational reputation. Non-
finite forms of the Verb.

I10, PMI'

3. Media Relations and Information Control.
Non-finite forms of the Verb.

VI, T

4. Working with journalists, press releases,
and maintaining credibility. Non-finite
forms of the Verb.

YO, PMI'

5. Managing Public Opinion and
Stakeholder Expectations. Non-finite forms
of the Verb.

VI, T

6. Ethical and Cultural Challenges in Global
PR. The Infinitive.

YO, PMI'

7. Intercultural communication and ethical
issues in international contexts. The
Infinitive.

TE

Unit 2. PR in the Digital Age. The
Infinitive.

42

14

28

21

1. Digital Communication Tools in Public
Relations. The Objective infinitive complex.

v¥O, T

2. Social media platforms, online
communication channels, and digital
storytelling. The Objective infinitive
complex.

T10, PMT

3. Content Creation and Online Brand
Image. The Objective infinitive complex.

VA, T

4. Influencer Marketing and Online
Communities. The Objective infinitive
complex.

YO, PMI'

5. Data Analytics and Measuring PR
Effectiveness. The Subjective infinitive
complex.

VA, T

6. Using analytics, metrics, and digital
monitoring tools in PR campaigns. The
Subjective infinitive complex.

YO, PMI'

7. Using analytics, metrics, and digital
monitoring tools in PR campaigns. The
Subjective infinitive complex.

Unit 3. Strategic Communication and
Campaign Planning. Participles.

40

16

24

24

1. Strategic Communication in Public
Relations. Participles.

YO, T

2. The concept of strategic communication
and long-term communication planning.
Participles.

T10, PMT

15




3. PR Campaign Planning. The Objective 5 2 3 YA, T 3
Participle complex.

4. PR Campaign Planning. The Objective 5 2 3 TH, PMI' 3
Participle complex.

5. Message Design and Communication 5 2 3 YA, T 3
Strategy. The Objective Participle complex.

6. Developing persuasive messages for 5 2 3 YO, PMI' 3
different audiences and communication

channels. The Subjective Participle

complex.

7. Developing persuasive messages for 5 2 3 YA, T 3
different audiences and communication

channels. The Subjective Participle

complex.

8. Evaluating Communication Campaigns. 5 2 3 [P 3
The Subjective Participle complex.

Unit 4. Branding and Corporate Identity. 40 16 24 24
The Gerund.

1. The Concept of Brand and Brand 5 2 3 YO, T 3
Identity. The Gerund.

2. Brand image, brand positioning and 5 2 3 [10, PMI' 3
corporate identity. The Gerund.

3. Brand Communication Strategies. The 5 2 3 YA, T 3
Gerund.

4. Communicating brand values through 5 2 3 YO, PMI' 3
media and public relations. Complexes with

the Gerund.

5. Corporate Image and Brand Reputation. 5 2 3 VA, T 3
Complexes with the Gerund.

6. The relationship between branding, 5 2 3 T, PMI' 3
reputation, and public perception.

7. Storytelling and Brand Narratives. 5 2 3 TE 3
Complexes with the Gerund.

8. Storytelling and Brand Narratives. 5 2 3 I1P 3
Complexes with the Gerund.

InauBinyanbHe 3aBIaHHSA 20 20 13 10
Pa3om 3a 8 cemectp 180/6 60 120 100
ITincyMKoBHIi KOHTPOJIb — eK3aMeH

BCbhOI'O 720/24 294 | 426

Ilepenik yMOBHHMX MO3HA4YeHb (DOPM KOHTPOJIIO TA OLIHKA iX y 0anax:
YO — ycHe onuTyBaHHS Ha MPAKTUYHMX 3aHATTAX — 2 Oaiu.

I1O — nucsMoBe OIMUTYBAaHHA HAa NPAKTUYHUX 3AHATTIAX — 2 Ganu.

V]I — yuacTts y auckycii — 2 6anu.

T/ — TepmiHONOTYHUI JUKTAHT — 2 Oanu.

MK — ckmagaHHsi MEHTaIBHOT KapTH — 2 Oanu.
TE — nanucanns ece — 3 Oanu.

I1 — npe3enranis — 3 Oanu.

1P — po3poOka npoeKTHOTO 3aBAaHHs — 3 Oanu.
T — TecryBanns — 1 6an.

PMI — poboTta B Mmayux rpymax — 1 6ai.

I3 — inmuBinyaasHe 3aBaaHHs — 10 OaniB (MArOTOBKA MPOEKTIB Ha po3BUTOK softskills / ygacTe y HaykoBHX
3axofax). 3a OakaHHSAM 3100yBaui BUIIOI OCBITH MOXYTb OTpUMAard Oanul 3a iHAWBiAyaJbHE 3aBIAaHHS,
BUKOHABIIM 3aBJaHHS B MeXax He(hOpMaIbHOI OCBITH, Y3TOJUBIIHN 00CAT POOOTH i3 BUKIIagaueM.
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I1I. MIPOT'PAMA OCBITHbBOI'O KOMITIOHEHTA
3MiCT OCBITHHOI0 KOMIIOHEHTA (TEMHU MTPOTPaMHM).

1 CEMECTP
Unit 1. Foundations of Mass Communication.
Present Tense Forms

Why society needs mass communication; its influence on public opinion and
social processes. Functions of Mass Communication. Types of Mass Communication
Media. Print media, broadcast media, digital media, and transit media. Media Literacy
in the Modern World. Critical evaluation of media messages and responsible media
consumption.

Present Tense Forms. Present Simple (Indefinite). Adverbs of frequency. Present
Continuous (Progressive). State Verbs.

Unit 2. Journalism and Media Professions. Present Tense Forms

Principles of Journalism. Objectivity, accuracy, balance, credibility, and ethical
reporting. The Nature of News. Journalism in the Modern Media Environment. Careers
in Mass Communication. Professional roles such as news media director, journalist,
web content specialist, web producer, public relations director, marketing director, and
marketing specialist.

Present Perfect. Have been (to) /have been (to). Present Perfect Continuous
(Progressive).

Unit 3. Words in Print. Past Forms
Parts of a newspaper article. Creating a lead. Writing for press. People in printed
media. Publishers, authors, editors. Journalists, columnists, short story writers. Visual
artists, photographers.
Past Simple (Indefinite). Past Continuous (Progressive). Past Habitual: used to.
Have gone to / have been to / have been in. Interrupted past action. Past Perfect.

Unit 4. Broadcasting the News. Past Forms
Broadcasting worldwide news. Writing for radio and television. People in
broadcasting journalism. Broadcast journalist. Newsreader. Investigative journalist.
Digital journalist.
Past Perfect Continuous. Previous and subsequent events. Sequence of Tenses.

2 CEMECTP
Unit 1. Digital Journalism and Online News. Future Forms
Journalism in the Digital Age. The transformation of journalism in the era of the
Internet and digital technologies. Social Media as a Source of News. The role of social
networks in news distribution and information sharing. Blogger vs. Reporter.
Differences between professional journalism and citizen journalism. Fake News and
Misinformation in Social Media.
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Future Simple/ Be Going to. Future Simple/ Present Continuous. Future
Continuous. Future Perfect. Future Perfect Continuous. Future-in- the Past tense forms.
Other ways of expressing the future. Future time words + Present Simple. Offers,
promises, requests. Arrangements. Constructions: be about+ infinitive, be on the point
+ -ing form, be due to + infinitive, be sure to/ be certain to/ be bound to + infinitive, to
be (un)likely to + infinitive, to be sure to + infinitive.

Unit 2. Social Media Platforms and Communication Tools. Modals

The Role of Social Media in Modern Communication. Functions and influence
of social networking platforms. Blogs and Online Content Creation. Blogging as a form
of digital communication and journalism. Major Social Media Platforms. Facebook,
Twitter, Instagram, LinkedIn and their communication features. Multimedia Platforms
for Content Sharing. YouTube, Vimeo, Flickr and their role in visual and video
communication.

Modals. Necessity (must - have to - should/ ought — need). Absence of necessity
(needn’t/ don’t have to / don’t need to — didn’t need to —needn’t have done). Prohibition
(mustn’t — can’t). Logical assumption (must — can’t/ couldn’t). Probability (should/
ought). Possibility (can - could/ may - might). Permission (can/ could/ may /might).
Request (can/ could/ will/ would/ may/ might). Offers (I’ll/ shall/ can/ could).
Suggestions (shall/ can/ could). Advice (should/ ought to/ must). Criticism (should/
ought to). Promise (will). Expressions like modal verbs.

3 CEMECTP
Unit 1. An Introduction to Advertising. The Passive Voice

The evolution of advertising. The environment of advertising. The business of
advertising. Role of communication in advertising and marketing. Advertising as
communication.

The Passive Voice. Transformation from Active to Passive. Personal/
impersonal constructions. Special passive constructions. Have something done. Get
something done. To be done/ being done.

Unit 2. Understanding the Target Audience. Reported Speech
Targeting and the marketing mix. Communication and consumer behavior.
Defining the target audience. Geography’s role in planning. Seasonality and timing.
Competitive analysis: implications in planning.
Reported Speech. Types of reported speech - statements, questions, and
commands. Tenses in reported speech. Reporting verbs. Reported questions. Reported
speech vs. direct speech.
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4 CEMECTP

Unit 1. The Planning and Creative Process. Conditionals
Working with creative: implications in planning. Working with a
communication budget. Setting communication objectives. Communication idea and
briefing. Media communication strategy and tactics. Learning the language of media
planning. Learning about media costs.
Conditionals. Present and future conditionals. Past conditionals. Mixed
conditionals.

Unit 2. Reaching the Target Audience. Wishes and regrets
General characteristics of media. Evaluating media vehicles. Video media.
Audio media. Print media. Out-of-home media. Search engine marketing. Online
display advertising. In-store media. Social media. Direct response. Alternative media.
Gaming. Ethnic media.
Wishes and regrets. Wish + Past Continuous. Wish + Past Perfect. Wish +
Would. Wish + To Infinitive. I Wish/ If Only.

5 CEMECTP
Unit 1. What is Public Relations. Nouns. Pronouns

Functions of PR communications, planning, evaluating. Components of PR:
identifying target audience, fostering media relations. Public Relations practice and
research. PR practitioner activities: press agentry, publicity, promotion, lobbying. Data
collection methods. Using computer for research. Using the internet for search for jobs.
New communication tools and media channels used in PR.

Nouns. Countable and uncountable nouns. Singular and plural nouns. Abstract
and concrete nouns. Compound nouns. Pronouns. Personal pronouns. Reflexive
pronouns. Indefinite and negative pronouns.

Unit 2. Reputation. Gossip. Scandals. Determiners and quantifiers
Reputation Management. Causes and consequences of reputation. Image vs.
reputation. Workplace gossip. The danger of workplace gossip. Public scandal.
Watergate scandal.
Determiners and quantifiers. Specific and general determiners. The indefinite
article: 'a' and 'an'. The definite article: 'the'. Interrogative determiners: 'which' and
'what'. Quantifiers. Numbers.

6 CEMECTP
Unit 1. Crisis Communication. Adjectives
Broad types of crisis. A crisis management plan. Measuring corporate
performance. Challenges facing global PR in the 21st century.
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Adjectives. Gradable and non-gradable adjectives. Degrees of comparison of
adjectives. Comparative and superlative forms of adjectives. Comparative structures:
as...as, not so..as, the more...the less, the same as, thet comparitive, so and such,
enough and too with adjectives.

Unit 2. Persuasion, Propaganda & Public Opinion. Adverbs

Propaganda. Persuasion. Social judgment theory. Public opinion.

The Art of persuasion. Six Principles of Influence: reciprocity, scarcity. Authority.
consistency, liking, consensus.

Adverbs. Adverbs of frequency, time, place and manner. Adverbs of probability,
degree, and completeness. Connecting adverbs (so, too, either, neither; first, next, then,
etc; actually, fortunately, etc; only, even). Comparison of adverbs. Adverbs of degree:
quite — rather.

7 CEMECTP
Unit 1. Public relations for corporate responsibility. Prepositions
What is corporate social responsibility? What is CSR in public relations? The
benefits of corporate social responsibility. A career path to do good.
Prepositions. Prepositions of position and movement. Prepositions of time.
Prepositions of time. Prepositions after verbs. Prepositions after nouns. Phrase verbs.

Unit 2 Ethics in PR. Relative Clauses

Fundamentals of Ethics in Communication. Basic ethical principles, professional
responsibility, honesty and transparency in communication. Ethical Standards in Public
Relations. International PR ethical codes, professional conduct, and accountability.
Ethical Decision-Making in Professional Situations. Corporate Social Responsibility
and Ethical Communication. The role of CSR, ethical branding, and responsible
messaging.

Relative Clauses. Defining and Non-Defining Relative Clause. Relative clauses
with who/that/which. Relative clauses with whose/whom/where.

8 CEMECTP

Unit 1. Challenges in Public Relations. The Infinitive

Crisis Communication and Reputation Management. Strategies for responding
to crises and protecting organizational reputation. Media Relations and Information
Control.Working with journalists, press releases, and maintaining credibility.
Managing Public Opinion and Stakeholder Expectations. Ethical and Cultural
Challenges in Global PR. Intercultural communication and ethical issues in
international contexts.

Non-finite forms of the Verb. The Infinitive.
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Unit 2. PR in the Digital Age. The Infinitive
Digital Communication Tools in Public Relations. Social media platforms,
online communication channels, and digital storytelling. Content Creation and Online
Brand Image. Influencer Marketing and Online Communities. Data Analytics and
Measuring PR Effectiveness. Using analytics, metrics, and digital monitoring tools in
PR campaigns.
The Objective infinitive complex. The Subjective infinitive complex.

Unit 3. Strategic Communication and Campaign Planning. Participles

Strategic Communication in Public Relations. The concept of strategic
communication and long-term communication planning. PR Campaign Planning.
Message Design and Communication Strategy. Developing persuasive messages for
different audiences and communication channels. Evaluating Communication
Campaigns.

Participles. The Objective Participle complex. The Subjective Participle
complex.

Unit 4. Branding and Corporate Identity. The Gerund
The Concept of Brand and Brand Identity. Brand image, brand positioning and
corporate identity. Brand Communication Strategies. Communicating brand values
through media and public relations. Corporate Image and Brand Reputation. The
relationship between branding, reputation, and public perception. Storytelling and
Brand Narratives.
The Gerund. Complexes with the Gerund.
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CTpyKTypa OCBITHHOI0 KOMIIOHEHTA

Po0Oouuii yac

PesynbraT HaBYaHHS HaBuanpHa AisUTbHICTD 3n100yBaua,
TOJI.
1 CEMECTP
Unit 1. Foundations of Mass Communication. Present Tenses
to understand key Practical lesson 1.
concepts and terms related | 1. Why society needs mass communication; its
to mass communication; influence on public opinion and social processes.
to use topic-related 2. Present Simple (Indefinite).
vocabulary when 2
discussing media and Resources:
communication processes; | Literature: 1, 2, 6.
to use Present Simple and | Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Present Continuous tenses | Internet sources: 31.
correctly in professional Self-study: 4
context analysing and using a range of lexical units in
context-based language tasks;
applying grammatical structures when completing
written and oral assignments
to listen to and understand | Practical lesson 2.
audio/video materials on | 1. Functions of Mass Communication.
media topics; 2. Present Simple (Indefinite).
to express opinions about )
media influence using Resources:
appropriate language; Literature: 1, 2, 6.
Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
Self-study:
extracting and recording new vocabulary from
authentic materials for active use; 4
practising grammatical accuracy through
transformation and substitution exercises.
to identify and describe Practical lesson 3.
different types of mass 1. Types of Mass Communication Media. 2. Present
media; Simple (Indefinite).
to explain the role and )
functions of mass Resources:
communication in society | Literature: 1, 2, 6.
Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
Self-study:
identifying and summarising key lexical items in
professional reading tasks;
constructing grammatically correct sentences in 4

controlled and semi-controlled practice.
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to aware and control the
organisation of the
meaning of grammatical
elements;

to implement knowledge
into practice;

to identify understanding
of logical relations
between text parts

Practical lesson 4.

1. Print media, broadcast media, digital media, and
transit media.

2. Adverbs of frequency.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to participate in
discussions on
communication processes
and media impact;

to summarize key ideas
from texts and multimedia
sources;

to demonstrate
understanding through
quizzes, discussions, and
written tasks

Practical lesson 5.
1. Media Literacy in the Modern World.
2. Present Continuous (Progressive).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

to aware and control the
organisation of the
meaning of grammatical
elements;

to implement knowledge
into practice;

to identify understanding
of logical relations
between text parts

Practical lesson 6.

1. Critical evaluation of media messages and
responsible media consumption.

2. Present Continuous (Progressive).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

producing summaries and notes using active
vocabulary from studied materials;

applying grammatical forms in structured writing
tasks and exercises.

to use effectively the
topical vocabulary;

to practice and memorize
the grammatical rules;

to read, watch, and listen
to a variety of texts and
multimedia sources;

to demonstrate your
understanding of the texts
and key course ideas
through comprehension
check quizzes and a
discussion board response

Practical lesson 7.

1. Critical evaluation of media messages and
responsible media consumption.

2. State Verbs.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

developing and using topic-related vocabulary in
coherent written texts; applying grammatical rules to
ensure clarity, cohesion, and logical organisation in
essay writing.
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Unit 2. Journalism and Media Professions. Present Tense Forms

to understand key
journalism and media
professions vocabulary;
to use Present Simple to
describe professional
roles and routines

Practical lesson 1.
1. Principles of Journalism.
2. Present Perfect.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to identify main duties of
media professionals in
authentic texts;

to apply Present Simple in
describing habitual
actions in journalism

Practical lesson 2.

1. Objectivity, accuracy, balance, credibility, and
ethical reporting.

2. Present Perfect.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

interpreting lexical meaning in reading and listening
comprehension tasks;

correcting grammatical errors in sample texts and
peer work.

to examine features of
professional texts;

to understand similarities
and differences between
texts;

to understand relations
between parts of a text;
to recognise and
understand usage of
articles

Practical lesson 3.
1. The Nature of News.
2. Present Perfect.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study: comparing and organising vocabulary
from different sources for productive use;
transforming grammatical structures in controlled
and communicative practice.

to predict what a text will
be about;

to distinguish main ideas
from supporting details;
to understand relations
between parts of a text
using linking
words/phrases;

to guess the meaning of
new words/expressions
from context

Practical lesson 4.
1. Journalism in the Modern Media Environment.
2. Have been (to) /have been (to).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

producing summaries and notes using active
vocabulary from studied materials;

applying grammatical forms in structured writing
tasks and exercises.
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to identify new
fundamental vocabulary,
and practice using that
new vocabulary in course
activities;

to read, watch, and listen
to a variety of texts and
multimedia sources;

to apply grammer rules;
to become familiar with
the structures and leads of
newspapers and magazine

Practical lesson 5.
1. Journalism in the Modern Media Environment.
2. Have been (to) /have been (to).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

analysing and using a range of lexical units in
context-based language tasks;

applying grammatical structures when completing
written and oral assignments.

to develop speaking skills
by discussing media
professions;

to use present tense forms
accurately in describing
ongoing and regular tasks

Practical lesson 6.
1. Careers in Mass Communication.
2. Present Perfect Continuous (Progressive).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

to identify new
fundamental vocabulary,
and practice using that
new vocabulary in course
activities;

to read, watch, and listen
to a variety of texts and
multimedia sources

Practical lesson 7.

1. Professional roles such as news media director,
journalist, web content specialist, web producer,
public relations director, marketing director, and
marketing specialist.

2. Present Perfect Continuous (Progressive).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

collecting, selecting, and organising lexical material
for project-based tasks; using appropriate
grammatical structures when presenting and
defending project outcomes

Unit 3. Words in Print. Past Forms

to identify and describe
the main parts of a
newspaper article;

to use past time forms to
talk about completed
events and finished
actions in news contexts

Practical lesson 1.
1. Parts of a newspaper article.
2. Past Simple (Indefinite).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
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Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks
for grammar consolidation.

to understand the structure
and function of a news
lead;

to describe past events in
a clear and logical
sequence using
appropriate verb forms

Practical lesson 2.
1. Creating a lead.
2. Past Simple (Indefinite).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to analyze examples of
effective leads in press
writing;

to distinguish between
different ways of
expressing past actions
and their results

Practical lesson 3.
1. Writing for press.
2. Past Continuous (Progressive).

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

expanding lexical range through independent work
with digital resources;

practising grammar through repetition, drills, and
contextual application.

to identify roles of
journalists, columnists,
and short story writers;
to apply past tense forms
to report actions,
experiences, and career
paths

Practical lesson 4.
1. People in printed media.
2. Past Habitual: used to.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to use grammatical
resources of the language;
to understand and
interprete different
aspects of culture and
language behaviour in the
world of work

Practical lesson 5.
1. Publishers, authors, editors.
2. Have gone to / have been to / have been in.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
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Self-study:

interpreting lexical meaning in reading and listening
comprehension tasks;

correcting grammatical errors in sample texts and
peer work.

to identify roles of
journalists, columnists,
and short story writers;
to apply past tense forms
to report actions,
experiences, and career
paths

Practical lesson 6.
1. Journalists, columnists, short story writers.
2. Interrupted past action.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

analyzing grammar rules and doing grammar tasks;
developing the ability to collect information on the
topic from specialized Internet sources

to examine the
contribution of visual
artists and photographers
in print media;

to use past forms to
describe completed
creative work and its
impact

Practical lesson 7.
1. Visual artists, photographers.
2. Past Perfect.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks
for grammar consolidation.

to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

to apply grammer rules;
to read, watch, and listen
to a variety of texts and
multimedia sources.

Practical lesson8.
1. Visual artists, photographers.
2. Past Perfect.

Resources:
Literature: 1, 2, 6.
Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.

Internet sources: 31.

Self-study:

preparing and structuring presentations using
relevant academic and professional vocabulary;
applying grammatical accuracy when delivering
presentations and formulating spoken explanations
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Unit 4. Broadcasting the News. Past Forms

to develop reading and
speaking skills by
discussing global news
topics and media
coverage;

to use past forms to
describe sequences of
events in international
news reporting

Practical lesson 1.
1. Broadcasting worldwide news.
2. Past Perfect Continuous.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled
and communicative practice.

to use topical vocabulary;
to apply grammatical
resources of the language;

Practical lesson 2.
1. Writing for radio and television.
2. Past Perfect Continuous

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks
for grammar consolidation.

to identify key roles in
broadcasting journalism
and describe their
professional functions;
to use past continuous
forms to provide
background information
in news contexts

Practical lesson 3.
1. People in broadcasting journalism.
2. Previous and subsequent events.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to develop listening and
speaking skills through
analyzing broadcast news
delivery;

to use the past perfect
continuous to describe
ongoing actions before a
specific moment in the
past

Practical lesson 4.
1. Broadcast journalist.
2. Previous and subsequent events.

Resources:

Literature: 1, 2, 6.

Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.
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to develop critical reading
skills by analyzing
investigative reports;

to use complex past tense

Practical lesson 5.
1. Newsreader.
2. Sequence of Tenses.

forms to describe Resources: 2
prolonged actions and Literature: 1, 2, 6.
their results in reporting Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
Self-study: classifying and using vocabulary items
according to communicative purpose;
o . : 3
editing texts to improve grammatical correctness and
syntactic clarity.
to develop critical reading | Practical lesson 6.
skills by analyzing 1. Investigative journalist.
investigative reports; 2. Sequence of Tenses.
to use complex past tense D)
forms to describe Resources:
prolonged actions and Literature: 1, 2, 6.
their results in reporting Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
Internet sources: 31.
Self-study:
integrating newly acquired vocabulary into short
written and spoken outputs; 3
applying grammatical rules in guided communication
tasks.
to engage in discussions Practical lesson 7.
about digital journalism 1. Digital journalist.
and modern media 2. Sequence of Tenses.
practices; Resources: 2
to apply sequence of Literature: 1, 2, 6.
tenses in reporting Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
statements and Internet sources: 31.
summarizing information | Self-study:
writing thematic essays by employing relevant 3
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.
to recognize the impacts Practical lesson 8.
of the digital age on both | 1. Digital journalist.
print and broadcast 2. Sequence of Tenses.
journalism; )
to identify new Resources:
fundamental vocabulary, | Literature: 1, 2, 6.
and practice using that Recommended materials: 8, 10, 11, 12, 14, 16, 24, 25.
new vocabulary in course | Internet sources: 31.
activities; Self-study:
read, watch, and listen to | preparing presentations using appropriate
a variety of texts and professional vocabulary and applying grammatical 3
multimedia sources accuracy in oral delivery and interaction.
InguBinyanbHe 3aBIaHHSA 20
Pa3om 3a 1 cemecTp 180/6
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2 CEMECTP

Unit 1. Digital Journalism and Online News. Future Forms

to develop reading and
speaking skills by
discussing the
transformation of
journalism in the digital
environment;

to use a range of future-
oriented forms to express
predictions, expectations,
and planned
developments in media

Practical lesson 1.
1. Journalism in the Digital Age.
2. Future Simple/ Be Going to.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

synthesising lexical information from multiple sources
for communicative tasks;

applying grammatical knowledge in extended written
and oral production.

to develop critical reading
skills by identifying
changes in journalistic
practices in online
environments;

to use appropriate
grammatical forms to
describe scheduled events
and future arrangements
in media contexts

Practical lesson 2.

1. The transformation of journalism in the era of the
Internet and digital technologies.

2. Future Simple/ Present Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

implementing vocabulary in analytical and descriptive
language tasks;

reformulating sentences to improve grammatical
precision and fluency.

to develop listening and
interactive speaking skills
through analyzing how
news spreads on social
platforms;;

to apply functional future
expressions to describe
intentions, trends, and
likely outcomes in
information sharing

Practical lesson 3.
1. Social Media as a Source of News.
2. Future Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

enriching thematic vocabulary;
developing grammatical skills;
analyzing grammar rules.

to develop reading and
speaking skills by
analyzing how social
networks distribute news
and shape information
flows;

to use future-oriented
forms to describe
completed actions and

Practical lesson 4.

1. The role of social networks in news distribution and
information sharing.

2. Future Perfect. Future Perfect Continuous.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.
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expected outcomes in
digital communication
contexts

Self-study:

analyzing grammar rules and doing grammar tasks;
writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to develop comparative
speaking and writing
skills in professional
contexts by contrasting
roles in journalism;

to use future-related
structures to express
planned actions,
intentions, and scheduled
activities in media work

Practical lesson 5.

1. Blogger vs. Reporter. Future-in- the Past tense
forms.

2. Other ways of expressing the future. Future time
words + Present Simple.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

to use topical vocabulary
related to journalism,
media ethics, and
information sharing in
professional contexts;

to distinguish between
and appropriately use
offers, promises, and
requests in spoken and
written communication

Practical lesson 6.

1. Differences between professional journalism and
citizen journalism.

2. Offers, promises, requests.

3. Arrangements.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

rendering articles and authentic materials;
summarizing a wide range of factual academic and
specialism-related texts.

to use topical vocabulary
related to media literacy,
misinformation, and
digital communication in
professional contexts;

to interpret and correctly
use grammatical
constructions expressing
imminence, certainty, and
probability in future
reference

Practical lesson 7.

1. Fake News and Misinformation in Social Media.

2. Constructions: be about+ infinitive, be on the point
+ -ing form, be due to + infinitive, be sure to/ be
certain to/ be bound to + infinitive, to be (un)likely to +
infinitive, to be sure to + infinitive.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.
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Unit 2. Social Media Platforms and Communication Tools. Modals

to use topical vocabulary
related to digital
communication, online
interaction, and media
platforms in relevant
contexts;

to distinguish between
different types of
necessity and obligation
in English grammar
(must, have to,
should/ought to, need to);
to correctly apply modal
verbs to express
obligation, duty, advice,
and necessity in spoken
and written
communication

Practical lesson 1.

1. The Role of Social Media in Modern
Communication.

2. Necessity (must - have to - should/ ought — need).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

synthesising lexical information from multiple sources
for communicative tasks;

applying grammatical knowledge in extended written
and oral production.

to use appropriate English
vocabulary and structures
to describe the functions
and influence of social
networking platforms in
contemporary
communication contexts;
to construct
grammatically correct
sentences and short texts
reflecting differences in
meaning between various
forms of expressing lack
of necessity in real-life
situations

Practical lesson 2.

1. Functions and influence of social networking
platforms.

2. Absence of necessity (needn’t/ don’t have to / don’t
need to — didn’t need to — needn’t have done).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

implementing vocabulary in analytical and descriptive
language tasks;

reformulating sentences to improve grammatical
precision and fluency.

to describe and analyse
blogs and online content
creation using appropriate
English vocabulary and
communicative structures;
to demonstrate accurate
use of modal verbs
expressing prohibition
(mustn’t, can’t) and
logical assumption (must,
can’t, couldn’t) in
contextually appropriate
communication;

to produce coherent
spoken and written texts
about online content

Practical lesson 3.

1. Blogs and Online Content Creation.

2. Prohibition (mustn’t — can’t).

3. Logical assumption (must — can’t/ couldn’t).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

expanding lexical range through independent work
with digital resources;

practising grammar through repetition, drills, and
contextual application.
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while correctly
distinguishing between
rules, restrictions, and
inferred meanings

to describe and analyse
blogging as a form of
digital communication
and journalism using
appropriate English
vocabulary and discourse
structures;

to apply modal verbs
expressing possibility
(can, could, may, might)
to formulate and interpret
meanings in different
communicative contexts;
to produce coherent texts
and oral statements about
blogging, correctly
distinguishing degrees of
probability and possibility
in English usage

Practical lesson 4.

1. Blogging as a form of digital communication and
journalism.

2. Probability (should/ ought).

3. Possibility (can - could/ may - might).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to describe major social
media platforms using
appropriate English
vocabulary related to
digital communication
and online interaction;
to construct
grammatically correct
sentences and short texts
reflecting different
degrees of formality and
permission in digital
communication contexts

Practical lesson 5.
1. Major Social Media Platforms.
2. Permission (can/ could/ may /might).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to identify and compare
communication features
of Facebook, Twitter,
Instagram, and LinkedIn
using appropriate English
terminology;

to apply modal verbs for
making requests (can,
could, will, would, may,
might) appropriately in
different communicative
situations and levels of
formality

Practical lesson 6.

1. Facebook, Twitter, Instagram, LinkedIn and their
communication features.

2. Request (can/ could/ will/ would/ may/ might).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

interpreting lexical meaning in reading and listening
comprehension tasks;

correcting grammatical errors in sample texts and peer
work.

Practical lesson 7.
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to describe multimedia
platforms for content
sharing using appropriate
English vocabulary
related to digital media
and communication
technologies;

to demonstrate accurate
use of modal verbs for
making offers (I'll, shall,

1. Multimedia Platforms for Content Sharing.
2. Offers (I’1l/ shall/ can/ could).
3. Suggestions (shall/ can/ could).

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:
analyzing grammar rules and doing grammar tasks;

can, could) in spoken and ' i ' ‘ 1
written interaction developing the ability to collect information on the
topic from specialized Internet sources
to identify and explain the | Practical lesson 8.
communicative functions | 1. YouTube, Vimeo, Flickr and their role in visual and
of YouTube, Vimeo, and | video communication.
Flickr in visual and video- | 2. Advice (should/ ought to/ must).
based digital interaction 3. Criticism (should/ ought tO).
using appropriate English | 4. Promise (will).
terminology:; 5. Expressions similar to modal verbs. 2
to demonstrate accurate
use of modal verbs and Resources:
related forms for Literature: 1, 2, 4, 7.
expressing advice Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
(should, ought to, must), 20, 25.
criticism (should, ought Internet sources: 26, 27, 29, 30, 32-35, 38.
to), and promises (will) in | Self-study:
relevant communicative preparing presentations using appropriate professional 1
contexts vocabulary and applying grammatical accuracy in oral
delivery and interaction.
InauBinyanbHe 3aBIaHHS 15
Pa3om 3a 2 cemecTp 60
3 CEMECTP

Unit 1. An Introduction to Advertising. The Passive Voice
to describe the evolution | Practical lesson 1.
of advertising using 1. The evolution of advertising.
appropriate English 2. Transformation from Active to Passive.
vocabulary and discourse )
patterns related to media, | Resources:
marketing, and Literature: 1, 2, 3, 4, 6, 7.
communication; Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
to transform sentences Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
from active to passive Self-study:
voice and vice versa while | organising and categorising vocabulary for revision
maintaining grammatical | and active recall; 1
correctness and meaning | applying grammatical structures in guided speaking
in context and writing tasks.
to use appropriate English | Practical lesson 2.
vocabulary and 1. The environment of advertising. )

grammatical structures to
describe the environment

2. Transformation from Active to Passive.
Resources:
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of advertising in spoken
and written
communication;

to demonstrate accurate
use of active and passive
voice in English to
express actions,
processes, and results in
advertising-related

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

contexts
to understand and use Practical lesson 3.
appropriate English 1. The business of advertising.

vocabulary related to the
business of advertising in
reading, listening, and
speaking activities;

to demonstrate accurate
use of personal and
impersonal constructions
in spoken and written
production, adapting
language to different
communicative purposes
and levels of formality

2. Personal/ impersonal constructions.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

producing summaries and notes using active
vocabulary from studied materials;

applying grammatical forms in structured writing tasks
and exercises.

to interpret and use
English vocabulary
related to advertising and
marketing communication
across reading, listening,
speaking, and writing
activities;

to demonstrate accurate
use of special passive
constructions and the
structure have something
done in spoken and
written English to
describe services, actions,
and professional

Practical lesson 4.

1. Role of communication in advertising and
marketing.

2. Special passive constructions.

3. Have something done.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

processes
to understand and use Practical lesson 5.
English vocabulary 1. Role of communication in advertising and

related to communication
in advertising and
marketing across reading,
listening, speaking, and
writing activities;

to demonstrate accurate
use of causative and
passive structures (get
something done, to be
done, being done) in

marketing.
2. Get something done.
3. To be done/ being done.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:
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spoken and written
communication to
describe processes and
services in advertising
and marketing contexts

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to develop and apply
English speaking and
writing skills for
describing advertising as
a form of communication
using appropriate
vocabulary and discourse
patterns;

to demonstrate accurate
use of passive
constructions (fo be done,
being done) in oral and
written communication to
present ongoing and
planned processes in
advertising contexts

Practical lesson 6.
1. Advertising as communication.
2. To be done/ being done.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

implementing vocabulary in analytical and descriptive
language tasks;

reformulating sentences to improve grammatical
precision and fluency.

to use English vocabulary
and discourse structures
to describe advertising as
a form of communication
in spoken and written
interaction;

to demonstrate accurate
use of passive
constructions (fo be done,
being done) in oral and
written communication to
express planned and
ongoing actions in
advertising contexts

Practical lesson 7.
1. Advertising as communication.
2. To be done/ being done.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

Unit 2. Understanding the Target Audience. Reported Speech

to develop speaking and
writing skills for
explaining marketing
strategies, including
audience segmentation
and the elements of the
marketing mix;

to apply reported speech
structures effectively in
summarising, relaying,
and interpreting
marketing-related
information in
professional contexts

Practical lesson 1.

1. Targeting and the marketing mix.

2. Types of reported speech - statements, questions,
and commands.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

items according to communicative purpose;

editing texts to improve grammatical correctness and
syntactic clarity.

to develop speaking and
writing skills for

Practical lesson 2.
1. Targeting and the marketing mix.
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explaining and discussing
marketing strategies,
including audience
targeting and elements of
the marketing mix;

to apply reported speech
effectively in
summarising and
transmitting marketing
information in
professional
communicative situations

2. Types of reported speech - statements, questions,
and commands.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to analyse the relationship
between communication
strategies and consumer
decision-making in
spoken and written forms;
to apply and transform
reported speech
(statements, questions,
and commands)
accurately in English
when summarising or
conveying information in
professional
communication

Practical lesson 3.

1. Communication and consumer behavior.

2. Types of reported speech - statements, questions,
and commands.

Resources:

Literature: 1, 2, 4, 7.

Recommended materials: 9, 11, 13, 14, 15, 17, 18, 19,
20, 25.

Internet sources: 26, 27, 29, 30, 32-35, 38.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

to explain and justify the
process of defining a
target audience in spoken
and written professional
communication;

to demonstrate accurate
use of tense changes in
reported speech in oral
and written
communication when
conveying information
from direct speech

Practical lesson 4.
1. Defining the target audience.
2. Tenses in reported speech.

Resources:

Literature: 1, 2, 4, 7.

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to explain and analyse the
role of geography in
planning processes using
appropriate English
vocabulary in speaking,
reading, listening, and
writing activities;

to demonstrate accurate
use of reporting verbs in
spoken and written
communication to
convey, summarise, and

Practical lesson S.
1. Geography’s role in planning.
2. Reporting verbs.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.
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interpret information in
academic and professional
contexts

to describe and analyse
the role of seasonality and
timing in planning and
decision-making using
appropriate English
vocabulary across
speaking, reading,
listening, and writing
activities;

to demonstrate accurate
use of reported questions
in spoken and written
communication, including
transformation from direct
to indirect forms in
academic and professional
contexts

Practical lesson 6.
1. Seasonality and timing.
2. Reported questions.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

to develop integrated
speaking, reading,
listening, and writing
skills for discussing
competitive analysis and
its implications in
planning using
appropriate English
lexical and grammatical
structures;

to demonstrate accurate
use of direct and reported
speech in oral and written
communication, including
effective transformation
and contextual application
in academic and
professional discourse

Practical lesson 7.
1. Competitive analysis: implications in planning.
2. Reported speech vs. direct speech.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

to use English language
skills in speaking,
reading, listening, and
writing to describe and
interpret competitive
analysis and its
implications in planning
using appropriate
professional vocabulary;
to demonstrate accurate
control of direct and
reported speech in spoken
and written
communication, including

Practical lesson 8.
1. Competitive analysis: implications in planning.
2. Reported speech vs. direct speech.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.
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transformation between
forms and their effective
use in academic and
professional contexts

InauBinyanbHe 3aBIaHHS 15
Pa3om 3a 3 cemecTp 60
4 CEMECTP
Unit 1. The Planning and Creative Process. Conditionals

to use English vocabulary | Practical lesson 1.
and grammatical 1. Working with creative: implications in planning.
structures to discuss 2. Present and future conditionals.
creative development and
oL : 2
its implications in Resources:
planning across speaking, | Literature: 1, 2, 3,4, 6, 7.
reading, listening, and Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
writing activities; Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
to demonstrate accurate Self-study:
use of present and future | implementing vocabulary in analytical and descriptive
conditionals in spoken language tasks;
and written reformulating sentences to improve grammatical 1
communication when precision and fluency.
formulating plans,
hypotheses, and predicted
outcomes
to interpret and use Practical lesson 2.
English terminology 1. Working with a communication budget.
related to communication | 2. Present and future conditionals.
budgeting in professional

. . 2
speaking, reading, Resources:
listening, and writing Literature: 1, 2, 3,4, 6, 7.
tasks; Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
to apply present and Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
future conditionals to Self-study:
express financial expanding lexical range through independent work
planning, possible with digital resources;

. . .. . 1
scenarios, and expected practising grammar through repetition, drills, and
results in oral and written | contextual application.
communication
to use appropriate English | Practical lesson 3.
language resources to 1. Setting communication objectives.
define and explain 2. Present and future conditionals.
communication objectives
in spoken and written Resources: ’
professional discourse; Literature: 1, 2, 3, 4, 6, 7.
to demonstrate accurate Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
use of present and future | Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
conditionals when
formulating goals,
expectations, and strategic | Self-study: 1
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outcomes in
communication planning

producing summaries and notes using active
vocabulary from studied materials;

applying grammatical forms in structured writing tasks
and exercises.

to understand and produce
English texts related to
communication ideas and
briefing processes in
speaking, reading,
listening, and writing
activities;

to demonstrate accurate
use of past conditionals in
oral and written
communication to reflect
on unreal past situations
and alternative outcomes
in planning

Practical lesson 4.
1. Communication idea and briefing.
2. Past conditionals.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to use English vocabulary
and discourse structures
to describe media
communication strategies
and tactics in professional
communication contexts;
to apply past conditionals
accurately in spoken and
written communication to
analyse alternative
strategies and
hypothetical past
decisions

Practical lesson 5.
1. Media communication strategy and tactics.
2. Past conditionals.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

to develop integrated
speaking, reading,
listening, and writing
skills for using the
language of media
planning in professional
contexts;

to demonstrate accurate
use of mixed conditionals
in oral and written
communication to connect
past situations with
present and future results
in media planning
discourse

Practical lesson 6.
1. Learning the language of media planning.
2. Mixed conditionals.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to use English vocabulary
related to media costs in
speaking, reading,
listening, and writing
activities within

Practical lesson 7.
1. Learning about media costs.
2. Mixed conditionals.

Resources:
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professional
communication contexts;
to apply mixed
conditionals accurately in
spoken and written
communication to discuss
financial decisions and
their hypothetical
consequences over time

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction

Unit 2. Reaching the Target Audience. Wishes and regrets

to develop speaking,
listening, reading, and
writing skills for
describing general
characteristics of media
using appropriate English
vocabulary and discourse
structures;

to demonstrate accurate
use of structures
expressing wishes and
regrets in oral and written
communication to reflect
on real and hypothetical
situations

Practical lesson 1.
1. General characteristics of media.
2. Wishes and regrets.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to strengthen receptive
and productive skills in
analysing and evaluating
media vehicles through
authentic texts and
discussions;

to apply grammatical
structures of wishes and
regrets in speaking and
writing to express
evaluation, criticism, and
reflection in media
contexts

Practical lesson 2.
1. Evaluating media vehicles.
2. Wishes and regrets.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

extracting and recording new vocabulary from
authentic materials for active use;

practising grammatical accuracy through
transformation and substitution exercises.

to develop integrated
language skills for
describing and comparing
different types of media
across speaking, listening,
reading, and writing
activities;

to demonstrate accurate
use of wish + Past
Continuous in oral and

Practical lesson 3.

1. Video media. Audio media. Print media.
2. Out-of-home media.

3. Wish + Past Continuous.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:
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written communication to
express dissatisfaction
with ongoing situations in
media contexts

analysing and using a range of lexical units in context-
based language tasks;

applying grammatical structures when completing
written and oral assignments.

to build reading, listening,
and speaking skills for
understanding and
discussing search engine
marketing using
appropriate English
terminology;

to apply wish + Past
Perfect structures in
speaking and writing to
express regret about past
actions and decisions in
professional contexts

Practical lesson 4.
1. Search engine marketing.
2. Wish + Past Perfect.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to enhance
communicative
competence in discussing
various advertising
formats through
integrated language
activities;

to demonstrate accurate
use of wish + would in
spoken and written
communication to express
dissatisfaction with
habitual or expected
behaviour in media
contexts

Practical lesson 5.
1. Online display advertising. In-store media.
2. Social media. Wish + Would.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

to develop productive and
receptive skills for
discussing direct response
strategies using
appropriate English
vocabulary;

to apply wish + to-
infinitive structures in
speaking and writing to
express formal wishes and
preferences in
professional
communication

Practical lesson 6.
1. Direct response.
2. Wish + To Infinitive.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to strengthen speaking,
listening, reading, and
writing skills for
analysing alternative
media and gaming in
communication contexts;

Practical lesson 7.
1. Alternative media. Gaming.
2. Wish + To Infinitive.

Resources:
Literature: 1, 2, 3,4, 6, 7.
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to use wish + to-infinitive | Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.

accurately in oral and Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

written communication to Se}f-study: ) ) ) .
express intentions and using vocabulary actively in role-play and simulation

activities;

preferences in formal y . . 1
contexts construct}ng coherent statements using appropriate
grammatical patterns.
to develop integrated Practical lesson 8.
language skills for 1. Ethnic media.
discussing ethnic media 2.1 Wish/ If Only.
and its role in 2
commupication using Eﬁ:‘r’;ﬁigﬁ 2 3.4.6.7
appropriate vocabulary | p oo ded materials: 9 11, 13, 14, 15, 18, 19, 20.
and discourse strategies; | 1¢ornet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
to demonstrate accurate Self-study:
use of [ wish / If only preparing presentations using appropriate professional
structures in spoken and vocabulary and applying grammatical accuracy in oral
written communication to | delivery and interaction 1
express regret, criticism,
and hypothetical
situations
InpuBinyanbHe 3aBIaHHSA 15
Pa3om 3a 4 cemecTp 60
5 CEMECTP
Unit 1. What is Public Relations. Nouns. Pronouns
to develop speaking, Practical lesson 1.
listening, reading, and 1. Functions of PR communications, planning,
writing skills for evaluating.
describing PR functions, 2. Countable and uncountable nouns.
planning, and evaluation Resources: 2
using appropriate Literature: .1, 2,3,4,6,7.
professional vocabulary; Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
to demonstrate accurate | jnternet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
use of countable and Self-study:
uncountable nouns in oral | ¢lassifying and using vocabulary items according to
and written communicative purpose; 1
communication within editing texts to improve grammatical correctness and
PR-related contexts syntactic clarity.
to strengthen receptive Practical lesson 2.
and productive language 1. Components of PR: identifying target audience,
skills for discussing key fostgring media relations.
components of PR, 2. Singular and plural nouns.
including target audience Resources: 2
and media relations; Resources;
to apply correct singular | 1 5o ature: 1,2, 3, 4, 6, 7.
and plural noun forms in | Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
speaking and writing Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
when describing PR Self-study: 1
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processes and
stakeholders

expanding lexical range through independent work
with digital resources;

practising grammar through repetition, drills, and
contextual application.

to develop integrated
language skills for
analysing PR practice and
research through reading,
listening, speaking, and
writing activities;

to demonstrate accurate
use of singular and plural
nouns in oral and written
communication in
professional PR contexts

Practical lesson 3.
1. Public Relations practice and research.
2. Singular and plural nouns.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

to build communicative
competence in describing
PR practitioner activities
using appropriate English
vocabulary across
different language skills;
to distinguish and
accurately use abstract
and concrete nouns in
spoken and written
communication related to
PR practices

Practical lesson 4.

1. PR practitioner activities: press agentry, publicity,
promotion, lobbying.

2. Abstract and concrete nouns.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to develop reading,
listening, speaking, and
writing skills for
discussing data collection
methods in PR research;
to demonstrate accurate
formation and use of
compound nouns in oral
and written professional
communication

Practical lesson 5.
1. Data collection methods.
2. Compound nouns.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to enhance integrated
language skills for
describing research
processes using digital
tools in PR contexts;

to apply personal
pronouns accurately in
speaking and writing to
ensure coherence and

Practical lesson 6.
1. Using computer for research.
2. Personal pronouns.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38

Self-study:
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clarity in professional
communication

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to develop speaking,
listening, reading, and
writing skills for
discussing job search
strategies and modern PR
communication tools
using appropriate
vocabulary;

to demonstrate accurate
use of reflexive,
indefinite, and negative
pronouns in oral and
written communication
across formal and
informal contexts

Practical lesson 7.

1. Using the internet for search for jobs.

2. New communication tools and media channels used
in PR.

3. Reflexive pronouns. Indefinite and negative
pronouns.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

Unit 2. Reputation. Gossip. Scandals. Determiners and quantifiers

to use a wide range of
determiners and
quantifiers appropriately
when describing
reputation management
strategies in professional
contexts;

to develop fluency in
discussing brand and
corporate reputation
through structured spoken
responses

Practical lesson 1.
1. Reputation Management.
2. Determiners and quantifiers.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

producing summaries and notes using active
vocabulary from studied materials;

applying grammatical forms in structured writing tasks
and exercises.

to differentiate between
specific and general
determiners in analytical
writing about factors
shaping reputation;

to interpret and
summarize cause-and-
effect relationships in
texts using precise
grammatical forms

Practical lesson 2.
1. Causes and consequences of reputation.
2. Specific and general determiners.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

Practical lesson 3.
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to accurately apply
indefinite articles in oral
comparisons of image and
reputation in media and
business discourse;

to refine skills in
explaining abstract
concepts through clear
and grammatically correct
speech

1. Image vs. reputation.
2. The indefinite article: 'a’' and 'an’

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

to master the use of the
definite article when
referring to shared or
previously mentioned
information in
professional
communication;

to enhance listening
comprehension by
identifying key details in
discussions about
workplace interactions

Practical lesson 4.
1. Workplace gossip.
2. The definite article: 'the'.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to formulate precise
questions using
interrogative determiners
in discussions of ethical
workplace behavior;

to develop critical
speaking skills by
evaluating risks
associated with gossip in
professional environments

Practical lesson 5.
1. The danger of workplace gossip.
2. Interrogative determiners: 'which' and 'what'.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to construct relevant
inquiry-based responses
when analyzing public
scandals in media
contexts;

to improve dialogic
interaction skills through
role-plays and case-based
discussions

Practical lesson 6.
1. Public scandal.
2. Interrogative determiners: 'which' and 'what'.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

identifying and summarising key lexical items in
professional reading tasks;

constructing grammatically correct sentences in
controlled and semi-controlled practice.

Practical lesson 7.
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to apply a variety of
quantifiers when
describing events,
Macmtabu, and impacts of
historical scandals;

to build reading skills by
extracting factual
information and

numerical data from
authentic texts

1. Watergate scandal.
2. Quantifiers.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:
implementing vocabulary in analytical and descriptive

language tasks; 1
reformulating sentences to improve grammatical
precision and fluency.
to accurately use Practical lesson 8.
numbers, dates, and 1. Watergate scandal.
statistics in spoken and 2. Numbers.
written accounts of
historical events; Resources: 2
to develop presentation Literature: 1, 2, 3, 5.
skills by delivering Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
structured summaries of 24, 25.
case studies using factual | Internet sources: 28, 36, 37.
evidence Self-study:
developing project work by organising lexical material
effectively and using correct grammatical structures in 1
presentation and reporting.
InauBinyanbHe 3aBIaHHS 15
Pa3om 3a 5 cemecTp 60
6 CEMECTP
Unit 1. Crisis Communication. Adjectives
to distinguish between Practical lesson 1.
gradable and non- 1. Broad types of crisis.
gradable adjectives in 2. Adjectives. Gradable and non-gradable adjectives.
context while describing
different types of crises; Resources: 2
to improve listening Literature: 1, 2, 3, 5.
discrimination by Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
recognizing intensity and | 24, 25.
emphasis in authentic PR- | Internet sources: 28, 36, 37.
related materials Self-study:
selecting and using lexical items appropriately in
context-specific exercises; 1
completing gap-filling and sentence-building tasks for
grammar consolidation.
to correctly form and use | Practical lesson 2.
degrees of comparison 1. A crisis management plan.
when outlining the stages | 2. Degrees of comparison of adjectives. 2

and priorities of a crisis
management plan;

Resources:
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to enhance the coherence
of writing by structuring
recommendations with
comparative languag

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

to apply comparative
forms to interpret and
discuss performance
indicators in business
contexts;

to strengthen analytical
speaking skills through
data-driven evaluations

Practical lesson 3.
1. Measuring corporate performance.
2. Degrees of comparison of adjectives.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

expanding lexical range through independent work
with digital resources;

practising grammar through repetition, drills, and
contextual application.

to accurately use
comparative and
superlative structures in
presenting company
performance results;

to develop presentation
skills by highlighting key
trends and outcomes
using appropriate
grammatical forms

Practical lesson 4.
1. Measuring corporate performance.
2. Comparative and superlative forms of adjectives.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to master a variety of
comparative constructions
(as...as, the more...the
less, etc.) in discussing
global PR challenges;

to improve argumentative
interaction by expressing
similarities, differences,
and cause-effect
relationships

Practical lesson 5.

1. Challenges facing global PR in the 21st century.

2. Comparative structures: as...as, not so..as, the
more...the less, the same as, the+ comparitive, so and
such, enough and too with adjectives.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:
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preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to integrate complex
comparative patterns into
extended discourse on
contemporary PR issues;
to develop critical
thinking through
evaluating global
communication trends
using precise language
tools

Practical lesson 6.

1. Challenges facing global PR in the 21st century.

2. Comparative structures: as...as, not so..as, the
more...the less, the same as, the+ comparitive, so and
such, enough and too with adjectives.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

identifying and summarising key lexical items in
professional reading tasks;

constructing grammatically correct sentences in
controlled and semi-controlled practice.

Unit 2. Persuasion, Propaganda & Public Opinion. Adverbs

to flexibly use different
types of adverbs to
describe how persuasive
messages are constructed
and delivered;

to build descriptive
speaking skills by
explaining
communication
techniques with clarity
and precision

Practical lesson 1.
1. Propaganda. Persuasion.
2. Adverbs of frequency, time, place and manner

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to convey shades of
certainty and emphasis
through appropriate
adverbial choices in
academic discussion,;

to strengthen text analysis
skills by detecting
attitudinal meaning in
theoretical materials

Practical lesson 2.

1. Social judgment theory.

2. Adverbs of probability, degree, and completeness.
Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

identifying and summarising key lexical items in
professional reading tasks;

constructing grammatically correct sentences in
controlled and semi-controlled practice.

Practical lesson 3.
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to structure extended
responses using linking
adverbs that signal
sequence, addition, and
contrast;

to develop concise writing
skills by summarizing key
ideas with logical flow

1. Public opinion.
2. Connecting adverbs (so, too, either, neither; first,
next, then, etc; actually, fortunately, etc; only, even).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

lexical range through independent work with digital
resources;

practising grammar through repetition, drills, and
contextual application.

to integrate discourse
markers effectively when
formulating persuasive
messages;

to improve discussion
skills by supporting
opinions with well-
organized arguments

Practical lesson 4.

1. The Art of persuasion.

2. Connecting adverbs (so, too, either, neither; first,
next, then, etc; actually, fortunately, etc; only, even).

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to compare
communication strategies
using appropriate
adverbial forms in
evaluative contexts;

to enhance critical writing
by highlighting
differences in persuasive
impact

Practical lesson 5.
1. Six Principles of Influence: reciprocity, scarcity.
2. Comparison of adverbs.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

to express subtle
evaluative meanings using
degree adverbs in
professional
communication;

to develop fluency in
argumentation by
adjusting intensity and
tone appropriately

Practical lesson 6.
1. Authority. consistency, liking, consensus.
2. Adverbs of degree: quite — rather.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:
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araphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

InauBinyanbHe 3aBIaHHS 15
Pa3om 3a 6 cemecTp 60
7 CEMECTP
Unit 1. Unit 1. Public relations for corporate responsibility. Prepositions
to develop clarity in Practical lesson 1.
spoken explanations by 1. What is corporate social responsibility?
describing processes and | 2. Prepositions. Prepositions of position and
relationships in corporate | movement.
practices; 5
to apply prepositions of Resources:
position and movement Literature: 1, 2, 3, 5.
accurately when Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
explaining CSR concepts | 24, 25.
in professional contexts Internet sources: 28, 36, 37.
Self-study:
producing summaries and notes using active
vocabulary from studied materials;
. . . . 1
applying grammatical forms in structured writing tasks
and exercises.
to use spatial prepositions | Practical lesson 2.
effectively in discussions | 1. What is CSR in public relations?
of CSR activities within 2.Prepositions of position and movement.
PR frameworks;
to strengthen Resources: 2
comprehension skills by Literature: 1, 2, 3, 5.
identifying key Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
information in subject- 24, 25.
specific texts Internet sources: 28, 36, 37.
Self-study:
classifying and using vocabulary items according to
communicative purpose;
editing texts to improve grammatical correctness and 1
syntactic clarity.
to correctly employ Practical lesson 3.
prepositions of time when | 1. What is CSR in public relations?
outlining CSR initiatives | 2. Prepositions of time.
and timelines;
to improve written Resources: 2
accuracy by producing Literature: 1, 2, 3, 5.
well-structured Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
descriptions of PR 24, 25.
activities Internet sources: 28, 36, 37.
Self-study: 1
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doing grammar exercises;
reading and translating a newspaper article on the topic

to select appropriate
prepositions following
verbs when discussing
advantages of CSR;

to enhance speaking
fluency by expressing
cause-and-effect
relationships in business
contexts

Practical lesson 4.
1. The benefits of corporate social responsibility.
2. Prepositions after verbs.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to use noun-preposition
combinations precisely in
professional and academic
communication;

to develop reading-for-
detail skills by
recognizing common
collocations in authentic
materials

Practical lesson 5.
1. The benefits of corporate social responsibility.
2. Prepositions after nouns.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

to incorporate phrasal
verbs naturally when
describing career
development and
professional growth;

to build interactive
speaking skills through
discussing career choices
and personal goals

Practical lesson 6.
1. A career path to do good.
2. Phrase verbs.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

organising and categorising vocabulary for revision
and active recall;

applying grammatical structures in guided speaking
and writing tasks.

to demonstrate flexibility
in using phrasal verbs
across different
communicative situations;
to improve discourse
production by
constructing coherent

Practical lesson 7.
1. A career path to do good.
2. Phrase verbs.

Resources:
Literature: 1, 2, 3, 5.
Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,

narratives about career 24, 25.
paths Internet sources: 28, 36, 37.
Self-study:
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preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction

Unit 2. Ethics in PR. Relative Clauses

to expand topic-specific
vocabulary related to
ethics in communication
and use it appropriately in
professional contexts;

to form and apply relative
clauses to add relevant
information in clear and
accurate statements

Practical lesson 1.
1. Fundamentals of Ethics in Communication.
2. Relative Clauses.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

expanding lexical range through independent work
with digital resources;

practising grammar through repetition, drills, and
contextual application.

to use terminology that
describes ethical
principles when
discussing professional
conduct;

to construct complex
sentences with relative
clauses to explain the
relationships between key
concepts

Practical lesson 2.

1. Basic ethical principles, professional responsibility,
honesty and transparency in communication.

2. Relative Clauses.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to develop a precise
vocabulary for describing
ethical standards in public
relations;

to distinguish between
defining and non-defining
relative clauses in written
and spoken discourse

Practical lesson 3.
1. Ethical Standards in Public Relations.
2. Defining and Non-Defining Relative Clause.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

paraphrasing information using appropriate lexical
resources;

rewriting sentences to ensure grammatical accuracy
and cohesion.

Practical lesson 4.
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to use vocabulary related
to international ethical
codes and professional
accountability with
confidence;

to correctly integrate
defining and non-defining
clauses to provide
essential and additional
information

1. Ethical Decision-Making in Professional Situations.
2. Defining and Non-Defining Relative Clause.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

to apply relevant
terminology when
analyzing ethical
dilemmas in workplace
scenarios;

to organize ideas using
appropriate clause types
to ensure clarity and
coherence

Practical lesson 5.

1. International PR ethical codes, professional conduct,
and accountability.

2. Defining and Non-Defining Relative Clause.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

to use key CSR and
ethical communication
vocabulary in discussing
corporate practices;

to accurately choose and
apply relative pronouns
(who, that, which) in
context

Practical lesson 6.

1. Corporate Social Responsibility and Ethical
Communication.

2. Relative clauses with who/that/which.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:

classifying and using vocabulary items according to
communicative purpose;

editing texts to improve grammatical correctness and
syntactic clarity.

to develop fluency in
using branding and CSR-
related lexis in extended
discourse;

to construct
grammatically correct
sentences with
appropriate relative
pronouns

Practical lesson 7.

1. The role of CSR, ethical branding, and responsible
messaging.

2. Relative clauses with who/that/which.

Resources:

Literature: 1, 2, 3, 5.

Recommended materials: 13,14, 16, 18, 19, 21, 22, 23,
24, 25.

Internet sources: 28, 36, 37.

Self-study:
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identifying and summarising key lexical items in
professional reading tasks;

constructing grammatically correct sentences in
controlled and semi-controlled practice.

to enrich speech and
writing with specialized
vocabulary related to
ethical branding and
communication strategies;

Practical lesson 8.

1. The role of CSR, ethical branding, and responsible
messaging.

2. Relative clauses with whose/whom/where.

to correctly use relative Resources: :
pronouns (whose, whom, | Literature: 1,2,3,5.
where) to express 2Rj:cggnmended materials: 13,14, 16, 18, 19, 21, 22, 23,
complex relationships Internet sources: 28, 36, 37.
Self-study:
preparing presentations using appropriate professional 1
vocabulary and applying grammatical accuracy in oral
delivery and interaction.
InauBinyanbHe 3aBIaHHs 15
Pa3om 3a 7 cemecTp 60
8 CEMECTP
Unitl. Challenges in Public Relations. The Infinitive
to actively use specialized | Practical lesson 1.
vocabulary related to 1. Crisis Communication and Reputation Management.
crisis communication and | 2. Non-finite forms of the Verb.
reputation management in )
professional discourse; Rgsources:
to apply non-finite verb Literature: 1, 2, 3, 4, 6, 7.
forms when describing Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
processes, actions, and Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
outcomes in crisis Self-study: , _ o
situations implementing vocabulary in analytical and descriptive
language tasks; 4
reformulating sentences to improve grammatical
precision and fluency.
to employ functional Practical lesson 2.
terminology for 1. Strategies for responding to crises and protecting
describing crisis response | organizational reputation.
strategies and reputation 2. Non-finite forms of the Verb.
protection measures; 2
to structure complex Resources:
statements using non- Literature: 1, 2, 3, 4, §, 7.
finite forms to express Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
sequence, purpose, and Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.
result Self-study:
using vocabulary actively in role-play and simulation
activities; 4
constructing coherent statements using appropriate
grammatical patterns.
Practical lesson 3. 2
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to use appropriate lexical
items when discussing
media relations and
information management
practices;

to integrate non-finite
verb constructions when
explaining professional
communication processes

1. Media Relations and Information Control.
2. Non-finite forms of the Verb.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

producing summaries and notes using active
vocabulary from studied materials;
applying grammatical forms in structured writing tasks
and exercises.

to apply media-related
vocabulary in contexts
involving journalist
interaction and press
communication;

to use non-finite forms of
the verb to express actions
related to maintaining
credibility and managing
information flow

Practical lesson 4.

1. Working with journalists, press releases, and
maintaining credibility.

2. Non-finite forms of the Verb.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

classifying and using vocabulary items according to
communicative purpose;

editing texts to improve grammatical correctness and
syntactic clarity.

to expand lexical
competence in describing
public opinion
management and
stakeholder relations;

to construct
grammatically coherent
statements using non-
finite verb forms in
analytical communication

Practical lesson 5.

1. Managing Public Opinion and Stakeholder
Expectations.

2. Non-finite forms of the Verb.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

to use vocabulary related
to ethical and intercultural
issues in global public
relations;

to apply the infinitive to
express purpose,
intention, and result in
professional contexts

Practical lesson 6.
1. Ethical and Cultural Challenges in Global PR.
2. The Infinitive.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:
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extracting and recording new vocabulary from
authentic materials for active use;

practising grammatical accuracy through
transformation and substitution exercises.

to develop terminology
for discussing
intercultural
communication and
ethical challenges in
international PR;

to accurately use
infinitive structures when
explaining aims,
strategies, and
professional decisions

Practical lesson 7.

1. Intercultural communication and ethical issues in
international contexts.

2. The Infinitive.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

Un

it 2. PR in the Digital Age. The Infinitive

to identify key digital
communication tools in
PR and describe their
functions using the
Objective Infinitive
Complex;

to construct clear
professional statements
about digital strategies
applying objective
infinitive structures

Practical lesson 1.
1. Digital Communication Tools in Public Relations.
2. The Objective infinitive complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to analyze the role of
social media and digital
storytelling in PR
communication;

to use the Objective
Infinitive Complex to
report actions, intentions,
and audience engagement
in online contexts

Practical lesson 2.

1. Social media platforms, online communication
channels, and digital storytelling.

2. The Objective infinitive complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to develop PR content that
supports a consistent
online brand image;

to apply the Objective
Infinitive Complex in
describing content

Practical lesson 3.
1. Content Creation and Online Brand Image.
2. The Objective infinitive complex.

Resources:
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creation processes and
expected outcomes

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

organising and categorising vocabulary for revision
and active recall;

applying grammatical structures in guided speaking
and writing tasks.

to explain the impact of
influencer marketing on
audience engagement and
brand perception;

to use the Objective
Infinitive Complex to
describe collaborations,
expectations, and
communication outcomes

Practical lesson 4.
1. Influencer Marketing and Online Communities.
2. The Objective infinitive complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to evaluate PR
effectiveness using key
data analytics tools and
metrics;

to interpret and report
findings using the
Subjective Infinitive
Complex in formal
communication

Practical lesson 5.
1. Data Analytics and Measuring PR Effectiveness.
2. The Subjective infinitive complex.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

identifying and summarising key lexical items in
professional reading tasks;

constructing grammatically correct sentences in
controlled and semi-controlled practice.

to apply analytics and
monitoring tools for
assessing PR campaign
performance;

to use the Subjective
Infinitive Complex to
present data-driven
conclusions and insights

Practical lesson 6.

1. Using analytics, metrics, and digital monitoring tools
in PR campaigns.

2. The Subjective infinitive complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

extracting and recording new vocabulary from
authentic materials for active use;

practising grammatical accuracy through
transformation and substitution exercises.

to synthesize data from
multiple digital sources to
inform PR decision-
making;

Practical lesson 7.

1. Using analytics, metrics, and digital monitoring tools
in PR campaigns.

2. The Subjective infinitive complex.

Resources:
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to demonstrate accurate
use of the Subjective
Infinitive Complex in
reporting trends and
outcomes

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

developing project work by organising lexical material
effectively and using correct grammatical structures in
presentation and reporting.

Unit 3. Strategic Communication and Campaign Planning. Participles

to analyze the role of
strategic communication
in PR and apply
appropriate participial
constructions in
professional contexts;

to produce coherent oral
and written PR messages
using participles to
enhance clarity and
conciseness

Practical lesson 1.
1. Strategic Communication in Public Relations.
2. Participles.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to explain the principles
of long-term
communication planning
and integrate them into
PR discourse;

to use participles
effectively to describe
processes, trends, and
strategies in extended
communication plans.

Practical lesson 2.

1. The concept of strategic communication and long-
term communication planning.

2. Participles.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

interpreting lexical meaning in reading and listening
comprehension tasks;

correcting grammatical errors in sample texts and peer
work.

to identify key stages of
PR campaign planning
and describe them using
objective participle
constructions;

to construct
grammatically accurate
sentences with the
Objective Participle
Complex in professional
communication tasks

Practical lesson 3.
1. PR Campaign Planning.
2. The Objective Participle complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

to apply and control the
organisation of the

Practical lesson 4.

1. Message Design and Communication Strategy.
2. The Objective Participle complex.

Resources:
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meaning of grammatical
elements;

to identify the logical
relations (entailment,
presupposition,
implicature, etc.)

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

classifying and using vocabulary items according to
communicative purpose;

editing texts to improve grammatical correctness and
syntactic clarity.

to use a variety of
subskills to distinguish
between relevant and
irrelevant information,;

to identify key words in
longer stretches of speech
and use them to
understand the gist

Practical lesson 5.
1. Message Design and Communication Strategy.
2. The Objective Participle complex.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

organising and categorising vocabulary for revision
and active recall;

applying grammatical structures in guided speaking
and writing tasks.

to reproduce and produce
effectively topical
vocabulary in oral and
writing speech;

to apply grammer rules

Practical lesson 6.

Developing persuasive messages for different
audiences and communication channels. The
Subjective Participle complex.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study: studying thematic information; developing
grammatical skills; analyzing grammar rules.

to predict what a text will
be about;

to distinguish main ideas
from supporting details;
to understand relations
between parts of a text
through the use of linking
words/phrases;

to guess the meaning of
new words/expressions
from context

Practical lesson 7.

1. Developing persuasive messages for different
audiences and communication channels.

2. The Subjective Participle complex.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

preparing presentations on the topic;

doing grammar exercises;

reading and translating a newspaper article on the
theme.

to predict what a text will
be about;

to distinguish main ideas
from supporting details;

Practical lesson 8.

1. Evaluating Communication Campaigns.
2. The Subjective Participle complex.
Resources:
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to understand relations
between parts of a text
using linking
words/phrases;

to guess the meaning of
new words/expressions
from context.

Literature: 1, 2, 3,4, 6, 7.
Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

preparing presentations using appropriate professional
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

Unit 4.

Branding and Corporate Identity. The Gerund

to develop professional
reading and speaking
skills by explaining key
branding concepts and
terminology;

to use gerund forms to
describe processes,
functions, and roles in
brand creation (e.g.,
defining, building,
positioning a brand)

Practical lesson 1.
1. The Concept of Brand and Brand Identity.
2. The Gerund.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

using vocabulary actively in role-play and simulation
activities;

constructing coherent statements using appropriate
grammatical patterns.

to interpret and discuss
brand positioning
strategies in professional
contexts;

to apply gerund structures
when describing ongoing
strategic activities and
marketing processes

Practical lesson 2.

1. Brand image, brand positioning and corporate
identity.

2. The Gerund

Resources:

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing study and specialism- related essays to develop
an argument;

explaining advantages and disadvantages of various
options.

to analyze and present
brand communication
strategies using
appropriate professional
vocabulary;

to use gerunds to describe
methods, tools, and
channels of
communication (e.g.,
advertising, promoting,
targeting audiences)

Practical lesson 3.
1. Brand Communication Strategies.
2. The Gerund

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

selecting and using lexical items appropriately in
context-specific exercises;

completing gap-filling and sentence-building tasks for
grammar consolidation.

Practical lesson 4.
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to develop listening and
speaking skills through
discussion of PR practices
and media
communication;

to use gerund
constructions, including
more complex patterns, to
explain communication
strategies and their
purposes

1. Communicating brand values through media and
public relations.
2. Complexes with the Gerund.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

comparing and organising vocabulary from different
sources for productive use;

transforming grammatical structures in controlled and
communicative practice.

to evaluate factors
influencing corporate
image in professional
discourse;

to use complex gerund
structures to discuss
causes, effects, and
outcomes in reputation
management

Practical lesson 5.
1. Corporate Image and Brand Reputation.
2. Complexes with the Gerund.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

integrating newly acquired vocabulary into short
written and spoken outputs;

applying grammatical rules in guided communication
tasks.

to engage in professional
discussions on public
perception and brand
reputation;

to apply advanced gerund
constructions to describe
relationships between
actions, strategies, and
audience response

Practical lesson 6.

1. The relationship between branding, reputation, and
public perception.

2. Complexes with the Gerund.

Resources:

Literature: 1, 2, 3,4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

classifying and using vocabulary items according to
communicative purpose;

editing texts to improve grammatical correctness and
syntactic clarity.

to develop speaking and
writing skills through
creating brand narratives;
to use gerund and
gerundial complexes to
structure ideas about
storytelling techniques in
branding

Practical lesson 7.
1. Storytelling and Brand Narratives.
2. Complexes with the Gerund.

Resources:

Literature: 1, 2, 3, 4, 6, 7.

Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

Self-study:

writing thematic essays by employing relevant
vocabulary and ensuring grammatical accuracy and
coherence in written discourse.

Practical lesson 8.
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to produce a coherent 1. Storytelling and Brand Narratives.

brand narrative using 2. Complexes with the Gerund.
appropriate professional

language; Resources:

to demonstrate accurate Literature: 1, 2, 3, 4, 6, 7.

and flexible use of gerund | Recommended materials: 9 11, 13, 14, 15, 18, 19, 20.
forms and complexes in Internet sources: 26, 27, 29, 30, 32, 33, 34, 35, 38.

professional Self-study:
communication tasks preparing presentations using appropriate professional 3
vocabulary and applying grammatical accuracy in oral
delivery and interaction.

InauBinyanbHe 3aBIaHHSA 20
Pa3om 3a 8 cemecTp 60
BCbHOI'O 720/24
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